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Abstract

This study investigates the use of Interactional Metadiscourse Markers (IMMs) and visual
grammar elements in international business magazine advertisements from two key industries:
finance and media. Drawing on Hyland’s (2005) Metadiscourse Model and Kress and van
Leeuwen’s (2006) Grammar of Visual Design (GVD), the researchers explore how linguistic and
visual features are strategically employed to persuade readers. Thirty English-language
advertisements, 15 from each industry, published in Forbes Asia, were analyzed using a mixed-
methods approach. The quantitative findings revealed that while self-mentions are the most
frequently used in both industries (39 times in finance and 42 times in media), the media sector
showed a higher frequency of attitude markers (22 times) and self-mentions, whereas the
finance sector employed more engagement markers (30 times) and boosters (21 times). Hedges
were rarely used in both sectors (3 times in finance and 1 time in media). The qualitative
findings explained how IMMs served distinct communicative purposes across industries. The
visual analysis indicated that finance advertisements emphasized credibility and authority
through formal layouts and indirect gazes, while media advertisements used vivid colors, direct
gazes, and expressive visuals to build interpersonal connection. This study contributes to
multimodal discourse analysis and offers practical implications for international advertising

strategies.

*Student, Master of Arts in English for International Communication, Faculty of Humanities, Kasetsart University
email: apitchaya.yo@ku.th
**Associate Professor, Ph.D. Department of Foreign Languages, Faculty of Humanities, Kasetsart University
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Background of the Study

In the context of international business communication, advertisements in global
magazines such as Forbes Asia serve not only to inform but also to persuade readers across
cultures. Forbes, known for its global reach and credibility, tailors its content to a leadership
that includes business owners, investors, and professionals interested in finance, economics,
and innovation. To effectively target this audience, advertisements must be strategically
constructed using both linguistic and visual elements.

Print advertisements, by nature, are multimodal comprising both textual and visual
components. The textual portion of an advertisement typically includes a headline and body
copy, while the visual aspect consists of imagery, layout, and stylistic elements. These
components interact to create a unified persuasive message (Belch & Belch, 2004). The

headline is considered the most crucial textual element, often displayed in a larger font to
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immediately attract attention and entice the reader to engage with the rest of the content
(Arens, Weigold, & Arens, 2009). Sub-headlines, taglines, and slogans may also be used to
emphasize the brand’s identity or campaign message. While a tagline communicates the
broader image or philosophy of the brand, a slogan is often tied to specific products or
campaigns (Tryana & Satelah, 2019). A notable example is Apple Inc., which uses the tagline
“Think Different” to represent the brand’s philosophy of creativity and innovation. In
contrast, its product-specific slogans vary across campaigns: “iThink, therefore iMac” (1998),
“Life is random” (iPod Shuffle, 2005), and “Thinnovation” (MacBook Air, 2008). These slogans
are concise, memorable, and strategically crafted to reflect each product’s identity while
maintaining consistency with the overall brand image. Such use of text demonstrates how
headlines and slogans work together to attract attention, convey values, and reinforce brand
recognition. The body copy complements the headline by providing detailed information,
telling a story, or reinforcing the brand’s voice. Effective copywriting not only informs but
also appeals emotionally through stylistic techniques such as dramatization or humor (Belch
& Belch, 2004). Importantly, the textual content often works in tandem with visual strategies.
Visual components including symbols, imagery, color schemes, and typography serve to
enhance readability, trigger emotional responses, and reinforce brand identity (Messaris,
1997; Lester, 2013). For example, a close-up photo of a juicy burger in a warm, red-toned
background can immediately stimulate appetite, while a minimalist image of a smartphone
on a white backeground may communicate simplicity, elegance, and modernity. Layout is the
spatial organization of these elements and plays a significant role in directing the viewer’s
attention. A strong layout employs principles of visual hierarchy to guide the reader’s gaze,
ensuring that key information such as the product name, message, or call to action is
effectively communicated (Chamblee & Sandler, 1992). Symmetrical layouts often suggest
stability and reliability, suitable for finance or healthcare industries, whereas asymmetrical
designs may convey energy and modernity, resonating with youth-oriented or lifestyle
products.

Linguistically, one of the key strategies in persuasive communication is the use of
Interactional Metadiscourse Markers (IMMs), which include hedges, boosters, attitude markers,
engagement markers, and self-mentions (Hyland, 2005). These markers allow advertisers to
express stance, build rapport, and guide reader interpretation. Prior research has shown that
IMMs are frequently used in advertising to increase credibility and engagement (Fuertes-

Olivera et al,, 2001; Xiaogin, 2017). Visually, advertisements communicate through image
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composition, gaze, and salience, which can be systematically analyzed using Kress and van
Leeuwen’s (2006) Grammar of Visual Design (GVD). GVD categorizes visual meaning into
representational, interactive, and compositional dimensions. While interactive Metadiscourse
markers are more suited to academic writing where clarity and coherence are prioritized,
interactional Metadiscourse markers are particularly valuable in advertising contexts, where
the goal is to influence and engage. Studies have affirmed the persuasive function of these
markers across genres including job advertisements, business communication, and digital
media (Fu, 2012; Al-Subhi, 2022). The integration of IMMs and visual design in advertisements
strengthens the rhetorical impact of the message and facilitates deeper audience
engagement.

Therefore, this research investigates the combined use of interactional
Metadiscourse markers and visual grammar elements in print advertisements from Forbes
Asia, with a particular focus on the finance and media industries. The study aims to explore
how these multimodal components function together to construct persuasive messages for
an international audience. By integrating linguistic and visual analyses, the study contributes
to a deeper understanding of how multimodal persuasive strategies differ across industries

and offers practical implications for designing more effective global advertising campaigns.

Literature Review

The theoretical foundation of this study rests on two primary frameworks: Hyland’s
(2005) model of interactional Metadiscourse and Kress and van Leeuwen’s (2006) Grammar
of Visual Design. These frameworks provide insight into how linguistic and visual resources
are employed in written texts, especially advertisements, to shape meaning, convey attitude,
and influence audiences.

Hyland (2005) defines Metadiscourse as the linguistic resources writers use to
structure their text and build a relationship with readers. His framework distinguishes
between two types: Interactive and Interactional Metadiscourse. This study focuses on the
interactional dimension, which highlights the writer’s presence, stance, and engagement with
the audience. Interactional Metadiscourse Markers (IMMs), including hedges, boosters,
attitude markers, engagement markers, and self-mentions, are commonly used to enhance
credibility, express commitment, and involve readers in the message. These markers have
been shown to contribute to rhetorical effectiveness in various contexts, such as academic

writing (Dafouz, 2008), job postings (Fu, 2012), and business discourse (Xiaogin, 2017).
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A recent study examined their use in social media advertisements (Al-Subhi, 2022), further
supporting their relevance in persuasive communication. This study draws upon five key
strands of literature: (1) international business magazines, (2) advertising within these
publications, (3) advertising discourse, (4) Metadiscourse in advertisements, and (5) visual
components in advertising. Together, these areas provide a comprehensive foundation for
understanding the linguistic and visual strategies used in global business advertising.

International business magazines have evolved significantly to accommodate a
globalized readership. No longer limited to reporting news, these publications now offer
expert commentary, interviews, and analysis to meet the needs of professionals across
various cultures (Meyer et al., 2023; BarNir et al., 2003). The global nature of their readership
necessitates balancing culturally specific content with universal themes (Cutler et al., 1992).
Within this context, advertising plays a pivotal role, not merely as a promotional tool but as
a strategic extension of the magazine’s authority and tone. Ads featured in these
publications leverage the magazine’s credibility to align the brand with values such as
prestige, reliability, and thought leadership (Frith & Mueller, 2010; Nelson & Paek, 2007).
Because of the selective and high-caliber audience, advertisements in international business
magazines emphasize precision in both language and design. As global marketing becomes
increasingly sophisticated, the synergy between advertiser and publisher will continue to
shape how messages are crafted and received (Kapferer, 2012).

Unlike traditional discourse, advertising discourse is designed with a specific
commercial intent to persuade, influence, and ultimately sell (Karlsson, 2015). Persuasion
relies heavily on clarity and relatability; therefore, the language must be both accessible and
engaging. Advertising not only transmits information but also builds emotional and
psychological associations through both linguistic and visual cues (Myers, 1994; Al-Subhi,
2022). Fuertes-Olivera et al. (2001) classified advertising formats into digital, broadcast,
outdoor, and print with this study focusing on print advertisements found in international
magazines.

Print advertisements integrate four core components: headline, body copy, visual
elements, and layout (Belch & Belch, 2004). Each serves a unique role in structuring and
enhancing the advertisement’s overall impact. Headlines function as attention-grabbing
tools, typically employing larger fonts to capture viewer interest at first glance. Sub-headlines
and taglines further reinforce the brand’s identity and message, distinguishing between

image-driven taglines and product-oriented slogans (Tryana & Satelah, 2019). Body copy
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elaborates on the brand or product narrative, often reflecting campaign-specific themes such
as humor, dramatization, or value propositions. The effectiveness of the body text lies in its
ability to link the written and visual components into a cohesive message (Belch & Belch,
2004). Visual elements, including imagery, symbols, color, and typography, serve as potent
communicative devices. These elements often function metaphorically, shaping viewer
perception and emotional response (Messaris, 1997; Lester, 2013). For instance, warm tones
like red and orange evoke energy and passion, while cool tones like blue suggest calmness
and trust. Similarly, typography reinforces brand identity; sans-serif fonts may suggest
innovation, while serif fonts evoke tradition. Layout orchestrates the spatial arrangement of
these elements. A clear visual hierarchy guides the reader’s eye and prioritizes key messages,
such as product names or calls to action (Chamblee & Sandler, 1992; Wheildon, 1995). The
layout’s balance whether symmetrical for stability or asymmetrical for dynamism further
reinforces the tone of the brand message. To illustrate the impact of multimodal elements

in advertising, the Forbes Asia advertisement provides a compelling case, as depicted in

Figures 1.
Visual
component
. Let the right partner
Headline lead the way.
From ¢ 10 advisory s es, EIDOVUmLmnk has the scale and reach,
Bodv coov <_+ et el b e U

Figure 1 Advertisement from Forbes Asia

In Figure 1, the visual features two climbers supporting one another, symbolizing the
brand’s core values of collaboration and guidance. This imagery is effectively complemented
by the headline, “Let the right partner lead the way,” which aligns seamlessly with the

depicted narrative. Further reinforcing the message, the body text elaborates on BDO
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Unibank’s service offerings, strengthening the theme of trust and partnership through both

visual storytelling and verbal communication.

Complementing the textual perspective is Kress and van Leeuwen’s (2006) grammar
of visual design (GVD), which provides a systematic approach for analyzing how images
function as semiotic resources. Their model identifies three metafunctions: representational,
interactive, and compositional meanings. Representational meaning focuses on what is
depicted; interactive meaning relates to the engagement between image and viewer through
gaze, size of frame, perspective, and modality; while compositional meaning refers to how
visual elements are arranged to guide attention and convey emphasis, using techniques such
as salience, information value, and framing. GVD has been applied in various fields of
multimodal discourse analysis, such as visual literacy, digital media, and advertising (Caple,
2008; Ping, 2018; Walton & Marsden, 2002). Recent research has shown the growing
significance of visual elements in multimodal advertising discourse. Ping (2018), for example,
applies Kress and van Leeuwen’s Visual Grammar framework to evaluate a website that
integrates both text and imagery, finding that the site lacks both informational richness and
visual clarity—highlighting how insufficient visual design can undermine message
comprehension. Almeida (2009) analyzes fashion doll advertisements and demonstrates that
visual features like eye contact and close-up framing are strategically used to foster
emotional engagement and social bonding with the viewer. Similarly, Ly and Jung (2015)
examine fashion magazine ads and argue that the use of visual positioning and gaze direction
plays a crucial role in constructing meaning and persuading the audience. Collectively, these
studies confirm the centrality of visual grammar in shaping the way advertisements

communicate values, identities, and appeals.

Previous studies integrating both linguistic and visual analysis have emphasized the
need for a multimodal perspective in understanding how meaning is constructed. However,
few comparative studies have examined how IMMs and visual strategies differ across business
sectors in advertising. By focusing on two contrasting industries: finance and media. This
study aims to fill that gap and contribute to the growing body of multimodal discourse

research in international business communication.
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Methodology

This study employed a mixed-methods approach to analyze both linguistic and
visual elements in international business magazine advertisements. The data were drawn
from 20 issues of Forbes Asia, a well-known international business magazine, published
between 2019 and 2021, resulting in a total of 190 English-language advertisements across
various sectors. Through a set of inclusion of important criteria for advertisement which are
headline and body copy, 98 advertisements were identified as eligible for analysis.
Subsequently, the advertisements were categorized by business types to identify dominant
advertising sectors. Finance and media industries were selected for detailed comparison due
to their frequency prominence. From these two categories, a purposive sample of 30
advertisements, 15 from each industry, was selected for in-depth analysis. This selection
allows for a balanced comparison each accounting for 15.3% or 15 advertisements of the
dataset.

The linguistic analysis was guided by Hyland’s (2005) Interpersonal Model of
Metadiscourse, focusing on five types of Interactional Metadiscourse Markers (IMMs): hedges
(e.e., might, perhaps) signal uncertainty or caution, allowing writers to withhold full
commitment, boosters (e.g., clearly, indeed) express confidence and help reinforce authority,
attitude markers (e.g., fortunately, surprisingly) convey the writer’s emotional stance, self-
mentions (e.g., we, our company) establish authorial presence and credibility, and
engagement markers (e.g., you, consider) directly involve the reader and create rapport. Each
advertisement’s copy was manually annotated and cross-checked by two trained coders,
with intercoder reliability reaching 90% agreement. The quantitative phase used frequency
counts and proportional comparisons to identify IMM patterns across the two industries.

For the visual analysis, Kress and van Leeuwen’s (2006) Grammar of Visual Design
(GVD) framework was applied. The analysis covered key elements under representational
meaning which identifies whether images convey narrative processes (action-based scenes,
e.g., a person holding a product) or conceptual processes (static, symbolic depictions, e.g., a
product floating against a background), interactive meaning which explores how visual
choices such as gaze (direct vs. indirect) and perspective (power dynamics), and
compositional meanings which evaluates layout structure such as information value (left-
right and top-bottom positioning) and salience (visual prominence), with particular attention

to how gaze, camera angle, color use, salience, and information value contribute to
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meaning-making and viewer engagement. The qualitative interpretation drew connections
between these visual strategies and the corresponding linguistic markers.

By combining these two frameworks, the study offers a comprehensive, multimodal
examination of persuasive strategies in international business advertising a contribution that
deepens our understanding of how textual and visual elements co-construct meaning and

engage audiences across distinct professional domains.

Results

This study explored the use of Interactional Metadiscourse Markers (IMMs) and visual
elements in business advertisements, with a particular focus on samples from Forbes Asia.
From a broader dataset of 98 advertisements across various sectors, an exploratory analysis
identified the finance and media industries as the most prominent, each contributing 15
advertisements (30 in total) to the core analysis. These industries were chosen due to their

frequency and communicative significance in the magazine.

Frequency of IMMs

45

39

40

35

30

30

25

20

Occurence

MMM

7

Boosters Attitude Markers Engagement Markers Self-Mentions

.1 Finance g Media

Figure 2 represents frequency of IMMs found in two industries

The quantitative analysis reveals that self-mentions are the most frequent IMMs in
both finance (39 instances) and media advertisements (42 instances). This emphasizes a
consistent emphasis on brand voice, authority, and identity. Engagement markers follow as
the second most common in finance ads (30), signaling efforts to involve the reader and

foster trust, particularly for decisions involving investment or financial planning. In contrast,
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media advertisements prioritize attitude markers (22), suggesting a stronger focus on
emotional tone and expressive content. Boosters rank third in both industries (21 in finance,
15 in media), used to reinforce certainty, assertiveness, and positive brand
attributes. Hedges are the least used (3 in finance, 1 in media), reflecting a general avoidance
of linguistic uncertainty in persuasive business contexts. These trends suggest finance ads
lean towards confidence-building and structured authority, while media ads adopt a more
emotive and inspirational tone. Functionally, self-mentions (e.g., “we,” “our”) serve as
strategic tools to assert speaker presence. In finance, they build credibility and a sense of
responsibility. In media, they foster relatability and humanize the brand. Engagement
markers such as “you” and direct calls-to-action were more prevalent in finance,
encouraging participation and trust. Although media advertisements used these less
frequently, they still appeared in slogans and invitations (e.g., “join us”), often supported by

” o«

visuals. Boosters functioned as credibility enhancers in finance (e.g., “ensure,” “proven”),
while in media, they added energy and dramatic flair (e.g, “change the game,”
“verified”). Attitude markers expressed evaluation; finance ads emphasized reliability and
competence, while media ads leaned on creativity and emotional resonance. Hedges, rarely

» o«

employed, appeared in cautious or predictive language (e.g., “might,” “could”). Their scarcity
across both industries indicates a preference for strong, declarative messaging.

The visual analysis, guided by Kress and van Leeuwen’s (2006) Grammar of Visual
Design (GVD), covered three dimensions: representational, interactive, and compositional
meanings. Representational Meaning: Both industries predominantly employed conceptual
visuals over narrative visuals. Conceptual images emphasized abstract values such as
innovation and trust, while narrative elements depicting actions or interactions were less
common. Interactive Meaning: Media advertisements used more direct gaze types, close-
up shots, and frontal angles than finance, suggesting stronger viewer engagement. Finance
favored long shots and indirect gazes to convey professionalism. Color saturation was high in
both, but more varied in media, enhancing emotional appeal. Compositional Meaning: Both
industries placed key visuals and text prominently in top and bottom zones. Media ads often
utilized centered and bottom placement for informational balance, and showed
more outstanding elements and weak framing, indicating flexibility and dynamism. Finance

ads leaned towards structured layouts and strong framing, signaling clarity and reliability. The

highlight examples that represent conceptual meaning are shown below.
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vitalezsigns %

Inasea

of change,
true commitment
never wavers

in

RIGHT BY YOU

Code: 191103UOB Code: 190809CNN

Figure 3 Images represent conceptual representative

Figure 3 illustrates conceptual representative where the headline invites

interpretation and the accompanying image conveys abstract ideas rather than presenting a

straightforward narrative. Whereas examples showing narrative representation are shown in
Figure 4.

P
#BUMNuntukindonesia mandiri

private

preserving and maintaining
your assets for future generations

Code: 200601MAN Code: 200702CNN

Figure 4 Images represent narrative representative

Both visuals exemplify narrative representations, in which the depicted participants
are actively engaged in events or interactions. The storyline emerges more clearly, with the

imagery complementing the headline to convey progression, intent, or transformation.
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Overall, the results demonstrate that finance and media industries adopt distinct
multimodal strategies aligned with their communicative objectives. Finance advertisements
tended to emphasize credibility through structured visuals and assertive language, while
media advertisements predominantly highlicht emotional connection through expressive
design and tone. These multimodal features contribute to persuasive messaging tailored to

their respective audiences.

Discussion

This study explored how Interactional Metadiscourse Markers (IMMs) and visual
strategies are employed in finance and media advertisements featured in Forbes Asia. The
findings reveal clear distinctions in linguistic and visual approaches between the two
industries. Finance advertisements frequently used self-mentions and boosters to convey
authority, confidence, and corporate reliability, whereas media advertisements employed
more attitude markers to enhance emotional resonance and brand personality. The media
sector also displayed a higher frequency of self-mentions, suggesting a more personalized,
conversational tone. In contrast, the finance industry adopted more engagement markers
than expected, indicating an effort to appear responsive while maintaining a professional
stance. The minimal use of hedges across both sectors—contrary to earlier studies that
emphasized cautious tone in business communication—suggests a growing preference for
assertiveness and clarity in modern advertising discourse. This confirms the notion that
Metadiscourse use is highly context-sensitive, shaped by the branding e¢oals and
communicative conventions of each industry.

