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Abstract

This research aims to develop an accounting application (COSTCAL) to compute
product costs and provide accounting information to support entrepreneurs in decision-
making. The research has the following objectives: 1) to research and develop an accounting
application to compute product costs and provide accounting information to assist
entrepreneurs in decision-making; 2) to present and impart knowledge about product cost
computation and the usage of accounting data to support business decision-making via a
practical application that can be effectively used; and 3) to investigate user satisfaction
regarding the qualities of the accounting application's ability to calculate product costs and
provide accounting information that support entrepreneurs in decision-making.

The system's effectiveness was evaluated by three experts, while user satisfaction was
assessed by 50 application users. The application was developed using the Flutter framework,
with Firebase as the database management program. Descriptive statistics, including mean,
standard deviation, frequency and percentages were employed for data analysis.

The research findings revealed that user satisfaction with the application demonstrated
a high level of suitability and effectiveness, with an overall mean score of 4.73 and the

standard deviation was 0.48. Additionally, satisfaction in terms of design and user-friendliness
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had an average score of 4.68 and the standard deviation was 0.52, while the ability to calculate
product costs received an average score of 4.76 and the standard deviation was 0.44. Finally,
satisfaction with the application's provision of accounting information to support decision-

making had an average score of 4.75 and the standard deviation was 0.48.

Keywords: Cost, CVP, Accounting, Information, Application, Digital

Introduction

The Cabinet's policy, which was submitted to the Thai Parliament on July 25, 2019, was
part of the main administration policy focused on promoting, supporting, and developing small
and medium enterprises (SMEs) on the main policy in Section 5, Thailand's economic
development and competitiveness, and an urgent policy focusing on small and medium
enterprises. It is divided into two sections: Section 3, which addresses the policy of supporting
global economic volatility, and Section 6, which lays the groundwork for the national economic
system in Thailand in the future (Office of the National Economic and Social Development
Board, 2017).

There are currently a considerable number of entrepreneurs, including start-ups, small
and medium-sized enterprises (SMEs), and social enterprises. So, if these corporate groupings,
which account for the vast majority of the country's customers, are well-off, it will have an
impact on the country's economic development. These entrepreneurs play an important role
in the nation's overall economy. However, it turns out that in the past, these entrepreneurs
were rooted in economics and faced challenges and risks from quickly changing global
business, technology, and communication, which had a detrimental influence on their
businesses.

This research aims to develop an accounting application to calculate product costs and
provide accounting information that supports decision-making in business operations. Its goal
is to promote and support local businesses, particularly community enterprises, in sectors such
as agriculture, trade, and services. These businesses play a crucial role in uniting local
entrepreneurs in each area to strengthen their capabilities and expand business opportunities,
including micro-SMEs and small and medium-sized enterprises (SMEs). This research focuses

on promoting the integration of technology to support business operations, as well as sending



a2 aa o a % ¢ A o a
lB N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

specialized experts to diagnose and provide in-depth consulting. This will lead to the
promotion and development of business operations in line with government policies and the
university's policies mentioned earlier. Although there has been research and development of
applications for recording income and expenses (Dechraksa & Thipwimon, 2017), keeping
household accounts (Sriyom & Buangam, 2018), and using applications to record accounting
transactions (Ariya-pim, 2022). But currently, no application for calculating product costs and
providing accounting information that supports decision-making has been developed.

The researchers conducted a survey on the statistics of new entrepreneurs and small
enterprises and discovered that there are 3,008 entrepreneurs in Chiang Mai's manufacturing
sector (Department of Business Development, 2023). Initial field inquiries and discussions with
new entrepreneurs and small businesses in Chiang Mai revealed that there is still a lack of
knowledge and understanding among entrepreneurs at the upstream level regarding product
cost calculation and the use of accounting data to support decision-making. As a result, the
midstream level suffers from a lack of mechanisms for gathering data on product costs, which
in turn affects the downstream level, preventing entrepreneurs from properly understanding
their product costs and accurately setting selling prices. Therefore, the researcher is interested
in studying and developing an application for calculating product costs and providing
accounting information to support decision-making. It is hoped that this research will yield
academic benefits and contribute to improving the operational processes of local businesses
by applying specialized knowledge in cost accounting, management accounting, and
technological innovations to enhance business operations. This will also elevate the
competitive capabilities of new entrepreneurs and small businesses at the local level by

enabling them to accurately calculate product costs and set appropriate selling prices.

Objectives

1. Research and develop an accounting application to compute product costs and
provide accounting information to support entrepreneurs’ decision-making.

2. Present and impart knowledge about product cost computation and the usage of
accounting data to support business decision-making via a practical application that may be

effectively used.
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3. Investigate user satisfaction in terms of the qualities of the accounting application's
ability to calculate product costs and provide accounting information that support

entrepreneurs in decision — making.

Materials and Methods

This quantitative research was characterized as developmental research. It involves the
development of an application in the field of accounting to calculate product costs and
provide accounting information that supports decision-making for entrepreneurs through the

SDLC (Software Development Life Cycle) process.

Requirements _+

A Analysis | ¢

Design v

Implementation | ¢

Testing | ¢

Maintenance

Figure 1 System Development Life Cycle or SDLC
Source: Royce, 1970

Requirements Gathering and documenting the needs of the end-users, which in this
case are entrepreneurs who need to compute product costs and
generate accounting information

Analysis The feasibility of developing the COSTCAL application is thoroughly
assessed from technical, operational, and financial perspectives. In-
depth data analysis ensures that the system can handle the necessary
data types and accurately compute product costs.

Design Focuses on creating the overall architecture of the COSTCAL application,
including the system’s database (Firebase), user interface, and core
functionalities (Flutter Framework). Detailed designs of the database and

user interface ensure that the application is both technically sound and
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user-friendly. This stage is crucial for laying out the blueprint of the
system before moving to development, ensuring that all components
will integrate seamlessly.

Implementation Coding, integrating necessary functionalities such as cost calculation and
reporting, and ensuring smooth data flow between different
components. The application is built according to the specifications
outlined in the design stage, and documentation is provided to guide
both developers and end-users. This stage is vital for turning the project
into a working application.

Testing Unit testing, integration testing, and user acceptance testing, are
conducted to identify and fix bugs, ensure that the system functions as
expected, and verify that it meets the end-users' requirements. By
thoroughly testing the application, this stage ensures that it is ready for
deployment and use.

Maintenance Ongoing support to address any issues that arise post-launch. This
includes bug fixes, system updates, and continuous monitoring to ensure

optimal performance

Application
Accounting application to compute product costs and provide accounting information

to support entrepreneurs’ decision-making.
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Figure 2 Accounting application to compute product costs and provide accounting

information to support entrepreneurs’ decision-making
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Figure 2 Accounting application to compute product costs and provide accounting

information to support entrepreneurs’ decision-making (continued).
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Figure 2 Accounting application to compute product costs and provide accounting

information to support entrepreneurs’ decision-making (continued).

Population and Sample

The population for this study consists of manufacturing entrepreneurs in Chiang Mai
province in the year 2567 BE. Although the exact population size is not available, statistical
data from the Department of Business Development indicates that there are 3,008
entrepreneurs in Chiang Mai's manufacturing sector (Department of Business Development,
2023). The calculated sample size is 341 cases (Krejcie & Morgan, 1970); however, due to
limitations in budget and research time, a specific random sample of 50 cases was selected
for this study.

Research Instruments

1) The index of item-objective congruence (10C) (Rovinelli & Hambleton,

1977) using for assess the satisfaction questionnaire in terms of the qualities of the accounting
application's ability to calculate product costs and provide accounting information that support
entrepreneurs in decision - making for sampling underwent content validity testing using the

index of item objective congruence (I0C), evaluated by three experts: one expert in computer
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science and two experts in accounting. Consisting of a total of three topics as follows: (1) In
terms of design and user-friendliness of the application. (2) In terms of ability to calculate
product costs and (3) In terms of providing accounting information to support decision-making.

The index of alignment between the questions and the objectives of the
content is scored by experts as follows:

+1 when the question aligns with the objectives

0 when unsure if the question aligns with the objectives

-1 when the question does not align with the objectives

Questions with an alignment index of 0.50 and above are selected to create a
high-quality questionnaire.

2) Cronbach’s Alpha Coefficient (Cronbach, 1990)

Cronbach's alpha coefficient was employed to evaluate the reliability of the
satisfaction questionnaire using the SPSS program. An alpha coefficient of 0.70 or higher for
each set of satisfaction items is considered indicative of acceptable reliability.

3) An electronic satisfaction questionnaire

The satisfaction questionnaire, designed to assess the qualities of the accounting
application's ability to calculate product costs and provide accounting information to support
entrepreneurs in decision-making, is divided into three sections: Section 1 collects general
demographic data; Section 2 includes an evaluation of satisfaction and quality assessment
based on the use of the application, which covers three areas: (1) design and user-friendliness
of the application, (2) ability to calculate product costs, and (3) provision of accounting
information to support decision-making. Section 3 gathers suggestions for improvement. The

data is interpreted according to the following criteria (Likert, 1932):

Mean Level of satisfaction

4.51-5.00 Highly suitable and effective

3.51-4.50 Suitable and generally effective

2.51-3.50 Neutral or neither suitable nor unsuitable
1.51-2.50 Marginally unsuitable or somewhat ineffective
1.00-1.50 Unsuitable or ineffective
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Statistic for research
The descriptive statistics used in the research include mean, standard deviation,
frequency, percentage, and IOC (Bacon-Shone, 2020).
1) Mean:X represents the mean (or average) in statistics. It is the arithmetic
average of a set of values, calculated by summing all the values and then dividing by the

number of values using the following formula for the calculation:

XX

X —
N
Where; X = the number of values in the data set
in = the sum of all values in the data set
N = the number of values in the data set

2) Standard Deviation : S.D. represents a statistical measure of the spread or
dispersion of a set of data points. It shows how much individual data points deviate from the

mean (average) of the dataset using the following formula for the calculation:

1 N
S.D. = NZ(xi - W?
1=

Where; N = total number of data points
X = each individual data point
U = population mean

3) The index of item-objective congruence : IOC represents question aligns
with the intended objectives or the overall goal of the test. It is a tool for evaluating the
relevance and appropriateness of individual test items in relation to what they are meant to

measure using the following formula for the calculation:

YR
10 = —
N

Where; IOC

YR

the index of item-objective congruence

number of experts who rated the item as relevant

10
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N = total number of experts
4) Percentage used to calculate the percentage of general data from the survey

respondents, using the following formula for the calculation:

P F 100
= — X
N
Where; P = the percentage
F = the frequency to be converted into a percentage
N = the total frequency

Results

This research aims to develop an accounting application to calculate product costs and
provide accounting information that support entrepreneurs decision - making. The results of
the research are as follows:

1) The results of the satisfaction questionnaire, which assessed the qualities of
the accounting application's ability to calculate product costs and provide accounting
information to support entrepreneurs in decision-making, underwent content validity testing
using the Index of Item Objective Congruence (I0C). This evaluation was conducted by three
experts: one expert in computer science and two experts in accounting. The questionnaire
addressed three main areas: (1) design and user-friendliness of the application, (2) ability to
calculate product costs, and (3) provision of accounting information to support decision-
making. The assessment results revealed that all questions had IOC values ranging from 0.67
to 1.00, with an overall value of 0.89, which exceeds the threshold of 0.50. This indicates that
the questions possess content validity (Lawshe, 1975). As such, the questionnaire is considered
valid for use in collecting data from the sample group.

The index of alignment between the questions and the objectives of the
content is scored by experts as follows:

+1 when the question aligns with the objectives

0 when unsure if the question aligns with the objectives

-1 when the question does not align with the objectives

11



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Questions with an alignment index of 0.50 and above are selected to create a

high-quality questionnaire.

Table 1 Shows the result of IOC consistency index values of the questionnaire as follows:

by experts Inter
Assessment Topics I0C
1 2 3 preting

1 In terms of design and user-friendliness of the application.
1.1 The convenience of installing applications. 1 1 1 1 Accepted
1.2 The application is not complicated, convenient, 0 1 1 0.67 Accepted

and easy to use.

1.3 The design of the application is suitable for use. 1 1 1 1 Accepted
1.4 The colors within the application is appropriate. 1 0 1 0.67 Accepted
1.5 The presentation of information is presented 1 1 1 1 Accepted

continuously and without confusion.
Total 0.87 Accepted

2 In terms of ability to calculate product costs.

2.1 Records related to product costs are comprehensively 1 1 1 1 Accepted
documented.
22 The overall product cost can be accurately 1 1 1 1 Accepted
calculated.
23 The per-unit product cost can be accurately 1 1 1 1 Accepted
calculated.
2.4 The break-even point can be accurately calculated. 1 1 1 1 Accepted
2.5 The target profit point can be accurately calculated. 1 1 1 1 Accepted
Total 1 Accepted

3 In terms of providing accounting information to support decision-making.

31 The information provided can be used to 0 1 1 0.67 Accepted
appropriately support pricing decisions.

3.2 Accounting information and analysis related to the 0 1 1 0.67 Accepted
break-even point are provided appropriately to
support economic decision-making analysis.

3.3 Accounting information and analysis related to the 0 1 1 0.67 Accepted
target profit point are provided appropriately to

support economic decision-making analysis.

12
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Table 1 Shows the result of IOC consistency index values of the questionnaire as follows:

(continued)

3.4 Appropriate guidance is provided for utilizing the 1 1 1 1 Accepted
information to support decision-making.

35 The information can be appropriately used to 1 1 1 1 Accepted
support economic decision-making analysis.

Total 0.80 Accepted

And the reliability of the satisfaction questionnaire was assessed using
Cronbach’s Alpha coefficient. The results indicated that the alpha coefficient for each set of

satisfaction items was 0.70 or higher, thus meeting the acceptable level of reliability.

Table 2 Shows the reliability of the satisfaction questionnaire was assessed using Cronbach’s

Alpha coefficient as follows:

Cronbach's Cronbach's Alpha Based
N of Items
Alpha on Standardized Items

0.975 0.976 15

2) The results from the satisfaction questionnaire regarding the qualities of the
accounting application's ability to calculate product costs and provide accounting information
to support entrepreneurs in decision-making, based on data from 50 sample groups, are as
follows:

The general information of the sample group, consisting of 50 participants,
indicates that the majority of the sample are female, with 33 individuals (66%). The age range
of the participants is 20-29 years. In terms of education, 37 individuals (74%) hold a bachelor's
degree. Regarding the type of business ownership, 43 individuals (86%) operate sole

proprietorships.
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The evaluation of performance to assess the satisfaction of users was conducted

by using an electronic questionnaire to measure user satisfaction. The questionnaire was

divided into three areas: 1) in terms of design and user-friendliness of the application, 2) in

terms of ability to calculate product costs, and 3) in terms of providing accounting information

to support decision-making. The following criteria were used to interpret the data (Boonchom,

2010). The results of the study are shown in Table 3.

