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Abstract

This mixed-methods study aims to examine key factors influencing restaurant owners' decisions when
selecting fresh vegetable distribution services provided by V-Fresh Delivery. The specific objectives
are to: (1) identify critical factors affecting these decisions, (2) analyze the impact of personal factors
on fresh vegetable distribution, and (3) explore the relationship between personal factors and
distribution-related factors. The study sample comprises 100 customers who utilize V-Fresh Delivery
services. Data were collected through interviews and online questionnaires. Descriptive statistics,
including percentages, means, and standard deviations, were used for analysis, along with inferential
statistical methods such as one-way analysis of variance and Pearson’s chi-square test.

The findings indicate that most respondents were female, aged 31—40, held a bachelor's degree, earned
over 50,001 baht per month, and had at least two years of business experience. Technological factors
emerged as the most significant determinant in fresh vegetable distribution decisions. However,
variations in personal factors did not significantly impact distribution choices. Gender was significantly
associated with technology use in fresh vegetable distribution, while age was significantly related to
price considerations (p < 0.05). Nevertheless, overall personal factors were not significantly associated
with fresh vegetable distribution factors. Among distribution-related factors, technology exhibited the
strongest relationship with personal factors, showing statistical significance at the 0.05 level.
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