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Abstract

The objectives of this research were to study the components of brand equity in terms of their effects on

consumer decision making in buying sports shirts under the Under Armor brand in Bangkok and its suburbs. The

four components of brand equity in this study were (1) the recognition of the brand (2) the linking of the brand (3)
the recognition of the quality and (4) the loyalty of the brand. In this study, the samples of this research were 400

people who have bought and used sports shirts under the Under Armor brand in Bangkok and the suburbs (Nakorn

Pathom, Nonthaburi, Pathum Thani, Samut Prakan and Samut Sakhorn Provinces). An online questionnaire was
used as a tool to collect data. The data analysis employed descriptive statistics including frequency, percentage

mean, standard deviation and inferential statistics

The results of this research revealed that most respondents were unmarried men, between 20-29 years
old, with a bachelor’s degree, working in private companies, and earning an average of 15,000 - 35,000 baht per

month. Regarding the hypothesis testing of the brand equity that had effects on the buying decision of sport shirts

under the Under Armour brand, it was found that all of four components (the recognition of the brand, the linking

of the brand, the recognition of the quality, and the loyalty of the brand) affected the buying decision

Key words: Brand Equity, Buying Decision, Under Armour Brand
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