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Abstract

The main purpose of this research is to develop the causal relationship model and determine the factors
that have impact on the online intention to purchase during the launch of Thailand 4.0. A self — administered
questionnaire is developed by using synthesized theories and the conceptual model of this study. Then, the
questionnaire packs are distributed to previous online customers. 560 of completed questionnaires are analyzed by
using structural equation modeling to test the hypotheses.

Results indicate an excellent fit between the model and observed data. The overall fit indices of the
structural equation model are as follows: Xz/df= 1.93, GFI = 0.93, AGFI = 0.91, CFI = 0.99, NFI = 0.99, IFI =
0.99, RMSEA = 0.041, SRMR = 0.047. The findings are as follows;

1. The structural equation modelling of online intention to purchase in Thailand 4.0 in this study indicates
an excellent fit between the model and observed data. This shows that all factors comprising of the previous online
shopping, reference groups, perceived behavioral control, perceived usefulness, perceived ease-of-use, and attitude
towards online purchasing have impact on online purchase intention in Thailand 4.0.

2. The direct, indirect and total effects of factors on online purchase intention in Thailand 4.0 are
calculated. All factors comprising of the previous online shopping, reference groups, perceived behavioral control,
perceived usefulness, perceived ease-of-use, and attitude towards online purchasing have positive impact on online
purchase intention in Thailand 4.0 at the significant level of 0.01.

3. All hypotheses are accepted. This also shows that all factors comprising of the previous online
shopping, reference groups, perceived behavioral control, perceived usefulness, perceived ease-of-use, and attitude

towards online purchasing have positive impact on online purchase intention in Thailand 4.0

Key words: Thailand 4.0, previous online shopping, online purchase intention
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