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Service Marketing Mix Factors Affecting the Decision to Choose Buffet Restaurant

Bangkok Balcony 81 Floor, Baiyoke Sky Hotel
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Abstract

The purpose of this independent study is (1) to study the demographic factors that affect the decision to
choose the Bangkok Balcony buffet restaurant on 81th floor in Baiyoke Sky Hotel (2) to study the service
marketing mix factor that has impact on the decision to choose Bangkok Balcony on 81th floor in Baiyoke Sky
Hotel. The population in this research is customers who visit Bangkok Balcony on 81th floor in Baiyoke Sky Hotel.
The researcher does not know the exact number of population. Random sampling is used, and questionnaire is as a
tool to collect data from 400 samples. The data are analyzed by using frequency, percentage, mean, and standard
deviation, t-test, F-test and multiple regression.

The results show that the majority of respondents are female. Their ages are 21-30 years old. They eamn
bachelor’s degree. They are working in private companies with the salary of 15,001-25,000 baht per month. Their
marriage status is single or unmarried. Their opinions on the level of service marketing mix are high. When
considered by its elements, physical characteristic has a top score, followed by personnel, products, service process,
price, distribution, and marketing promotion, respectively. The decision to choose the service of Bangkok Balcony
on 81th floor in Baiyoke Sky Hotel is scored at a high level. The results of hypothesis testing are that (1)
Demographic factors; different ages and marriage status affect decision to choose Bangkok Balcony on 81th floor
in Baiyoke Sky Hotel at the significance level of 0.05. (2) The service marketing mix factors comprising of
products, distribution channel and service process affect the decision to choose Bangkok Balcony on 81th floor in

Baiyoke Sky Hotel at the significance level of 0.05. This model is at 57.1 percent as a prediction.

Key words: Service Marketing Mix, Decision to Choose
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