Visually, both sectors relied primarily on conceptual representation, using static
imagery to symbolize brand identity or abstract ideas. Finance advertisements favored formal
visual cues such as indirect gaze, high-angle shots, and institutional settings to convey
credibility and professionalism. Media advertisements, on the other hand, included more
narrative elements and dynamic visual engagement—such as direct gaze, frontal angle, and
expressive facial features—to create a sense of intimacy and relatability. From a
compositional perspective, finance layouts emphasized clarity and structure, with consistent
placement of key content on the right or top to signal forward movement and stability.
Media layouts were more flexible, with vibrant color palettes and varied information

positioning that reflected creative energy. These findings highligsht how visual grammar
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elements are carefully adapted to meet the persuasive needs of each industry and align with
Kress and van Leeuwen’s (2006) framework.

The study demonstrates the value of a multimodal perspective in understanding
advertising discourse. By combining Hyland’s Metadiscourse model and Kress and van
Leeuwen’s visual grammar, this research contributes to the theoretical integration of verbal
and visual communication in business advertising. Practically, the results offer insights for
marketers and copywriters: finance brands might benefit from integrating more emotional or
engagement-based language, while media brands could strengthen credibility with strategic
self-mentions. Future studies are encouraged to expand the dataset across diverse media
platforms and cultural settings, or to incorporate audience perception to enrich the
understanding of multimodal persuasion. Ultimately, this study affirms that language and
visuals do not function separately, but co-construct meaning to influence readers in

contextually meaningful ways.

Conclusion

This study analyzed the use of interactional Metadiscourse markers and visual
strategies in finance and media advertisements in Forbes Asia, using Hyland’s (2005)
framework and Kress and van Leeuwen’s (2006) Grammar of Visual Design. The results show
that finance advertisements rely more on boosters and self-mentions to assert credibility and
authority, while media advertisements tend to use attitude markers to create emotional
resonance and brand personality. Contrary to prior studies, finance ads also employed more
engagement markers suggesting a shift toward a more audience-aware tone in complex
service communication.

Visually, most ads in both sectors utilized conceptual representations such as static
portraits, buildings, or logos to convey symbolic meaning and brand identity. Narrative visuals
were more commonly found in media ads, supporting dynamic storytelling and emotional
appeal. In terms of interactive meaning, both industries primarily used offer gaze and close-
up or medium shots, but finance ads often included more distant framing and oblique
angles, reinforcing professionalism. Compositionally, finance ads leaned toward structured
layouts with given-new and real-ideal placement, while media ads favored more dynamic
and attention-grabbing arrangements with strong salience and framing.

These findings suggest that while both sectors strategically combine language and

image, they prioritize different persuasive goals: finance tends to emphasize stability and
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trust, whereas media predominantly highlights creativity and connection. This supports the
relevance of multimodal discourse analysis and offers insights for marketers and researchers
aiming to understand how text and visuals work together in shaping audience perception.
However, despite growing research in this area, few studies have directly compared the
combined use of Interactional Metadiscourse Markers (IMMs) and visual grammar across
different industries particularly between the finance and media sectors in international
advertising contexts. This study therefore seeks to address this gap and contribute to a more

comprehensive understanding of multimodal persuasion in global business communication.
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Abstract

The research objectives were to study the linguistic landscape of business and service
signage in Mueang Ake area, a large residential community in Pathum Thani Province, and to
analyze the language use and meanings conveyed through these signs, which reflect the social
and cultural identity of the target area. The study relied on 237 purposively selected business
signs located along the four main roads in Mueang Ake. The data were classified according to the
types of businesses and services and analyzed statistically using frequencies and percentages.

The results revealed that the signs collectively contained a total of seven languages:
Thai, English, Chinese, Japanese, Korean, German, and Spanish. This demonstrates that Mueang
Ake is a multilingual area that reflects natural linguistic diversity and multilingualism influenced by
globalization. Among all signs, consumer goods businesses were the most prevalent, followed by
healthcare and beauty businesses. As for font size and visibility of bilingual signs, Thai script was
found to be the most visible and most prominent. Regarding linguistic function, the wording on
the sign primarily served an informational function about product and service details, followed by
contact information. As for the symbolic function, it was found that signs with store names that
are partially consistent or related to the business were more common than signs with store
names not consistent or related to the business. This demonstrated that signage played a crucial

role in creating a modern and international image for communication, as well as establishing a
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distinctive and attractive presence that encouraged visitors to purchase products or use services
at the location through advertising and public relations based on the place’s name.

The study also revealed the influence of commercial, cultural, modernity, and local
beliefs that affected this area. Moreover, the study demonstrated the role of the linguistic
landscape as a communication tool that connects social identity and marketing in the Mueang

Ake area.

Keywords: Linguistic landscape, Mueang Ake area, Signs, Signage, Language analysis
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Introduction

Linguistic landscape (or LL) studies can be seen as a sub-field of both
sociolinguistics and applied linguistics, concerned with the “written form” of languages in
public space (Cenoz & Gorter, 2006: 2) especially emphasizing “multilingual settings”
(Coulmas, 2009: 14). This involves investigation of public road signs, advertising billboards,
street names, place names, commercial shop signs, and public signs on government
buildings of a given territory, region, or urban agglomeration (Landry & Bourhis, 1997: 25). The
linguistic landscape reflects an area’s social, cultural, and economic characteristics. Signage,
for example, serves as a medium to attract people’s attention and communicate marketing
information. They can also showcase the appropriate choice of language, presentation
format, and design to align with the target group in that area. Studying the linguistic
landscape through signage provides an in-depth perspective on the relationship between
language and social identity, reflecting the changes and developments of society at both the
local and national levels.

The Linguistic Landscape serves multiple significant functions in public spaces,
influencing communication, cultural identity, representation, and power dynamics. Firstly, its
communication function is evident in road signs, advertisements, and billboards, which
provide essential information about directions, services, and social expectations. These
elements guide people in navigating public spaces and understanding societal norms (Cenoz
& Gorter, 2009). For instance, bilingual road signs in multilingual regions help local and
international drivers interpret traffic instructions accurately. Secondly, LL plays a symbolic
role in expressing cultural identity. The choice of language on signs often reflects local
heritage and customs. For example, the presence of indigenous languages alongside national
languages can affirm the importance of preserving cultural heritage (Landry & Bourhis, 1997).
A study by Cenoz and Gorter (2009) found that signs written in Basque, alongside Spanish
and English, in the Basque Country emphasized the cultural pride of the region.

Currently, studies of the linguistic landscape in Thailand are found in culturally
diverse areas, such as the research of Pikulthong (2011), Seangyen (2015), Sarot and Kraisame
(2019), Kaewbut and Muangkaew (2020), Meemongkol (2021), Anantawan and Buakaw (2022),
and Pluemsuit (2023) among others. These studies clearly reflect the social and cultural
characteristics, and reveal the functions and uses of language on signs, showing how they

communicate with those who see them.
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Meemongkol (2021) studied the linguistic landscape of Sukhumvit Soi 3 (Nana Nuea)
and Sukhumvit Soi 63 (Ekkamai), and examined the linguistic and cultural diversity reflected
in these areas. The findings indicated that most signs are restaurant signs, followed by hotel
signs. Signs exhibited between 1 and 5 languages, with English being the most common
language. Regarding the size and prominence of letters, English letters were found to be the
largest and most prominent. In terms of cultural diversity, three prominent themes reflected
in the study of the linguistic landscape were identified: the imitation of alphabetical styles
from one language to another; the presence of pets as part of the family; and the
transliteration of words and characters related to culture. The findings were beneficial to the
study of linguistic diversity and multiculturalism of downtown areas in Bangkok.

Boonmalert and Hongsuwan (2024) studied the linguistic landscape of place names
in the Chiang Mai municipal area, Chiang Mai Province, and found that the place names used
a total of 9 languages, demonstrating that it was a multilingual area resulting from the
phenomenon of “globalization”. The linguistic strategies used in place signs in Chiang Mai
province exhibited distinctive characteristics. These strategies could be categorized into 5
types: word blending, loanwords, abbreviations, homophones, and expressive words. This
reflected the significant role of place name signage in creating modernity and
internationalization in communication, as well as establishing a distinctive and attractive
presence that encouraged passersby to purchase products or use services at that location
through advertising and public relations based on the place names.

The review of the literature on linguistic landscapes, nevertheless, revealed that
studies done in Bangkok suburban areas are relatively few, particularly those focusing on LL
of Rangsit and other business areas in Pathum Thani Province. Population data from 2566-
2567 shows that the registered population is approximately 1.2 million, but including the
unregistered population, the number rises to almost 1.9 million, making it the province with
the highest population growth rate among the provinces surrounding Bangkok (Pathum Thani
Provincial Office, 2025). Furthermore, Rangsit has a long and rich history, being a multilingual
and multicultural area with numerous businesses and services, ranging from small shops to
shopping malls that have increased in proportion to the population. Currently, there are 7
such malls. Muang Ake area is one of the districts in Rangsit that stands out and is well-
known to locals because it is a major commercial area adjacent to housing estates and
communities. A study of cosmetics stores frequented by students from both private and

public universities in Pathum Thani province found that imported branded cosmetics are

NIENSAAUAIERS W INeNSuSadn

Uil 21 atul 2 unsrAu-Siguien 2569 E-ISSN 3027-8902



Soonthorn Pooreeprechalerd and Nakonthep Tipayasuparat

particularly popular, with 84.16% of respondents indicating a strong preference for these
products (Sakulaobromdee & Khongsawatkiat, 2011). This may lead to the need for more
modern and foreign-language signage and advertising in shops and advertisements.
Furthermore, with numerous schools and universities, the area has undergone modemn
changes, providing valuable information that highlights the distinctive characteristics of a
multilingual and multicultural society.

There are 4 main roads that connect various areas within Muang Ake area, namely
Ake Prachim, Ake Taksin, Ake Burapha, and Ake Udorn. They are important routes of
economics, society, and education, as reflected in the linguistic landscape visible in the area
in many aspects. These roads allow for various trades and businesses, such as restaurants,
shops, institutions, and other service businesses. The advertising and business signs in this
area signal the competitive business and marketing environment, with eye-catching language
and design used to attract customers. The roads run around Rangsit University, a major
educational institution that draws a diverse population of both Thai and international
students, creating a community with varied cultural backgrounds.

The reason why this area was chosen is the diverse linguistic landscape along the
four main roads. For example, there is the use of Thai alongside English, Chinese as the main
language on signs, and local Thai dialects used as selling points for certain shops. In addition,
the linguistic landscape along the roads reflects social and economic changes, such as the
growth of small and medium-sized enterprises (SMEs) and online businesses. It also highlights
the shift in consumer behavior, with a growing emphasis on the image of the shop or
business. This includes the increasing demand for attractive and creative shop designs that
communicate the products being sold and stand out rather than focusing solely on product
quality, as was the case in the past. All in all, this study addresses the framework of linguistic
landscape to help understand the role of language as a communication tool that reflects
social and cultural changes within the community, and naming strategies of business as

shown in the language used on shop signs.

Objectives of the Study
This study aims 1) to investigate the language patterns of signage in Muang Ake,
Pathum Thani Province, and 2) to analyze the function of the business and service

commercial signs in the area.
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Research methods

1. Data collection

The researcher collected data by walking along the 4 roads: Ake Prachim, Ake Taksin,
Ake Burapha, and Ake Udorn and taking photos using a smartphone camera during May 2025. A
total of 237 photos of business and shop signs were taken from public areas. They were from
the shops on both sides of the roads, the total distance of which was 6.9 kilometers. All

photos did not include individuals and were used for educational purposes only.

MuEANS Ake Prachim Road : Ake Burapha Road
£ guused hvcine Yomiona v nce
e o 4 ° R s
o 1,200 meters 2,300 meters
Map data ©2024 Google
D " Ake Udorn Road Ake Taksin Road

son oo et 1,700 meters + 1,900 meters

Figure 1: Data collecting areas (pictures from Google Maps)

In this study, the researcher used the data selection criteria proposed by Rekhalilit
(2020), which include physical characteristics and location criteria. These criteria can be

classified into three types:

1. Major signs: These are permanently installed signs that are physically difficult to
move or cannot be moved, as shown in Figure 2.

2. Extended signs: These signs have physical characteristics that can be moved or
changed. But it is a sign that stores regularly install, such as a Japanese flag sign, a sign with
wheels on the bottom, or a sign located along the sidewalk, as shown in Figure 3.

3. Door and window signs: These are signs attached to doors or windows. However,
they are signs that take a long time to install or are permanent, such as adhesive stickers or

large posters, as shown in Figure 4.
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Figure 2: Major sign Figure 3: Extended sign Figure 4: Door or window sign

Additionally, the content of the business signs selected for this research must
include at least two components. Apart from the shop name, a sign may include phone
numbers, and business hours, excluding logo, symbols, or illustrations. As for the materials
used for the sign, the researcher does not consider paper or temporary materials such as
flyers, campaign signs, or announcement boards. Electronic signs are excluded. The selected
signs must be visible, with all texts easily readable, made of durable materials that can be

seen to last for a period of time.

2. Analysis of data: The researcher identified four steps as part of the analysis:

Step 1: Collecting 237 signs that meet the selection criteria as mentioned above.
Every sign must be classified with information about the type of business or service it
represents. The researcher uses the business classification criteria based on the conceptual
framework by Pikulthong (2011), which divides businesses into five categories: 1) Consumer
goods business: restaurants, beverage shops, and bakery stores, 2) Retail, wholesale, and
general service business, 3) Healthcare, beauty, and wellness service business,
4) Accommodation and Housing business, and 5) Education and tourism business.

Step 2: Analyzing the language data on the signs by applying the concept of
Linguistic Landscape as proposed by Landry and Bourhis (1997). The researcher uses
Microsoft Word to create tables and process the data through Microsoft Excel to generate
charts.

Step 3: Categorizing the signs based on the number of languages on each; namely,
how many signs with one language, two languages, and three languages, and also the
number of signs for each type. Also, identify which language was shown in the largest and
most prominent font size, and how many signs fall into each category. The signs should be

sorted out before the data were summarized.
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Step 4: Examining the data for each sign by analyzing the role of the language to

see whether it serves an informational or symbolic function. The conceptual framework is

displayed below.

Linguistic landscape analyzing framework (Landry & Bourhis, 1997; Meemongkol, 2021;

Boonmalert & Hongsuwan, 2024; Kittinart Rekhalilit, 2020)

Linguistic landscape data

(Business signs: Major signs/Extended signs/Door or window signs)

Business types

Consumer goods/Retail, wholesale, and general

service business/ Healthcare, beauty, and

wellness service/Accommodation and Housing/

Education and tourism

Language patterns
Number of
languages/

Prominence of

letters

Language functions
IT information /

Symbols

Research Findings

Figure 5: Conceptual framework of the study

The types of businesses and services displayed on all signs were categorized and

classified according to its objectives before the presentation of research results. The data

were then analyzed in terms of linguistic landscape based on the framework of Landry and

Bourhis (1997) as follows:

Objective 1: To investigate the language patterns of the business and service commercial signs

1.1 The types of signs and business and service categories

Table 1: Format of language appearing on the signage as classified by business types
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Trilingual
16 3 0 0 19 8%
signs
113 43 66 10 5
Total 237 100%
47.68% 18.14% 27.85 4.22% 2.11%

Table 1 shows the frequency of various types of businesses and services. It reveals

that 44.7% of the signs are monolingual, the most common language in consumer goods

businesses. At a lower percentage, the second most common type is signs for retail and

general services. Bilingual signs account for 47.3%, with the highest occurrence in consumer

goods businesses. Additionally, businesses in the medical, beauty, and wellness also have

bilingual signs in a similar proportion. Trilingual signs make up 8%, found exclusively in

consumer goods businesses, and healthcare and wellness service.

1.2 Linguistic diversity of signs

The study observed 237 business signs along the 4 main roads in Muang Ake area

and the purposive sampling method was used to collect the data. The results are presented

in the following table.

Table 2: Language patterns appearing on the signage

Language format on signs Language on signs Number of signs Percentage

English-Thai 107 45%
English-Chinese 2 0.85%
Bilingual signs Chinese-Thai 2 0.85%
Korean-English 1 0.42%
Total 112 47.3%
Thai 68 28.7%

Monolingual signs English 38 16%
Total 106 44.7%
English-Thai-Japanese 8 3.37%

English-Thai-Chinese 4 1.7%
English-Thai-German 3 1.26%

Trilingual signs

English-Thai-Korean 3 1.26%
English-Thai-Spanish 1 0.42%

Total 19 8%
Grand total 237 100%

o
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As seen in Table 2, the signs were classified into three main language forms. The
most common are bilingual signs, at 47.3%. The second most common are monolingual
signs, at 44.7%, followed by trilingual signs, at 8%. The breakdown of monolingual signs
shows that 28.7% are in Thai, and 16% are in English.

There are 4 language pairs for bilingual signs, most commonly English-Thai, making
up 45%. This is followed by English-Chinese and Chinese-Thai signs, equally at 0.85%.
Among all, there is only one Korean-English, making up the third (2%) in the rank. Regarding
the trilingual shop signs, the most common is English-Thai-Japanese (2.52%), and second to

that is English-Thai-Chinese (1.7%). Examples of the different types of signs are shown in the

Figures below.

Figure 6: Monolingual sign (Thai) Figure 7: Monolingual sign (English)

Figure 6 shows an example of a monolingual sign in Thai, which displays the shop’s
name, details about the services, phone number, and prices.
Figure 7 shows a case of a monolingual sign in English, displaying the name of the

shop and the services provided by the business.

Figure 8: Bilingual sign (English-Thai) Figure 9: Bilingual sign (Chinese-Thai)

Figure 8 shows an example of a bilingual sign featuring both English and Thai on the
same sign. The Thai text “deWnuiun1inaa” is displayed using Thai characters, positioned
above the English text “Vanda Place,” which is written using the Latin alphabet. If we
consider the phrase, the word “Vanda” is an English proper noun written in English letters,

while the word “Place” is an English term that means “a place to stay,” which serves as a
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description of the business. This bilingual sign highlights both the business name and a
description of the type of service offered.

Figure 9 shows a bilingual sign using both Chinese and Thai text. The Thai text
displays the name of the shop, “ﬁﬂ—mﬂu—Lﬁls,” which corresponds to the Chinese characters
“RBamErE” (pronounced “da wan mian”) and means “big bowl noodles,” describing the
business’s highlight and product offering. The next line of Chinese text, %5 KHS %W, i HF,”
translates to “l want to see you every day,” adding a friendly or welcoming touch to the

sign, aimed at inviting customers.

Figure 10: Trilingual sign (Chinese-English-Thai)

Figure 10 illustrates of a trilingual sign, using Chinese, English, and Thai. The Thai
text showcases the shop’s name, “Gam visa,” which corresponds to the English text “Hot
Girl.” The most striking part of the sign is the Chinese text, which is divided into two sections.
The first part, written in large characters, “Bf#k” (pronounced “La-mei”), directly translates
to “Hot Girl”. The second part, “WfHEFR” (pronounced “Mala-tang”), refers to a type of
Chinese hot pot dish that the restaurant specializes in. The owner’s practical goal to cater to
clients who speak multiple languages is evident in the sign’s use of three languages, which
enhancing accessibility and appealing to a broader audience.

Considering the overall language used on all shop signs, it was found that signs
using Thai were the most prevalent, including monolingual, bilingual, and trilingual signs,
totaling 190 signs (80.16%). This is because Thai is a standard language, meaning it is
accepted as the official language for official communication and education nationwide.
Furthermore, Thai is the national language, or the standard language primarily used for
communication within the country (Nimmanheminda et al, 2009, cited in Boonmalert &
Hongsuwan, 2024). Naming places using the Thai language is considered a common language
for communication in the area. It serves to inform people about the place name, type of
product, location, meaning of the name, as well as quality and services, which helps them

make informed decisions that meet their needs.
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1.3 Size and prominence of letters on the signs

This study focuses specifically on the signs’ largest and most visible letters without
considering the layout of the text or the order in which the languages appear. Figure 11
shows a sign with two languages, Thai and English. The visual impact of the larger Thai text is
clearly larger. This shows that the Thai language dominates the sign and is easier to see than
the English text. This suggests the letter sizes significantly influence the visibility and

prominence of the language on the sign.