Mean Level of satisfaction

4.51-5.00 Highly suitable and effective

3.51-4.50 Suitable and generally effective

2.51-3.50 Neutral or neither suitable nor unsuitable
1.51-2.50 Marginally unsuitable or somewhat ineffective
1.00-1.50 Unsuitable or ineffective

Table 3 Shows the satisfaction questionnaire in terms of the qualities of the accounting

application's ability to calculate product costs and provide accounting information that

supports entrepreneurs in decision - making as follows:

Assessment Topics x SD. Interpreting
1 In terms of design and user-friendliness of the application.
1.1 The convenience of installing applications. 486 0.35 Highly suitable and effective
1.2 The application is not complicated, convenient, and easy 4.78  0.46 Highly suitable and effective
to use.
1.3 The design of the application is suitable for use. 462  0.57 Highly suitable and effective
1.4 The colors within the application is appropriate. 442  0.67 Suitable and generally effective
1.5  The presentation of information is presented continuously ~ 4.74  0.53 Highly suitable and effective
and without confusion.
Total 4.68 0.52 Highly suitable and effective
2 In terms of ability to calculate product costs.
2.1  Records related to product costs are comprehensively 4.64  0.56 Highly suitable and effective
documented.
2.2 The overall product cost can be accurately calculated. 480 0.40 Highly suitable and effective
2.3 The per-unit product cost can be accurately calculated. 484  0.37 Highly suitable and effective
2.4 The break-even point can be accurately calculated. 476 043 Highly suitable and effective
2.5  The target profit point can be accurately calculated. 478 042 Highly suitable and effective
Total 476 0.44 Highly suitable and effective

14
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Table 3 Shows the satisfaction questionnaire in terms of the qualities of the accounting
application's ability to calculate product costs and provide accounting information that

supports entrepreneurs in decision - making as follows: (continued)

Assessment Topics x S.D. Interpreting

3 In terms of providing accounting information to support decision-making.
3.1  The information provided can be used to appropriately 4.72  0.45 Highly suitable and effective
support pricing decisions.
3.2 Accounting information and analysis related to the break- 4.76  0.52 Highly suitable and effective
even point are provided appropriately to support
economic decision-making analysis.
3.3 Accounting information and analysis related to the target 4.70  0.54 Highly suitable and effective
profit point are provided appropriately to support
economic decision-making analysis.
3.4  Appropriate guidance is provided for utilizing the 4.78 0.6 Highly suitable and effective
information to support decision-making.
3.5  The information can be appropriately used to support 4.78  0.42 Highly suitable and effective
economic decision-making analysis.
Total 475 0.48 Highly suitable and effective
Overall Total 4.73 0.48 Highly suitable and effective

As shown in Table 3, the results indicate a highly suitable and effective level of
overall satisfaction with COSTCAL, the accounting application's ability to calculate product
costs and provide accounting information to support entrepreneurs in decision-making, with
an average score of 4.73 and the standard deviation was 0.48. Satisfaction in terms of the
application's design and user-friendliness has an average score of 4.68 and the standard
deviation was 0.52, while the ability to calculate product costs received an average score of
4.76 and the standard deviation was 0.44. Additionally, the application's provision of accounting
information to support decision-making garnered an average score of 4.75 and the standard

deviation was 0.48.

Discussion
The introduction of this accounting application challenges traditional models of
financial management for small businesses. Traditionally, many entrepreneurs rely on manual

or semi-automated processes to compute product costs and analyze their financial data, which

15
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can be time-consuming and prone to errors. By providing a digital tool that automates these
processes, this application significantly reduces the margin of error and streamlines financial
management tasks. This shift toward more sophisticated technological solutions is particularly
important in the context of the growing reliance on digital tools in the entrepreneurial space.
In accordance with the study of Suhayati and Riandani (2019), the adoption of accounting
software and applications by SMEs is a crucial area of research, revealing a complex interplay
of factors driving this transition and its consequences. Studies have consistently highlighted
the perceived usefulness and ease of use of such software as major drivers of adoption. These
applications promise streamlined financial management, reduced manual workload, and
improved accuracy in financial reporting and are consistent with the study of Agrawal and Jethy
(2024), which found improved financial management through accounting applications can
positively impact SME performance, enabling better decision-making and enhanced
operational efficiency.

When comparing COSTCAL with other accounting applications, COSTCAL stands out by
providing a more specialized focus on calculating product costs and supporting decision-
making for entrepreneurs. Unlike many traditional accounting software that mainly offers basic
financial reporting. COSTCAL includes decision support tools that simulate financial scenarios,
offering entrepreneurs actionable insights. Many other accounting applications may lack such
tailored features.

The findings also indicate that the application may serve as a model for expanding the
scope of accounting tools available to small businesses; the application’s functionality could
easily be adapted for other industries. As entrepreneurs in various fields face similar challenges
with product cost calculation and decision-making, this application could serve as a valuable

tool for a wider range of businesses, enhancing overall business.

Conclusion

In conclusion, this research demonstrates the significant potential of accounting
applications to support entrepreneurs in managing product costs and making informed
business decisions. The application developed in this study serves as a practical tool that
integrates accounting knowledge with modern technology, enabling entrepreneurs to compute

product costs accurately and access critical financial data for decision-making. By achieving the
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three key objectives —developing a functional application, educating entrepreneurs on its use,
and assessing user satisfaction.

The study highlights the value of such applications in enhancing business operations.
Future research may focus on expanding the application's features, incorporating additional
financial metrics, and further exploring its impact on long-term business success. Additionally,
addressing the needs of users with varying levels of accounting knowledge could help enhance

the application's accessibility and usability.
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Abstract

This study assesses the current status of railway logistics development, emphasizes the
rapid development of railway logistics technology in China and the strategic advantages of
Thailand, and explores the opportunities and challenges of railway logistics in sustainable
development. A qualitative research methodology was used to obtain primary data through
interviews with three Chinese railway logistics company managers and three Thai railway
logistics experts, and secondary data, such as government reports and industry publications,
were content analyzed in order to integrate the results of the literature review and expert
interviews. The study finds that policy support and technological innovation are key
opportunities for advancing sustainable development, while infrastructure constraints,
technological upgrades, and inadequate policy frameworks are the main challenges. This paper
proposes recommendations to strengthen technological research, infrastructure investment,
green policy reforms, and optimize international cooperation to promote sustainable
development of railway logistics and provide strategic suidance for railway logistics enterprises,

policymakers, and future research on the sustainable development of railway logistics.

Keywords: Railway Losgistics, Sustainable Development, Green Losgistics, Logistics Management

19



a2 aa o a % ¢ A o a
lB N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Introduction

The impact of environmental pollution on human existence is increasing, and
sustainable development has become a global strategic consensus. As an efficient and
economical mode of long-distance freight transportation, railways have great potential for
energy saving and emission reduction (Wang & Chen, 2023). According to the International
Energy Agency (IEA), railways consume only 3% of global transportation energy, but carry 9%
of passengers and 7% of freight, and their energy consumption is only one-fifth of that of
trucks. However, the electrification rate of the global rail network is only one-third, and as low
as 1% in North America (Annika et al., 2022).

According to the United Nations Economic and Social Commission for Asia and the
Pacific (ESCAP), the sustainability of rail logistics is reflected in economic, environmental and
social benefits. Enhanced rail connectivity and intermodal transport can improve transport
efficiency and reduce the high emissions associated with road transport, bringing rail emissions
close to zero. In addition, rail logistics can create jobs and improve regional connectivity
(Secretariat of the Trans-Asian Railway Network Working Group, 2023). China's railway logistics
is undergoing a digital transformation, but the degree of informatization is still below global
standards and the system has limited openness, which affects resource integration (Jiao, 2024).
Nonetheless, the energy efficiency advantage of rail freight fits China's ecological goals (Zhang,
2021).

This study explores the opportunities and challenges of sustainable development of
China-Thailand railway logistics in the context of national policies, economic benefits and
technological advances, and provides strategic recommendations for enterprises and policy
makers. As the construction of the China-Thailand railway progresses, Thailand can improve
transport efficiency, reduce carbon emissions, and modernize its infrastructure for sustainable

development by introducing Chinese smart equipment.

Research objectives

1. To compare the current level of development of the railway logistics industry in
China and Thailand.

2. To explore opportunities and challenges for further sustainable development of

railway logistics.
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Literature Review

1. Current Status of the Rail Logistics Industry in China and Thailand

Rail transport accounts for 1% of global inland transport carbon emissions, while road
transport accounts for 69% (Tianpeining, Maobaohua, Tongruiyong, Zhanghaoxiang, & Zhougq,
2023). In 2023, global road transport carbon emissions will account for 75.2%, and rail transport
carbon emissions will still account for 1% (Statista, n.d.). Relying on the Internet of Things (IoT),
real-time tracking, and intermodal transportation, rail logistics in China has grown by 29% (Singh
et al,, 2021). Policy support and infrastructure investment have driven modernization, but
uneven regional development has also led to uneven logistics development (Zhang, W., Zhang,

X., Zhang, M., & Li, 2020).

Other transportation 1.9%

Domestic aviation 3.8%

- Domestic shipping 4.5%
International aviation 6.1%

- International shipping 7.5%

N « Road transportation 75.2%
Figure 1 Distribution of carbon dioxide emissions produced
by the transportation sector worldwide in 2023

Source: Statista, n.d.

The share of rail transportation in Thailand's total freight transport is only about 2.4%.
81.85% of the rail network is single-track, limiting transportation capacity (Hengsadeekul,
Chaosakul, Parichatprecha, & Pakdeenarong, 2024). The government promotes the double-
track project and the “Eastern Economic Corridor” railway plan, but is constrained by old
infrastructure, insufficient  capacity, and intermodal inefficiencies (Peetawan &
Suthiwartnarueput, 2018). Cross-border railways (China-Laos-Thailand) promote regional

integration (Hengsadeekul et al., 2024).
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2) Ideal State of Sustainable Development of Railway Logistics

Sustainable railway logistics relies on green technologies, optimal dispatching and
intermodal transportation (Singh, Elmi, Krishna Meriga, Pasha, & Dulebenets, 2022). Fuel-
efficient locomotives, electrification and renewable energy are key (Larina, Larin, Kiriliuk, &
Ingaldi, 2021). Policy support, infrastructure investment and intermodal transportation can
reduce carbon emissions and improve efficiency (Pinto, Mistage, Bilotta, & Helmers, 2018).

3) Key Opportunities for Sustainable Development of Rail Logistics

3.1) Policy support: China's 14th Five-Year Plan promotes railway expansion and

tax incentives. Belt and Road promotes international railway connectivity, and Thailand
benefits from China-Thailand railway cooperation. The construction and operation of high-
speed rail will not only bring a large number of direct, indirect and induced jobs, such as

.n

Spain's "Basque Y" project created about 100,000 jobs, but also promote the development of
tourism, for example, high-speed rail has increased foreign tourists in Spain by 1.3%, tourism
revenue increased by 1.7%, and the extension of Japan's Shinkansen has also brought about
20% growth in leisure tourists. In addition, high-speed rail also has significant external benefits,
with Australian research showing that it can bring about A $48 billion in total social benefits,
including time savings, emissions reductions, congestion relief and road accidents, reflecting
the important role of high-speed rail in promoting sustainable transport development

3.2) Technological innovation: High-speed railways, Internet of Things (loT), and
automation to improve logistics efficiency and tracking capabilities (Liu, Schraven, de Bruijne,
de Jong, & Hertogh, 2019).

3.3) Cooperation strategies: China-ASEAN cooperation and AlIB funding to
improve infrastructure and promote regional economic integration (Punyaratabandhu &
Swaspitchayaskun, 2021).

4) Key Challenges for Sustainable Development of Rail Logistics

4.1) Environmental issues: Rail transportation is still dependent on fossil fuels
and needs to invest in green technologies (Godil, Yu, Sharif, Usman, & Khan, 2021).

4.2) Technological challenges: High costs, limited coverage, and old equipment
affecting transportation efficiency, need to expand rail network and upgrade infrastructure

(Pinto et al., 2018).
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United States

® Railway Length (km)

Figure 2 Countries with the Largest Railway Networks (2025 Ranking)
Source: Mfk, 2024

4.3) Market competition: High initial investment in railways, low flexibility, high
road competition, need to optimize intermodal transport and modernize infrastructure
(Hengsadeekul et al., 2024).

5) Adaptation Strategies for Railway Logistics Companies
Logistics service providers need to integrate green practices, improve information technology,
and invest in artificial intelligence and the Internet of Things (Singh et al., 2022). Open up
logistics information systems and enhance market information sharing to improve

competitiveness (Jiao, 2024).

Table 1 Shows the current status of the railway logistics industry in China and Thailand

Current Status of the Rail Logistics Cited in or Reference

Industry in China and Thailand

Current Status of the Rail Logistics Tian, Mao, Tong, Zhange, and Zhou (2023)
Industry in China Singh et al. (2021)
Zhang et al. (2020)

Current Status of the Rail Logistics Hengsadeekul et al. (2024)
Industry in Thailand Peetawan and Suthiwartnarueput (2018)
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Table 1 Shows the current status of the railway logistics industry in China and Thailand

(continued)

Current Status of the Rail Logistics Cited in or Reference

Industry in China and Thailand

Ideal State of Sustainable Development | Singh et al. (2022)
of Railway Logistics Larina et al. (2021)
Pinto et al. (2018)

Key Opportunities for Sustainable Liu et al. (2019)

Development of Rail Logistics Punyaratabandhu and Swaspitchayaskun (2021)
Key Challenges for Sustainable Godil et al. (2021)

Development of Rail Logistics Pinto et al. (2018)

Hengsadeekul et al. (2024)

Adaptation Strategies for Railway Singh et al. (2022)
Logistics Companies Jiao (2024)
Methodology

The study utilized a qualitative research methodology and semi-structured interviews
with six experts covering technological innovations, policy frameworks, and industry practices.
The interviews were conducted using open-ended questions to guide the experts in sharing
their insights, and data were collected using high-quality recording equipment. Secondary data
sources included government reports, sustainability reports, industry publications, and case
studies.

Interviewed experts included three academics from the University of Thailand (two
lecturers in logistics management and one associate professor of industrial engineering and
government logistics advisor), all of whom have been in the field for more than 30 years, and
three senior engineers from a prominent railway logistics company in China who are currently
in leadership positions and have deep theoretical and practical experience. Intentional
sampling was used to ensure that the experts provided in-depth insights into the sustainable
development of railway logistics (Iriste & Katane, 2018). Data were analyzed using content

analysis to systematically identify terminology, phrases, and conceptual frequencies in the
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literature and secondary data, and integrating the results of the literature review and interviews

through the framework synthesis method to draw conclusions.

Table 2 Key Themes and Expert Consensus on China—Thailand Development Factors

Theme Key Insights Frequency

Infrastructure investment Major in China, limited in

Thailand

5 out of 6 experts

Regulatory barriers Present in both countries 4 out of 6 experts

Technological innovation Strong in China, emerging in

Thailand

5 out of 6 experts

Environmental goals Shared commitment, 6 out of 6 experts

different progress levels

Research Results

The interview results obtained from expert interviews, analyzing the current state,
advantages, ideal conditions, key challenges, and strategic directions for sustainable railway
logistics development in China and Thailand.

Although both China and Thailand are actively developing railroad logistics to improve
logistics and transportation efficiency, there are significant differences in actual operations,

system advantages and challenges.

