umis dumis wag ngruum 4lns
Vol.7 No.1 January-June 2021

ISSN: 2465-4094

@é’é
s JRGBS
\ 21sassvanUunnAnufundussivia:aoaumans
\\emumﬂl of Rangsit Graduate Studies in Business and Social Sciences
. h\ -
The Casual Model of Intention to Word of Mouth on Social Media Platforms in Thailand

a A o v d
Tuaadnsnad @ urganuadavenaerunsevadanueslar Tullszmalne

v a v 1 Jd = 2
UHUY dUANY AZ DYTUUN Uxiulﬂ‘i
10.14456/jrgbsrangsit.2021.21
(Received: February 11, 2020; Revised: March 12, 2020; Accepted: March 25, 2020)

unfiage
av g yd [ s A Y a a a ] 1 1
Msvenseiildaglszaameainwuazasisaeu lumadnsnaFaungANAIlauendoN 1Y
o : oA = i o
asunweeu lainunquedniiludilfauaedennesulad ludszmalng
s
1AzATIIADUANUAOAAGEIVRI TumanId unguf Taens 3ns1e i

A [ @ < Y
IS eV IANDDY lal Adeuu
o U T =\ aAa o
F1UIU 480 @20819 MNTLIIVITIVY
Ao o 9
naryvedTumaaums Insading
A Yo o E
nEINYUNANY
A A 9
¥odovedvoya

1#1N19 (Path Analysis) 99A152n0Y
WANI5IVENUN
9
a a a @ 1 ] ] [ L4
1. TusaTumadninadaunaanuaslavenderuniotedinuoon lad

v v 9 a N 4 Yy 1w v 9 '
ﬁf]ﬂﬂﬁf]\?n’iNW%ﬁiJﬂUﬂlﬂiJ"ﬁL"]Nﬂi&’i]ﬂH !Lﬁﬂ\ﬂ‘l’iL1’iHUWWQLLﬂiﬂWUﬂmﬂ1WﬂI@QﬂI@Hﬁ AITUUL
a1l g ¢ ) ) Aa A ' ] ] A o
nanaaAdYaYa ﬂigiﬂ‘]fu"llﬂﬁsllﬂllua HagMIgoNIuTdYa ll'E'J‘VI‘ﬁW'ﬁﬂ@ﬂ')'IIJGNGLTJJEJﬂ@]@N'lulﬂﬁ'E]"U'lElﬁﬁﬂiJ

Y AaAa A =Y
Honswalunanisuan

pou'lail
[ d' o = 1 g’.a 1 ] A ] [ 4 @ 9 1 9
swaeafadeiinndnuiaennuaslavenaerunieviedeaueou lawl gnandslaun guniwvesdoya
foya du

¥AU .01

@

2. HANIATIVADUANNADAAZDIVDI TNIAANLI YUIADNTWHANIIATI DNTHAN S DULAZONTNA

VoA A 9 a1 g 7 P o
ANUUNFONDVRITRYA IARdnavoYa 15z Tomivestoya uazmsganiy
natiedAyneanan s

' H4 ] "o s
@ammwﬂimaﬂmmum%mammaau"lau fJfJ'Nﬁ

o o ] Vo ¢ ] 2 .
A Ing: mi‘uaﬂ@mmum‘%amammaau"lau, Illmaﬁllfﬂiiﬂi\iﬁﬁ'l\?, ﬂ’ﬂll@l\ﬂi]ﬂ@ﬂ@]ﬂ

NindnenfSyguen. nangasUSyanguiude d19133M5IANITFIND UHIINGGETIFAYNIZUAT
o @ @ A v a a @ a a o o
919138, HALA3. UsesundngaslisgnquRiadia a1vImmsian1sgIne unInedes1sagnIzuas
L —————————————————————————————————————————————————————————————————————————————————————
va o oa = ' a o 4y o oA A a
NsasTeaavadiadnmlungugsiarezdinumans Ui 7 aduil 1 1@y unau-Giguneu 2564

87



b,

a9
\ = < JRGBS ISSN: 2465-4094 e o q
‘ \ 4"’#"\\ UAUY DUTUY LA NHYUUN “]Nllﬂi
. \\3']55['155\]3['1U['I.ITI['IFTI'IU'ITUI'IHUESI'IUIIEI JUAUFANS
‘ \\emumﬂl of Rangsit Graduate Studies in Business and Social Sciences Vol.7 No.1 January-June 2021
. h -
Abstract

The main purpose of this research is to developed causal relationship model and determine the influencing
factors that impact on intention to word of mouth on social media platforms in Thailand. A self — administered
questionnaire was developed, and then was distributed to social media users in Thailand. Four hundred and eighty
completed questionnaires were analyzed by using path analysis to prove the structure equation model. The final
model fits with data.

This shows that Information credibility, Information quality, Attitude toward information, Information
usefulness and Information adoption have impact on intention to word of mouth on social media platforms in
Thailand with statistically significant at 0.01. On this model, the total, direct, and indirect effects of all factors on
the intention to word of mouth on social media platforms in Thailand are positive at statistically significant at 0.01.
These factors comprise Information credibility, Information quality, Attitude toward information, Information

usefulness and Information adoption.

Keywords: electronic word of mouth, structural equation model, intention to word of mouth
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UK ** p< .01, * p< .05, TE= Total effect, IE- Indirect effect, DE= Direct effect
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