»

Figure 11: Thai script larger and more prominent than English

Table 3: Prominence of letters on bilingual and trilingual signage

Language format
Size and visibility Number of signs Percentage
on signs
Thai larger than English 54 41.2%
English larger than Thai ’ 52 | 39.7%
Thai larger than Chinese ‘ 2 | 1.52%
English larger than Japanese ‘ 1 | 0.76%
Bilingual signs

English larger than Korean ’ 1 | 0.76%
English larger than Chinese ‘ 1 | 0.76%
Chinese larger than Thai 1 0.76%
Total 112 85.5%

Thai largest 8 6.1%

Chinese largest ‘ 4 | 3%

English largest ‘ 3 | 2.3%

Trilingual signs

Japanese largest ‘ 3 | 2.3%
Spanish largest 1 0.76%
Total 19 14.5%
Grand total 131 100%
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Table 3 shows that the language with the most prominent and largest letters on
bilingual signs is Thai, which appears larger and more noticeable than English (41.2%). The
second most common case is when the English text is larger and more prominent than the
Thai text, accounting for 39.7% of the signs. In terms of trilingual shop signs, there are 8
boards where Thai text is the largest, making up 6.1% of all. And second to Thai, 4 trilingual
signs were found with Chinese text the most prominent, and this accounts for 3%.

Regarding the foreign languages used, it was found that there were 167 shop signs
using English, including monolingual, bilingual, and trilingual signs, representing 70.46%,
making it the second most numerous after Thai signs. This is likely due to the Muang Ake
area being home to a large university and having a significant number of foreigners residing
and working there, resulting in English being easily understood by foreigners for
communication. In addition, the use of English is of paramount importance in business
communication, serving as a tool for creating added commercial value for products and
services in that location (McKay, 2002). The use of English to express positive feelings in this
way also reflects a shared perception within the region that Western culture is the norm for
prestige, luxury, high standards, and modernity (Methidharma, 2017, cited in Boonmalert &
Hongsuwan, 2024).

The use of Chinese, Japanese, and Korean in place names on signs is likely to stem
from the rise of communication technology as a medium for connecting information and
entertainment with a large number of people in the area. This has led to the development
of pop culture—things created and disseminated through various mass media, such as food
culture expressed through TV series, which people in the area tend to imitate to express
their tastes (Kacha, 2011, cited in Boonmalert & Hongsuwan, 2024). This has led to a change
in the food consumption habits of local people, shifting from consuming local food to
consuming trendy foods. This is especially true for younger generations who embrace trendy
culture and appreciate novelty and different flavors. Having a wide variety of food choices
has resulted in them adopting trendy eating habits, transforming the area into a hub of

trendy culture (Grant, 2002).

Objective 2: To analyze the functions of the business and service commercial signs
2.1 Informational function
According to the research findings, 171 signs come up with an informational

function, with the majority providing information in Thai. In terms of contact information, 97
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signs included phone numbers for contact, 22 signs provided contact information through
Line, and 22 listed Facebook as a contact platform. Tik Tok and QR codes were the least
common contact methods, appearing on only 3 signs. In addition, regarding business hours,
53 signs included opening and closing times, most of which used Thai for
communication. And 32 signs were found with pricing information for products or services
offered. As shown in Table 4 below, other information like branches, menus, and year

established was also found. The details are displayed in the table below.

Table 4: Details of the informational functions of the signage

Informational Function Frequency

1. Product and service details 171
2. Contact Information ‘

- Phone number ‘ 97
- Facebook ‘ 20
~Line ‘ 22
- Instagram ‘ 9
- e-mail ‘ 3
- Tik Tok | 1
- OR Code ‘ 2
3. Business hour ‘ 53
4. Other ‘

- Prices ‘ 32
- Branch ‘ 15
- Menu ‘ 4
- Year established ‘ 3

It can be suggested from the data that, currently, communication technology and
social media have transformed the role of store signage from mere name-displaying signs
into modern, proactive marketing tools. Connecting to the online world via QR codes, LINE
OA, or NFC tags allows customers to scan and receive promotions, follow pages, or make
purchases instantly. Modern signs must have attractive, contemporary, or unique designs to
encourage customers to take photos, check in, and share on social media, fostering word-of-
mouth marketing without incurring additional costs. With the emphasis on clarity in content

and promotions, social media communication prioritizes quick decision-making (Sujittavanich
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& Khongkhaluang, 2020). Therefore, store signage must adapt to use concise messaging and
clear promotions to respond to customer behavior that demands information quickly.
Overall, technology has transformed store signage from mere information display devices
into mobile advertising and interactive media that effectively drives sales and builds an

online presence.

2.2 Symbolic functions
The research findings show that, out of all 237 signs, 145 business names (61.2%)
are related to the nature of the business, while 92 (38.8%) are not. This is shown in the pie

chart below.

M Related
Figure 12: Relationship between business names and nature
= Not of the products or service
related

The investigation of language functions of all shop signs in Muang Ake area focused
only on signs with at least two components rather than just the business name. For
example, a sign might include the business name, type of business, and contact information.
As a result, all signs included in the study serve informational and symbolic functions. In
terms of the informational function, two categories were identified.

1) Business names related to the type of business: This refers to signs where the
company name is closely tied to the goods and services it provides. For example, a name
that reflects a specific product category the business specializes in or a restaurant name that
hints at the type of cuisine it offers. One example is “Say Chic,” a dental clinic that uses its

’

name to play on the common photography phrase “say cheese,” replacing it with “chic” to
emphasize a stylish approach to dentistry. Saying “cheese” is a popular photographic
technique to produce a smile which is associated to the mouth by nature.

2) Business names not related to the type of business: This category includes
names that do not directly reflect or characterize the business or service provided. These
names may be simple or abstract, aiming instead to create a specific image or evoke an

emotional response. This can be seen in the case of “@1581” (Araya), a Thai health massage
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parlour, whose name means “noble” or “exalted” in Thai. The name does not directly
reflect the business’s services. Instead, it serves a symbolic function, conveying a sense of
elegance or high status, which aligns with the tastes and preferences of the target customers.
This name helps create a particular atmosphere or identity for the business, even though it

does not directly describe the service offered.

Figure 13: Dental clinic “Say Chic” Figure 14: Sign of “Araya” massage parlour

Conclusion and Discussion

The study’s results, which classified business signs by type of business and service,
reveal that the area is characterized by significant language and cultural diversity. This is
particularly evident in the community area of Muang Ake, which hosts many businesses
catering to consumption, especially Thai restaurants, international cuisine, beverage shops,
and dessert stores. These findings align with the research conducted by Meemongkol (2021),
which also identified restaurants as the most common type of business sign, particularly in
the areas of Sukhumvit Soi 3 (Nana Nuea) and Sukhumvit Soi 63 (Ekamai).

The areas of Ekamai and Muang Ake are similar in terms of their inhabitants, as
reflected in the study results. The main difference in the case of monolingual signs is that
MeeMongkol’s study primarily focused on English. Another study by Pikulthong (2011) found
that businesses most used bilingual signs, specifically Thai and English. The result is
consistent with the current study, which found that most shops used bilingual signs,
specifically Thai-English. On the other hand, the research by Pluemsuit (2023) found that
most shops used bilingual signs, primarily in Thai and English. Although the surveyed areas in
both studies were close to each other, a closer examination of the findings in this current
study reveals that the number of Thai-only and English-only signs and bilingual signs (Thai-
English) differ by only one.

NIENSAAUAIERS W INeNSuSadn

Uil 21 atul 2 unsrAu-Siguien 2569 E-ISSN 3027-8902



Soonthorn Pooreeprechalerd and Nakonthep Tipayasuparat

This result reflects that the population in this area has a high demand for consumer
goods as it consists of residents, school students, and university students. Most of these
individuals are already knowledgeable in languages, particularly English. This suggests a
community of educated people, with occasional visitors who may use the services from time
to time. There are also many types of accommodation, both permanent and semi-
permanent, in the area. The use of languages other than Thai in signs in this study reflects
the value and importance placed on multilingual communication by business owners. They
do not rely only on Thai, the community’s primary language, but also show a willingness to
serve a wider customer base and recognize the significance of using other languages.

Furthermore, businesses in the community show great importance in creating a
strong brand image and identity for their businesses and services. This is evidenced by the
logos, symbols, and product/service images on signs, which serve as powerful
communication tools. They are not allowing customers to recognize business information
quickly. But also help create a memorable image of the business, making it more appealing
to potential customers.

Another noticeable trend in signs is the growth of technology, such as the inclusion
of social media applications or QR codes, seen in up to 40 stores. This technological
adoption reflects the community’s comfort with digital tools and enhances businesses’
accessibility to a larger client base. Additionally, these modern designs and creative
messaging reflect the competitiveness of businesses in the area, a hallmark of Muang Ake as
a small economic hub within Pathum Thani Province.

The study on linguistic diversity in signs found that most signs were bilingual,
specifically in English-Thai. The next most common type of sign is Thai-only monolingual.
Notably, the language choices on the signs are often influenced by the primary customer
base or the group of potential customers. The findings regarding the types of businesses and
services in the area indicate that 145 signs are related to consumer goods. From the analysis
of language choice on these signs, this may also be linked to legal requirements and
regulations concerning business signage.

According to the Signboard Tax Act B.E. 2534, signs with only Thai characters are
subject to the lowest tax rate, with 68 signs in this study fitting that category. There are 112
bilingual signs (English-Thai, English-Chinese, Chinese-Thai, and Korean-English) in total.
According to the criteria, signs that feature Thai characters alongside foreign languages are

taxed more than those with only Thai characters but are still taxed less than signs that use

NIENSAAUAIERS W INeNSuSadn

Uil 21 atul 2 unsrAu-Siguien 2569 E-ISSN 3027-8902



Language Features of Signage in Mueang Ake Area, Pathum Thani Province, in Perspective of
Linguistic Landscape

only foreign characters. This indicates that the inclusion of foreign languages on signs reflects
the reality of today’s society, which is truly multilingual and multicultural.

This aligns with the concept of Landry and Bourhis (1997) regarding the study of
linguistic diversity, which provides a good understanding of the linguistic landscape. This is
because the community in this area includes residents, teachers, professors, students, and
people from different countries, both Thai and foreign. As a result, business owners have
adapted by creating modern and internationally recognized names for their shops and
services. This international recognition clearly reflects the influence of linguistic diversity on
business practices, catering to the customer base in this area, who use languages other than
Thai.

With regard to the size and prominence of bilingual signs, the findings reveal the
adaptability of English, which is more prominently used than Thai, particularly in medical,
beauty, and health businesses. This adaptability extends to other sectors like retail,
wholesale, general services, and hospitality businesses. It is not just because English is a
global language but also because it is utilized in ways that reflect the local characteristics of
the community. The blending of Thai and English characters on signs, as noted by Huebner
(2006), is a testament to this adaptability, reflecting not just translation needs but also
consumer culture and the influence of creating a modern, global image—particularly in
commercial and tourist areas.

The study of the function of business signs found that signs serving an informational
purpose most frequently provide details about products and services in Thai. This is to target
the local consumers, who are native speakers, to help them quickly and clearly understand
the product or service details. The intention is to give customers enough information to help
them decide quicker so they can visit the store immediately when they see the sign. Contact
details are also included, the most frequent being phone number. Since numbers are
universal, anyone who sees the sign, regardless of nationality, can access this information. If a
customer needs to inquire further or more clarification on the information on the sign
recarding the products or services offered, at least they can make initial contact via the
phone number listed. It helps facilitate the customer’s decision to visit the business more
conveniently.

Regarding the symbolic function of signs, the study of the alignment between
business names and the type of business offered revealed that more store names are

related to the business or service than those that are not. In other words, business owners
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use signs to help customers better remember the store and its services. For signs where the
store name aligns with the business or service, the aligcnment often relates to the products
offered, such as in the case of ‘“The Tiew’ (a noodle shop). On the other hand, names that
do not directly related but still connect with the business are typically based on the location
or the owner’s name, such as ‘Mala Na Mo’ or ‘Kamolphan Pharmacy.” Some store names,
like “Pee Ya” (ﬁ&iz) or “Cox”, have nothing to do with a coffee shop business they are

running. These entrepreneurs pick store names to reflect their brand or to appeal to client

preferences that complement their goods and services.

Recommendations

1. General Suggestions

1.1 Suggestions for Future Research

Future studies should focus on the linguistic landscape in other business districts
with linguistic diversity. Interviewing people in those communities would also be beneficial
to learn about their opinions and attitudes toward linguistic and cultural diversity in
connection to the language shown on signs. Additionally, research should look into language-
related subjects, such as how language is translated on signs. Specifically, the study could
investigate whether the meaning of multilingual signage changes or remains the same after
translation. Another area of interest could be the mixing and switching of languages, such as
signs that use multiple languages in a single sentence and how such language combinations
reflect different cultural diversities.

1.2 Expanding the Scope of Study

More research should be conducted to better understand the marketing influence
of signs, for example, interviews with customers who frequently use businesses or residents.
The study might determine how individuals react when they view a business sign. For
example, do they feel compelled to use the service because of the message on the sign, the
attractive design, or the emotional appeal conveyed by the sign that reflects the business’s
identity?

2. Suggestions for Application

2.1 The data from this research can be used to analyze trends in designing
appropriate signage for businesses and shops, such as using Thai alongside English in a clear

and easy-to-understand format to accommodate both residents and foreigners.
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2.2 The findings from this study can be applied to provide guidance on language
use, helping business owners, community members and foreign customers better understand
each other. This can foster coexistence and smooth adaptation between people in a society
with diverse social and cultural backgrounds.

2.3 The data obtained from this research can serve as a foundational resource for
businesses to understand the needs of the local population regarding the businesses. The
data can help analyze target markets, such as surveying whether the customers using the
services are more likely to be Thai or foreign. This analysis help guide future business
development by identifying the kinds of firms that appeal to cultures. The company sign’s
designs that successfully interact with the target market or clients can also be guided by this
information. For example, if a restaurant is located next to a university or dorm, the sign
should include more than just a phone number; it should also include a social media
account or a QR code that may be used to contact the establishment directly. Customers

could use this to schedule a time to use the service or place an order.
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Abstract

The objectives of this study were to examine the characteristics of English code-mixing
used by LGBTQ+ characters in the Pee Nak film series and to investigate its nativized features.
Data were collected from the Thai-language dialogues of the two characters “First” and “Balloon”
across four films: Pee Nak (2019), Pee Nak 2 (2020), Pee Nak 3 (2022), and Pee Nak 4 (2024). A
total of 197 code-mixed lexical items were transcribed exclusively from the target characters’ Thai
dialogues, cross-checked against official subtitles for accuracy, and analyzed using the frameworks
of Ho (2007) and Kannaovakun and Gunther (2003). The findings revealed that nouns dominated
the code-mixed items (78.17%), followed by verbs (8.63%) and adjectives (6.60%). Based on Ho’s
(2007) framework, the three most frequent linguistic patterns were proper nouns (59.64%), lexical
words (27.80%), and short forms (4.48%). Regarding nativized features, the results showed that the
three most frequent processes for adapting English elements into Thai discourse were truncation
(33.33%), hybridization (30%), and reduplication (20%). Ultimately, the study demonstrates that
English code-mixing is a systematic linguistic adaptation serving as a stylistic tool in scriptwriting to

reflect LGBTQ+ identities and contemporary Thai language evolution.

Keywords: Films, Code-mixing, Nativized Features, Pee Nak

“Lecturers in Bachelor’s Degree Program “English Language Department”, College of Liberal Arts, Rangsit University,
email: jirayut.t@rsu.ac.th

“Lecturers in Bachelor’s Degree Program “English Language Department”, College of Liberal Arts, Rangsit University,
email: nattapon.k@rsu.ac.th

“Lecturers in Bachelor’s Degree Program “English Language Department”, College of Liberal Arts, Rangsit University,

email: witsanuphong.s@rsu.ac.th

MNsENSAAUAIERT WNINeFSIER

Uil 21 atufl 2 uns1Au-Siguien 2569 E-ISSN 3027-8902



m A Study of English Code-mixing Used by LGBTQ+ Characters in the “Pee Nak” Film Series
UNANED

”mqﬂisaqﬁmmmiﬁﬂmﬁﬁaLﬁaﬁﬂmé’ﬂwmwmm'ﬁﬂummé’nﬂqw (English code-mixing) i
¥lneazasnguyanaiiinnunainuaieniama (LGBT) lunweuniyn “futn” uaziiiodsa9
msusuliduuuulng (nativized features) 109N15UUNIHIAINGTT ToYANLAUTIUTINAINUNAUNY
mulnevesiazasansds e “WWifa” waz “veagu” anameuRiIIuAnA Tiun fiuia (2019)
flunm 2 (2020) g 3 (2022) waz e 4 (2024) Tnesrusamddwiadinislunwldiomn 197
F18MT INNTADAUNAUNUILALATIIABUANNYNABISIMAUAIUTTEETHN M MnuFdieseilagly
NS0ULWIARYBY Ho (2007) waz Kannaovakun & Gunther (2003) nan1sAnwnundunudulseian
yosmiifimsuuniian (fevay 78.17) sesawnfeings ($ovay 8.63) wagfandn (fovas 6.60)
915NN TeuRLIARTBS Ho (2007) nudngunuumsawinuUsefignatudusunsn Tiun
funang ($ovar 59.64) Adwivily (Fewag 27.80) uazede (Fovar 4.48) ludiuvesdnumenis
Usulmdunuulng mnnstieszsidmiidnnsfuudey $uau 30 /1 wuidnuvazdiieduesiian
adusuwsnlunisuivasAussnaunnsaingulidndunnnssuniwive de n1sdnan (Fosaz 33.33)
Asadremmandesnie (Sogaz 30) uazni3gae (Gevay 20) nsdnwrikandiifiuiinisuy
aMudangudunisuudmianiviegieissuy feimihdiduiniesiieddailunisieuunidie

avvioudnanualveangy LGBTQ+ wagdinmnnisvesniuingsiuady
AdIAgY: NMEURS, N3N, Ussavnisduniw, fivie

Introduction

As a result of globalization, language contact has become a common feature of
communication among people across nationalities. The advent and expansion of modern
phenomena such as transnational mobility, digital media, and g¢lobal economic networks
have contributed to the emergence of multilingual communities in which speakers are
frequently exposed to more than one language in everyday interaction (Pennycook, 2007).
To facilitate communication, multilingual speakers, rather than maintaining strict boundaries
between languages, tend to draw on a range of linguistic resources in fluid and dynamic ways
(Garcia & Wei, 2014). That is to say, within such communicative environment, code-mixing as
well as code-switching have been commonly attested in the interactions exchanged among
speakers, serving both structural and sociolinguistic functions (Poplack, 1980).

In the Thai context, globalization has also positioned the country as a crucial and
noteworthy arena for international business, tourism, and education, where interaction
among people of diverse nationalities has become increasingly common. Although Thai

language remains the national and dominant mother tongue, English now plays a crucial role
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as a second language in many domains of Thai society (Baker, 2012). Its significance is
particularly evident in the education system, where English has been made a compulsory
subject for students at all levels nationwide (Baker & Jarunthawatchai, 2017). As a result, Thai
speakers are frequently exposed to English through formal instruction, professional settings,
and digital media. This exposure potentially creates suitable conditions for sustained
language contact and the emergence of Thai-English code-mixing phenomena (Snodin, 2014)

Considering  Thai-English  code-mixing in particular, previous studies have
demonstrated that English elements are often inserted into a predominantly Thai
grammatical frame, typically in the form of lexical items, with some undergoing nativization
processes in order to blend into Thai linguistic contexts. Such insertions can be found across
a wide range of sources and platforms, including people’s everyday conversations, written
discourse such as books, newspapers, and online texts, as well as various forms of media,
including songs, television programs, and film scripts (Kannaovakun & Gunther, 2003; Tanabut
& Tipayasuparat, 2019; Kuptanaroaj et al., 2020; Somsin & Suksakhon, 2022; Thangjit &
Srinoparut, 2023). Furthermore, several previous studies have proposed plausible factors that
may account for this phenomenon in the Thai context. These include the communicative
efficiency of code-mixing, as it allows speakers to select words that more precisely convey
their intended meanings; the linguistic and educational backgrounds of speakers, particularly
those with substantial exposure to English through their professions or formal education; and
broader social trends that shape speakers’ attitudes toward the incorporation of English into
Thai as a fashionable or socially desirable practice (Somsin & Suksakhon, 2022 and Thangjit &
Srinoparut, 2023).