Table 3 Current Status of the Railway Logistics System

Feature China Thailand Commonalities Differences
Infrastructure Extensive and Outdated, Both are China is more
advanced mostly single modernizing advanced
track
Technology High-speed, Basic, Both improving China is
digitalized undergoing efficiency leading in
upgrades smart tech
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Table 3 Current Status of the Railway Logistics System (continued)

Feature

China

Thailand

Commonalities

Differences

Policy Support

Railroad fixed

PPP model &

Both support

China has

greenhouse gas
emissions is
equivalent to
nearly 15
million tons of

carbon dioxide

transport

asset gradual support | expansion larger-scale

investment is funding

expected to

remain above

RMB 650 billion

by 2025
International Broad under Regional focus | Both promote China has
Cooperation Belt & Road (China-Thailand | cross-border global

rail) logistics partnerships

Transport High domestic & | Limited, Both aim to China's system
Capacity international road-reliant increase freight is more

freight capacity efficient
Environmental The annual Promoting Both prioritize -
Goals reduction in eco-friendly sustainability

The railroad logistics system of China and Thailand have their own advantages, and

although they are jointly committed to environmental protection and technological upgrading,

there are differences in the application of technology, the way of policy support and the scope

of international cooperation, reflecting the different levels of economic development and

strategic priorities of the two countries.
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Table 4 Significant Advantages of Railway Logistics

Feature China Thailand Commonalities | Differences
Transport Large-scale & Strategic location | Both enhance China excels in
Capacity cost-effective for trade connectivity logistics
volume
Environmental | Advanced green | Infrastructure Both reduce China is ahead
Goals technologies upgrades for carbon footprint | in green tech
sustainability
Technology Integrated smart | Needs further Both investing in | China leads in
logistics modernization technology automation
International Belt & Road- ASEAN trade Both improve China has a
Trade driven freight connections cross-border wider network
corridors efficiency

China and Thailand's geographic location and policies are conducive to the
development of rail logistics, and both emphasize technological advancement and
international cooperation. However, while China relies on a well-developed railroad network
and advanced technology, Thailand needs to optimize its infrastructure and promote regional

cooperation to strengthen its position as a logistics hub in Southeast Asia.

Table 5 Key Opportunities in Railway Logistics Development

Feature China Thailand Commonalities | Differences
Geography Belt and Road SE Asia hub for Use location to | China: global
routes cross-border boost rail focus;
transport logistics Thailand:
regional focus
Technology Smart, high-tech | Upgrade tech & Tech = key to China:
railway systems | management efficiency advanced
systems systems;
Thailand: basic
upgrade

27




JBBS

Joumal of Digital Business and Soc

M3EAAVA 309 wazdanueans U 11 atu 1 @nsau-iguiey 2568)

Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Table 5 Key Opportunities in Railway Logistics Development (continued)

Feature China Thailand Commonalities | Differences
Policy Direct gov’t PPP model for Gov’t support China: state-
investment & infrastructure plays key role led; Thailand:
incentives funding public-private
Environment Aligns with Local green Emphasize China: global
global carbon strategies sustainability impact;
goals Thailand: local
focus
Cooperation Global (e.g,, Regional (ASEAN & | Committed to China: global;
China-Europe neighbors) international Thailand:
Express) collaboration regional

Both Chinese and Thai experts agree that achieving ideal rail logistics requires upgrading
infrastructure and promoting technological innovation and policy support, but the strategies
have different emphases: China focuses on the application of technology and the optimization
of domestic demand, while Thailand focuses on infrastructure and regional cooperation,
reflecting the differences between the two countries in terms of their economic development

and geographic location.

Table 6 Key Challenges in Railway Losgistics Development

Feature China Thailand Commonalities | Differences
Infrastructure Upgrading Requires large- Both require China
needed in some | scale investment | modernization optimizes,
areas Thailand builds
Technology Requires Lacks advanced Both face tech China focuses
continuous systems challenges on leadership,
upgrades Thailand on
adoption
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Table 6 Key Challenges in Railway Logistics Development (continued)

Feature China Thailand Commonalities | Differences
Policy More market- Needs stronger Both depend on | China moves
driven reforms incentives policy support toward
marketization
Environment Reducing large- | Introducing green | Both focus on China is
scale impact logistics carbon globally
reduction aligned,
Thailand is
regional
International Belt & Road- Regional logistics | Both emphasize | China has
Cooperation driven partnerships cooperation broader
expansion outreach

Railroad logistics service providers in China and Thailand share common needs and
challenges in realizing sustainable development, such as investment in technology, human
resource development, and environmental practices, but with different implementation
priorities: China focuses on technological upgrading and international expansion, while
Thailand needs to strengthen basic technology and regional cooperation. These preparations

will help to better respond to future trends and market demands.

Table 7 Strategic Directions for Future Development

Feature China Thailand Commonalities | Differences
Infrastructure Expand high- Upgrade single to | Both upgrading | China expands,
speed & freight | double-track networks Thailand
rail modernizes
Technology loT & Al-driven Introducing smart | Both integrating | China has
logistics systems digitalization advanced Al
logistics
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Table 7 Strategic Directions for Future Development (continued)

Feature China Thailand Commonalities | Differences
Policy & Market | Flexible market- | PPP-based Both need China focuses
driven strategies | incentives strong policy on

backing deregulation
Environmental | Electrification & | Green logistics Both promote China invests
Sustainability renewables strategies sustainability in clean energy
International Belt & Road ASEAN regional Both enhance China operates
Partnerships global projects | cooperation connectivity at a larger

scale

From semi-structured interviews with six experts, can be analyzed systematically and

integrating the results of the literature review for being concluded as follow.

Conclusion, Discussions and Recommendation
1. Conclusion

1) Development Status and Infrastructure

Thailand relies on an aging single-track rail system (Hengsadeekul et al., 2024),
while China has more advanced technology and an extensive rail network (Singh et al., 2021).
This study points out that there are significant differences in rail logistics infrastructure between
China and Thailand. In contrast, existing studies may focus more on the current state of
infrastructure in a single country and lack cross-country comparisons, especially in terms of
technology and infrastructure.

2) Technology Applications

This study emphasizes the application of information technology and
intelligence in railway logistics, such as China's more advanced information management in
high-speed rail and freight services. This is consistent with the existing literature that
emphasizes the key role of technological innovation in improving logistics efficiency (Liu et al.,
2019), but this study adds a new dimension to cross-country research by providing a specific

comparison of the extent of technological application in China and Thailand.
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3) Policy Supports and International Cooperation

The study found that both China and Thailand emphasize the importance of
national policy support and international cooperation (Punyaratabandhu & Swaspitchayaskun,
2018). However, compared to previous studies, this study can explore in more detail the
specifics of different national policies and their impact on the sustainable development of
railway logistics, especially in the context of the PPP model and the “Belt and Road” initiative.

4) Environmental Objectives and Sustainable Development

This study emphasizes the centrality of environmental protection and
sustainable development in railway logistics strategies (Godil et al., 2021). While the concept
of green logistics is also widely discussed in the existing literature, this study provides more
specific data and comparative analysis to illustrate the differences and challenges in achieving
these goals in China and Thailand.

2. Discussion

1) Infrastructure

China's railroads are technologically advanced and well networked, while
Thailand still relies on an old monorail system, showing a significant development gap.

2) Technology application

China is more mature in informationization and intelligent management,
especially in high-speed rail and freight services; this study is the first cross-country study that
compares China and Thailand in terms of technology application.

3) Policies and cooperation

Both countries emphasize policy support and international cooperation,
especially in the context of the PPP model and the “Belt and Road”, which provide more in-
depth policy analysis for existing studies.

4) Environmental protection and sustainable development

The study emphasizes the importance of green logistics and reveals the
differences and challenges in achieving environmental protection goals in China and Thailand

through concrete data and comparisons.
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3. Recommendation

1) Recommendations for Enterprises

Enterprises should actively adapt to new technologies to improve service
quality and operational efficiency, while focusing on environmental practices and rapid
changes in the market. Chinese firms can concentrate more on the integrated application of
high-end technologies (e.g., Al, loT, Big Data Analytics, Blockchain Technology, Automation and
Robotics), while Thai firms should focus more on the application of basic technologies and the
deepening of regional cooperation.

2) Suggestions for Policymakers

The government should continue to provide strong policy support and financial
investment to promote market reform orientation and enhance the market competitiveness
of railway logistics. In addition, policymakers should pay attention to international cooperation
and regional economic integration, especially in terms of policies on cross-border
transportation and environmental protection, in order to support the sustainable development
of railway logistics.

3) Suggestions for Future Research Directions

Future research on the sustainable development of railway logistics should
focus on the application and challenges of information and smart technologies (e.g., the
Internet of Things, artificial intelligence and big data) in enhancing transport efficiency, as well
as analyzing countries' strategies for upgrading and expanding railway infrastructure and their
impact on transport capacity. The study should also assess the environmental and economic
benefits of green technologies in railway logistics and promote the development of low-carbon
transportation modes. In addition, the impact of policies, regulations and market incentives on
the sustainable development of railway logistics is crucial, especially how governments can
support private investment and international cooperation through policies. Further research
should also explore the optimization of international cooperation and intermodal transport
systems, as well as how market demand drives innovation in railway logistics services. These
research directions will not only contribute to the development of the industry, but also

provide strategic guidance to policymakers and practitioners.
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Abstract

This qualitative research examines the "models and processes for public-private
collaboration to enhance the quality of life of elderly residents in public and private elderly
care facilities in Thailand." The primary objectives are: (1) to investigate the quality-of-life
management models for elderly individuals in public and private elderly care facilities; (2) to
explore approaches to elderly care management in other countries; and (3) to propose an
integrated public-private model for elderly care in Thailand. This study employs qualitative
research methods, including in-depth interviews and participant observation, alongside nine
years of private experience in managing a private elderly care facility. The key informants
consist of nine individuals from four main groups: representatives from public elderly care
facilities, private elderly care facilities, academics specializing in elderly care policies, and
elderly residents and their families utilizing these services in Thailand. The results reveal that
public elderly care facilities adhere to standardized quality-of-life criteria within institutional
regulations, while private facilities exhibit greater flexibility and higher service quality.
Additionally, a comparative analysis of elderly care models in Sweden, the United States, and
Japan highlights the crucial role of government taxation and budget management in
developing welfare policies and enhancing elderly well-being. Based on these insights, this
study proposes an integrated framework for improving the quality of life of the elderly in
Thailand. The proposed model emphasizes health deterioration prevention, enhancement of
healthcare services, increased private sector involvement, and joint public-private investments.
Furthermore, the study introduces the "Co-pay 50-50" or BONUS’s Model, a cost-sharing
approach aimed at advancing elderly care systems in Thailand to align with international

standards.

Keywords: Elderly, Aging Society, Quality of Life in the Elderly, Marginal Elderly

37



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

UNUI

v L%

yailSanduideuasinudgedelng (2567) lasrgaudmiudssrinslan mesdnsidiuau

Y

Usyang 8,045 auaulul w.a. 2566 lnsuvadulszvinseie 4,043 aruau wazUsyanIndg 4,002

vl !

auau lneNduiulsennsgedenieiiilanguinnii 60 Tuulandu d91u7u 1,144 druau n3efa

9

e

Hushsdntovas 14.2 vesUszvnslantiavun

yenandanutudedudsléiinisainnisin s1uaulsznslanasiisiuiufinius e
sordloslurieszeziian 60 Taly 90 8,200 duaulul n.a. 2568 ¢ 10,300 duavlud w.a. 2623
TnelawzagaBenguiaeeny (60 TAul) Aildunufndufninsslanan 350 &uaulud 2518 By

1,100 duaulul 2568 suidunaainnsiauasegia eimans waluladsmdswinnssuni

\
a A

nswnndadelninianansoadanaiuazsnudinvesuyuwdligug1dwy dwalidnsnisideding

[

Uerasuazuleutepiuaulsernsvisertonludaudagduvilisnsinisinlnduas Ussvnsioiend

v o a 2/ o IS4 [ vaa o v v d{'
wagdgynauanas nsidsunUalassasiannediny llNE‘N@’]QLﬂu&leNUVIU'WIﬂ’IQQﬂUﬂ’]TUULﬂa@u

e doudsnalinmaiudguulasianandinansenuseiivinlunniaanyanadanuaaning (United
Nations, 2024)

Toe Tl ne. 2565 1 vividsnmdugaoglulssmaniiando vivglsy awinunie
wazniafiuams tnedisndenay 26, 23 warl? muddy wirdmsunivendoutiy f5wauggeey
M‘%aéﬁﬁmq 60 VAUl $1uI 649 Eruau NUsEIINToNTeUTILA 4,723 d1uau FeRnilutesas
13.74 vasUszrnsienualunivendou Tnefsene Asalus (Govay 22.96) Iny (Souay 18.86)
Heauny (Fevay 13.84) uawde (Sevay 11.43) Bulatlde (Sosay 10.86) wasilouun (Seuay 10.76)

v

YosUszansvaiualuvivendeu lnefivsenagdUuisnsnisiulnres dnudgiensuuusiniingn

9 Y

Tuniy mednsiddsvansgrivludssimasgiiovay 35.84 vasdsevinsnavualuysima (nTu
naNsHgIeny, 2566)

lngianizegagedmivussnalng Nlan1dngdanuygeeny (Aging society) Aaust w.a.

