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An Efficiency Model of River Transportation Management in Central region of Thailand
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Abstract

The objectives of this study were to (1) study the efficiency level of river transportation
management and (2) study the factors affecting the efficiency of river transportation management. The research
employed Quantitative research as a major research methodology. The 225 questionnaires were collected from 65
companies listed in the Marine Department database of water transportation in 2017. The multi-stage sampling was
used. The statistical techniques for data analysis included mean, standard deviation, and multiple regression (Enter
Method). The results showed that the overall mean score of management efficiency (4.25) was at the highest level.
Considering its measurement scales, the speed had the highest mean (4.36) while the cost had the lowest mean
(4.12). The independent variables including strategic management, corporate social responsibility, motivation,
customer relationship management, and communication could predict the dependent variable. The efficiency model

of river transportation management in central region of Thailand was at the significance level of 0.05.

Keyword: efficiency, river transportation, organization management
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