Apart from the aforementioned factors contributing to code-mixing phenomena,
gender has also been identified as a significant variable influencing the use of English
lexemes in Thai linguistic contexts. Research suggests that speakers of different gender
identities may display varying degrees of code-mixing behavior. For example, findings
reported in Kuptanaroaj et al. (2020) indicate that LGBTQ-identified speakers tend to employ
English lexical items more frequently in conversational discourse compared to other gender
groups. This tendency has been associated with sociocultural positioning and community
practices, particularly in domains such as entertainment and lifestyle media, where English
usage is relatively prominent. In addition, such groups are often linked with stylistic and
expressive language use, in which code-mixing serves as an important communicative and

identity-marking resource.
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Media discourse provides a particularly valuable site for examining code-mixing
practices, as scripted dialogue often reflects socially recognizable speech styles and identity
representations while remaining accessible for systematic linguistic analysis. Film dialogue, in
particular, enables focused investigation of patterned language use associated with specific
character types and social identities. Nevertheless, despite the growing body of research on
Thai-English code-mixing, relatively limited attention has been paid to its systematic
characteristics in character discourse, especially in relation to LGBTQ-identified characters in
Thai film scripts. This suggests that the role of code-mixing in representing identity within
mediated contexts remains insufficiently explored.

More broadly, most existing studies on Thai-English code-mixing have focused on
general language use in everyday communication, education, or online contexts, often
emphasizing structural patterns and broad social motivations. While gender has been
considered as a factor, it is typically discussed in a general way rather than examined within
specific discourse settings. As a result, there is still limited understanding of how code-mixing
functions as a resource for constructing identity in scripted media. This study therefore
addresses this gap by examining the structural and functional characteristics of Thai-English
code-mixing in the dialogue of LGBTQ-identified characters in Thai film scripts.

To address the research gap outlined above, the film Pee Mak was selected as the
primary source of data due to its cultural prominence and its distinctive use of language in
character dialogue. As one of the most commercially successful Thai films, Pee Mak
combines a historical setting with contemporary humor, where characters often shift
between different linguistic styles. Notably, several central characters are widely recognized
as representing LGBTQ identities within Thai popular culture and are characterized by highly
expressive and stylized speech. These characters also play a major role in the narrative and
contribute a large proportion of the film’s dialogue, making them particularly relevant for
examining patterns of code-mixing. For this reason, Pee Mak provides a suitable context for
investigating how Thai-English code-mixing functions in the construction of identity in

mediated discourse.

Objectives of the study

1. To examine the characteristics of English code-mixing used by LGBTQ+ characters
in the “Pee Nak” film series

2. To investigate the nativized features of English code-mixing employed by LGBTQ+

characters in the “Pee Nak” film series
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Literature Review

Code-mixing is a linguistic phenomenon in which elements from one language are
incorporated into another, resulting in the simultaneous presence of multiple linguistic
systems within a single speech event. It is commonly defined as the embedding of lexical
items and grammatical features from one language into the structural framework of another
(Poplack, 1980; Myers-Scotton, 2002). Rather than involving simple alternation between
languages, code-mixing typically occurs within a single sentence or conversational turn,
reflecting the flexible language practices of bilingual and multilingual speakers shaped by
their linguistic competence and sociocultural backgrounds. From a structural perspective,
Muysken (2000) conceptualizes code-mixing as a sentence-level phenomenon and proposes
a typology comprising insertion, alternation, and congruent lexicalization, which accounts for
the diverse ways linguistic elements from different languages interact within a single
utterance. In bilingual and multilingual communities, code-mixing frequently emerges from
sustained language contact in everyday communication, often blurring functional boundaries
between languages. Wardhaugh (2014) notes that code-mixing involves the introduction of
elements from another language while the topic of discourse remains unchanged. Such
mixing may occur at multiple linguistic levels, including phonology, morphology, lexis,
grammar, and orthography, and is widely regarded as part of broader language contact
phenomena (Bokamba, 1989; Muysken, 2000; Kannaovakun & Gunther, 2003; Ho, 2007).

The influence of English on Thai media has become increasingly prominent, revealed
through the widespread use of English loanwords, hybrid forms, and English-Thai code-
mixing across diverse genres and platforms. Studies of Thai television series, films, and reality
shows consistently reveal frequent insertion of English lexical items, often in the form of
nouns through processes such as transliteration, loan blending, and intra-sentential code-
mixing, reflecting both communicative efficiency and stylistic considerations in media
language (Kuptanaroaj, 2021; Kuptanaroaj et al., 2020; Kuptanaroaj et al., 2024). Research on
reality television programs, including The Face Thailand, indicates that English is strategically
employed to construct modern, globalized identities while fulfilling practical communicative
functions (Daho et al., 2024). Similarly, the works of contemporary directors such as Nawapol
Thamrongrattanarit demonstrate systematic intra-sentential mixing in which English elements
undergo nativization processes, including truncation and hybridization to conform to Thai
linguistic structures (Kuptanaroaj et al., 2024). Beyond broadcast media, English also shapes
lexical creativity in Thai online discourse communities and public-facing digital content,

including YouTube travel programs, where English-Thai code-mixing serves expressive,
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identity-related, and audience-oriented purposes (Kanchanabundhu & Trakulkasemsuk, 2022).
Collectively, these findings suggest that English functions in Thai media not only as a
practical linguistic resource but also as a stylistic and symbolic marker of contemporary Thai
social identity.

In Thai society, the LGBTQ+ community utilizes English code-mixing not merely for
practical communication, but as a crucial linguistic strategy to construct a distinct identity
and stylize social interactions (Kuptanaroaj et al,, 2020). Often highly exposed to English
through modern spheres like the entertainment and fashion industries, these speakers
leverage their bilingual skills to project a superior, globalized identity (Kuptanaroaj et al,,
2021). To achieve this, they frequently employ creative word-formation strategies, such as
nativizing English words with entirely new, humorous, or sarcastic meanings, to make their
discourse highly expressive and entertaining (Kanchanabundhu & Trakulkasemsuk, 2022).
Ultimately, this vibrant conversational style not only reflects Thai LGBTQ+ culture but has
also heavily influenced the everyday vocabulary adopted in broader mainstream media and
daily chats.

To systematically analyze how English elements are localized within Thai discourse,
the framework proposed by Kannaovakun and Gunther (2003) was specifically selected for
this study. This framework was chosen because it directly addresses the linguistic realities of
the Thai context, providing a comprehensive lens to demonstrate that English code-mixing is
not merely random borrowing, but a systematic linguistic adaptation. By employing this
framework, the study can effectively reveal how speakers actively manipulate English
vocabulary, undergoing morphological, and semantic integration, to conform to Thai linguistic
constraints and conversational rhythms. According to this framework, such nativization
processes in the Thai context can be categorized into six major types based on their formal
and functional features. First, truncation refers to the shortening of English loanwords when
they are adopted into Thai usage. For example, the English word “promotion” is commonly
truncated to “1Us” (pro) in Thai. Second, hybridization involves the combination of English
lexical items with Thai morphemes to form mixed constructions. For instance, “@eu133”
(charging cable) merges the Thai noun “@18” with the English word charge. Third, conversion
occurs when an English word shifts its grammatical category after being integrated into Thai
discourse. For example, in the utterance “t1lauuadil” (He is nominated), the English noun
“nominee” in this Thai context is reanalyzed and used as a verb, reflecting a change in word
class within Thai sentence structure. Fourth, semantic shift refers to changes in meaning that

English words undergo within the Thai sociocultural context. For example, the English word

MN5ENSAAUAIERT UNINeF5ER

Uil 21 atufl 2 unsIAu-Siquien 2569 E-ISSN 3027-8902



Jirayut Thangjit, Nattapon Kuptanaroaj and Witsanuphong Suksakhon
“wrw” (fan) in Thai often denotes a romantic partner rather than an admirer, extending
beyond its original literal meaning. Fifth, reduplication involves the repetition of an English
lexical item to express emphasis. For instance, in expressions such as “laia loia” (okay okay),
the repeated use of the English word “okay” functions to convey agreement or reassurance.
Finally, word order change represents a syntactic adaptation in which English compound
structures are reordered to fit Thai grammatical patterns. Since Thai typically places modifiers
after nouns, English adjective-noun constructions are often reversed in code-mixed forms,
for example, “UHUIUNR” (fashion vintage) which follows Thai noun-modifier order instead
of the correct English order “vintage fashion”.

To systematically capture these diverse structural patterns, the framework proposed
by Ho (2007) was specifically selected for this study. This framework was chosen because it
provides a comprehensive classification of code-mixed items, allowing the researchers to
identify the precise linguistic levels that LGBTQ+ characters predominantly employ. By
applying this framework, the study can yield deeper insights into the structural preferences
and grammatical constraints of Thai—-English code-mixing. According to Ho (2007), code-mixing
can be examined in terms of the linguistic units involved, that is, the level and form of
language elements embedded in the mixing process. At the most basic level, code-mixing
may involve letters of the alphabet or acronyms formed from sequences of letters
representing abbreviated terms or institutions, such as UN, GDP, or SMS. Another common
category is short forms, which consist of abbreviated or clipped elements derived from
longer English expressions, such as kay (app), which is shortened from the word application.
Code-mixing also frequently occurs through the use of proper nouns, including names of
individuals, places, or organizations, such as “Qlﬁya ” (Google) and asunau (London), which
retain their specific referential meaning when inserted into another language. In addition,
lexical words, that is, content words such as nouns, verbs, adjectives, and adverbs, are
widely used and embedded as independent lexical units; examples include English items
such as “0Utan” (update) and eoulatl (online). Apart from lexical words, code-mixing may
also appear in the form of phrases, which refer to combinations of words that function as a
unit within a sentence but do not form a complete sentence on their own. These units lack
a full subject-predicate structure, as illustrated by examples such as “LAagLUdTDYE” (the
best choice) and “lWusalysiand ” (final project). Furthermore, incomplete or minor
sentences refer to fragments or partial structures that lack a complete subject-predicate
relationship. For instance, the expression “Szlnﬁfjﬂ ” (sounds good) lacks an explicit subject;

therefore, it does not create a complete proposition on its own. At a higher structural level,
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code-mixing may involve single full sentences that are grammatically complete and convey a
complete meaning, as well as two-sentence units, in which two sequential or related
sentences function together as a cohesive discourse unit. This classification illustrates the
range and structural complexity of code-mixing, extending from minimal linguistic elements

to sentence-level and discourse-level constructions.

Research Methodology

Data Collection

The data for this study were collected from the Pee Nak film series, consisting of
Pee Nak (2019), Pee Nak 2 (2020), Pee Nak 3 (2022), and Pee Nak 4 (2024), all of which are
accessible via Netflix Thailand, a streaming platform. The study focused exclusively on Thai-
language dialogues spoken by the two main LGBTQ+ characters, “First” and “Balloon”, who
appear consistently throughout the film series. The purposive selection of these two
characters was based on their prominent roles and distinctive personality traits as highly
expressive, modern LGBTQ+ individuals. Throughout the franchise, they serve as the primary
comedic and dramatic anchors whose communicative styles heavily rely on performative
expression and stylization. “First” and “Balloon” represent ideal subjects for this study. Their
continuous presence provides a rich, consistent dataset of authentic-sounding code-mixed
dialogues that brilliantly reflect the vibrant linguistic practices of the contemporary Thai
LGBTQ+ community.

To extract the data systematically, only dialogues containing instances of English
code-mixing were selected for analysis. In this context, Thai functions as the structural base,
and English elements are inserted without changing the topic of discourse. The data were
obtained by repeatedly viewing the films on Netflix, transcribing the relevant Thai dialogues
produced by the selected characters, and strictly cross-checking them against official
subtitles to ensure accuracy. Dialogues spoken by other characters or in languages other than
Thai were completely excluded.

Regarding the counting method, each instance of English code-mixing embedded
within a Thai conversational turn was individually extracted, assessed, and recorded as one
unit. If a character repeated the same code-mixed word in different contexts or scenes, each
utterance was counted as a separate occurrence to accurately reflect the frequency of usage

in actual conversational flow.
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Data Analysis
The data analysis was conducted in multiple stages. First, all transcribed dialogues
were carefully examined to identify instances of English code-mixing. To ensure accuracy and
prevent the misrepresentation of quantitative findings, the analysis employed two distinct,
complementary frameworks rather than a single synthesized model, due to their differing
analytical purposes and unequal data scopes. For stability and reliability in data
classification, clear criteria were established to distinguish between general code-mixed items
or direct borrowings and nativized items. An English lexical item was classified as a “ direct
borrowing” if it was incorporated into Thai utterances without any morphological or semantic

«

alteration, preserving its original structure and meaning (e.g, “ drone,” check,” and
“lottery” ). Each occurrence was then classified according to Ho’s (2007) framework, which
categorizes code-mixing based on linguistic units into seven types: letters of the alphabet,
short forms, proper nouns, lexical words, phrases, incomplete sentences, and single full
sentences. Conversely, an item was strictly classified as “a nativized feature” only if it
exhibited observable systematic linguistic adaptation, whether morphological or semantic, to
conform to Thai linguistic constraints. Based on the framework of Kannaovakun and Gunther
(2003), the criteria for determining a nativized item require the word to demonstrate at least
one of six specific adaptation processes: (1) truncation (shortening to suit Thai phonotactics),
(2) hybridization (combining with Thai morphemes), (3) conversion (shifting grammatical
category), (4) semantic shift (changing meaning within the Thai sociocultural context), (5)
reduplication (repetition for emphasis), or (6) word order change (reordering to fit Thai
syntax). Any code-mixed item lacking these six specific features was excluded from the
nativization analysis.

Subsequently, a smaller subset of 30 identified code-mixed items that exhibited
adaptation were analyzed using the theoretical framework proposed by Kannaovakun and
Gunther (2003) to examine the processes of nativization of English in Thai discourse. This
analysis focused on how English elements were structurally and semantically adapted to
conform to Thai linguistic patterns.

In addition, the code-mixed items were classified according to English word classes,
such as nouns, verbs, adjectives, and adverbs. Each instance of code-mixing was individually
examined, assessed, and recorded. The frequency of each category was then calculated, and

the prevalence of each classification was presented as percentages.
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Finally, the results were interpreted and discussed in relation to the research
objectives, leading to conclusions regarding the characteristics and nativized features of

English code-mixing used by the LGBTQ+ characters in the Pee Nak film series.

Results

The data collected on English code-mixing in the Pee Nak Film Series (2019-2024)
were systematically classified using two complementary analytical frameworks. Ho’s (2007)
framework was applied to describe the linguistic patterns of English code-mixing, while
Kannaovakun and Gunther’s (2003) framework was employed to analyze the nativization

features of the code-mixed terms.

Table 1: Classification of English Word Classes

English Word classes Frequency Percentage

Noun 154 78.17

Verb 17 8.63

Adjective 13 6.60

Interjection 10 5.08

Adverb 3 1.52
Pronoun 0 0
Conjunction 0 0
Preposition 0 0

Total 197 100

Table 1 presents an analysis of the parts of speech identified for each individual
word (a total of 197 lexical items). Nouns were predominant, occurring 154 times (78.17%).
This was followed by 17 verbs (8.63%), 13 adjectives (6.60%), 10 interjections (5.08%), and 3

adverbs (1.52%). Pronouns, conjunctions, and prepositions were not observed in this study.

Table 2: Examples of English Word Classes

English Word classes English Word Code-mixiing in the Conversation
Noun Drone ﬁﬁu@lmﬁa
Verb Check wildiapreuuzldauaiuwiseial
Adjective Local negnAuemiskuulanaa 9
Interjection OK lawa
Adverb Now Insmindaundasns
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Table 2 provides exemplifications of the five English word classes identified in the

study. For example, the English noun “drone” appears within the Thai utterance “Tiiulasy
Tasiile” (Whose drone is it?). The verb “check” functions as an action verb within the Thai

syntactic structure, as exernplified in “uxiidagneuurlinua3mseiuan” (Girl, check first, okay?

Is he the real deal or not?). Additionally, the adjective “local” is employed to modify a noun
in “Qamﬂﬁummﬂwﬂaﬂaa 8 ” (I wanna eat some local food). The interjection “OK” is
utilized independently as an acknowledgment. Lastly, the adverb “now” is used within the
discourse to specify the timing of an action or to underscore urgency, as demonstrated in
“Imymlnda ¥ teeAz” (Call the police right now).

According to Ho’s (2007) framework, there are seven categories of English code-
mixing based on linguistic patterns, comprising letters of the alphabet, short forms, proper

nouns, lexical words, phrases, incomplete sentences, and complete sentences.

Table 3: English Code Mixing Based on Ho’s (2007) Classification

Linguistic Patterns of English Code-mixing Frequency Percentage

Proper Nouns 133 59.64
Lexical Words 62 27.80

Short Forms 10 4.48

Incomplete Sentences 6 2.69

Phrases 5 2.24

Single Full Sentences 4 1.79

Letters of the Alphabet 3 1.35

Total 223 100

Table 3 describes the findings according to Ho’s (2007) classification. Proper nouns
demonstrate the highest frequency with 133 items (59.64%), followed by 62 lexical words
(27.50%), 10 short forms (4.48%), 6 incomplete sentences (2.69%), 5 phrases (2.24%), 4 single
full sentences (1.79%), and 3 letters of the alphabet (1.35%), respectively.

It should be noted that the total number under Ho’s (2007) classification (223 items)
is higher because the analysis includes not only lexical items but also larger units such as

phrases, incomplete sentences, full sentences, and alphabetic forms.
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Table 4: Examples of Proper Nouns

Thai Transliteration | Proper Noun Code-Mixing in the Conversation
gyu YouTube n3urlaazuauienmin lasesgnueylsvesialy
aneid SKY News %18 amefadisunyldiaues
UeAgU Balloon lifoudonduaagu

Table 4 illustrates three instances of proper nouns that appeared in the context. For
example, the English term “YouTube” signifies a website where individuals can view and
share videos, as exemplified in the Thai context “Qiugisazuaumenmln lUawesgnuerlsves
19Ug” | know you’re trying to secretly film Khun Tho and post it on your YouTube channel).
The term “SKY News” refers to a British free-to-air television news channel, a live-stream
news network, and a news organization, as illustrated in the context “Jg ﬁﬂ’lﬂﬁ'ﬁéﬁmmmlﬁ
iz ” (Oh! Sky News, you may start with your questions now). Another example is derived

from the term “Balloon.” This term refers to the main character of this series, Balloon.

Table 5: Examples of Lexical Words

English Word Part of Speech Code-Mixing in the Conversation
Drone Noun ftulasulasidy
Check Verb widiagnouuzldauaiwmiewa
Local Adjective QBEJ’]ﬂﬁUEﬂW]iLLUUIaﬂEJa |
Now Adverb Insmlndaunatasny

Table 5 illustrates four instances of lexical words employed in English-Thai code-
mixing. These items— “drone,” “check,” “local,” and “now”—are incorporated into Thai
utterances without morphological alteration, serving as direct lexical borrowings. The English
noun “drone” is present in the utterance “ﬁﬁum%iﬁﬂ” (Whose drone is it?), where it is
phonologically adapted into Thai as “lasu” while preserving its original meaning. Similarly,

the verb “check” in “LLﬂ,J'L%ﬂ@ﬁauuﬂﬂiﬂuﬁw%méﬂ” (Girl, check first, okay? Is he the real

deal or not?) functions as an action verb within a Thai syntactic framework. Furthermore, the
adjective “local” is used to modify a noun in “Qammﬁumwmmuiaﬂaa 9” (I wanna eat
some local food). Finally, the adverb “now” is employed in the discourse to indicate the
time of an action or to emphasize urgency, as demonstrated in “Inswiludgauiaasaz” (Call

the police right now).
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Table 6: Examples of Short Forms

Short Forms Full Forms Code-Mixing in the Conversation
Ball Football Lmsmﬁ’jﬂ%
Air Air-conditioner lufluasiooozlsiae
Pro Promotion fusieny wuuisuieay waslaiseny

Table 6 illustrates three instances of short forms that are comparable to truncations
within the framework proposed by Kannaovakun and Gunther (2003). One example involves
the word “ball” in the phrase “pyUDATIAY” (I’'m probably playing football, right?), which
functions as a shortened form of “football.” Another example is “air,” a shortened form of
“air-conditioner,” as demonstrated in the statement “lifluasiaaazlsias” (There is no air-
conditioning or anything at all). Furthermore, the term “pro,” originating from “promotion,”
exemplifies the shortened form within the Thai context in the sentence “ﬁiﬂiﬁﬂ% wuuilus
wAr1a1U waqlaidaa8Ag” (Do you have any promotional packages for curse removal and

exorcism?)