Y

2548 viiananaldin Uszinelvedivszeinsdigeensfenay 14.9 veaUszainsienualulssine 3
wNNIFeraz 10.4 munaet 91nN1sAANT sl UsewAlnemMasasiigdnudasonglaeauysal Tu
U w.e. 2565 fip TdnduvesUssrnageivAndudosay 20 vesussrnaiavun Tagldnanfiosud 17
1 fuduszornasudumniisuiusnmnaidulndeuuresaniunsaligenguatsyssimaii

Tan (Muensel Junsaing, 2564)

safAnIsanUsyrnAtulademdd “Jaseny” 1391 iWunananduwazendongiu 65

U3ysaduly (United Nations, 2024) agslsinu ssAniseunsielaniiaslalddonuuazasnasions

Y

[

ulg1uveggeene Ween gRllonguindsaruisausenavendnuastisindonuiedlaotig

38



lBS NIENSAIIA 5379 wardsauenans T7 11 atuil 1 @nsen-Siquiey 2568)
I

Joura of Digital Business and S Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

wanuaNeegs mszaziu nslouamzianzasiinfaesiy usedidemnsoanides uazds
111509818 3TnAnUlsegellauIsaIwunNIzia1zals ag1etnau Tneddaduednaniswua

A7 d9mu (Social) TaIusssy (Culture) hazan1nws19n1e (Functional Markers) nuusunlundvea

Y

ngvne Ruyuaduayy wazulovievesdszmeaty o Aldudivuanigldundyaifingrunaveus
azUsvmedunan

dmiuussmelnety aunsesvdydfggeeny WA, 2546 LANINUAUSUNLAZUNUIN

]

aussannvesUssavudedyflneviseTeindealin 60 U w%aﬁmflwmﬂ'i%ﬂu “Hateny” lag

oJ

1YN ﬁﬂ mwﬂ,maiwummmuuummammau {]ﬁ]Lﬁ]ﬂUﬁﬂa 0 “ZJ'WII‘VI‘EJLL@ @Wﬂﬁ@fﬂu‘ﬂi”mﬂ

9 Y

1 ¥ a

Ineiifleny 60 BiuldazgniFendn fgeeny vhlildsuavdmsunegunienailiosdu q wu Ju

[ )

untla Ynngy eidesdaseny Meensafiviwdmiudaiongdmsuaniungunis uagn1sdnaidun
A o = < £%
Wesuusnistulsaneiua Wusu
! < v oo N = [J v =
agalsiny Jeymitdgeenglussimaniidnnuinniiuginiy vlinaiinuun vangusenns
Ao seuuassallng NM3Tesulieasugia anufegenfe wazaniunuin1sannasgluiieme
AoN15UINTHEeNe (WatiSanTuifeuasimuniatonelng, 2564) uenaini Jausssunsouaiife?
ludagdu Feuseneulumeanndnluaseuniiiiie e ul uazgn vielafeAnsesdniinnaudom
U AenefnfiuiaraTeuATIRziignratuduINinn Juhidaundnluaseuaiiuisinuaunse
Tnannguaggeegvielsenaufanssutiginien1smseatineals audloudeinusssuly
HaexlnefiduuAndn “gnuanutdauatiagsoraiduififeundyy laslddssgwoushidudondoyy”
goudmansznuiansauarazalviiuiateglunseuasy saetedinvesdinulneludagtues
v a o U A = a (% L3 3 = (% L3 1 4 a
anwaznsiuTIwILvesnsauATIlufe) @se i Tudousug uavaug, 2559) diwalvigsiagua
Ageengladnaniiunumuniu
£ = [ Y a v [ ! < [ IS
LLmzmamuUizﬂ@Uﬂ’]'ﬁﬂ’m%‘Lumﬂmiﬂ’ﬁ@LLa@qnﬂuﬂszmﬂima agel3nmu el

a val

Yoeinnaradondimnadeau Ao Tiliamisadndainisvesniagldegieiii vinligete
drulngiinsdasiogniedennlunissuuiniiniesy dwaliin “gaeiovisven” wu aedlusesu
N15UINIaEANTlsaneIuIaRaualYd Ruaduayuniasgliiigane vsen1siggedenliignuaiu
1A ' v A a (9 L3 a L4 2/ o/ IS LY [ ! 1

qualiiinegenfenivunzan Uednwal Indas30l, 2558) winaszazinisdanisdaymidandnn wu
b4 [ g =t ¥ (Y [ o a 4 N o Y

Uruinunwaiduniluanuguagasivveiniasy 18ns1szesiansedesdmi 30 U Suiudnsnse
A1Aaf 2,900 A1 wi3elasinsisenyu Laun Aeulaaeadaliaunsasessugasisliies 250 au
Inggiina1defasdneiiunsnidn 300,000 UM J@1anddledn wuaTainisnasgidanegendelyl
annsaneulandsesuiudgeisniannudndu (@ignud ennena, 2561) 91N98339UINITUINIS

NAIAsEAINa demabrinanisnisasuluaniuguadasisniaenay Faunsadugifiugesing

Y

39



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

laggrgandyniainnisiiinduresuszyinsgels Anumasuam1edinusaggeiglunisidins

B
Y
o
Y

alainsnasy wazanuguadasisniasgnliiisanedeniudeinisvesdinudgeies lngatifves

[ [

gnsIn1snentgsnaguarasieTelminaansieuiunsuimuigsnanisa Tul wa. 2564 Faiudu

208 wa. 2563 Aaidudosas 79.31 vesduiugsRagualaeioiomn nausznauniadegldves
anudsznaunismenTuTcUssmalSnTgeiuagwsiatilos Tneflsels Tl wa. 2560 - 2562 o)
i 460.07, 772.23 waz 1,008.56 SUUMAUSINU GﬁagﬂammﬁuamxlﬁﬁudwmﬂLaﬂsuuiﬁﬁmiamu
Tumawieunnunfeuesdsaugsioiifulniulaesesiuanudomisvesipeeludsiiogendouas
NsAKa (NSURLIEIAINITA, 2564)
N3ENINAETUAVITEDNNTE VTR uUszneunTIfioguam w.a. 2559 Lileld
AIUANALANIATFIUTDIADUARANFD N AN YUlA I TuNITAY eg1elsAny wldnaniu
‘US%ﬂE]‘Uﬂ']iﬂﬂﬂL’e]ﬂsdua”lll'liﬂL“ﬂu&?LLﬁﬁmW}ﬁﬂﬂm@ﬂfﬂigEJ%EJ’]”JR]’]ﬂﬂ’]'iLﬁmﬁu%aﬂﬂizﬁﬂﬂiﬂﬂfﬁl AL
wideuamsdensadgeorgreveulunsidiiatafinaniady anuguatigiengmasgluifivawesio

o

ANABINITluNITeafuNIsiuladTIuIuvesdnudgeeekuvaNysal nasgdiaslifiuleuied

s

dasy YIuman LazyININITHINAUANIUUTENBUNISBNTUAINGTY kagN1THAUIATTIUINYDY

anuusznaunsguagasegnaensulaeflidlasunsatduayudisndeanniasy

[
v v o .

aatiu dmsunisideluasedl Fidesintiuaulanazyiinisfinerdn aaudsenaunisaua

Y

geongninguazaalanyuLandsiueg1slsatelaviuniivainuaty saufiasieedisuay

@32

d‘ o 1

nszurumsTdlefilunisirensefuann miinvesdigeensfienduogneluanud sznounisgua
gvengluuszmalnelaogals

TnofidulalduuAnndnidesnunndinvesszinsgeds ndnnisanuleuisasisusuas
ngmnevesgsenglulszinalne lnslannzogdeszuuizaiainislulszmalnesaniiduiunde
N33R UIEMININIASTLazN AN YUl UAIN15VR5T (Public-Private Partnerships) lun1saguiy
A miinvesUsyansgeieiendeluaniulsznoumsquagasengniniguaznaensuludseimne
Inennelipsdusznauamnmiinvesusesinsasde laun asAusenaudIusIenIe aeAUsenauu

Inla peAUsznaumuUduTusludiny Lavesdusznoududwindeuuazanun Niveulysduius

v
Yo A

fuagradunain %qmmmﬁﬂﬂ@ﬂﬁaummﬁmmﬁ%’ﬂmmu

40



b aa o a % ¢ A o a
'BS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a /

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

ultinuuazadaanafgeanylulsznalneg wlttnauasadanAnisigeayrnessme

NITENTLAUATINIWE A 1D

nsquadjgeensuessay | 7 AndIAN | Hasenglulssmalng
lsznaunisniAEnTy Rintinu y
ROl ‘—b 1. t:j.ﬂml.m (Care giver)
____________________________________________________________________________ ' 2. fiangsu (Activities)
3. unneuazszuunIsunng
(Doctors and Medical system

support)
4. szuuuarginsalijingnidu
(Medical life support)
5. ﬁqﬁwuqﬂﬂmuﬂzmﬂ (Facilities)
6. QQLLﬂﬂﬁﬂu (Environments)
7. Puguara-aodn

anuguatigeeyniply >

(Multidisciplinary teams)

U 1 nsaULUIAANTTIY (Conceptual Framework)

matiy nsfdsaulnenaneidudaudgeongseauauysel (Aged Society) lnefiuszwnsgede

Y Va v A

Jusimusswianvesdseinaniuauna ndinlszmnsasls aaunisaldanarvinliidediaang
aulafiazAnwaziaudilen suuuulwuiegmnzauiunisenssiununn@indiunsians
LUUYIINIsIINANESiioseninnasguarataensulunisauadaegluyseinalnewuuilu
gﬂﬁsiuﬁqm
IngUILaIANTITY

1. WiefnwguuuuiuInIssinnisaunn@inveigiengvesaniulseneunisniniguas
LN

2. WiefnwgunuumMIsinnisauamiinvesgeorglusisUssine

3. Weiaue JULUUNSIANTUUUYIANMSSEnInnaswazaaensulunsguagasene

52 08UITN1598

ARdelalin1sIdeennnin (Qualitative Research Methodology) Tnsjsitiunisinuiviauy
uazANAMTuIINUsEaUNsaiveenguilvideyaieaulouts 1imsnng 35nsqua wazguuUung
fansvesanulsznaumagualgeetgianiaiguaznaenvululssmelng monidnfudnuisns
uafigeenglusnsuszimangns Ussinaaiinu anigewin uazdUu Tngldudnnisguuuuianzas

(Purposive Sampling) nelainsduniualufazaniui

41



J BS M3e5AIE 5379 wazdenumans U9 11 atuil 1 (ns1Au-Siquie 2568)
I
Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Joumal of Digital Business and S

naugliidayanan (Key Informants)

[
Va o

d' vy a v A v 9] Y] aa i
LW@Imﬂﬂ@%aﬂﬂi@UﬂaﬂJ N'J"HEJ"LW La@ﬂﬁﬂ']u‘iJﬁZﬂa‘Uﬂ'ﬁmﬁﬂ@qﬂwxﬁﬂ'}ﬂiﬁl’l’agL@ﬂsﬁu‘w&lﬂ@LWL!

Y

Ya v A

wazuaneslulszinalng Iﬂﬁlwﬁﬁlﬁmﬁﬁﬂigﬂ\‘iﬂm&Luuﬁﬂ‘t&ﬂﬂﬂﬂﬁiJN‘Uﬁ‘Vﬁ’iﬁﬂ']UUﬁ‘“ﬂaUﬂ'liﬂLLa

Y 9

Hasorglulszinalng ﬂduﬁmﬂmmiwLﬂmmmﬂuuiamammmaiuﬂszmmim WAZNEUEEI DAL

iU'WWIEL%Uiﬂ’]iﬁO’]‘L!Uiuﬂ@Uﬂ’ﬁ(ﬂLLaNﬁQ@’]Eﬂ,u‘UiuLWﬂ1W8 Imaummams’mmau 9 AU wusoandu

<

6 ngueaeleun
1) M3fin¥szuuNMIQURaAUENMLINITInaTaRn1Td AL 1gUIuUUA
2) M3ANYITEUUNSPLALATINITABULA ad19Ailian
3) MafnwIsEUUNsgUAthuinggeeny esinwilLefaddlay
1) msfinwszuuMIguatuinggeeny dulviiuesatslan
5) MsAnwkazauautnINsiuuleuedgeenglulng

¥

6) MsAnwLazIlATEEgIoIguaTAATgIeedldUInsaauYsENoUMSIONTY

warsguIa
Tneduuglideyaausanvalumudnulddemelull fusmsgudimuinisdnaiannis

e

IAdEIR1gUIUURATINIY 1 v gusnisiasenisaeula @aneailiag 1 vy guinistiusin

Y

49918 Lnysinwuesadalay 1 v guimstiuinggeens dulyidiuesadelan 1 vnu Un3vnis

el

v

muulsvedgeeglulne 2 viv Ine wasnguiaserguasafnlduinisanuysenaunsguaiasen

Tudsewalneg 3 vy

watialun1siiusausiudaya (Data Collection Techniques)

%@Hﬁﬁ?%%ﬁﬂﬁﬁLﬂi’wﬁlﬁjaﬁ%ﬁlaLLﬁ’NW]‘Ui%Lﬁu%éJﬂLLaz‘LJi%Lﬁuﬁa\‘imaﬂwaﬁv\lﬁ‘mﬁﬁﬁl N
MMSEUAEAILUULNEAN (In-dept Interview) N1sdanauuuiiausiu (Participant Observation) wag
st lUiUsEaunsallagnseannIsUTMISNUYeEnUUIENBUNISARANEIDEN 1A NTY

Tasnnsidenldisnis nsiiudeualnonseangifsardeslunanedouazvanesziuitoliils
forfiaasannnideyatmansiifnameunsludioss q uenandu dowildsannsofnulaly
manguday 10 AuamFniiivarsesduszneutioneiune arwidn 3ela Vimuainisinaa
uazduiusA I sdsauylFiunws Iy swesERs TR slnenss

inFasileflilunnsise

[ [y

AIdglalviauddyiuaunmeeatesion1side nglaimaiun1sideusnwias i

9

(%
v VA

fuenasefiunm ANV gmmaosasituiinazyhauniaudms Wednwvises (Pilot Study) %4

a2



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Journal of Digtal Business and Social Sciences Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Iodmaumsidelunaaesdunvalivaniulseneunisguadgeengninsguasionsy iufiiilonia

Ipdunwainanefunguunndilsaneuiai@seneiuia Weodun 5-10 unsAu w.A. 2568

o/

38555UN15798

Y v
] U/ v oa S

dmsumidetuill {Idelavinisudeiivinddnsvesdlvdeya lneiintdsdeveainiusiuilely

(%
Y

v Y d’J
ANSTaua V9l

Y

azdunfszyinulusg1an

¥

auaaNNsIdelasuauTindeluvivdiudmsunisilawmede wwana way

NITUIUMTUATIZVRAANYTRYA

va o

AI3glavinissIunindeyaannnisAinwiAuaitdeyalinienais (Documentary Research) g
linszuiumaagismainsgnuuuIn e RTodnunmsulaun n1siwsgideyalagnans
UsTihunan (Major Themes) mnmsdun1walvianan snansaniuseenidulsyiauges (Sub-themes)

wazlages (Categories) Inensdusuainmsiwsziamsuligmsinszivssiuges Tusewine

I

Aduladliunisnssuiunsdunmualbuulgantu gIdedaladiiunssuiunisasyiou (Reflection)
muglume ieliiAnanudulalunisnsisaey wieuviamuniuanudilavesdideseileniuaznis

AAIUATUNTOULLIAANO B LN TLEIMTBAUNUYE BAINBUVBINTIFET

NAN1599Y
FULUULAZHUININITIAN TANATNATN VR IEE I8 a8 nIuU TENaUNISNIASTUALLaN YY

Tuusznalneg

1 o

p3An1sauNelan (World Health Organization) fﬁ'}LLm@qawLﬁu 3 USELANAIUaN¥alENIT

lgnaunenn fe 1) Andiau lnsyanaaunsald@inludsey 2) Antnu dlETindrulngeginu

Y

[

way 3) Anfies fie divemdededlild desegguufsantudilng Fanslddinvesdasionny

Y

anwagtaiutuNgITasiu“ A nTinvedaciy” lagnse B90AUsENoUvRIRUAINTIN LU
panlu 4 @ Ao 1) A1us19n1e (Physical Domain) 2) @a1udnla (Psychological Domain) 3) Au
AUENAUTN19F9AL (Social Relationships Domain) wag 4) Audswinaeu (Environmental

Domain)

a

puvEnnIINNIE T RanuUsEnauNstioguam w.A. 2559 tnensesvlyA

o

Jaduldiufmundnsdiuvesdguasiedgede A 1 Ause 5 AW ATIAIPU NAINNITITLMUANIUAIN

¥ 2

aus1entgvesgarisluaniulsenaun1siy dasidrudenanidaiuuwandieiusenineaniy

[

Usgnoun1sniasgiasniaenyy lnewudn dasidruresidieneiuiadaduninauguaggeiely

an1uUsznoun1sUIuinUIawAldnsdiu 1 daua seo 10-15 vasggeigludiuing uenwmilean

Fodfaninuugguailiiissmenazainitfinmvualikd suuleuisiasaudssannanmiiea

43



lBS NIENSAIIA 5379 wardsauenans T7 11 atuil 1 @nsen-Siquiey 2568)
I

Joura of Digital Business and S Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

o

Aasgdansraudedia uanudszneumstuinuisie auuseanuegn 57 umsedasieseau
sefu Fsdnnudinandosuimsinnsensliasu 3 dleuazvesing mudetaduvemsu. a1y
Usgnauiiloguan w.a. 2559 d@luanuuszneumslassmisainedumiuiiiusialunisguaianis
¥ o 1 A v S o U LY = | gj = ] [ 4

