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Abstract

Internet has become a popular tool for buyers and sellers to do online trading. The online trading has
many advantages. However, there is a little information on the causal model of online pre-purchase intention in
Thailand. Considering international research, the concept of Technology Acceptance Model (TAM) is widely
adopted into the intention to purchase behavior. TAM is employed as the theoretical background in this research.
The main purpose of this research is to develop causal relationship model and determine factors (experiences in
online purchase, perception on benefits of IT, and perception on easy-to-use) that have direct, indirect, and total
effects on the online pre-purchase in Thailand. A self-administered questionnaire is developed and then, distributed
to online pre-purchase customers. Three hundred and twenty completed questionnaires are analyzed by using
Structural Equation Modelling (SEM) to prove the hypotheses. The results reveal that all of 5 hypotheses are
accepted. This means that previous online shopping (POS), perception usefulness (PU), and perceived ease of use

(PEOU) have impact on online pre-purchase intention (OPIN) at the significant level at 0.01.

Key words: Previous Online Shopping (POS), Perception Usefulness (PU), Online Pre-purchase Intention (OPIN)
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