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Abstract
This research aims to obtain in-depth information about the consumers’ perception and attitude as well as
the purchase decision factors. This research is qualitative approach. The informants are purposively selected from
students who are studying in the Faculty of Business Administration and Accountancy, Khon Kaen University.
Especially, they need to pass any marketing class. The number of informants is 458. The interview guide contains
open-ended questions. The research results reveal that the consumers have both positive and negative attitudes.
There are four perception inducement factors like; product, price, distribution channel and promotion. In addition,

the consumers have a choice: to buy or not to buy. There are four factors affecting purchase decision: cultural,

social, personal and psychological factors.

Key words: Positive Attitude, Negative Attitude, Purchase Decision, Direct Response
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