Hgeienanunsadigmdenuedliuaziiindamindlussauniavinty Faldfidymuvesimiugdaua was
udsvanaAtdingunegndla diuantudsznaunisguaggsisnaensulavitnunguaneniels
LUHUBINTYUANINDIAUTENBUAMAINTINAIUIINBYDIRECTENLTUINTAULIATFIUN NENENTU.
Pefulaiduegnad Inedduiugauansinuinaeidum wieuinnit saumishifidediavessulszana

ﬁﬂum‘MﬁLﬁ@QmﬂLﬁuﬂ’]iU%‘Wﬁ‘;f@ﬂ’li"\]’mﬁﬂ%ﬁ]"lﬂﬁL%‘EmLﬁUf\]WﬂﬂiaUﬂ%’Jﬁgqﬁ’ﬂiﬂﬂmiﬂ

1% k%4 L%

drueRUsEnauAMANTInsuan nLInaeunelave ulnRuA AR B geieluany

[
Y

Usenounisiiu :nmsidenui vnanulsenounisquatiaefelunassuasnaenyuty fumsgiu
fireutned osnnseeniuutiesuazifin fuiildaes wardssunsammazaIniifgeoanunsald
auld Tuudazanuuszneunisilasudiununsu. delidselovdrodgafelunisdssdinede
Uaoasy

a':zuaqﬁﬂﬁznau@mmw%ﬁimé’mﬂﬁﬁmﬁuémaﬁaﬂuﬁy’uwudﬂ FaanuUsznouNTAASTLAY

aaenyy dn1sliusnisasvwuuiieuly nanfe gaevisiieondeluaniulsenaunisaiaiguas

v [

meentuty Sujduiusduannduigeioflendeluaniulsznouninfendu esndoiguas

uglndlfesiuneiiviruad MIyene Luuwsunslddin dnuazaseuaia LLas{]zymmﬁ%%mmwﬁN

| v

Ay daalinisidnderuvesdacisluaniuysenaunisfediuiy Iaunineglunueireudiaf

a ¥

ogdlsfny nmsatduayuianssusuufduiusTaefquaiu dudifidouly 2 Usens fe doualuaniy

3

[

Usgnounmsmafgidddasinlinsaduayudululddde Tluvaeildideddadandnluaniu

A a

Usgnounisniatensy Reuludnusenisinuluaniuusznaun1sns 2 uwis fie Aanssuufduiusiu

Bagenaifnfiestiu gasiludediin

9

Julumudnvauzuesaninsiinevedgienglaganizagng

AUANNINTINTIPNUTIIN LA IUUJFUTUS T IPLvedgeTanvanadlla

uy

v

PNNaNTITeTeL awnsaasulad daedeiendeluaaiulseneunisniaigedna “Ohuing

Y
o

gefunaua” wag “lassmsaineding” du daaunm@iniiasussduszneuwididouly wiena1aléi
mesgleddunsiuulousuasnaufiRuuuasuesdusznousugan minvegeiefiondely
anuUszneunsfsamn miidesnitiadiu s1ene 3l Uiduiusludeay uazdannden win
Wisuifisuivaniuranaenvusgstuinggefomesinuaiuesatalen uagthuinggsiodulud
wesagsley A5eiinsTRuInsuazsinnisaunmiiavesigeionuuasussdusznounmuandin

LLwammmmﬁmmimaal{{a@jmﬁmﬁwé’ﬂ

aq



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

FULUULUINIINITIANSAMAWATIAvaEgeie ludsUssmea
nnsAnwulevienisguadacizanaiasgaziensululseinaaiiou ansgolsni uay
Jiuu ansoaguulsnslasnaFeudsuiuulovemaguaiasislulsamelne [ fe il
1) Useinaaiau
Ussinaatiouduussmaiidannmdinusznsgelosufduduquastan s Wuna
Mnnsivsznmadudguuudsanionusznsulag (Socal Democratic) Insninsgazdnassaiafing
uwAUTEYINTNNAUBEIIITIENLAZATUN I AlYA1eaTain1slaNnaINNITUSMTTEUUAE SYUUsy
a¥afns saudessuuuingyuazsruuUssudenudia I@Bﬁﬁi’]miLﬁUﬂﬂgﬁU@GUiz%’miagjﬁ 50% VD9

s1elManuAvaUsEYINT 108 30% VBIRIINITNUNEIzandslUNTesduiiawaul waydn 20%

Y

Y998n3INSNUNMBaTNESFUIanas druszuuiiuwguessemeaunsawteentidu 3 Ussnam

oA Ynngyannselaialy diungyannnsvien wasdiuigannsasuausi

o v a

lnefiusensasisniionsuinndt 65 Yauluaslasusgadannismudnsinisinens

&3

nIdmsuuszrinsniiselalufunadMidenduuarlasuRugiomdonaunuainiguianais

a v A A

alaAnisiueninleantuiiumgdeiuty messdaladnadainsliuduszunseasie Ae Negende

g1¥nwilsa  Ruganyuggels n1sliuinisannuaaInsnienIsunndatunedenfouazaniu

Y

Usznaunmsouaraede Fuitugiulunisdnss®in uazdiuanlunisiunsvergedy

[ v a

mnsguiieuizaiannisuasRuindeanaugeisseninussmaalinuuaz Ussing

<3
a

g anunsaaguledn ssuuizadannisvesvetuliansameuiussuussaiadnsveslsemeaaiiay

Inay lnggaedeludsvmalngidonguinndt 60 Yould anunsavresuuinisens 4 a1naassla ue

Y = a aa 1 v v & 1% R ) o v a ] [d o
ATTEVIOIFNTNLATRNN €) GZJ’ENQQQ?SLUHI@?NNL&%I&WYJQQ Luaamﬂigmammﬂuﬂizmﬂimuu Wuss

<3

12

ataRnsUsziamasien (Liberal) ivndsznsugidnlsifialza

[ 4 U

ARN1S AR9SURATRUMIENISTRUSENU

v Y

ANANALDNVUNIDNINILADNIUNITNDNENTATFANITANINTFTMENDULNY 19T @IUNTI919U19N

<9

v ] k4 o Al A Al ! v U a _a a
ﬂ'ﬁ@LLa‘ViENLﬂwﬂm%aﬂaqxﬂﬂﬂimLﬁ‘c’Jﬂ']‘L“}vLﬂJﬂEJ@ﬂaaﬂﬂ‘UﬂﬂWWLﬂi‘l‘@ﬂ"\]‘lﬂL‘IJ@E’JHLL‘U@QI‘UG]’]%JW‘I&L'Ja']

iy Wetemdedgeivagh 600 -1,000 vnsdeiiiou Feluisanasonisnsatinveyasds vsenis

'
v

WSnwlsaneunaifessoRIkar srezIa1NsUALon UL NG TLEnaIAouY 19wl diukae iy

v o

= = & & |l =
gruzdunaniigusilulssinalveduazifonsgfianunevianioaaiulssnaunisquagge e

¥ o

AAeNTU FwnUsemadlinuiniasgliausinavimsuuuilaaianigliuleunsaiuayudgs

Tludsemegadiganim
2) Uselneanigaaisnd

nslinnudrfyrednsdgeieludssinaunidiunavedlanagvansgewsni Mdu

AuuAudase (The Land of the Freedom and Independence) ddnalvigaunituni1sld3inves

a5



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

UsernshudssmaiiunAnfidaszsomanssimnegts femsdunnude masduinaglinsey
voanguay msvduilitesimasngmneluninseyigints sadassiuniadeniiogendely
mslidnlutisvhnevesUssnnnsgsde Tnsannsaudsiegendueeniiiu 6 sUnuy fie msegiiuves
pues thuld Anlawzgfgeds aauuszneumsquardgsie msdsguamstu uazaudquaggede
fflauoudoulneiane

uoniloanuundnlunsliiinvesuszrnsuds msiwalondunBgniosmy
ngrueseuulsEiudeay seuuiiunguasssuulseiuguain Minansusslovlang 9 lunisgua
aunmennlUsunsuTiemdedunisunmg wieasiu Matemieduemis sndnwilse waei
ogo1de nannfe nalesgeisidsndgniewnungrneansafeiienfutiemionniguianoy

a

nBealun1suatinyianun ¥30egMmeUNSNEVDINULBIAIMTUUTEYINT Al Ng ADUT A aaud

v a

Audasen1sliTIntissuiuladilunisuinisszadainisnelulseinagssvuuimsanuaianng
aa . A ) o a A1 a~ ] Y v
wuuas ey (Liberal) niinalnvnanisdnassaafnisuesgruiugiuiisanaseussunslmdiis
A = = 1Y) o a 9 Y 1Y) a Yy v
deaiSeuiiisuivadainisiludssimelnedudeyaaindssineaansgaluinitneny
anusaasUladn ssuulseiudenuuiarszaiainisdmiunailissgeiendundgndesnnungnuietu
aglunaeinaenndesivanimanudulumaasegin Siuduszuunslivimanasglaeaniznis
Trusnsmen1sunmensuRnreulneusEnUseiu Mdudunihidadiurenadiomsissdneniduas

Useiumugneldnisderulaniengving daalvinaiissgelemdensiu Inanmdinneglunae

(%
LYY v

frndnnmniiieuiisuiuizaiainislussmalne fusiiazsrenBuuuidviuiu fgedonn
seiupuglulszmalnesinsiosiansuussanadududundnlunsisedin

3) Useinadiiu

Uszimaiiogensinuaavinevessidds fe seuuannussmaduiadulszimedil
amnudenndosuaziulevieadroadsiuUszmalneniign esnnmesiisdedlnensaiu
A MIInUsEIINTgeTegnansenssansnsaay IeldussanadiiBeinasudgedelugaui
Uszimadsnanuesiian annsauszuudseiugualugiuvudneguesdsemalnglaiinasdy

[

seuuUseiudiay suumstivsnsmenisunnd laslangegnd@niulsenaunisguarasiuninsy
aa 1% = o Yy oA o = 1 [ =~
LazLenTUNlAuAdIeAdaiy laun dszuuiiuigy Feamnisauvsoonudu 2 Uszian e szuu
Ununguisnfwagseuuiiungnineu Aduniadadulunislasutuatuayuuasnisguaannninsy
Weguakasiesrezend drunisguanildinglunisauasnwineruianivuadiiunisaielassuy
Usiuaunmuuusingng (Co-payment) lngusenvugeiofodsindng 10% vae51831ea1unshy

USN5NINISnnglunmasasanlausnig

46



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

= a

PNMIATUEgisiadunn Ysemaguuiddiuleuigdfglunisyzaslymatuauamn

(%
a A

Ae Aeliasienuausanievesnues ieUsendasulssunaainnisguaguanlussezesiuda
n15$nwUsEanIigely dawaliussimagYuaiunsausendaiuuseanaaun1sunvduaaunse

yraenstievesUssnnsgeislalunanieniu

o/

FULUUMSTANMSUUUYININISAINS i szndnennasguazniaenvulunisquadsgede

Pndayanfnw wud YssinalnedudinadidymisesnisdnfassuumsTiusnisamuaunm

[

Pnanulszneunsguarasde laglanivedndduanunnauawazmiulaeniigauniasy §3dy

= o

Jnlauelgyminnuuagisnisundymaglasluuunisdanisuuuysannisanusivilesening
migaunasguazniaensulunisauaaciy dsunsadiliunisialy 5 suwuu desdeluil

1) sUsuuMsvzaen1sgeie (Mswnledymnsumeg)

a

szuvassaugululssimalnedinatdunisguasnyidedianuiutie fie widym

Uamemaudliilaldediuiedenisidifnisguaguaimivedesiu vsewiunsldiinignaudnwae &
a % - 9 o = v oA Y - S ]

nsiasuaiguamiivedeaiulsn n1snsialsauseinUvesyanaiiedesiuvianissnuwiiiosunau

[y

wulsa vilidgeieiisnniedenaninasdailomaiuiisroudgailaeanzlu nguusseinsiies
Ldladnsauenaunmeglunaeid  svuudsnantgendmaligunmdinuszvnsasivdulsenoy
Lusesenie Fala Uduiusludiny wasdaandeutu lasuranssnuluininuasvaneiia

AIY NIALAGUAINLEENITTEARNTaIEluYTEYINT YiTe “NITWTENAILNS oY
=% o

Ausnneuazdnlavesuszansgeivanuleuiauasniaujifiainniasy” Sadiaudidny nedu

nsUasiunsaundymtaume Fezdiesnwguanie srastdymuazanlymguaindseinsgele

9 Y

' ¥
a =

MgiinTuluauan a111308AUUTNULALEN TEAUANNNTINUTE YN g 3E

2) sUuuumsysanmsszuuliinisauan (msuiledgmiinszuiuns)

Mndeyaiiny viisnunesslulsundlnelianunsaduiy udsliuiniseu
AunmTinvesdigetaifisunirfulsemaduinlfesnfinaun mia fsmodmiunsguanunindin
Uszrnsgede Jgmitlszmalnedsliaunsoimunlsoganysalonaduananedads deenady
wasiellosvidaiioatesturesnsquainwiguain domilumadhdeszuunisliuinismenisunmd
Tulssneuna diluganudesnislunisgiiemdeluaniuuszneunisquaggsds Jamisosans
DndreArinsmeiuiavesdgets Jynidesimauvieiisavaslsmeuiauar/Miayaainsnig
maunndlaiifisame dapmniFomnuzuazgunsaitiomdedgeislunnranidu JgmiFemleviouas
suuszanalunisguaggede liasendostuanumduete waztgmiFesmsuszifiuglduinigmia

NswnNgreanIuUTENaUN1sNIASY damaliviienuniasfedineiiiounlulazenssiuaunIn

Finvaslszynsgacivludnusialy

ar



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

v
2V

wumenilwasnisudladgmdtsdunnuaazivoseiddeiitu awsavinldlay ©
faundviduiiuguaratainisvesussmdlneunfaeilunsenssduaunm@iawuvesdin” Tog
919113URULLATBIAANFIINAUsTImANlgiuUssnalve Wy ssuumsiiunidanisluyiede
v Wudeavanilelilugisgels ssuuimwdrglunisquaguaim (co-payment) nsifiousetoya
dAyfunisunmdszninadsameiuiatazaniulszneunisiiiesnsedunisgua ansnisidndne
AU3NIIeNuEINg sifiuuasdnadudlsaeualimnzauusszensluusiasiud nns
ponnguanefiiedenislidinvosuszinsgetulieglussivanssudeifiuamn ndia iy

[ (Y]

usnseruniuzkaraUnTallagaels  n1svmigauaansgusednetanlunvnuggeiendainy

¥

fioams el iilewmunszuunsUInsAun sl melnesnseduldviaiontuisssme
Ailnunm@inuszeinsgeiveglunamividegnadad

