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Abstract

The primary purpose of this research is 1) to compare Chinese tourists' decisions to choose a hotel in
Phuket province by personal factors and 2) to study marketing mix elements that affect Chinese tourists'
decisions to choose a hotel in Phuket province. The study's sample group consisted of 400 Chinese
visitors who came to travel and stay at a hotel in Phuket province. The research statistics used in data
analysis were frequency, means, t-test, one-way analysis of variance, ANOVA, Pearson Product
Moment Correlation Coefficient, and multiple regression analysis. This research showed that Chinese
tourists of different sexes, ages, educational backgrounds, marital status, and monthly incomes make
the same decision to stay at a hotel in Phuket province. While Chinese tourists of different occupations
make different decisions to stay in hotels in Phuket province at the statistical significance level of 0.05,
predictor variables that affect Chinese tourist's decisions to choose a hotel in Phuket province at the
statistical significance level of 0.05, such as marketing mix elements of physical, service people, and
service product, whose regression coefficients (B) are 0.343, 0.182, and 0.169, respectively, the
marketing mix elements of price, place, promotion, and service process did not affect Chinese tourist's
decisions to choose a hotel in Phuket province.
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