Table 7: Examples of Incomplete Sentences

Incomplete Sentences Code-Mixing in the Conversation
Good morning v, be. AR Ual!
oK lawa

Table 7 illustrates two instances of incomplete English sentences identified in the

”»

series: “OK” and “ Good morning.” These expressions are used as standalone utterances
within Thai conversations. Although structurally incomplete, they serve pragmatically as

greetings and acknowledgments in the interaction.

Table 8: Examples of Phrases

Thai Phrases English Phrases Code-Mixing in the Conversation
A ad e . a | A aa gy
UG New Series LLIENINUIYIFAL
n3ud Type B fdneada fafntuansilsndenndudniouiuunay
q B

Table 8 demonstrates two examples of English phrase insertions within Thai-English

code-mixing. The phrase “new series” appears in a dialogue indicating a recently surgically

}%

enhanced appearance, wherein the character states, “ WASENIN82FIdqe” (It is what they

«

refer to as a “ new series.” ) Similarly, Type B is employed in a discussion relating to

personality traits associated with blood types, as exemplified by the utterance “d9@dosiUn
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JafnTuaniiafdenniudwileuiuumnas” (You should be the one to open it. You were born

on a Saturday—you must be blood type B as well.)

Table 9: Example of Single Full Sentences

Single Full Sentences Code-Mixing in the Conversation

It’s so dangerous. ndlyauaeisd Lanideunngsie

Table 9 presents an example of complete English sentences identified within the
series. ‘It’s so dangerous’ was employed as a complete utterance in Thai discourse. Unlike
lexical or phrasal insertions, these examples exemplify sentence-level switching, wherein the

English clauses preserve their full grammatical structure.

Table 10: Example of Letters of the Alphabet

Letters of the Alphabet Full Forms Code-Mixing in the Conversation

CF Confirm Tasaulaganlaae

Table 10 illustrates one instance of alphabetic letters employed in Thai-English
code-mixing, specifically the expression “CF.” In the sequence, CF (derived from “confirm”)

appears in a conversation wherein a participant inquires, “lasauladianlaiae (A nyone

interested can confirm your order now.),” indicating that any interested party may proceed
to confirm their order. This abbreviation is frequently used as shorthand in online commerce
and social media communications.

According to the framework proposed by Kannaovakun and Gunther (2003), six
categories of English code-mixing are identified based on nativized features. These categories

include truncation, hybridization, reduplication, semantic shift, word order, and conversion.

Table 11: Classification of Code-Mixing Words with Nativized Features

Nativized Features Frequency Percentage
Truncation 10 33.33
Hybridization 9 30
Reduplication 6 20
Semantic Shift 4 13.33
Word Order 1 3.34
Conversion 0 0
Total 30 100.00
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Table 11 presents the findings according to the framework proposed by
Kannaovakun and Gunther (2003), which categorizes six types of nativized features across the
30 words examined. Truncation was the most prevalent, accounting for 10 words (33.33%).
This was followed by hybridization (9 words, 30%), reduplication (6 words, 20%), semantic
shift (4 words, 13.33%), and word order (1 word, 3.34%), whereas conversion was not found

in this study.

Table 12: Examples of Truncation

Truncated Forms Full Forms Code-Mixing in the Conversation
Pro Probation wuuisuladliinisus
Mens Menstruation fnduauday
Ver Over (Exaggerated) i 9fleon pddasAy Jawaliimeduiuny

Table 12 shows the instances of truncation predominantly utilized in this study. An
example includes the word “1Us” in the phrase “uuiisulailrulusus” (’m not gonna let
you pass probation like this.), which is an abbreviation of “probation.”

Another example is “Lyud,” a truncation of “menstruation,” as seen in “‘W'L‘ﬂum
Ag” (I am on my period). Additionally, the term “195,” derived from “over,” exemplifies
truncation in the Thai context “#y 8fien pgdasny deualiimeduiduns” (Hey, do not

exaggerate. You’ve never had dinner with me.)

Table 13: Examples of Hybridization

Hybridized Forms Full Forms Code-Mixing in the Conversation

\agsaensnauwas i luviludnsdigyevinla
AL arabica Arabica Coffee

ANAIVUIAY
139U jet Jet Plane TuhdanineSesiudngn
141 selfie selfie stick Taolshaanluy dwiilsazduvunnd

Table 13 displays the characteristics of hybridization, which was identified as the
second most common. An English term was combined with a Thai term to create a new
word while preserving the original meaning. For instance, “n14 9 arabica” (Arabica Coffee)
derives from the Thai context “i319gf@sn13snunesIBilUvluE s ddmevidlimainaunnt”
(Why would we need Arabica coffee when we have a man who keeps us this wide awake?).
In this example, “Awn” is a Thai word uttered in the beginning syllables, whereas “arabica”
is an English word spoken in the ending syllables. The second example is “\a3oedu jet” (et
Plane) within the Thai context “suliBaninTia3asduindn” (He’s even faster than riding a jet
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plane). In this instance, “.a3930u” is a Thai word spoken in the beginning syllables, whereas
the English word “jet” is retained at the last syllable in this context.

Another example also derives from “ldl selfie” (Selfie Stick), which originates from
the Thai context of “ﬁuliwm 51‘1/1‘1373?&%514%‘14791‘1%!’” (Do you want a selfie stick, since
your face is sticking out that much?). The explanation is that “l37” is a Thai word, pronounced

with the first syllable, while “selfie” is an English word, pronounced with the final syllables.

Table 14: Examples of Reduplication

Reduplicated English Code-Mixing in the Conversation
Forms Word
Top Top Top ?uﬁmalﬂugmﬁmmﬂw’? wivardunyvasiiay o uzdy
Local Local Local Qamﬂﬁummmuuiaﬂaa |
Chill Chill Chill e Uy Sleneuuuienila wuude fuinaisias 11l 9

Table 14 indicates that certain words appear in reduplicated forms. In this study, six
such instances were identified, including the example “top top” in the Thai context of 3
varuyurifnnansud uiverunsuifiiay g ugdz” (Then | will have stir-fried field crab in
curry powder, but please make it a premium one). Similarly, “local local” and “chill chill”
are reduplicated forms of the same words with identical meanings in Thai, as exemplified by
“Qamﬂﬁummﬂmui’aﬂaa 9” (I wanna eat some local food) and “t@ W89 Uz T9018LUULDY
Ha wuude fuuiaisiay 191%8a 9" (Keep it slim. You handle the shoot with a relaxed, “just
woke up looking great” vibe). These words are emphasized or used to convey a stronger

meaning because they highlight importance or intensity.

Table 15: Examples of Semantic Shift

Semantic Shifted English Word Code-Mixing in the
Forms Conversation
Mouth Gossip Haigideans Sendannladshe

a situation in which an individual

'
0%

Tour faces mass criticism or backlash, 25aSuAY

particularly on social media

Table 15 illustrates examples of semantic shifts. For example, the English term
“mouth” has experienced a semantic transition from denoting the opening in the face used
for speaking, eating, and other functions, to referencing the discussion of others’ private lives,

often disapprovingly, within the Thai context—demonstrated by the sentence “Husiezides
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e dandanlaidsle” (You are gossiping so loudly. Are you concerned that they might not hear
you?). The word “tour,” which traditionally signifies a journey undertaken for leisure involving
visits to various towns or countries, has in this context been employed metaphorically to

describe a situation where an individual faces widespread criticism or backlash, particularly

on social media, as exemplified by the Thai phrase “Fasifiesuns” (The backlash is only just

beginning).

Table 16: Example of Word Order

Word Ordered Form | English Word Code-Mixing in the Conversation

Tour Con Concert Tour UDNAVANGY WANINLTIAANISABUTY

Table 16 illustrates an example of word order variation. In the Thai context, “UanAg
Ma9a9 WENINLSIARNAIABUAL” (Yes, Venerable Sir, but we’re busy with concert tours), the
phrase “tour con” was used instead of the correct English order “Concert Tour.” Notably,
the word “con” was also abbreviated, retaining only its first syllable from “concert.” In the

previous example, the English code’s word order shifted when mixed with Thai.

Discussion and Conclusion

The findings from the analysis of code-mixing in Pee Nak (Seasons 1-4) indicate that
the construction of character dialogues, which reflect authentic communication within a
specific linguistic community at a particular period, employs code-mixing as a deliberate
linguistic strategy, underscoring its widespread presence in everyday language use.

In terms of the preference for English lexical classes selected and mixed into Thai
sentences, across 197 lexical items gathered and analyzed, nouns show overwhelming
dominance (78.17%) in the dataset. Such a strong preference for nouns aligns with previous
studies on code-mixing, which posit that content words, nouns in particular, are the most
frequently borrowed or inserted elements in bilingual discourse (Srithep & Teeranon, 2025;
Sainiyom, 2024). A plausible reason might lie in the characteristics of nouns themselves,
including their syntactic independence, cultural transferability, and semantic concreteness.

To illustrate this, nouns could normally function as standalone lexical units and
could be inserted into a sentence without disrupting the grammatical structure of the host
language, unlike other function words such as conjunctions or pronouns, which are highly
bound to grammatical structure (Myers-Scotton, 1993). Most nouns also denote objects,
brands, or culturally specific concepts, with some originating from global or English-dominant

contexts. When such concepts are brought into a new linguistic community, the English form
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is often retained since they could link to a global association (Pennycook, 2017).
Furthermore, nouns tend to be semantically concrete and easily recognizable across
language, so they can be borrowed or inserted with ease and minimal ambiguity (Zenner,
Speelman, & Geeraerts, 2012).

From the results, it is also noticeable that when borrowed and mixed into Thai
sentences, English lexical items are not merely inserted but actively localized. This is evident
in the finding that 30 of 197 lexical items exhibit nativization, as suggested by Kannaovakun
and Gunther (2003). Among these 30 items, truncation emerged as the most frequent
process (33.33%), followed by hybridization (30%) and reduplication (20%). These processes
reflect attempts to adapt borrowed lexical items to conform to Thai linguistic constraints.

Truncation, such as “1U5,” “LUud,” and “43995,” demonstrates phonological
adaptation and linguistic economy, in which English lexical items are shortened to suit Thai
phonotactic patterns and conversational rhythm. Hybridization, as seen in “n1uW arabica”
and “l41 selfie,” illustrates morphological blending, where Thai and English morphemes are
combined and treated as compound structures. According to Somsin and Suksakhon (2022),
hybridization is often employed when an English word alone is insufficient to convey a
complete or culturally appropriate meaning, or when the addition of a Thai lexeme
enhances clarity and comprehensibility. In addition, reduplication, such as “top top,” “local
local,” and “ chill chill,” clearly reflects the influence of Thai linguistic characteristics on
English lexemes, as repetition in Thai is commonly used to emphasize or intensify meaning.
Collectively, these processes demonstrate that English code-mixing in the films reflects
systematic linguistic adaptation shaped by phonological, morphological, and semantic
integration rather than random borrowing.

Apart from the analysis of nativization processes, the analysis of code-mixing based
on Ho’s (2007) framework also yields additional insight into the structural patterns of English
code-mixing. The findings reveal that proper nouns account for the highest frequency
(59.64%), followed by lexical words (27.80%), while sentence-level switching remains
relatively rare (1.79%). Regarding proper nouns, their dominance can be claimed to be under
the influence of Thai addressing practices, particularly the use of nicknames. Culturally, Thai
people generally address one another using nicknames, which may be either Thai or English.
This is evident in the series Pee Nak, where most characters possess English nicknames.
Therefore, it is not surprising that proper nouns are found with the highest frequency.
Nevertheless, other proper nouns such as brands, institutions, and platforms often lack

naturalized Thai equivalents, making direct borrowing the most practical linguistic choice. In
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such cases, retaining the English form preserves recognizability and authenticity, especially in
references to globally recognized entities.

Nevertheless, the findings also show that the use of full English sentences and
incomplete clauses in replacement of Thai equivalents is low in frequency. This reflects that,
among Thai people, switching at the syntactic level is quite uncommon. In order to produce
complete English clauses, speakers need to temporarily shift the grammatical framing, which
could possibly increase processing demands and reduce comprehensibility for Thai-speaking
audiences in general. This claim is supported by Myers-Scotton’ s (1993) Matrix Language
Frame model, in which bilingual interaction generally involves one language that serves as
the structural base, known as the matrix language, while the other language provides
embedded lexical items. In the present case, Thai acts as the matrix language by maintaining
the syntactic structure of the dialogue, whereas English appears mainly as inserted lexical
elements. Switching at the clause level would necessitate a temporary change in the
grammatical framework, making it more structurally marked and therefore less common than
insertion at the word level.

As gender was used as the criterion for selecting characters as the source of
dialogues for the analysis, this study focuses on the main characters who are classified as
LGBTQ+. The findings indicate that code-mixing appears to function as one of the linguistic
strategies used to represent the communicative style of LGBTQ+ characters in the series. This
observation is consistent with previous studies, such as Kuptanaroaj et al. (2020), who
reported that English code-mixing was highly prevalent in dialogues among LGBTQ+
characters in Thai media. Such patterns may reflect stylized representations of social
interaction within LGBTQ+ communities, particularly in popular culture contexts. In addition,
Kanchanabundhu and Trakulkasemsuk (2022) suggest that Thai LGBTQ+ speakers frequently
employ creative word-formation strategies to produce expressive and entertaining discourse.
Hence, these findings support the interpretation that code-mixing in the present dataset
functions not only as a linguistic choice but also as a resource for identity construction and
performative expression.

The findings of this study provide several implications for language learning,
scriptwriting, and the understanding of contemporary Thai language use. In terms of language
learning, the dominance of lexical-level code-mixing and the systematic adaptation of English
words suggest that bilingual exposure through media may influence how learners integrate
English into Thai communication. Instead of considering code-mixing as a language error or

deficiency, it can be viewed as a sign of bilingual ability, where speakers combine two

MNsENSAAUAIERT WNINeFSIER

Uil 21 atufl 2 uns1Au-Siguien 2569 E-ISSN 3027-8902



m A Study of English Code-mixing Used by LGBTQ+ Characters in the “Pee Nak” Film Series

languages while still maintaining Thai grammatical structure. Regarding scriptwriting, the
results show that code-mixing can be used as a stylistic tool to construct character identity,
especially in portraying modern, urban, and LGBTQ+ characters. The use of English words
and their localized forms may help make dialogues sound more authentic and relatable to
contemporary audiences. More broadly, this study contributes to the understanding of how
Thai language is changing in the context of globalization. English is not only borrowed
randomly, but it is adapted and integrated into Thai in systematic ways. This reflects how
language evolves through media influence and social interaction in present-day Thai society.
Although the findings shed light on the code-mixing phenomenon reflected through
LGBTQ+ characters, the study also presents several limitations. First, it should be noted that
the dataset is restricted to dialogues produced by LGBTQ+ characters in the film; therefore,
their speech may not fully represent the broader range of code-mixing practices used by
other characters or across different social groups in Thai media. Further investigation and
comparative analysis across diverse datasets would be beneficial. In addition, although the
Pee Nak series spans multiple years, it still represents a relatively narrow corpus. Variations in
genre, directorial style, or production context across other Thai films or media platforms are
not taken into account, which may limit the generalizability of the findings to broader media
discourse. Furthermore, while the frameworks proposed by Ho (2007) and Kannaovakun and
Gunther (2003) provide a strong descriptive analytical foundation, incorporating additional
frameworks may be necessary to capture the full range of code-mixing nuances, particularly

those that are emerging or context-specific.
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Abstract

The comparative study of linguistic expressions that convey happiness and sadness
offers valuable insights into the conceptual system of language users within a given society.
This research aims to elucidate the conceptual system of Thai speakers through an analysis
of linguistic expressions functioning as conceptual metaphors for happiness and sadness in
the Thai language. Data were drawn from literary works that had won the Southeast Asian
Writers Award (S.E.A. Write Award) and had been published between 1979 and 2023. The
analysis is grounded in cognitive linguistic frameworks, including Conceptual Metaphor
Theory, Prototype Theory, Image Schema, and Construal Theory, in conjunction with
theoretical perspectives on the emotions of happiness and sadness. The findings reveal five
conceptual metaphors of happiness—Happiness is brightness, Happiness is up, Happiness is
liquid, Happiness is property, and Happiness is food—and four conceptual metaphors of
sadness—Sadness is darkness, Sadness is down, Sadness is liquid, and Sadness is food. The
analysis demonstrates that these conceptual metaphors reflect systematic mappings
between domains of experience, thereby uncovering the underlying conceptual organization
of Thai speakers. Overall, the study provides linguistic evidence for the cognitive mechanisms

through which Thai people conceptualize emotional experiences.
Keywords: Conceptual metaphor, Cognitive linguistics, Happiness, Sadness, Language and culture

unin

AwIFaEnsUITIU (cognitive linguistics) losuanuaulaaininnwiransuaziinisfine
TudsgifuiiAgafuanumglidudmaunnn 819 gudnwalldsuluiimi (conceptual metaphor)
nuie (polysemy) Nufinrsauda (mental space) HIn1W (image-schema) Lagn1snasusIuuly

o 6

#ieiid (conceptual blending) Wusiu Audnwaznuaulaysznismilsvainivimansusyiufonis

' %

HHUNNSAN®IAINNRLY (Lee, 2001) A0AARDINUTBAINUABUNTITIBY Evans & Green (2006)

3

=

fhenamsnensawianseenuesiauilrifiulassai siluvial (conceptual structure) uag
Uashiléin guinual (metaphon Wudnuilsszdiulunwimansunuildsunsmeunsnas
aonlUag1an19ue (Lakoff & Johnson, 1980)

Lakoff & Johnson (1980) l#e5u1ei3esgudnualuulmilasiaueyusieuisifunguijgy
anwalBeuluvimi (conceptual metaphor theory) Tuns@nwgudnuvalauuwwiniwimaninuingy
dnualflegimluluTinuss i fuvaziiuyudlinrn dedamasonssuiunisinuaznisnsesine wywd
gudnualladudnuurveanslinuwisisuiisunasidusununisesuneEesssuunuanidosi
Audnle saufanislimanavesgldniuwa (Lakoff & Turner, 1989; Saralamba, 2005; 2007a;
2007b)
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Ty mﬁmmwié’mﬂm{LﬁﬁnwwaﬂQ’ﬂuTué’muﬂ?u 9 (Saralamba, 2005, p.8; 2008b, p.61; 2014,
pp.89-91) §AFuUsziRuAsIfuensualguuazorsuaiinilnergudnualidauluvimdniuuua
awenansUiyundne idesnensualdunaentiiugiuresmyusiiatulinn funasdanudy
d1na (Strongman, 2003, pp.2-3; Kdvecses, 1990; p.34; 1995, p.4; 2007, p.1) mmﬁy’qé’uﬂu
AsTUIUNSTITUTeY (Izard, 1972, pp.51-52) uananil Q’ﬂuﬁﬂ%mwammﬂwmEJmm‘ifuﬁwﬁasﬁw
wansosualluggBuneliioulumedenuas famsssn (Wilson & Lewandowska, 2012, p.29)

fedu AdeTsaulafierAnunguinuaidaluimivesensuaiguuasensuaimiiluniwine e
osusszuuslwimivesildnmlne wiineeiindvmsidfnuidsnuludnvasindofufinm g
guanuvalauguluvdenine (Klinnamhom, 2013) guanuaianumndluniwilne (Eakapont, 2015)
Auyndfelsa: guanwaluluviadfiazviounuguagudnuailuniuilne (Eakapont &
Wongpinunwatana, 2017) LL@'&W%%&Jmdwﬁé’fﬂzjﬁmamu‘lmﬁﬁmenLLaﬁmswﬁﬁ%mmaﬁqmasmimﬁ

Ya A

s luAsI ety ada (RduERnNaNUNteTUI1ITaITsNNTSUAS AT TR s s UL LT
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£