3) sUnuuTimesglsiavERimssinaenyy WeRsndamiamun (msudladqpmiivaems)

foyaluthgiunandliiuin lsmeunauaraniuUsznaunisguadaeioninigiu ld
nounazifivneerudnuvesszavuitoudlodymitaugeielutiagiu fisil 019fnainnns
Uimadeuleune suuszann vilviidedidavesaauiiltuinsuazsuauyaains anailindou
fandmiiu Ifdsmansenudeamnimnisqualaely wareglunamidouseiam

wmeitanansauitiymlaie fanusind Usswdnsuussana uazanuisatily
U URlEleasslunisenseduamun mdingacivludiay fo nMsysannisanusiuiossninniasgiay
aaenvulunisguaggele lugduuy “nsiBedniudniaensu” Tasnisidyniaensuuisi

a

Higwdentisnun1aiglunsvergveulndunsiuInsiadalsnnauasaunn lnenistians

[

fiumsuaniaonsuiiefunssgdaly mIsenngrneiiieideuslesiuianiulsznaunisguatiaels
maenvuiiadylinaensuauladnsulunistisensedun1susnisiunsunmgre i eey
A3y WU Ansustlovifunseniunieanmdeunt® msdeuseszuuteyad tuguamsening
lsangnuanazanuUszneumsauadasde Mslignnaunmdluaauusznaums wieuiuwnmng
Tulssmenunalunisguadgsde uaz/v3ensideudenislsudnmsynenisummdsenindlsmenuiauas

A0UUSENDUNITY

[
v A o

atl JSuuselevigegnannnisnaiasziiansiaviiniaensy iiefaunsuimn
Aanaiu fe Ussrnsgedeiianunsaenseduaunndinannnisididsaiainislanetu daudaglila
SunnaesgleensaundunisatvayuiiavlnedouanniasgiuvnanAe Ny

4) sUsuuNTaYuTiusEI e nuMaskaionsy (Msudlulyvnegadsgy)

a8



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

nswiledaynmivia 3 Ussmstnedu taua nsaueuaunInsenieveddgedy nMaimu
FEUUNITMUSNsAUEgUAIW wazn1sdedniirvuaniaenyuiy Wunsudludymndume sevning
o ay v a % ;% Y a
nsrUIuMT wazUaewmmuaiu dlmdunisuiledymiddassasissunisiiusnislusseven
nswiledymeunmdinussansgeieegredstiuty onvaunsailalagnisdnnig
TUURULUY “N1s5auaeyuseninanIasgiazninlensu (Public-Private Partnerships)” lnganuae

[y

N1TINamuAIng1 kanseaniianisnunulussezeniiiosnseduamun niinveggeieluanm

ee

Usznouns Wilnasguiiedrends wieausaastesinsvesnuimdendiduuinisuas sruauy
sewinsanuUszneunsquaggeiuninsguaziensu dadudefianunsaneulandfiddsunmnim
Finvedgeivlulseinalveduograunn wmnfiansanainaaunsaidiaugaionigldusumdadiouau
ﬁLﬁwﬁumaﬁmauﬂizmﬂsqﬁa uazdnwazaseuadufululszmalne
Uszlevifiazldannissimamudanann fe nadiosslavselond Tngmiseau
messldneveuanisliuinmsedisdiannin uaznaenuldvhgsiadeun dalufiuguddy
Tunrsafiuuleouisluusazesdns (nuawnad lye@ssaye, 2558) JULUUNITIINAINUAINGTD 9891

[ [y

Wigasiendanudeanislunisidisvuinsiuaniuysenaunisguaggeis 1n1asgluaiunsadamie

[

Wiganeuaznisuinsanyaansiisliinantamiusulssann Yselowdild fe Usswinsgel
annsadfeaniuuszneunisquaggeislusiadiidudealduazifissnereninudonis udly
vzt Uszansgelediannsafunisuimsifumspuiisuniiiuaniuusznounisguarge e
Aalenvu InsensedunuanTinvesdgeivendsdu fe dulunsuflelgmiununndin
Uszmnsasislusseven
5) 3UkUU BONUS’s Model Co-pay 50-50 (Msunlalgyvnatinansaungy)
$198anransiTednadu §iseddldinauesuuuuresnisuflaiymlusuuuui 5

a o

TaodunndniignAndulaegideios dadumsudlatymedinseunay euduulouensguarss
Sordanunmesnaniauazdusussu

msszuuNsguaiaeandesiuaniunisalmiufuaiase “seuusiududng (Co-pay 50-
50)” aseunguUszrInsgeieyneludsanlng nnsilissunsgeiedossmiuinesesng
$ovaz 50 uaznsgIINTesesanosar 50 AsegsnUssmadUuiilissnnstgeTosdoaso
efuiguiameludniiesas 10 luvueiiniadgimiisludniiesas 90 egnslsfinululsene
Uszinalnedadiasushanasdnmninfumadilfvihssmadiu fufu Sandndnetafiansan
UulimngfuusunvesUssmalne 1wy fn1ssmdefesay 50amsuAuinsfunmsumgidlulss
wena anuUszneunsgualigiisnasy nvu afteeninazannsaudlutymldesnanseungumn

utuveIUsEnnsgeivlulsenalve

49



JDBS

Joumnal of Digital Business and Social

ences

M3EAAVA 309 wazdanueans U 11 atu 1 @nsau-iguiey 2568)

Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Mooy ASUNIERUNTS LA VELA N5 BONUS'
b - .
EAT TuSnns RTINS B odel
. " R . R
S8 gunm YA FEMIN CO-PAY
figaae nASEuay 50-5
LWanTu
nviunilow nrawnlgwn msuillgnin R T .
- suritlggn At
NIRUIMA » AU ) Usimeg ataE i R ot
F'J:'I'IIFh:!.'

FUN 2 WHUILWINN1IINNIAMNINTIN VB0 18YDIANUUTENBUNTAUARFI

nAsguazienyuieensEAuaMA nIngaeglulseinalng

aAUs18NaNTINY
NnNAMIANYITeEes “FUuuuiaznsruIunslunsUssaunnusmilesyinennaguay
lenvuiiensefuaunmEinvesigeengluaniulseneunisquadasengniasy wazenvuluussine
e anansnofumenannnsifouazdunval auiagusvasddaeluil
1) ifleAnunsUuuuuLIMeNTiansaun mFinvedgietgvesaniulszneunis
AATLAzLENYU
2) lefnwguiuuIIMInsiansauA T Inveigeenylusaussine
3) ifledlausURUUNTIANTUUUYINAIIANTINTesEninan1nTTLas
AMaenvulunsLaLadeny
nsnauinguszasAded 1 aAnwIsULUULLAIMIINSIANISANAWT N8 gea18Yas

amuﬂ'sznaumimﬂ%'guamanw

2

World Health Organizations (2021) 13UAUAIEAINUNUIEVOIAIIN “HE1071Y” ADUYY

Aa a Y ] a o ' a
NANAYNANUNI T YR UL UDIN1UIINY R]Gﬂf\] LLagﬁQWUﬂWWWWQﬁQﬂN%@\TLLﬂagﬂﬂLﬂﬂUﬁﬂammaq

LR

65 Yusysaivuly melddonmmuyusesanindinuwazaninsisnieduan
Ineggeongaunsadiuundu 3 Ussamaudnuaznslddinimunenin fie fadsay fadiu
a a d‘ YV [V VA d‘ v a v 1 = C% [l v a a 14
wagfniies Nenunsald@inlunddeny THIntw uwaslidnuazhiomiomieddlaluuinfes ve

[y

geivusagyinunuany
ninsenseauaudfnyludasegnliinnuan v deiuty 1ReItesiu “ AuAINTIn
Y035ge01y” Inense NTsausaniioandu 4 o9AUszNauTaIRuA TN Ao 1)aeRusznousiiu

519018 (Physical Domain) 2) 8sAUsEnoUA1uIAta (Psychological Domain) 3) 84AUSENBUATY

50



lBS NIENSAIIA 5379 wardsauenans T7 11 atuil 1 @nsen-Siquiey 2568)
I

Joura of Digital Business and S Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

AuduRUSN19daAN (Social Relationships Domain) wag 4) aeAUsynoudIuAIuInday
(Environmental Domain) lnglanzeesdedmiuggsengiiondeluaniulszneunisquaggeeny
Hesnnaunmiinvesigeiodnan aunsauendnuazaunmanelfmesiuanminldnm
anuUsznaunsguaraegnnigiaralenvuldegs iy (nNTuguamin, wd.y)

nnIdeRuanunwduenevesdgeTeluanulseneunisiunuin aunndinves
Hasongluanutsznaunisniasguiatu wndnstuanulsnaunismaensuiisuaugguaiisesd
Msguanmuvdninasifiteruldmamsr etydRaaudseneumsiioquain w.a. 2559 uuuAsURIY
manaeifidealinsguasnsdIu 1 auguase 5 faeeny lesndnindiuvesitiengiuiadady
wiinauguagaseigluaniuusenaun1siiuinuualisns diu 1 gaua de 10-15 vasgasenyly
Urun LLazéhstimLLamuLawaw’mmqiuamuﬂazmaumﬂmqmia’mﬁnﬁﬁﬁﬁuﬁﬁﬂuﬂ'ﬁ@LLa
lanzgaeogfianansadiomdenuiedld

denallfnnInTInA1uT19N189098@991931N SR dIuAUgualiLlg Inan LN T

ee X2

1% o

NIENTWEITITUHUN NVUATUY G Bl mﬂ’]‘W‘U’JG]G]’mi’]\‘lﬂ’]EJ‘V]ﬂE]‘L!sU’]\‘W]’eNﬂ’ﬁﬂ’]TU'JEJL‘VI@EWI\‘II‘L!W]‘N

[

ulovnelmivazautszann Widlssmedeanudoinistuiiugiuvesnmnindis

Fadunansznudeiesuinsnunminduislavesgeisluanulseneunisquadigien
AesuRefy Leanndedrianmaninauguardgieiguazsulssuiedneaisadinyes
Havengluaniuuszneumsthusinunaualuusiaz Tu egf 57 vnsieggsenglunsazyvin Aifesuims
Tfasuilaewng 3 Heussvomnudu mudetiafuresmsy. anuusznouiilogunw wa. 2559 dwa
TiaunmdinduinlavesdfgiengluaniuUsznaunismasgtnuinuiisanitliifuas aanmasios
uisfundsgenusuussanannyadthuinuauaidedsudszanarsuiisiiaantymiuleuis
WagaUUsEInUNMeun1asy

wilurnsiReatuiu anuuseneumaguadasengaimentu lévihmungraneaeldymmes
nsguaBsAUsENaUAMAMEIRdUINBTesigeTeiliusnsldlussrsfuas mumnmsgiungmane
WIU. U196

duessusznouamn minedeuRduiusmmadsauesanuusznounistunudn saannu
Usgnounisnmaizuiatasionsu dnslivinisasvesduvuiideuly videnande fgeeigiiondelu

a ! 14

an1ulsznaunIsnIAsLasienvutu JUfduiussuRannguygeengnodeluaniulsznaunis

9 AURT) 9
Wweaiy Wesndlonguargiuslndifgaiuaeiviruad n1snane Wuukkunsidiin dnuurasauaia
wazlaymmediindeudendeiy danalvinisiiidiauvesgasengluaniuusznaunisiednuiu &

i ¢ a ¥ a a A (Y ! 7 val ' ! LY
@mmwagiumm%wﬂaumm Imamﬂauvlfumuaﬂwmmaqamwawmaaﬂﬁfﬂ,mag AUANYEUE NI

MenmveIgIeenfafeiy gasiludedniasiuaunmdinggeienvanaedla

51



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Journal of Digtal Business and Social Sciences Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

AuannuInaeungldveulunaun MAInYesRgeisluantulsenaunisiiu 9115338

U a'

wui nnanuUszneunisakaraiengluniasuazionyuiy Tunsgiundeudanigey 1Wewinnis

PankUUTRLLaEMIAN Muldaey wasdsdruiuauagaInfigatengaiansaldauls Tuudazaniuy

Y

Usgnaunsiiasudiumunsu.s Slisslevisedgionglunismsadineaiud
31NN15RAUTIEHANTIEURY aunsaasuladn dasengieondeluaniuusenauniiniady
9879 “UTUNNFgIoneuIeia” wag “lasinnsadnedne” uu Inunwdisiliresnsuesduseneu

wsenanlain mesgladidunisduuleviswazniaujiRiuuasuesausenaumuaunmiInves

¥ ]

geegfendeluaniulsznaunismenun niinesnimesiu $19n1e Inla Yjduiusludeay waz

A
Y 9
dwnden MnSeuguivanuanAenyueg LN geIgmYsinyuWeTadalan wagUuin

geengduluiiuesadalaundadnisiiuinisuasnisdanisnan ndinverarisuuuasussAusenay

e>2¢

AuMMTIRLUUR B BRI YRatag e Tuman

nsnauinguszasdded 2 iieAnwizunuunuIMmInsianisaunmdinve s geangly
AUszIne

PNMsAEnwILlEvINsguaRgIegIINNIasTuazienyuluUssmAdliau ansgelsni uag
Jiuiu ansnagiuloviglasnadioudisusuuloviensquatigonglulsemalnegldiielui

1) Usemeaiiiu

v a

Susuniusemaaiiau Wulsemeniinaunmdinuszynsgeiedufsuiuguedlan
a [ v a (v [ d‘d d' (v @ a IQII
HAINNITUTMTTPUUTTaTaRkas s iudnuiadou lnadnsnisiiundvesuseyinsegi 50% ved
snelanauauaalszanng 1ne 30% GUaaé’mi'mmﬁum‘@a3Qﬂﬁﬁﬂﬁﬁm§mﬁaﬁﬁum LaLdn 20% VD4
v < =] Y 1w = & LY v a [ a a . .
gnsMBiuMBasiingsguianan Jalussaiainsuuudiaudenuseusulee (Socal Democratic)
lngnsinmssladnassaiannsuaussannsnnauegaminiienuazasuiiu (nwu Inevies, 2565)

wonanilsyuuinugreslssmadsannsauvseontaldu 3 Usznn laun Yruney

nswlamly U1ngyannsrinieny wasdiugannnisaaudIuim Jaussrinsgaieniiengunnni

65 YAuluazlasussatannismudnsini1sanen1s nidnsulssunsidsielabdfanaueiidenie

P

WuazlasuRuIBRoNAWLAINSTUIaNaA (Larsson & Thorslund, 2020)

[ @ N

wanwileanuiiungdiuny nessdeladnaiainsliuiussynsasie Ae eg

91y e1snwilsa Wuganyudgaeny Msru3n1sINYARINTNIINISLNgnuagendeuas aniu

[
a A

Usgnaunisguagaieny daiugiuluni1sdseddn uavdiuanlunisiiiunievesdgede (Swedish

]

Pensions Agency, 2021)

e = [ a =] [ ' a &
‘Vi’]ﬂLU?UULWBU?@ﬁ?ﬁ@ﬂWﬁLLaSLQULﬂHUﬂJ@@UQ\‘I?Uﬁgﬁ'ﬂqﬂﬂigwlﬂﬁ?L@uua%ﬂigwlﬂ

