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Abstract
The objectives of this research are (1) to study the personal factors that affect the purchasing behavior

through the Shopee application and (2) to study the service marketing mix (7 P's) that relates to the consumer
behavior of shopping through Shopee application in Bangkok. The research model is quantitative. Research
samples are 400 people who have experience in purchasing products through the Shopee application. Convenience

sampling method is used. Statistical tools comprise (1) frequency (2) percentage (3) mean and (4) standard

deviation. Also, data are analyzed using independent sample t-test, one-way ANOVA, and Pearson Correlation.
The results of the study reveal that (1) personal factors such as gender, age, occupation, educational level,

and the average monthly income of consumers in Bangkok have effect on purchasing behavior through the Shopee

application. (2) Marketing mix factors, such as price, personnel, physical environment and service process,
correlate with the purchasing behavior of consumers for using the Shopee application in Bangkok. But the
marketing mix of the product does not correlate with the main purpose of the product purchase. The factor of

distribution channels does not correlate with the frequency of purchasing products and the time of purchase. The
factor of marketing promotion has no correlation with the time of purchase.

Keywords: service marketing mix, purchasing behavior, Shopee application
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