Toyalun1siinsei iesainangnssumsiidadussiadudvssganduasianudsivigi

mwlneotnivinsssunssy sudaindeu nanuiaduivssdnddalusununim uazdeldy

dunueslFnmlugeaioiferiulite unaniteifsanmsofneanudlniuesduwumidy

MsAgANsANYIAWImansUTYIL naemauysuInsiunsAnulusdyedy q Tdegnaniiewina
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InUILENA
ileAnunszuvalurimivesaulneanguauiilugudnwalfaluiminansensuniguiay

151AS U TTUNTTUAS19ATT AU DAL BB LD LT B

NUNIUITIUNTTY

mATeFesguinualiBaluvirtvesesualguuazensuaiialuawilne: nmsfnwiniuuun
AweaniUsYIU ITenuniukuiAngUdnwaligaulusial (Conceptual Metaphor) vesianau
wazaDiudY (Lakoff & Johnson, 1980) nguduiuy (Prototype theory) 484504 (Rosch, 1975) K
A (Image-schema) N15@5193U (Embodiment) LLmﬁmﬁmﬁ’umstqﬂuLLasmwzﬁm%ﬁ
(Conceptual of happiness and sadness) &3 us%zaqﬂiﬂaa%Laamﬁﬂﬁzyﬁwialﬂﬁ

1. auanwaligealuviay (Conceptual Metaphor)

9aEudfuvesgudnualideluimiinainviadeiios Metaphors We Live By veaianaii
uazRevLdy lwlasseSuIeidesgUdnualluysmeadeatugudnuaidalurmiligudnuaiusng

agnalulunisldnivivesuywdluiinuszdnTu uavlingsuiunismnausvu (cognitive process) 1ng
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113 “M3Ug” 29ANUNENY LAlA 19AUNNILAUNIA (source domain) TUNAMNMHIEYAIENI
(target domain) (Lakoff & Johnson, 1980) wwaRasanaldlamduiisaedesdionienisildlunis
doanswintdu widawansliidufnisdnlaseadne nisusulasadns uaznisadannuiuass
(Kévecses, 2020) sutinanaudatuniwiiieliuywdidileszuualuiemiigauludinudienon
Hun T laegatnau

guanvallluiauialunszuaunisiugauandinadieduniesiuiuseningg

v
= 1

AMUNUITAUNIIAUIIAURNIBUA19N1 210 UUTI018189A1UFURAUSN 19AURNIYINY
ANUAINEAUNIT (U539) TUFanummneyatenie (winsss) maanelesanuvinedaanudify
soaudlavesuywduazyihlndunluirivesnuludny

duiflesanniindniluudadnedu n1sarelesarunuieseningennunuiedunafu
29AunENgUatenIsaIuisanuteantaiu 2 Ussian (Gibbs, 2017, pp.25-27) Ain n15a18led
ANUNUIBRUUNIFURUS (ontological correspondences) Wunisanslesaunusvesnuaud
#4 9 oglurmmummnedunslunsmnumneuaemauuniiends uagnselosaumaneg
WU NS (epistemic correspondences) lunsanelesnnnumnevesnuauding 9 ﬁagﬂu
weumneiunlusnaumnevatensdudnuueiidesiansannisluusariseumangiig
audutusedels mniuderssaelesmnumnemeumnedumslug e anena
Yol gudnualdaluimiTdanduiondomwesniwivindu uwiiiudeswesnszuiunishn
vouywiasviouliiuliluguvesnn vidonandndovileife nslinwvesmiludeesuonliin
avludenunils o Juiisyuuauandueeisls (Saralamba, 2005, p.8; 2014, p.90)

2. nuidiuiuy (Prototype theory)

nguidunuuidunszuaunislunsduunassmasing 9 senlundulnetiienuanuuy
fufuvesarmdsiuiesuidnvarifuiedsiinfigruonduuneglunguioaiu

Rosch (1975) lA31bUNAURUUYDIUNAIEAS EBLUUABUAIUIBANEIDIANUFIUITAVDS

'
a

uyudluesnssuunUssinnuesasswds Han1sAnwwes Rosch (1975) uandliifiuinuyudaninen
Faasmnaadilieiunazayldfunuifigavesnguuniuiunuulunsinussanasmasin 9
nanfe uywddaliunsoudu (Robin) iufunuifiigavesninuduun (BIRD) NnndtuLia
(Parrot) wun3u (Penguin) wazunnszaanine (Ostrich) Tuvaizdiunuda (Parrot) wundu (Penguin)
uazunnszasnme (Ostrich) Afsdneglunguanuduun Wosnmsiinuand@suiuiufuiuues
Auduun

Fethy nguiFuuuilfuyedamnsnsuunUssavasasudsannsoneudoasdely
Uszifiusng 9 91 assndslamsiadnlflulssaniderfunisuenussnneenly fefaegnsi
Saralamba (2006, pp.97-98) wansliliiunud 1Ay vewmguifuLuy Wy “unununiuazduun
visolil” Wefisananngquidunuuud dadulii uwunduduun esnfinuauifvesauiy

“yUn” AsutusURUUAD unsauly Ludu
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3. NN (Image-schema)
Aanmiduguuuuiiinugn 9 annsedeulmsinewaznisiujduiuslunisiuinie

v
°o v o U v

Ussamdudalaedouleatuuszaunisalang 9 vasuywdegradudiiudunou defiag1adann

¥ v
=

WU (VERTICALITY schema) ﬁLﬁm?jyumﬂmuwéﬁﬁﬂwmsmmwLLmsuu—aa (UP-DOWN) #1&2613n
lunn 9 nsFuuazianssuluudaz iy audiaudilalassasievesdanindanany (Johnson, 1987,
p.Xiv, Xix)

fanmidulassadns “urusssn” fugruiifetus 4 Tunsivd dile wasinmailanves
uywd Snvdaiunuimdesiulunssurunsmenumneidauiaiusg q §e (Clausner & Croft,
1999, p.4) luvausdl Kévecses (2010, pp.37-38) ‘L‘hLauaé‘ﬂﬁwwﬁwmﬁ’amwﬁlﬂé’aﬁ’ﬁﬂaglﬂmmi
Fusmadduiug Wy “idn-een” windu uidaiifanmdndurumniifunumeaeliuyudidila
Aearulan 19 fan1widunis (PATH schema) Hsn1naduanna (BALANCE schema) fan1muss
(FORCE schema) wagian1wa1m 31821 (SCALE schema) “1a*1 A185U1803 Lakoff (1987, p.453)

waz Johnson (1987, p.29) szytieadudenininldlenmifiauaniy uiduuiusssuludn

v
o

Aravinevie danuandidiudsguuuuBasnuiaiifenneenumnedanimeng q fuistus
wErg13nlursanumneiignaieluuazimunlaseaiisUszaunisainiesnanie oy e
WaINvae
pg19lsAnn Fennldlgsuniziangasiuusramdudantslnogranils (Lakoff, 1987,
p.267; Johnson, 1987, pp.24-25) uwiksnmiduiniasfivualasiadiauszaunsainiasnenieves
uywd (Talmy, 1972) iufdaseadraszaunmsalililddszaunisalsranisvesfauniunis
Wieuiiieu (Lakoff, 1987, p.453; Johnson, 1987, pp.29)
namilagagy Aenwdusuuuuiiistusiudadndnlneiunssudmassamduiauaznisd
Ufduiustidenleeiuuszaunsnising q egradunssuiunis
4. M3a$193U (Embodiment)
nsadreguiluuuidaiitfntesiuienies Insanizegadmmadiuadsineuaznieinig
Adns LLu’Jﬁmﬁmﬂ'135%"13gﬂﬁdﬁ‘u'vm'1‘1/1d’wﬁ’zﬂquwﬁmmmam%ﬂ%m (Evans, 2007, p.68)
Fomiuayuvas Kovecses (2010) uandlifiiiunnuddyuosiameiduiusiuuuifniEesnisadiegy
ot sdauBaty fodnanunsaflutussuiiiidaeutndne flndnumenidsiiaue
unana “duudavisuiiou” lnedusiuiudiuiudausudisuimualunauiynsusiuau
12,000 @1u7u wujwﬁmwﬁlﬁmﬁaﬂﬁ’ui'wmaméwsjﬁmnﬂdw 2,000 @1U7U WATAIUNRUIYLT
Wisuiisudalngiinandszaumsaifiuyuddsonane wu
(1) the heart of the problem (3) the head of the department
(2) to shoulder a responsibility

a

f08199 (1) (2) wag (3) UsingdesAnigiiusianiuiionanin1swiauiisu nanife

°

(1) Ardr “dila” (heart) InewSeumlagaduetoziddglusnenie u “Gsddgyiian” vosdym
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(2) A131“lna” (shoulder) InenUsoulnadadua ez uywduanseniswuninguioassndsiininla

= g 1Y) |

fu “nsleasu/iinnsenting” Aeeasulinuau wag (3) “@” (head) Tnawseu “@W” Faduatulvdiu

o a

Negasfianuazd1Anyfian Muesiuiauey) dnihiaiuauwazdinissianie Wu “gsuiinveundn”

7

VOIUKUN
mewil Miafegliadtsuatousingrunvilvuysdinlasanevewuiesiriiunuinse

n33Aneg1sls WieannisadeguidusunfainesdesiusiinisuarUss aunisainiesiene saui

' A 3

InlafiForlsauarduiudiuedidlnddn uyudasidilarnumnevesasswisldfdoidesiosdusznou
fuasTinewaziuneiniamans srensuuuNTINIdANdy 1
5. LL‘u’JﬁﬂLﬁﬂ?ﬁﬂ@’ﬁ&liﬁﬂ%LLaza’]SuajLﬁ%"] (conceptual of happiness/sadness)
osuniguuazersuaiaiduannziitunmeussdnlaiindsuuasidludnumzauionie

auiegla wagnmiunuesliauienieliauiels wwiaRanisi Kovecses (2010; 1990) laseyld e a1n

v
v

Vimo1sualguiarorsuaiini1vesywd 5 1u fIduveuantusartunSouiadetaneduuUsisil

YU 1 EUNAUKNIANFURATAUAST (cause of happiness/sadness) LU ANABINTS

o

PazUszavanudnialuuediuneds aulssauanud s auinisnevausmnesualiuiineds
1 visedunsdiuntedrainduiuyana wazansualiintuludiyana
Y A ' I . . \ =
YUN 2 NITAIBYVDINMUFVLASAIULAIT (existence of happiness/sadness) L¥U AR

AMuanela AnlinsnavaueddunIsLanisantazinginssuvaINmaly (AMUEALIVEIAIINN

a o

158U N159F51E NSNSElARTUAY kaznN15509L%) ANTNAIWTea1ualNgUe9 UANNUITITAUNT

q

o

Aulviupmainn1sNIEyinu1EIuNeE1

=t

¥

1 d’ 1 1 1 a
VUl 3 WeIBI1UAIUAY (attempt at control) WU AuneeulineuauBIioNgANTTY
waz/v3eliuansfisevimiuaz/vielideanserlsmuiiamidn visyanaiinuesednglide

WAL laviNANUU19E U919 1L ANUR KaTUAAARBIIAINNENEINBE1IUNIUNSHOULE

215UAIAATU

¥ ]

VUi 4 geyden1saauan (loss of control) 1y AEgaduNTAIUANdINaLlaNTe
muaueNsuanseentuld vioyanaliianusaduiuinldnuund yaraginginssunisdesnui
Jzdmainules viseyanaliausanliutinliniuung

$ufl 5 n1snszsi (action) Wy Anddiuiiulunisnouausmginssuuay/vionand
UFRSeuas/ videdeasdaning 4 mudinasan

6. NuRBNNEITasnunsAnwIgUanwaligludiAlvaasualguLazansualai

va o

Aidemanunifettesiunsinyiguanualidaluiimivesensualguuarorsuaiasivany
Seawndusuamadewiulunisyiidde wu Klinnamhom (2013) Anwises “guanuvalaiugulu

vdenlng” nansiinwinuingldnulddesmeudnualanuguasiiounluvirisionugy nanfe

a

1) mnyaefedsdduinnauussowiuasaseunses waz 2) mnuaviedfianglinmunayly

o
% a s @

wiuow wluielne 2 snwaslinuduiusiuitdisludnusasnanaiaaulunsennsaiaun
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= ' o ¢

Eakapont (2015) Anwises “guanuvalanuyniluntwiing” nan1sAinwinuituluiaianuyndd

e .

13 wluiiend laun ArunndAeuyed AnunndAenisned aAnuynddeiiy Anuyndfeingdes

ANUNNTAREIIUYIA AUYNTARaa1IUIeAMTUTIUIARIe AundAslll AuyndAelsa Ay

q q

v & =

nndfedsufna ANunndAednisne AnuyndAeamns ANUNNTIABNITHUNIG LagAUYNTAe

q

@ s

doufiniedaugnadne gudnwaluluvimidisduazieudnniuyndiudldf Eakapont &

q

Wongpinunwatana (2017) Ainw1i3as “Aunndfelsa”: guanuainluviaifiagyieusiuguaigy
dnwalluniwilnenuirgurguanvalannsaasvieuliiiiuannunndvesdaunuuluimilsadiuy
44 gUf Taegudaudnualfiusingaulvg wu anunndidudelse suudedaduiusiulszaunisel

neeneludnuuznisiiuiae

aw o d Y '

nanlagasu NM3AnvIuIAn naud warauideiineiteswnunnanuiwdiiu gIdewud

Y

o [

Nvguanualdeluiiridaiuazdislidaudilanluiadvesdldauludenn audsimusssy
dnafidedeanursadunduuuimadesiulunisinegudnvalifuludimivesersualavias

215ALAS MNTTUNTTUAS19ATTATEAL D UL LTY LavavEuaNanISANwla1RUA b

Wanliun1side

1. M3finvenarsuarauideiifertenfsafunguiatvimanfuTeu (Cognitive
Linguistics) 1aun audnwaligulusim (Conceptual Metaphor) ngufsiuiuy (Prototype theory)
n13a3143U (Embodiment) uaziann (Image-schemas) Tauiladn w1k WIARB TNAlgULAYDTUAl
131 (Conceptual of happiness and sadness) AMULUIAANINATBIAERNT

2. mafunusdeyaniwiuansensualavuazensuaiiadianaanudlifusieda
ssuNTINASsATIF AL TEY daus e 2522-2566 Fil

2.1 fnsangunwiiuananisiisuiiisuensualquuazersusiiad1 dausingiin “qu”
w31 “iasn”

2.2 fnsangunwitanimsiSeuifiuensusiquuazensuaiiediannmsusngmiuves
sUnwiansensuaiguuazensusiiaii InglidensunwfuaninsiuFoudiou Wy di “Wisy
Uszaa wilow adne” Wudu

2.3 luns@fliusngsuamwinute2.1 uazte2.2 fAfuasidonguniviainaanudlaiy
sefarinun udnduiiseasshenudlaamumnelefinsannndusuuensuniguuayersual
¥ swdaainiimdorsuaiguuazensualiad uaziigunwiinuluaniunisalfisnanunieses
et i

2.4 Yudindoyaiiusunuldlagiunduunsuniviuansensualguuazensualiaily
NeTmssunsIuaisasAseaBiseTeuselusunsu Microsoft Excel 2013

o

3. M3AnFendeyan w1l
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3.1 5IUSINSETONAINUN IASUTI9TAITTUNTTUAS19ATTAUDALTUUWLNID LTEU LA
W.A. 2522-2566 AMNNBAYAUTA WUNLIA UN1INYITTITUAIAAT wasd1dnUTTUAITAUNA

UINNFUFLUNETITUTINY

v oy
o s

3.2 dwanudildsusmanlifinseisiuiudisdu 45 wdu Yszneusne uillens nidwus
uagiFosdy

3.3 fnuanueinIsAndensunwkantesuaiauiaronstalai Ingiansunnsu iUy
915UngUAUDTUALAT

4. mleTeideyanuiuansensuaiguwarorsusiediiduneugeiolutl

1.1 Anwideyavesguniuiiiuaniensualguuazersuaiind Tuiindeyaiiiusiusauls
wEhduungunwnansesualavuaresualiadioaniliu 3 nausielusunsu Microsoft Excel
2013 gude 2.1 2.2 Uag 2.3 MUY

4.2 dhwgunwieansusuudalseneumegUanualBealuviag ngufduiuy nsasnegy

q

a P

WaERININ SIULWIAANIUasalavinliinseideya

Y

4.3 Aipszideyasunwnidugudnvalifaludiag lnanisarelesanuduiusszning

RVART}

lnAsLaen

HWANULYAUN NI NANUEUAENY nioualansszuusluimivesldniwm

4.4 asUnalareAUTENaNTIvY

WNan15398

YA o

Aveiauenarduunnan e zideyaseniu 2 dw feuluimisisualaaluniwlne

(% L3 6 VY v U Q’lj
wazalluririosualas luniwlng Aauunmaelud

sluiadosunigauazensualiailunmuning

‘ 1. uluirniansunigu |

| L1 o1sunlgnbuenuaing |

| 1.2 osuniguduiimmaeiu |

| 1.3 ansusiguduvavan |

‘ 1.4 ersuslguiumingau |

‘ 1.5 ersumiguluoms |

| 2. ulinirmmsunieda ‘

| 2.1 osushedniuanuda

| 2.2 ;suaiwdnfufianeas

I

| 23 evsualieifuvoauar

| 2.4 sualedufuomns

wHuN M asUnavesuluvimissualguuasaluvirdorsualiastluntuing
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WuYY ATIMLNEING, 45131 Yengunsn wavduin asaud
1. uluviAdansualgy
1.1 91suniguilunuadng (HAPPINESS IS LIGHT)

(1) “..amsaillenatsUnaunainuiulula sewwimeaiiaNusenuiuliusenin uad

£ |
' CZC

'1'?%@171@aﬁﬁuuﬂﬁﬁuﬁmﬁﬁuaamlﬂiu‘lw&wé’?ﬁmm wotus i fulssneegsiiay wasiusufiuiy
1WA . uuilusulds..” (Nitiprapha, 2021, p.52)

wluiied 91sualguidunruadne anguanwalaiuadng ludaedna (1) Ardr“Usznig”
wnefanasfinszifiunszangoanain “mqi?iqmi‘]uiw waafinszarweananveudsunsetafinsenuiu
at19use anuwMMivasmsudunseunas uawwlaularvegsuasiinuay uasasiouazad
Wusfuduie (Office of the Royal Society of Thailand, 2013, p.700) Lﬁ'aﬂimg‘imﬁ’uﬁﬁw “Hn”

Fuduetezsrimediuniavesuyud ausauanseinisuazdnvauziumsluni fatu @191 “an

s

Judsene” Fsmnedauaainanuamngiulussnvewyedniidnvazveawawingiulauaniainis
vseanwazdunslunt WU NsEeeen WY vekUauuau
diovnldiiiouanseinisvesyedduinainnisiaunldlunisiseuiisudugudnval

v v

wazilugudnvaindneglursanununeaiiuaing ensualauduisesnnuainuasiinuduiusiv

v
a = o

Useanduianianisueaiiu ;:ﬂ%’mmlwaﬁwLmﬂizavmizﬁﬁmﬁummmasé’nwmzﬁmmuﬂu
ofvarsemefie i sufinsiuiiesnnuainsmianudnlaludimionsualay
AMuFuRusvesaunuiglufiogne (1) 1Wunisarelespanunuisuuunrdunus
(Ontological correspondences) 818189AMUFURUSNIIANNNIYIINIAURNIBAUNISLUDS
mnumnetanem Tnsdhsasnsarelosmnuduiusiudunsaslosnnuduiudussanamng
YosanmuesasInasluasnnumnesun1elugnmnumnelaiene wasiidnvausvesmnuduus
wuUMiasenils (Saralamba, 2006, p.164) NA1IADIIAIUNLIYAUNIIABAINEIT 818189

Anudiusvesnungludnmumeyaensisesualgy fll

« L < oA
SRR RN AR SN G ES

WAMURINBAUN m) 9ANUANIBUATENS
[A31a319] » [15uala]

[ (@uay) ] [ @Rsnsvduniedas) |
wauiiuladn) » (1Huanmitunngos)
@) (1Hurnusdnandu)
(GITRD) (Yuens)

1.2 orsuniguilufianistu (HAPPINESS IS UP)

(2) “L%ﬁﬁaaﬂﬁqﬁa mmqmﬁLﬂaaaaﬁugaqmﬁﬂﬁaﬁaa 9 32909117 (Korbjitti, 2001, p.118)

sluvied ensuniguiduiienstu anguinuaifienstu lufhegns (2) Ard “aoe” manefs
n39eglueInia iy Ugoglumanimieenie (Office of the Royal Society of Thailand, 2013,

MNsENSAAUAIERT WNINeFSIER

Uil 21 atufl 2 uns1Au-Siguien 2569 E-ISSN 3027-8902



guanvalidaluimivesesualauuazorsuaimilunwilng: nMsAnwnuwwInwIransUssIl

£.1042) uanani (ilesandrin “asy” flenumisinadousguuih Sudundsdignoniulueggein
“aoy” \du Avniuasy Tuaoe wieldin aoeih ALY wu salvasedh auusseth Aamarsaoei
(Office of the Royal Society of Thailand, 2012, online) kagf13 “qyy wmaﬁqiﬂzjlﬁawu o
g9 w3ailoamd lﬂz;jlﬁmﬁﬁadwmﬁmﬁum (Office of the Royal Society of Thailand, 2013,
p.201) oty f11 “apetu” mmsjﬁnqqsﬁumﬁaﬁuﬁﬁWLmﬂnﬁLmagijLﬁu INAIUNUIYAINGETD
osuniguinnuduiudiusileggeiulnglisiadnunsvesing

ulwimivesdl[nwlveazvieuliiuinglensualavavduiviennisuasiinnuidniaiion
M9uNMBTemUBLUILArANTNARETULY Lansiiandutieuy Snvaygudidiladi “aosiu”
Tnglduszamdudanisnmidunast glaeglusumisiusssduasnaunieniaedusuly
anuesingiindmiiedaestu 01013 AUSEN u,azam‘wLsziuﬁyl,ﬁmnﬂmi%“uiﬁmﬂizaumsaima
FNNVBIUYLE

Anuduiusyesnuunuieludedns (2) Wunisarelosanunuisnuug aduius
(Epistemic correspondences) feleaANMUNEUBIRNELTRAN ﬁaﬁﬂmammmmaé]’umqlﬂﬁa
wasmngUmendludnvugiidesinnsaunneluuiagisnnumnegindauduiusedisls Wy
firsanaudiiuinislusenumnefumaesansduius eluseaumineUatens antuls
Apn18lg9AUNNIEAIN1ANUUINEAUNS USRI gUa1enIe (Saralamba, 2006, p.165)
nanfe waunIIefunRefianisiu delesnnuduiustesanunusludvsanunieg
Uaneynsfentsuaian Tdnvazmamelosmumnedil

“ ANUFVNLAUAREU...”