Ine awnsaaguledn ssuusgatannisvesnetuliaunsafisuiussuusgadafnsvesUsemmaiinu

52



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

ey Tneggeongluussmalnefiienguinnd 60 Yauly awnsavesuuinisnieganaiasyla ue

a 1 [

mewmaradAglunsinfdnEiiauaevaey

o

geloianunsadfessuvaiainislaein esnsy

avainislusswmelnedu 1 Uusgadafnisuszinnaifien (Liberal) AninUszyugidnlafedy

a av a 1%

alafn1g AeesuRaveumeMITeUsEiuaINnIANYUTaMIMLGenluNSINEdnEsgadann1saae

meduuny (nwa Themnes, 2565)

=

HuIniunsguanasnBenvedasienldidengliaenndesivanmiasugiai

Y

Waguwlasluniunianan endegiaty Wedisinieggieyegi 600 -1,000 vinssinau el
Wigenaran13Ma¥Invedgris iemsininwilsmeiuiafidessemnagssesimnsiaiiiony

5 alg o ! v | Y o aa = P < 2 |l
LLWVl?JVIIGUL'JaWﬂBU?J']\TUWU ﬁ?u@ﬂiﬂﬂ')EJV]@Jﬁ']u%UTUﬂa'NﬂQ‘E']USﬂiu‘ljig LWﬂlWﬁuu%%La@ﬂ@%ﬂﬁﬂqu

<9

o

ghinusuauImswuuLiaase

<9

U52Naun1sQuadaseIenIAenty eaneainuszmeadiiuiinin
melauleveaivayugacislulseimne

2) UTEinAanigoissn,

I a a

nsbirudAydednsdgeivlulssmaunidiuiaveslaneg wansgoinsni My

Yaa

AuwAuBase (The Land of the freedom and independence) danaligaunailunislsdinves
Uszrnslulszimaiiuunfnfidaszdenisnszviimnegn liinasdudassiuniuda Sasedunis
nspihnglinsevvesnguing dasziunistuilivesiwesngminglunsnseyingsnis uavdase
ﬁmmiLﬁaﬂﬁag:mﬁ’aiumﬂsﬁ%ﬁmﬁguﬂma (Russell, 2024)
Mnmsdengtuuunssdinsulaevesasitlulssmaady munsowseonidu

6 JULUU AB N150gUNUTBIRNULEY NTRYUNWYN IRNANILLEI1Y a01UUTENBUNITALAR F9878

£ v

nsdadauanuUIl kazAUdgLaNgIegNaNaLdeNlngIRNNE
HuINAUANSUsElesduanaoaniden1¥gndesniunguune Naanvandseiu

daau sruuUseiuguam ssuutiungy WsUAsUhewmionunIsnmg LATesaid N1stiemdeniu

o |

9115 eninwilsa wazfiegende dwalviuszvinsgrivanunsadeniintulatglieegedasy vie

o a a =)

Na173Ae NaLlIg IEEuN1EYNABINNUNYMUNYENTATAINIRUTIBMAR N TTUIARD UIN By

£% = a

lunsguadinviaun visesgmeiudiiesdmniuusyvinsasioniseaeuted gaufnudasensled

9

tdutulmhlumsvimsszatainisnelulsswadgssuuuimsnuaiainisiuuasiley (Liberal)

17 ¥
v v A

fifnalaneanisdnassatainisuiedgiuiiuguiiomerevssrnsiidndasindu (nwa Tneves,
2565)

PNdayamusgaiafnisvesUseinmansgesn1teey nSeuiieuiusgadannis
Tudsznalneanansagsulii ssuuyssiudinuuasSsatannsdmiunaiilesgeiodsadgndies

sunguinetiueglunasividenndeaivan nenudulumaeasugia saudussuunisliuinisniasy

53



lBS NIENSAIIA 5379 wardsauenans T7 11 atuil 1 @nsen-Siquiey 2568)
I

Joura of Digital Business and S Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

TPRNIZN1TIUINITNNISUNNERTin1TIne IilaguSEnUseiu Adadunthidadidursanaliinad

v ! a Y] ! v v v g v ! v a v a o AY o
WBQQWSQWULLaZﬂﬁzﬂTJF’\I'J‘Uf’Jﬂ']?JEL@]ﬂ']iUQﬂUGLsUV]’]\TﬂQWNWEJ aQNaGLWWﬁLiJ@QEjQ'JEJ'VlLﬁEJﬂ']‘Uuu Nﬂmﬂqw

o’alld 1 L) a v v v

FPinneglununnaniuinmnseuieuiuigaiannislulsemnalng Audinaednenguuuiianu
u favenannszauguglulsendlnedinsdosiiansudszanadusiunlundnlunisisdin

99

Qe

<2

3) Useinadiyu

Uszimamiogemsinuagainevesside Aeulsuisanuszmadiu 1ulsemedidl
amnudenndosuaradeadstuulougluussmalnemnniign esanmhenuiiieteslaensaiu
AN mFInUszrnsgeivegiensensnasisage Inlfulssinudidornydudgenglugaud
Uszimedsnanvesiian annsiaszuuyssiuguamluguuuusisguesssmalnglaiinasidu
spuudseAudany szuunsliuimsmanisunmd laslannzegadsaniuuszneunisguagigiony
mAsguazienuifiauadiondeiy

Tnedtannnisanszuumsquarilddeiomnnieldszuulsefuguningnissaudng
(Co-payment) 99nUszanvugeTofl 10% veesednefiunisliuinmammanisunnsluusiagadsilld
Uimsdnunaumg mondfudlsneiiddyluniswassuiunudaegidutunnegsdioes
Fenseanulsuneietioafunisguaszerenlifgeorgnuoninmevemuies tiieniseraodam
fuguamLaUsEndasuUszInaansEUuNswInUssngigeeny dwalvsemeaduanansa
Usendnaudszunaiunisunnduazaiuisaveasnistievesuseyinsgedvlalunanieiiu
(dinaudaaiunsilusissema o Usemady, 2562)

d’;uizwﬂwmmﬂmﬂizmmﬁﬁuﬂgu aunsauUaeanudu 2 Ussian Ao szuutiung
winAkagszuvtngminay Mdumedsiulumsldfutuatuayulasmsguainninigiiegua
Hae18 3881 (Takayama, 2011)

31NNTANBIFURVULEININITIANIS AN INTIRvDdgeaiglulssinaaiinu
an¥gouidni wardiutuaunsoagulé ﬂ’lﬁ'ﬂmiLLU’MNﬂ’]i@LLa@mﬂWW%am‘U@ﬂU%L%ﬂﬁ%lﬁuﬁ'u

[ o

WWun1sTRnN1sHuUTINGIUNANSUS NS SsaTaRntsuuudsrudauyszesulee (Social Democratic) 13

<

[

1015y Megnsaten1siuinissgaiainsuuumniioy lngdinugiun1sdnen18naeudiagiie

aduanuIuUTTINsUNSaLaRun T Invege T luusemandun S

= U

GZI\‘]LLG]ﬂG]’Nﬂ‘ULLu%Vl’Nﬂ’]iﬂLLa‘Uiu‘U"Iﬂiﬁﬂ’JEJIuinLVIﬂE’Wﬁ%EJLQJiﬂW #dn1susuis g
adanni1swuusastey (Liberal) wﬂimmmamsfl,uﬂivLwﬂmmsauaaiﬂumﬁLaaﬂi%%amuuﬂaﬁaﬁ

nannviay LL@%‘«]’]ﬂﬂUi%sﬁ’lﬂiQ\‘i’JﬁLLF]L‘WENU'NHQEJSLUﬂ’13L“U’m\‘iU'ﬁﬂ?i'ﬁﬂﬁ?ﬁﬂﬂ’]iﬁ]’]ﬂﬂ?ﬂﬁi

¥

= [ a o o ] <
wannil suuuunsIanisaunmainggeisludsemagduiu Wusdiuuveanis

AURY)

UImswuuuleungaenndesiuaniunisaiauduatwesdiuiudsennsasivuazsulssinaves

54



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

Ussinaluvagiu demalimsvimanuuesilsuisvesssmaiifinaguadumsliuinisimuaain
nasggniseanuleutesiuiuing (Co-payment) auisnisasnausegalanignisiisslauduszung
geitlunisauensrameiieannisthenarUssndasulssanalulssmaszoze
n1sneuingUsasAdei 3 iedauasUluuMsianisuuuysannMsAusINiiasEving
masguazaraensulunsaualgeens
Yagtuilfessensuamuaieiinvssmalnedudsnsdiiigmideanindrfessuunisliuinig

[y

AuguAmMNlIImEIUIaLaEanUUTENoUNNSLaLae nsnzegedtluanuniguataz iy

[y 1 (Y]

lgvhenuniasy Wy MsseAvesanisitavuaiionsidlulsaing1uianiasy nssemveaeie

[y = o

et lduinisluaniudszneunsguadgeengnnasy nsiindeszuuussfuguaiw vonsiindesy
ataRmsAvsiiieadesiulasey dmaliaunmdisvesizefosenitenissetiu Ssadumaniilid
fresureinarauduniefinisenssfunmuandinvesdaetoilieln Hefifinisuimsainiguiauas
nszmssiRsteslunsiiuguauleusuas mauFoareUssvnsgeenglulszimalnglneianiy
nndyvvannnangasliiiasidunisiadsuszualuisazyaealie Sohlileuioues
mMeUfiRveaniinnunaszvasulusmugfuing sulszinamesssmanliannsafun@liludng

Mmnzauiudauszeng Jymeauniseessutuluniisnusiguia wazniseanuleuiely

Ao Y

gonndeafiuAU USRI TR nulinnudadiuny Tedmalaenssiuamnm@iadssenslu
UszinAlagianizUseynsasie

wan Nt vnuesdouluiyasusuresdymeauaunmiietdedagnssiunun I nTInTes
Usgnsgedeluusewmany nguussynsdsnaniladnisausuguameghunaeina muitaymives
szuvasnsiarlulsenalvediaadunisuidymiatews vsenanifie Ussynsgaiedloniatae
ABUT19EY Lesananulsutsuaznisidntan1stiuinIsguameesnassilidladesuissdenis
v e o A 1Y) A & o L v oA yaa
Whdanisasialsausedntiiedesiu viaidunisinuilesiuiiioniuuinianislddi nnsunulse
euss lnedgnyananegeganenisnisszasaugeislulssuins dewalvisnisuitamduiuusn
Ag “niswmssuANnTaNsUanINIIINeLarInlavesUsEvInTasieanuleuigiaznauiRn
ey Inefigauszasdlunisvzaelymuasdanainisiduiievestssrnsasls Jadudsdiiaunse
1 1 [y aa [ Y < 1 a
danasian1senERuANNNInUTEYINSg i i duegned

nsuAledymdsnish 2 dulunisenseaulugnanszuiunisveanisuiludym Wuame
Mnuansznusieiliosunsinfeszuunisliuinsmenisunmg Jeanunsedliiulatng wieau
mesglulszinalngliaunsaduiy vseliusnmssuaunmdinvesiasiafieuwinduussmaduln

v W v a 1Y L

Aa saa
NHILANU ﬂﬁ‘nﬁ ﬂ']i@@%iﬂﬂ@']ﬂ@%lutﬂm%%@

9

55



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

melgymivannuaneuarlildudlueggnsies luieslulymiunsiousedoyasening
quwmmaLLasamuUisﬂaumsaLLas;iqqmq ‘{jcymﬁaq%w%l,ﬁmhaﬂ'w%’ﬂmwmmmm;:izqusg Uy
1399TUIULATAIMBULNUYDIYAAINTNNNITIIME TymiTesdiuiulsameuialiiieane Jgynises
I3 ¥ v a a d‘ 1 v [y [~3 a
Wvuzkazaunsalneudgeisiinneandy Jgmisesulsveuazsulssanaldaondasiuninuluai
i wazdyniiseanisAuindsinuglduinisneansunndseaniuusenaunisniasy danaln
MeuNATERoL A luieenseRuAmuN MAInTeUsEmnTHgede endiegiadu n1sunuAaIng
Cs a 1 1 v a v 6 1 v A 1
mamsunndunnifulvlusdaslsmenuia dawalinisusnisaumswnmeseyssvinsgeiedlamily
AseuRgursaLintiten Judunansenusaidotainnisiiaulssanaldiismeanniisauniasyd
lsamgu1a (3551 wepaduana, 2565)

¥

drunsuilelagmdisvunnuaailvesddel awnsavilaley " Wananitunugiuiay

SyatafnisvesUsemalneuadgeonglunisenseduaunmiauuuesasiy” Taeidunisasiessuy
Co-payment (Ftinaudaasunisalusinsusema s UssinadgiUu, 2562) kagn151109AaAu30

AUszmeanldivussmalneog1adidu liinaziluseweimsssuunmaiung nslieusiedeya
d1fgAunIsEngsendndlsangivialazanuUsEnauNsiiegnsEAUN1TaLa ansnisidndneg
ATUINITNINITUNNY N1SRNRUAMRULNUTIYARINSNINISUNNELDRIRAYAAINT N1SHTLLAE
AMuIuTIILlsIneIUIalmIgaLLAUTEIIN S IURAAE LN N150RNNYVUIELNBLEBUARMNINAIN
Uszynsasdeluseiuunnsgiu waznisiiusnmseruninusiaz gunsaluaggeisnieldaniunisel
a - v Y a ¥ 6 4 (% Y ) U ! A a
ANAY iewmunszuunsiuIMsaunsunndludssmalnglienseaulaviaiieniuinelssinand
aa Y i caa
AUNMTINUsEYINTEeTagluinnueing
n1sunlelen1iznisi 3 vildlay “n15180NEHLABLANIALNYTU” d@LUAIINNITABILOUTY
ANATIVRIMUILNUTTUIRNI aauUsEnaun1sA1ATENalsaneIuIakaran1uUTENoUNNTRUA

geoneiiu luneusdenisneulandveslymiudinugsivludegdu Jaduanveminlunisneu

3 ]

Do eX¢

iR nInvesgasielulssimalneegluinamise s seimu mnnsldnieudiunis
UIMaBauleune aulseaa IuiuyaaInskasn Il in dinadnsieuszvinsgelieainnise

=Y

whesuaina tawndamlaziaukueealidsgu
' < =% ax Y o c o cs Ya aa | A
agelsfinny nildludgnsundayminisinan Aenistidnsiavuaninensy ielduusegdda
TuN15AINIALLNYULITINTIBMERNUIBIIUNATTIUNITVE I8V UAKATAAILUINITLNENSIAUTNS
NNITWNNE ¥IBNAIA0 PaNNYNUIBeLD oY e levulAanIuUIENBUNITINIALENTULNBRILA
aaenvuauladnsn s dudnsusglosdsumseniiun® nsweusessuudeyaniuguam
sgrinalsangIvakaranIuUsEneUNSaRaateny Mslisnnaunndluanudsenaunis iy

Auwnndlulsanervialunisguaggeeny Lag/m3en15euAen15IAUINITNINITUNNETENIN

56



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

24 I

lsanguauazaniulsenaunis lnelynuseasdgean Aon1sunseAuAuAInTInggee1eiaune

DRITTRVEIC e

nnsudladigmiis 3 Usenstneiuldun nisouenaunIwinIsvesaseny nwam
szuun1sliuInIsdugunm waznisBednsfiavidniaensutiu Wunsudladgmiidumg
5¥WINaNsEUIUMS wagdanenauadiu miinsudludymaunmiiavesigiongiiendeluaau

