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Abstract

The objective of this research to study the marketing mix factors which affected traveling behaviors of
Thai tourists having been to South Korea. Research visitors traveling the country the public receive South Korea.
The subjects of the study were 400 Thai tourists who had at least once visited South Korea. The data were collected
by questionnaires and statistically analyzed by percentage, frequency, and mean scores. Chi-square was also used to

test the assumptions.

The results showed that most respondents went to Republic of South Korea once a year on recreational
purpose with information from travel agents, paying 20,001 - 40,000 baht. Most of them spent 3-5 days with

friends, stayed in hotels, and enjoyed sight-seeing at famous tourist attractions.

In terms of the service marketing mix factors, the respondents were most satisfied with the promotion;
second and third were products and physical aspects respectively. They also showed satisfaction to the price of the
tour, the distributing channels, personnel, and the process. The results of correlation testing among the factors
showed that factor affecting the behaviors the most was promotion, second, third, and fourth were products, price,
and other aspects respectively. Most service marketing mix factors affected the respondents; this did not include the
factors of process and distributing channels. The subjects perceived a big variety of travelling modes as important
product that affected their decision to purchase. Regarding the price, the packages clearly showed how much the
tourists should pay. In terms of promotion and personnel, discounts for packages during the low season, tourist
guide’s recommendation, and enough staff were seen as important. Good and safe accommodation with modern

facilities showed correlation to travelling behaviors of the respondents.

Key words: Service marketing mix, behavior of the travel, Republic of South Korea
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Growth of
Nationality Tour Business | Official Other Total SPPY*

Total %
East Asia and The | 408,205 8,550 1,478 163,648 | 581,881 1,060,958 77.5
Pacific
Japan 93,726 1,770 149 5,561 101,206 173,056 13.5
Taiwan 13,892 31 5 888 14,816 60,849 2.0
Hong Kong 12,968 33 0 948 13,949 54,884 1.9
Thailand 11,981 33 88 4,647 16,749 29,404 2.2
Malaysia 8,493 187 4 1,599 10,283 15,978 1.4

*Same period of the previous year
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