WAUNUHUNIY » WANNABURAIENS
[fEvnstul » RREHIVGEN
(agwiiloninseauund) (tuanmiiusnges)
@i - (aueneauela)
(1ndouiild) (@nsdsunlas)

1.3 a1sualguiduvaanad (HAPPINESS IS LIQUID)

(3) “usilaldfnsonitunazdundesn Wewndundoninduldmeluuds whilmmnduide
FudeThanuianum UL (Amataya, 2010, p.10)

wluvied 91sualaviduveanad anguanvalaeural ludieg1s (8) A9 “lde” wunels
Sulvadu ﬁi%ﬁu:ﬁjﬂ (Office of the Royal Society of Thailand, 2013, p.1434) LagA1391 “Au”
Mmﬁlaﬂﬁwﬁ%aLaEJiWT‘UﬁLﬂSN@@jLLﬁ’J%ﬂWﬁ@@ﬂM (Office of the Royal Society of Thailand, 2013,
p.1034) Kaifu f1i1 “gedu” mnedsilsrdugatuvioBugeiuauasseAuiidnualfuarnaoonin
Wy 1 asdiuldvenmaniianmviierinennts “ide” war “4u” fidewlestu snmumanesnan

91sualguianuduiusiudszaunisainiesenie wandudesneiuvesnad sudadutosnvuy
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ey ASTRINSING, §5ndT Vsnauns wasdvin asaun

dlorin “edn” Usingiwiumau  luaniunisaifivsuenlddsensualay wu di1 “eruds”
mnefs florsuaiguanduiinonislmAntulnenissuidudsraunisal mesameesuyvdie
AN

nsazvieusluimivefldnwilneiiesdiu “orsualay” iueiiouveamad Inefivesvan
annsn “18e” way “du” 1§ uyudiduadiounwuy uazveavatusgnglusanisvesuyud e
yanalafnwil “o1sualqy” funesudsseiuniuaziiunirfiezaivauesuaiguinlild uyvdas
wansanueenulfiiy Wwiertureanaiiines 9 Lﬁmmﬁ"uqﬁuuaxLaaizé’wawaamﬁuuz
Junsesvevalnasengneuen sliissiniivesvadlvasenainaism

AnuduRusvesaunuigludiogn (3) Wunisaielesarunuisuuuniduius
(Ontological correspondences) Na17A8 MAMURLILAUNIIADVOIUAY a1818IAMNFURUGUD
arnuvneluinamunneUatenisfeansuaian fdnuvasnsdielesnnumnedsl

“ AN ULERAUA UM LAIAINNYIUTILAT ...”

apuvnedune B WAMURINEUAIEN
[vodvan] » RREHINGEN
(i) (Uuen1s)
(AundnveuLn) (duanmitusinges)
(Prunlile) » (@nsiasuuvag)
(indouiioon) (1Buen3)

[

1.4 9nsunlgudunswdau (HAPPINESS IS PROPERTY)

9

' v
Y o A Y o A =%

(4) “rugupnuthdeiiiaeiuneuiyugyiin Udeainnuguundu” (Satchasarasin, 2021,

p.62)
wluviend a1sualguiduninddu anguanuvalndwdau Tudiegns (4) A1d “8” wuneiiade
Judves egluaseunses luwan laid1a (Office of the Royal Society of Thailand, 2013, p.908)

«Sy B o a o a d' a A A N oA [
17 1 JuAnsen Iﬂ&]‘lﬂ'ﬁﬂﬁ]gmﬂ']']lﬂﬁlnEW]LLafﬂﬂﬁﬂqwmaﬂuqﬂﬁ§W§aaﬂ’]Wl@QVﬁaﬂ’ﬁNa% LN@?WQBQIU

o

fwnant “anuge” Wy “Tennuge” il “eauge” Sanumnedad3sudisuinanediing

a aa

v3eassndsiifiyan awsaaseuaseanioludives vieusng liiuld annanumuiedsngna

[ = a

o1sualgaiianuduiusiuinguioassnds wasiluFeafeaduninddu Weusingswiumin
“anuay” wazegluanunsalfgriuiivsuenlatsersuaiay
ulwvimlveadldarwinuin ensualandunsnddu uywdannsed vienseunses viaidu

Wivemindduls dlesualavazdudiienisiinnuguiniuluvasiinuesd vieldaseuases

' v
= K7

wsoudvewmsndduiiyanidu n1sll nIeaseuases niedudivesdenauysdiuiain

Y

o o '

Useaunsain1auseanmauna enfing1agu fﬂmwamﬁma (Usranausani1ani9nn) Hadeaussias

aunslnise Uszamdudaniay) landuveuantuvesnenld (Usvamdudaniaayn) ausavid
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pnsiadunausses (Ussamdudanisau) uazlasuvesiyiundieiuin Ussamdudaninig
“flo”) Usvaunisainieuszamdudailananluuanlesduieidunis (1) lanseuases (2) 1u
v 2 v & I ay v I3 1 = o v & '
W1ves n3e (3) Usinglviiu (egluaninid) aruludiunisvesnisiuiussaunisainiasieniey
nsgiayedidilaiudlesinmelinseunses viedudves wieininddufas il inguieassnda
LU

AuduTusvesnunuielufiedgie (4) WunisarslesAmnunuisuuunIduius
(Ontological correspondences) Na12A® MWAMURLIEAUNAONTNEFY areleennuduiususs

A lUgrinnumnealenifennsunlgy Sanwarnsaglesnrnumanediail

«_thisgdauguaniu’
WATNRINBRUNN =) WANNRNBUAIBN
[n3wdau] » RREHINGRD
(AsaUATILH) (Twen1s)
(Slog/ilueg) m) (uanmiusnget)
(waadnle) (Huanmiiusinges)

1.5 91suaiguiluaivns (HAPPINESS IS FOOD)

(5) “...US%E‘!UMUSBLE@E UHInasunane Wadnuwauldaaeadu” (Meesomsueb, 1988,
p.64)

uluvimd ensualguifuems angudnualenms luseens (14) drdn “Bu” ey
A2 WOLAY Bl wiween (Office of the Royal Society of Thailand, 2023, p.1416) Lﬁaﬂimg
FAUAI “gu” wunedaninuautenieauiela (Office of the Royal Society of Thailand, 2023,
p.1241) fatfu frd1 “Bugn” Famnesanuguiiinden vioauauiidind Wuduinayuslduiion
AMUAYIUNBLAANFBINTTeAAU T uLaTTeue1MT 99nANMLNEFINET 8 sualaud]
Anuduiudiveterzieneuyed uanduFeadfuos glorsualguaniduvihornisuazii

an “8u” Iusnguumeesse

v o a

wluirivesldnwivessianudilanasiug “du” ladlslasuemsidndsianie (Ves)

Y

husefoulziAy unseauyvdidnitlianunsafiavihemsidngsnanelddn efenesinie

v v

AaA1UN1TU10 M5d319n1e Anusantsaurilriuyednladin “Bu” iusufeniu oduoe

:
Funevesywd (3ieq) iualiounvuzsesiunasfuiiussgems mnldfunisussquazsesenmns
Widunvuzauliaansafiesihemsviedsdulausseadulddnifoinegluennisdu ensusiguues
UyuINAEIT

Anuduiussesaunusluiiogis (5) Wunisanelesanunuisnuug uduius
(Epistemic correspondences) felesanumsnevasnuansining q foglursanumnedunslyss

19ANUANEUA1ENSlUAN YL TABINANTUNAETULARY19AUNLIY NAIAD WAURUIYAUNS
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ey ASTRINSING, §5ndT Vsnauns wasdvin asaun
A3 anglearuduiusvasnumingludianumineUatennfiesisunigy Tanvaen1sany

Tg9ANUNUNYA 9T

2. uluviAdansuaiiadi

2.1 arsuniiadnUuaudin (SADNESS IS DARKNESS)

(6) “nunftunrmuesiianmolsenisdguegluauiinssviviiseduisiuasmeaies fu
Juwnmiivsueninsedaliidu” (Lueangpiansamut, 2021 p.140)

wluviend a1suahwdnduanuiia 9ngudnuwalauie ludedna (6) A1i1 “d” wunefs
anwarvewasEing Unnguanibidudu 913 61 wes Wes 1usiu (Office of the Royal Society of
Thailand, 2013, p.1237) wagA131 “yu” nunefddnvaedd lila lddaau (Office of the Royal
Society of Thailand, 2013, p.204) Fati “Aqu” SounedadnvarveLasaineftdnvaesda lafla
Tyianla uwazlidaay

uluiimdvesliniwilneiiedtu “o1sualindr” azfuiain “Aqu” ludszamduda
msmsuesiiudadunislueioizirnediefuiludsiinuesmeadiu Wouyudiiuaswding q 7
dnwazquih lianla wazueadiulida nssuiBesanuiinazimuyudluganudladiin “qu”
desilluumngufusi “unm” faludnuuswilwewuasiiasiounnamviligudiguih
waglsianla uywdagvianudiladin “gu” Idaind1d1 “la” ieyaealafiniui “o1sualiai”
yamnatufdnagiianmuiennuidnuanseannisluntimieainising q ludnwuediquii luanla
W31 Wywdsuiuavidilalianuszaunisainiesenevesmules

Auduiusvesnunugludiedn (6) 1Wunisdiglesrnununsuuuniduniug
(Ontological correspondences) NA1AB 2WAMUNUIYAUNIIADAIUEN 18le9ANUTUNUSVD

AU lUS9ANLINeUaNeNN9AR R SUAASY HANwaEN1TansleaAUNUNRaT

“ L HUTULINveiaIeUssnedguegiuniuia...”

apvnedune I WANUABUAIENS
[AIR)] - [D153alA3]
(laaring) (Huanmiiusinget)
(wouiulita) m) (fuanmiiusinges)
(lalandu) (Yuarmidn)

2.2 orsualedndudiAnieas (SADNESS IS DOWN)
(7) “..dnduiivldudslaan ANNATWUANINFLUTY
andundslunirouluuily desavegluliaiivieniu.”
(Pheangphiroon, 2017, p.70)
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ulwiied o1sualasndudianieas mngudnuvaliievsas ludegis (7) fan “dou” wuneds
NgaUAY 21989 Juae U (Office of the Royal Society of Thailand, 2013, p.306) kagA131 “qu”
nunefs measlunieagldfiniy nundmdeileirey yuians (Office of the Royal Society of
Thailand, 2013, p.300) Fethu “douan” ﬁwmaﬁaé’ﬂwmz?ﬂm?wﬁaﬁa&ﬂuamwaalﬂaﬂé’ﬁaﬁu
unspTiaaamell Mneavnedngn esualiaifienudiiudive Tizimevesyuduazidu
FouRgatuiianie Weusingiwdvaniunisaiivsvenersualad liun ddn “lan” “ynd”
“SEVY” “Mupmiy” uag “iAs”

ulwiimlosualiaivesdldnwilneagyhanudiladdn “deuan” menisfuimaszam
dudamnansueadiu Wefiuassndsdes q auasluluvesmaeiiasmasadlgliifiumaan

LSIsanIaanazyinliassnasuassIuunle Jedannusenisuilefeassnadstnanuiuindnavinle

v v
°

uasazlifinsanaznmeeugiiod luvhueadeniu mnsinevesiyudauadlUlding uywdnee

[

Suiuasiinlalafsanimvseoinisimasuadlulaifiag Sus

1519M18v09uLesuIrdn warliiinse

v
o

M%@ﬂﬁé’aﬁ%ﬁﬂwhaaaﬁa%u@jﬁamlﬁ mi%“uifl,l,azL‘ﬁ'}ﬁlﬁﬂmﬂﬂizaumizﬁmaéwmwaz
Uszaunisainialan

Anuduiusvesnunuteludiogs (7) Wunisdnelosanunuiguuunaduius
(Ontological correspondences) NA12AD WAMUNNIYAUNIIADAANIIAT B1818IAMNFUAUSVD
Ay lUFemneUatomsieatsuaiedn Tenwarmsanelosnumanesil

“ .. Jayageglutnaiivionu...”

WAPURUBHUNIN » WANNRUBURAIEN
[fiFn19a4] » [0153alA3]
(ogléffnitu) (uanmiusnges)
@nasly) » (L"f]uamwﬁﬂiﬂﬂgasg)
(vtin) (Uuarmidn)
(laifuse/mas) (1Buen3)

2.3 1suniiadnduveavian (SADNESS IS LIQUID)

8) “mnudelanetuludnvone wilivhusuguiua i’uﬁﬂwﬂagﬂﬂim ” (Korbjitti,
2001, p.18)

uluviet 1sualednduveavar angudnvalveaman Tudaega (8) A1d1 “vian” el
Tnavann U1 WieLoeiuanauiuiivieddadmils wu thvimile, enudulusia (Office of the Royal
Society of Thailand, 2013, p.546) uard1i1 “Viu” mnefugegeturuleumienasivaduviola
unduTuly Wy Yviuila (Office of the Royal Society of Thailand, 2013, p.539) F9iiu 17
“Yuiy” NUNefeNnnINededy InANNTINeRIna ansualasilanuduiusiunvugka vl

Seafeiureanal Weusngruiumivavenlateersuaiedi 1wu M1 “Anudsla”
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ey ASTRINSING, §5ndT Vsnauns wasdvin asaun
nsuansulusieivesglinuineagiiouliiufsnnudlauaznmsiufiferiuensuaiiei
fHosualiriazidilasins “viwviu” dwusrsmefiifladunivuzsessu wdouinelulaiivesvan
flanunsnidegeturuduoenunld arudiladnanifinainnisiuddiin i’ uas “fu” Fudu
AuanRveIvRAmaIfiamsauanIeINsisogeIudunsoniiaznauasiiausafniivveamnail’
iesnnUinaveweanmiiiinnninnfuasiinnoulionamuguls
anuduiusvesauvutgludiodns (8) Wunisarelesnnununsuuuniduius
(Ontological correspondences) 818184ANUFURUSNIIAIURNIYIINIIAMIUNUIBAUNILUES
19ANUMNEYAIENI NE1IRD WAMUMIEFUNARYLTAT Melasrnuduiusyesniuvingly

FaaaNUIneUaeNaReasualAs1 Sanwarnisaneleaninunungsall

“ Al iU,
29AMUNUNBAUNY » 29AMNUNINBUA1BNI
[voavan] » [075uale3]
(W) (Juens)
(Aunnveuwn) » (Lﬁuaﬂwwﬁﬂﬁﬂgag)
(Arunalila) (@nswdsundas)
(pdeuiionn) (Juens)

2.4 915uaiasnJuemns (SADNESS IS FOOD)

(9) “ermunglen \sagLiaulan

ALTUTUNS sy
Stslaneidu NUAUIUAUNg
aunniosal Busa¥niseu
anlnalsysn”

(Pradoykham, 1998, p.58)

uluvied orsualiedndueims aangudnwalonms ludegns (39) A111 “ou” wunefiuen
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Undergraduate Students Using the Four-Step Principles of Effective Reading
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Abstract

The objectives of this study were twofold: (1) to investigate the development of
analytical and interpretive reading skills among first-year students majoring in Thai language
through the implementation of Siwakarn Patoommasoot’s Four-Step Effective Reading
Principles, and (2) to examine students’ perceptions toward the learning management based
on these principles. The sample consisted of 65 first-year students enrolled in the Thai
Language Program, Faculty of Education, Buriram Rajabhat University, in the second semester
of the 2025 academic year. The research instruments included ten instructional lesson plans
with a total duration of 12 hours, a formative assessment of students’ analytical and
interpretive reading development, and a questionnaire measuring students’ opinions. Data
were analyzed using mean, standard deviation, and percentage. The results revealed a
continuous improvement in students’ analytical and interpretive reading skills. The mean
score increased from 4.69 in the initial assessment to 8.23 in the final assessment, with a
statistically significant difference at the .05 level. The majority of students demonstrated
good and very good levels of development, accounting for 47.69% and 38.46%, respectively.
Overall, students’ perceptions of the learning management were at a high level (X = 4.47,
S.D. = 0.69), with the highest ratings observed in the areas of assessment and evaluation, as
well as instructor performance. In conclusion, the implementation of Siwakarn
Patoommasoot’s Four-Step Effective Reading Principles was effective in enhancing students’

analytical and interpretive reading skills and was highly positively perceived by the students.
Keywords: Analytical Reading, Interpretation, Effective Reading Principles, Siwakarn Patoommasoot
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Abstract

Amid intensifying global competition, the Thai halal industry is facing a critical
turning point within a global halal market currently valued at over 2.8 trillion USD and
expected to reach 9.45 trillion USD by 2034.This study aims to analyze the role of “halal
innovation” as a decisive factor for the sustainable development and global competitiveness
of the Thai halal industry. The primary problem the industry is facing is its reliance on
traditional production, lack of application of modern technology, and an inability to create
differentiation to meet the demands of modern consumers who are concerned with health
and sustainability. The study employed documentary research, reviewing literature related to
halal innovation, global market trends, and the situation of the Thai halal industry to
systematically synthesize opportunities and challenges. The findings reveal that Thailand has
immense opportunities to develop halal innovation through the application of advanced
technologies such as blockchain for traceability, biotechnology, and artificial intelligence, on
the basis of the “Halalan Toyyiban” principle as its core. However, the industry faces four
significant challenges: 1) structural and policy issues, 2) capital and investment, 3) human
resources, and 4) perception and acceptance. The study concludes that innovation is not an
“option” but a “necessity” and the key to leading the Thai halal industry to a position of

sustainable leadership in the global market.