U5ENaUNIINLAREI0187IIN1ATTHALLENTUBENEITUTL YINlAlay “N159I0aImUIEnINnInsTuas

1 =

metenyu” Wunsudledymden 4 lnenisamudnuadinainizuanesnsdanisnuaulusses

¥ a a ¥

g1aLieasRuA N TInTRvesgegluanulsenoun1sNiuInsgIuaAa1eadefusEnINan Iy

Y

e

'
& 0 W [ LY

Uszneunsguaggeengnaiguazionvu dadunisnevlanifiddnuesdenugeislussmalvedy
9819370 mﬂamuﬂwaaﬂé’mé’wmuﬂizﬁmﬂiqqi’aﬁlﬂwﬁua&mﬁﬁwz wayMsLindIuILYeIdn ALY
AseUASIALIlu R

nuniAuraUselevifiaylfannnissimamudingn dinshednslduszloviannisi
mhpnunesgliveeveuanisliuing uaznimenuuldrils Faduituguddylunsauiu
wlpueluusiazesdns (nuannad lvedsseyay, 2558)

dwalinsufiymediedsdunnmaamuaniulssneunsquatasergniniuazionsuiiy
fiaudululareudnsas wnddsdsusunwndounieldaniunisalodns 13sATEgAY Lazn1Y
danngaivludseinalvey

msudledyanine emsudlailaymde 5 Aensudlaligmedisaseunqy 1osnnis
uideyminsduiie 433y fareliiAnuszansgeivreveu Tnslanzegnadaszvnsgeioiidadilsl
fensliusnisauaunn uasvihenunessludsulssananiismesanisliuinisynanudenis
yesUsEuNTgele damalinsinisnisfivszauauduialunisguaguaimuszvinsgeielulseimne
Jiu %’qL‘flumiahaﬁ"]Lﬁaﬂizﬁ’uqﬂumwmﬂﬂswmmqa’s’a wagn1ITINAudteA1snwIne s tngli
Uszrnsgeosiuiuiinveuminumenuiaindunassiisasdmiosas 10 se aasgiesay 90
YasrsnwmeualuLsaras @naudaasunisalusneUseme o Uismmjiju, 2562) 11Usu
Useenidnsrdiuresn1ssniudteAinwingvabmdinuuiunmiaasegianazuleu1ean
mhsnunassiusemdlnedu udesd wneay wazthazaenndestuanweuduaianndiu
ulsuiuaznsuimsnnmhenunesglndifssiigndl Taeimunsasidimveanisiiuiuineegi
$avaz 50 e N1AYY 50 TasAIINEINETIATINA aargniTenaunsAnduYesidedn BONUS's

Model (CO-PAY 50-50)

57



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

Y aa 9 & ° v o av 1 ~
meIsnsuntelgnngarined ssanunsavibivihenuniassnlaifauussinaniissme aunse
UeNIAIUUTEUIUFRDILUNIT AU NITATUNITRANEG SIUDINULALVLIYVDULYANITIAUSNITAIU

nsunndguszrnsgeislvdlenadifeusnismunsunndunudneie

v

ayuladn nsfinwiRuamdinggeengluaniulseneunsguaraseteniasguazionyuly

AR

A 1

Uszinalnganesiusznounanmiinueagigels Ao s1ane Inla Uiduusvedenn uazdanden
tfu wud anuUsznaunsguageengniafziudsdiesinaueanisiauuarusuus Inslaniy
psAUsEnaUmuTIMsLarInlavesaieny dainsinauamiinuestgiengluaniulsznounisgua
fasengnmensuiitlesduseneuduasuiy

waNINt AN MTInAINN1SPUaRgIeglusnsssmeeg @ihu ansgelsni wazgUuu

ee ﬁee

o [

agluwinalnfunn nnsiTeuiisuaannyszyinsasislundazUseima Mialunusgaiannistu
wugudade 4 nisliuinisuaznisiifeusmsnenisunmg seuuding ssuudseiugunain st

a a I

Ruatuayuegaiesned msudidend dasenianisidontudlniulatg anuieanavesanIud

Y

o s

LaTUARINTABAILABINITIINUTEIINTGTY WavnTiauesnusenauiunun miinvegeisedi
ASUOIU
mnifuteasuresuumsausnilossuiamhenunaiguiauaziensuiiamnsaagy
IFnnisuitymiduneveslam nssuinisvestym Yarenevesaym nmsuidymesnadsdu
LaENISNLATYNIBENATOUARN I1NNTTAUDBNTNIBUALAVNINVBIUTEYINTGIDEY N1T8NTEHU
U3MavenIsuIns naBedviawusnialontuiioysanmITiuiu miamuimtusErimasn

AASTHATLONTY LAZNISEURITUUNTIIMAUTI8NETH BONUS”s Model auasiu

unasuuasdalauauue
av & Xa T PR ° a ax -
ATYTesll TgaUszasdiegaiunsuaiamnameululeuiy wagdsnisunlulgviie
gnsEAUANNMTInvedaeeenfuegnsluanulsenaunisouaraergluysenalng andam
3 nuiinsenusenmnniinvesratoeendeluaniulsenaunisguaggeenaniasgiasionvu Lo
Jayauguain Jeynisunisidnfessuuskasn1suinisiiuiniseuguain wasleymnuiieanu
psgEueanukasUIMsliemeremuRen1sURlTEMINTaLTY
Tganmsfinundeyannnmsdunuainguidvane 6 naudes laua 1) MsANYISEUUNIOLA

a

AugiauMsInaiainsdudgeengtiuuiun 2) mifinwnszuunmsgualasinisaeula aneadion 3)

Y
oV

nsAnwIsTUUNSQUat NN Inysinwuwesadalay 4) nsAnwissuunisquatiuiinggasene

]

Fulytinesatelay 5) Mmifnwuazasuaudnivinsiuulevedasonglulne uazs) mfnwuay

58



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

Joura of Digital Business and Sodi Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

ences

a 6

IATNHgegLaraRNaeeENdUTMIan U sEnaUNSlenvuLaEs TN WieluladmneunSeuriy
MINER U U TN SUSNIANUUSENOUNMIALAREND18NANTUTBINITELDS
wanni FIFedelafnwzuuuuiuimiensianisaan ndinvesgatenyglulssiveainy
o a a Ao Na Y A ¢ ala Y v
ansgowsn wavgUuiniidnsaunmdinusevinsgeivlulseimaegluinaeing muinidfunisen
nanAmeulunisuAtymainnisinsie dunsient wasilestedeyadnedueanuilu Builamn
AUNTENTEAUANNMTINVRINgIeneiofagneluan uUsenaumIguadgeengluusewmelne
Tnenaeuddenudn Jagtuillymemunmdinvesssunsarivlulsemalvelaeglusedud
A = A ! A 1 [ 1 (% Aa
AsdsanTsiRsuulas visenanAenisunIasgiaslianansaenseAunuNMAInvesseInsas
Tosudsznaulumeasdausznousuinnie Inla Ufduiusvnedenunazaniui dadudsdndude
Uszrnsaaivlunisinss®in :nnsAnwinunmainusennsasisiendeluaniulsenounisniasy
waztonvululseina NMsAnwinisguaaengainniasuazienyulud1auseimng wazuuImnenIy
Juilasyninneiguazionyulunisguagaeety wuAmeauvesnisunlymluauiduneldnite
“sUiuukagnszUINnsTunsUszauAuTNiloseninunnsLasle NN UN SEAUA NN TIN YR

v [ 1

9018 luanUUTENBUNTUAREIRIENIAST” IIN1T¥LaRAUNNYRIUTEYINTATTY N1TYTUINITHAL

Ll

Uuugeszuumshivsnisauguain msidednsuaniaensulunisientisensedununmdin n1s

9 9

1 [y 1

AMUIIUAUTENINVUILUAIATTUALLBNTY kazN1TULEUD T2UUTINAUIY (Co-pay 50-50)”

q

a

(BONUS’s Model) Aafnnauiiaunsaufsussuuguainiazasiauinnssunisauagasongliasy
peAUsENaUAMA T Invesdasitluantulsenaunisquaggienglulsemalneliiaiioudy
AaUsewmela
URIGIGITE

1) annsdinuluaded Ifeosuieuume 38ns waegtuuy Sulutadeiviilian
anudsalunisiiassdnundn ulsvienmisamu uazuinnssalml ensonsziuaunmdin
fawongfiendeluanuusznoumsniasuazionvu uimendsanifinnisenssdusananudn asi
nsfnufuaiuileoresenduuinnssuiiddulunisauennazUssgnaldduamnndinggetely
UszinalneliiAanayszlovigegareUssimananugaaiofiuasuluegsmni (nsensaenns
gauAn® Inemans Iduuaruinngsy, 2565)

2) wazswlygRanulszneunisiiioaunn w.a.2559 lagniluldlmAngussauls
939 widsmaiivesinadmiumsuuasuiionanladnuin Tasianizdesinsedns nsviumed
audufuasuruinnislien nmstuianssuuazmaluladidiunluguéfidesvesygdtunsy

atvayuuInisavam n1suImsninanulugudauagaeey n15lUgauvessunsiudsussmaus

Aelinusglevilalanuanuaianisveslssvivu wagn1swensegudeyadarisseninaniasy

59



a2 aa o a % ¢ A o a
lBS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

wazionu Ssnadumniuvesdlduinsluanudsenounsquamarunntull dealinisideduei
adsdrluifiouingruneifendestuiaonglunsenseiuamnm@iniuswluogsbaen

3) msiinsAnwifoiiuduseluluFewssenudiduluulouis sussunm uas
ngnsznTInnsEnsliaenndesiu emsysannssuiuliaenadeafvanimaiuduaisly
Hanuilne (@rinewtefgeny, 2566) sndognatu ieidesguegitliaenndostuanimarndy
WamaATegha Miesz vl fuguamidsaadudamsenssedndrfuuinisvesgeielunisly
uinsfulssmenuianazaniulszneunisquadgiongniass iedidmanegavineAenisensedu
A mIngasieludssimangnesnanie Inle dean Uduiusuas anmuindeuvegasivlaagng

WIRER

LaNEN331989

NILNTHMIYANRN INemans Teuazuinngsy. (2565). 92. wilvy 6 winnTsuamsvdinugede
neulavelaialnaves "muien1” iannlag NA. Fufuain
https://www.mhesi.go.th/index.php/en/all-media/infographic/7552-650630general.html

fugnfod Fundaing. (2564). m3dnatainisvessgitefusesdsauigeongvesesdnsunasesdiu
vipafiu: nsdiAnwumautaunsaTegisd Saninasregisnd. 1sarddmansuaranm
wosd, 6(1),163-184.

nsufaN1sEeaee. (2566). anunsalggierglne w.a. 2565, NTUNN: Eusa.

nsuauNgsAIMIi. (2564). gsiaguagigiery suvdudusiandos 3 I Galenavenegsieiiieailon.
duAuaIN https://www.dbd.go.th/news view.php?nid=469420217

nuaunad lwe @3Sy, (2558). N15UTMSINNISANYILUUSESMeNYY. Veridian E-Journal,
Silpakorn University, 8(1), 95-108.

Jse¥and dudlensug, 1950 wieing, v Suseaus, waos sssuisiuud, yawdn wiafving,
Wawg WU, . . . wardshe ysaunsia. (2559). IAs9n15n1589ATININITEII9IENIT
wWasuvaslnsiaevsyrng lddnsiosydulamansygiouasmiusiunimeinsiiued
Usea1n 3. @UAUANN https://digital.library.tu.ac.th/tu_dc/frontend/Info/itern/dc:58424

Ignud eanmena. (2561). 59897u: VIunasgaiie. d1unaiunesuaduayunisIve (ani.). duau
370 https://knowledgefarm.tsri.or.th/the-last-home/
yailSantuidewasinungasielne. (2564). aniunisalfgedelne w.e. 2563. upsuga:

A01UUI8UTETINT WATFIAN UNINYIRYURAA.

60



a2 aa o a % ¢ A o a
lB N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-ili]u']ﬂu 2568)
a

doukrad of Digil Buiriass aid Social Sences. Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

yailSanduidewasinugasenglne. (2567). Aging Focus: TusanIunIsaligearglne. dufuain
https://thaitgri.org/?p=40236&fbclid=IwY2xjawKDOTIleHRUA2F lbQIXMABicmIKETFkdEtvU
Ep6dmw 1bUI3RIEyARABBGAFOTOVXHMINFKQHYIQ4JVIWRzZ6Pq62ABSzgJKPBM-
CVHP1YQTA3msiA aem lgAUjeNMw50zjlY2MQVXLA

FIAINYUNY. (2559). Wigi??fﬁzyfjﬁﬂmuﬂimaumﬂﬁag?/mw WA, 2559. \@u 133 moud 22 n
Wi 1-16 Useneld 27 Junaw 2559.

2551 wAaAUANa. (2565). MandsUnIsvnaasIsgY: MwasTeuLazALIADLS TR NG
WIWUNINEIAL. 2758750 WEAIaNTUAYAIALAIANT UMIINE eI TeaImUE, 6(1), 55-69.
JUAUIN https://s005.tci-thaijo.org/index.php/saujournalssh/article/view/257255

dtinam Thai PBS. (2568). UszAugunimagu! Copayment Aoaxls viludaediesau? dufuain
https://www.thaipbs.or.th/news/content/348438

difnadaadunsilusisseme o Ussmedu. (2562). Fuwimsssuudsiudiny gaiety
Wad‘tlizmﬂzﬁ‘z;/u. duAuaIn www.ditp.go.thcontents_attach502424502424.pdf

dineunileggeeny. (2566). M15YsaINITANINTINTD 7 NTENTN: NISHAIAUAAOAYT 1T (NGaE]
g987¢) W.A. 2565 — 2569. FUAUN https://eh.anamai.moph.go.th/th/elderly-
manual/download/?did=209360&id=103506&reload=

Larsson, K., & Thorslund, M. (2020). Aging in Sweden: Local and national perspectives on care
for older people. International Journal of Social Welfare, 29(4), 324-333.
https://doi.org/10.1111/ijsw.12411

United Nation. (2024). World Population Prospects 2024: Summary of Results. Retrieved from
https://desapublications.un.org/publications/world-population-prospects-2024-
summary-results

Russell, N. (2024). Why this aging millennial still loves America, even if Gen Z doesn't get it?
Our constitutional freedoms, coupled with America's free market, have propelled our
nation to extraordinary success by most metrics. Retrieved from
https://www.usatoday.com/story/opinion/columnist/2024/07/03/america-freedom-
fourth-of-july- patriot/74269852007

Swedish Pensions Agency. (2021). The Swedish pension system. Retrieved from
https://www.pensionsmyndigheten.se/other-languages/english/the-swedish-pension-

system

61



b aa o a % ¢ A o a
'BS N9E1INANG FINY LATHIAUATNT U9 11 avun 1 (llﬂi']ﬂll-llqu']ﬂu 2568)
]

Joural of Digtal Business and Social Journal of Digital Business and Social Sciences Vol. 11 No. 1 (January-June 2025)

Takayama, N. (2011). Pension coverage in Japan. The Geneva Papers on Risk and Insurance-
Issues and Practice, 36(4), 662-677.
World Health Organizations. (2021). Ageing and Health. Retrieved from

https://www.who.int/news-room/fact-sheets/detail/ageing-and-health

62



