©P

11l
(S

éé A o Ed o @
{ \7?4,‘,‘\\\%'- _]RGBS ISSN 2465_4094 TAVNIY L%EJ'JWM'Q LasAme
& \\msmss?uﬁnﬁmﬁnﬁnU'lTunéussﬁaua:ér'\mumané Vol.5 No.2 July-December 2019
‘ “Joumol of Rangsit Graduate Studies :n El'usmr.'ss ond Social Sciences . - Y
. ‘\ -

J (Y] =2
ﬂﬁﬂﬂﬁgﬂﬂﬂﬂ'ﬁ%ﬂﬂ'ﬁuﬁﬂiﬁﬂﬂW‘lm@QﬁiNﬁiﬂﬂUﬂﬁl‘ﬂﬂ

The Composition of Sport Event Tourism Management of Thailand Football Club
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Abstract

The rising popularity of Thai football in 2016 could generate a great deal of money flows into the
economy. Many Thai football clubs have succeeded in organizing sport events and built a good reputation in
attracting tourists. However, some clubs have not been successful yet. As a result, this study aims to investigate the

elements of sport event management of Thai Premier League. The findings in this study can be used to construct an

effective model for sports event management of Thai football clubs. These events are as a good economic drive.
This study is qualitative research with the association football clubs competing in Thai Premier League, and the unit
of analysis is sport event management. Interactive interviews are conducted with 18 interviewees from three

different groups; namely, external academicians, operational staff, and authorities who are involved with organizing

sport events of Thai football clubs. The conceptual framework includes sports management, tourism management
and event management. The findings reveal the five elements of sport event management: administration, design

marketing, operations, and risk management which should be further managed efficiently by Thai football clubs

Key words: Elements of Management, Sport Events, Thai Premier League
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