Keywords: Halal innovation, Thai halal industry, Artificial intelligence, Halalan Toyyiban,

Sustainable Development
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o U

dudngnanagede 222,247 duum Iaduddeendudui 11 vedlan waza1adn azdinisiivle

¥
o A

saillolay 4% anudAyllaenndesiuulouieisesivesiguiasgne “asalnedasalan” (Thai

= aa = 1y

Kitchen to the World) @9315udulaeiiidmunenanlunisudnsuliussmalnenindu wWunilaluin

Vo @

Haswanawsglvnaianvedlan wleviedinardldiiesjsdunisdeandudoimsuasingau

Y

Wity uadsdsasuninanvel wazuinsgiuvesemisinelussdvaina geamvnssuenata Judu

[

asRUsznovd Ay fiasieiufuidevimiilliauysal Weswinnisfuseannsgiuenaia Wuns

¥
o A

gnIEFuAMAIM uazAITefiovesnAndne deanunsaznainguilanvuelungfifiindsdogs
Tagianne lunguuszineosanisanusimiiodaanu (OI0) fie sdnsseninsUszmaisiudiiuves
Ssunausineyady 57 Usena Tneflinguszasdiioduaiuaanusiuiionieniaides insugha uas
dnu eunlowmauszlovivedlanyadu wazatuayudufioam uazaudsesmedlusziulan

gandu geawinssugatalulagiumdyiuanunimedaaseasnauasnseuIunITnany

v

dawalvinisussgndlduinnssuaaranateluanudiluegadein Jgmusenisusn dedesiin

o a

MuingRukarasresuluanenIsuan FainUuileuasaeaing (81504) s elwnasiunfludaiau

pavdndfmansdaa. arudssiifissnsenuieanuiulavesuilng uddadrsguassasie
Ausznoumslun1svenggIunswen

Usznsiiaes Aedediinsuiaisafionsivaeunaznsianislsgumudidsueuszansam
Tunisadanulusslauazasiaaeudoundu (Traceability) naaanszurunis uanaini lungu
gREVNIIIANIE 19U InTesdenstaziviasisnata Sundiunizviauaaunandusiildsuns
JusesnsgIuetgnsies dwalvinainaydeleniamaasugiveedidydfey

éﬁamaﬁ winnssugnana saduedeseddnlunsuiledemdangn mamIFeLitewann
anALMLiiEnana (Halal Altematives) Msysannismaluladinemansiionsadunsduiion
waznsaeszuLinauinnssufiaduayunsadnegnagniios. s Ians sumardtadunaln
d1AglunisenseAunInsgIuenaInnIsNENaNa lidenAd eI UNAN AALILALADUALEIAIINABINIS
vosmmalanlsegredsdy

&

Sgunalafulovieduaduegnadugusssy Wy nsdase “Audanamnssuenatalne” wievih

U q

v A ¢ a ] < . ) P &
Mu']V]LIJuﬂuEJﬂa’NUiﬂ’]SLLUUL‘Uﬂl’aiﬂ (One StOp Service) LLaz‘UULﬂaauqmmﬁﬂiimulﬂaLQ‘WWS

Uagtulnefifninemisenaiandt 15,000 usen uasdndadueinlasunsiaiatauinnit 166,000

378715 (Worayan et al., 2024, p.25)
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108 uinnssugana: Iamauasmmfﬁmaﬂ,unWsﬂ'ﬁumqmmmﬁummdw&J

KUIARLNEINULATEFNALALYAEINNTINTNAA
Hguuazanunangves “gnata”

1% '

“g1a1a” (Halal) lun1wiewiununefieded “eulid” wie “gnsesmiung” Wuwuifadied

Y R

a5 o '

Asetufu “8150u” (Haram) 130899 “Foaviny” anuunUyaAluduiionnseunaswuueg1avem

o g 1

auynyeuln Ao

ndnnisfsnanlivensveuivnainiesdiuyanagnindu “lAsugiasnata” (Halal
Economy) ay “gaamnssustata” (Halal Industry) Saduszuuiasugiafididufonssunisnan
N3IMUY LLaxmsu’%lmuuﬁugmmawé’ﬂﬂgwma%aam (ve30vd) izuuﬁnﬂﬁmamqwmﬂmﬂ
@ 19U 9113 MIRWBaL eLaziviu eiosdiens inTeajsin nMsvienilen uazdedsiiu

o

WladAyveaasegiaeata Liieawdiduaugndeswiunaneaut wadsliniudday
fuanudu “goudiiu” (Tayyiban) Sevunefs A1uRaNn Auaze1aUTans AnAIm wazA
Uaonsenaeniiavidliguniu fiusingduanamneuisdanseiuiii

“I8 sywevidiamare ssuilonandeiogluusuiuirarauaznosdvy uazeeen
soewhvesegau uiede Suiudngisaudewaamandr” nedda-unneised (2:168)

“aeuilnndeiionarauazgeedvuiinszdrssnulinond) uszaunsind saasdiiimaniiuie”
#51¢850-urdazd (5:87-88)

szuulAgnaa (Halal Ecosystem)

o

szuviinasanalutiagiunseunquianegnanssuddry;

- MIRUBaaIN: FFunTnduInndt 3.6 auduneaasansslull 2566 Usenaunigsuiais
nsUsEAufe (ren1la) uazndnfasimsamuiivussnssuiidaenids Gur) waenisasulugsiad
fadanseu

- uaziAesd1ens: flyadinain 130 Wudumeaandansglull 2566 AseunguIATU 8113
/B wazenfiusImnanHowisnLndndaan)

nsvenefveuLIAne s fansUfiRnnegsRefifeiesTan fudnisufide
dndeafinywesssuauinisuiunailslunstudany anwimenanAsn1suaunsgiue)
maszaulandifuennm dadndusesiannnszuiunsiusesiifuana

AMwIARaIAgIaTalanuazuuaLtNNTHULn

AatneImsaIaalaniyani 2.93 auauneaaisansziul 2567 wazA1an1salinaziule
Fuiu 9.45 Srudruneaansansgnielud 2577 Medarmadulaedsded (CAGR) 12.42% natn

wnsenananady 63% ‘UE]\‘iﬂquaﬂl’l(ﬂﬁﬂﬂi’Jll

o

'g1u31 feadaaegezdedizdady vueds vedanednsasenunsuazauduRguunviou
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m3La‘UImJaﬂamawmii:uawmaiuszmmmiwﬁmum (2557-2567) WaNIN15VIUAIDENY
sowileq Imuammﬁmmmumﬂ 143 Wudupeaarsansglul 2557 Wu 261 Wuduneaansansy
¥ 2567 Fsmnedsdnsinsiulnedsned 7.4% vmfmasmmsm%ﬂmLaaasuaamﬁmmmﬂaﬂﬁ
WWes 1.4% sl (Abbasi, et. al,, 2021, p.24)

piinmedeuldiindunainfinseunsesdiuntinsnaisunniign saziiginiansfusen
ﬂmmamaw%mmm%ﬁmstﬁiﬂ,mL%‘:}ﬁam UsenAne 9 1wy ¥gfenseile ansgemsuiedisnd
85UA won3nla warludsy Masmmuegminlunisusuidadafindsnata

o

dmSulsewelneg n1sdeeaneimisgnatatul 2567 Jyann 6.783 Wuauneaasansy
Fule 5.9% Tnedruuiwaialanvesefintuidu 2.67% ansedusiandiiies 1.88% Tutasinga
coviD-19 $guralnelddndsqudgnarmnssueiaialng (THIO LazAMENITNNITEAAINNTIY
granawsisni (NHIO) ilendnsulsiussmalneidugiihlugfinim (HalalFocus, 2024, p.10)

wurAaREafuuTanssy

uiAns3u (Innovation) 1uiladdgyvesnisiuindeuiasugiauasdsaulugadagiu
winnssudlnidudfiosnisUssivsad (nvention) whilu uwinseuaguisnszuiunistuufell
ﬁamsﬂssqﬂﬂ%ﬁqﬁﬁagJJLﬁuiu%%'mﬂmj 9 Lﬁaa%ﬁﬂﬁlﬁmmm (Value) (Phan, et. al., 2019, p.5)

Twn guinnes (Joseph Schumpeter) lafianuuinnssudn Wunalnves 01591878879
0871983798558 (Creative Destruction) @evanefia n1siutanssulug 4 Winmaunumalulad
wAn i vionszutumaiuiidrats AoliAnnsdsuuladeasadamnaasusiaegisrelios

ANNENNTAbUNTATINETIA LLasmiﬁmﬁfmﬂiimﬂﬁﬁqﬂm‘c’JLﬁu{]ﬁa%mmmmaeﬁamas
mudifavesesanslulaniiifinlumemsudsduiisunsauasnsuasundasisni

uenanil winnssuannsnsuunlivansdd WWun uinnssundndoe uinnssunssuums
uinnssuUInIg uinnssuguuuugsia wazuinnssudsdany Famnuszinndausjsaiisyan i
UsyAviBAm uazaevausinfoansiasuuaseiliniedeny uinnssuifaue lidduses
Huddndluszdulananely wioraduarulmilussfuesdnsviouiunnisldanu winaiunsa

a

widgmiaulaani saa5an71 sedadunindu
gnUsen1svils udnnssudianuduiusedalndndunisianisaiius nMsidouasiamn
TuusssuesRnINWasunismeass wazaediinatuayunisivisundas sAnsiatuisaad g

P [

uinnssulfedoidouininmdnuazdidny fe nsiFeuiainanudumar madenleuaiotne
AMUTIuile uagnsulatesdauilugnisldusyloviass lusedvulovie nmswmuiuinnssy
Fufudesedoszuviinaiifonyuisinutunu yaains m33ds uaznalndreveamaluladain
el JuRn1sdn1An1sHanuazaain fedu uinnssudsdldfomandnvosnunadisassd uidu
nszUUMIBsszuUivasumesdad wialulad uaznsdnnis Weassmuanunsalunisudstu

warNISNAILIENagaty
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UINNTSNEIa1a (Halal Innovation)

TulangalndNweulesiusmenseualan1Adng wazn1siiulnveuasygfiafiva wulfa

a v - Al

“g1a1a” (Halal) Faduiiidundnlatulundidadniestestuemsilasusuginmundnenaun
gaany lavengveuin uagiiiaunslugianninewinauasingagadu (Wright. et. al,, 2017, p.45)

ANSHUINTIULUIANTIA1ALUTU “UTnNssu” (Innovation) tenaliin “wuinnssusnaia” (Halal

=

Innovation) Saunszuaiitundumues uazdidnenmlunisiuindeuassgisediameaa uinnssy
granadldiduifisinisaiiandn fusiiusanndsdosiiu (e13en) wihdu widunisusegndld
NaNNNS “81anau geeduu” (Halalan Toyyiban) Famuneda ﬁqﬁaﬂgﬁaLLazﬁmua&’mmmwi Faug
Futhauisateth aseunquisnuaren Arulaonfe AusTTN 1385930 AMNEIEY LAY
nansznusodsauuarAuandon uurdadlddsueananindiludios “doruuaniseaun” 19
nanewdu “wmsgrununmLazatdeiiostiulan” (Global Quality Standard) fifsgaad
aulannguslaaynngy Lidrdnanizyady nsviadlansdiasziuundediaes uasfinm
fegaud5InAlsEmA svtedayuueara Hausadumalalifuszneunisineanunse
fimunAumuazuinmsfinevaussionainstanalan deiyadmmena uazidadulnegisdeios

N13FUATIZILLIANTIAIALATUINNTTY

mMsdaunsziinAnsatanazuinnssy WummaunausznitmdnnIsmamau it

ag19gUIIUNSEUINNTasNaTIAnuAatelul aladdy Aenisfinunannis “erandu

'
' -

noe8Uu” (Halalan Toyyiban) Tin31an3tueisede1nisnisiu lag “g1a1a” e dedefienaun
Saanuoyld luvneil “neudu” vunefdsiindnunin uigns Uaeade uasfisiogunin (Siisombat.
T. et. al,, 2022, p.8)

winnssugaaninduldlunaneseau:

1. winnssuludngAuuazdaunay: msifeuaginufanvaunudsiudorinu 1wy ns
WAy nfivrFeran aVAUNLIIMALIINGNT NMIARAADARIIILANUVAINIMEL LATNS
Wanneulediinunszuiunsaniienata 100%

2. winnssuTunszurumsudauazialdauniu: nisimalulagudeny (Blockchain)
uldifioasrsmilusdlauasnsaaoudoundu (Traceability) naonvianszuaums fuilnaaiunse
aunl QR Code Lﬁaa%gaﬁummmﬁmmaai’mqﬁu NITUIUNITWEN 1599 uuUssy uiansuuds

3. winnssulunandaeiuazuinmsguuuuivg:

- mM3Rusnana: feuransagnssduiiusaanaenide (Riba) nswifu (Maisin) way
aallalutiuew (Gharar) Wy as1ansniidaais (Sukuk)

- nYfudiuazadasdiananana: aieassdndndnrinlifidunauveuoanesedudeas
ANAAINAR NN @OAAADINUNTUAAINNIINLUUILAY (Vegan) wazUsiAannanuluniie

(Cruelty-Free)
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- psvisafisasnana: aaﬂLLUUUizaumiajmivianLﬁaaﬁlﬂuﬁmﬁwngaau (Muslim
Friendly) 1w Tsausufiiunisemnsenata Avuadianisdmsuasnun udn) wazasyIELen
LW

- wmalula8fdiagana: nsimuIkeUndinduiitiesuieauazain 1wy woUdum
fyeimisenana weduduiieunataznuin wisunanedudedinuosulaviindunsenionly
WNEANANURANATUTTUDAaY

nsduaziLAneaatazuinnssy Jadunmsenszdvunsgiuaiaralindudydnvel
VIAUAN ANUUABAAY LALITYTITH S'TfaLf]w;mﬁhmﬂﬁﬁﬂﬁiﬂﬂﬁ"ﬂﬁﬂﬂﬂﬁﬂﬂﬂ UINNTIULUIN
Hudesdiolunmsvinlivdnns “gesdu” iReduldessesaususssy uasannsonsaaeuld a5

ANTeRULazYeIgnaIngnatalilAulneg19dsEu (Alourani, el al., 2024, p.3)

Fegrauinnssuanaaiuszauaudualudnsussme

uinnssuenana leumsianneddeioduansUssna lnglemzanadouasdulaiide
Faduiiilugramnssuenata uandliifiufadnenmsuliTadiiavesnainsnana Wenuingaudn
AuANARESsasIALazmalulad (Salleh. et. al,, 2018. p.14)

1. dale: JiszuuiinAsnaansueas

- Halal Gelatin aanUaiuaziie: ua@oduniddudyniinniside uaziauieaiiu
maden enaunuaaAuaingniuay ldiunssuiunsideauuusaa vidnluunadeld
fimunuinnssunsatnuaifugunmgenriiauazamiionzia Sslifiesmeulandeudesns
YOIQIANTTNDWNIBTANE WAEmauauaIHonaAILAULALETLEA SN Tade uinnssuils

gnihluldluienis dausgaavnssuen (wAUgaen) Aufunsosdoauwassuavy

Y 9

- Fadusnana: Ussiiuesdunanluindu ludednaddnlumjyady antuidouas
Uitmmaluladdinmvesniaide TévamauUszanuuaa Wewauindusiata Tnesatiunig
Fumanssadu (Cell line) uagansnsanIw (Stabilizer) fiUsIAaNAIUTENO VT I WE WSO AR S
Fosinu arumeenad liitesadsnnuiulaliuissansyadu widadunisarmingaums

) slyargs waradeanuiuamsassuauliiuUsena

ce
2

aa v o

- Halal Digital Ecosystem: uniawdelaimunszuuiiafdvadmivgnainssuenalangig
ATUI9DT LU wnaan sy Verify Halal ivmuilay JAKIM Muas91udusegiaiavesuaide)
ﬁﬁwﬂuuaﬂwéLﬂ%’uuuam%m‘lﬂuﬁ‘tﬁﬁjﬁimmu'1iamiaa)aauamusmﬁmaqmmamaawamﬁmsﬁ uag
aouUsznaunisiduuuidealn uonaind Silluwanwesy E-commerce wnignsdnsuauin
g1ana wasn1sinalulad Blockchain 1114w Halal Traceability System iiiensaaaeudioundu

wissnveledaisnata afnanulusda waranuedunasnielgguniu
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2. Bulafii@e: aanayaduiilvgjiigalulan

- Wardah Cosmetics - u3An3311A3898191981818: Wardah 1uuusudiadesdiens
granadufunisvesdulaiifefiuszauanudifaegrsndumats amnudigaves Wardah dléinain
deamsfingienana uinanmaaiauianssundafasindlannudoansvesindaiuediedngs
Wy nsiaunueuaysesitud “duiasfunisenuinasnng” (Wudhu-friendly) Fathannse Ty
duldine lilidesdaedesdenseantmunnounisazuin uenani daudunisliTagivann

a a

559U MITeuasiawviuaie waznisnanaiienlesiuladaladvesiugwadugalug vivld

ANt 3

Wardah ansnsaudstuiuuusudseaulanla
- Halal Fashion uaz Modest Wear: dulaildelindniunuoslndugudnarsunduyadu

vaslan (World’s Muslim Fashion Capital) Ingiin159n91u Jakarta Modest Fashion Week 18w

v
o =1

Uszdmnd dneenuuuyidulaiidelaassassauinnssuniseeniuuidednfiseuios (Modest

v A

Wear) wiflspannuiuaionazarsan dnslddaninfiiduiinsiuanimeiniasoutiu wazwaun
sULuUBy U (Fequdswe) Nawldiesasdifladmainvane wu Byrudisagudmiuinim wse
soyunfidesdmsulanils iWunsuaunauidudrduilsidunisldnuiiseulanddinlszaiu

3. ansgemiuleiitsnd (UAE): gudnanensiiuuaslanaladanana

¥
Ly =

- Salam Planet - wpunataduladlaladanana: Salam Planet [uneunainduiiiamdy
Tugly Wisuiasiou “TripAdvisor dvdugadsn” Wuunanvesuiisusudeyafedfuiiuemis
g1ana adn Tsswsuilfuiingtuyadu uasianssusing q shalan Taedinndldnuate uinnseud
Faouidam (Pain point) vestinvieaisadulunisfunuinisiaenndeaiuainudeliogis
agenauie ldagAumsluiilalulan

et uitesdunilsiiagiiouliidiuin uinnssuenarafie nisuesmlontalunis
witguagnauauesmudeIn sveauilaalagldndnns “ana1du eeddu” Wuwnundnlunis
W Fsnadnslalifiesairgualiuiyady uideianasgulmidugunn mnuasads

wazasesssumdunueusulusyduainadnemie

donun1salanaunssuaaalulszmalne

Uszelnglugiug “asivedan” ddnaamumealugaamnssugiaia lnaiduddsenn

U

Handaeaa 15 dusuwsnvedan dyadinisdseenvateuauaiuumsel aaiavanAenziuesn

a v 1

nankazeienzuesndels dudidseenndndinnduomsuaziasosnu uildvenglud ngu
nanAY Non-food 19U LARIE1019 81 Wayn1svinaliie (Akbar, et al., 2023. p.9)

<
AT

@

1. aAnuganaNysalvasingdu: IingRunienisinensivainvaneuazinmnm

o

2. ATFIUNTHARG: Q’Uisﬂaumiﬁ NYANNERANLATFIVEING L1 GMP, HACCP
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3. sngrumIngrmans: dgudinermanienana gt Faudnineimansunsiaaoy
warIUTRIENaa

4. nMsgaususEavana: nsgatavedivean anen. lsuniseensulunaneyszme

AU

1. anrudla “srandu gesdiu Selifndle: fUsznounisuiasesaduiiiosnis
Usrandsensen uivinasilaluliivesnunimuazaiosisy

2. Mawdeduguuse: iadonardulaiidehlousuarnmsafuayuiiduszuuinnd

3. dadniinvae SME: npsAnus Runu wazmalulaglunisenseiuuinggu

4. msadranusud: dulngidun1ssudnemdn (OEM) 1nndnas1alusuRYeInuLes

wgeuddny: “aumieusana”

1. guéinerransanata uIaINsaAlINIINeNEY: MiisnuIvINSTIRAILISEUY HAL-Q
uaziesUftRnmsnsadunsumteu

2. driinauanznssuNInatdaatuwiassmalng (@nen.): sadnTnIsmaL s
20NATIFYANAlTIAIARALIVUANIATEIY

3. dhiineudaanunansuszindmdn: SullaveunsraaeuuasUssifiuaniusznounishuiiugi

Tanravasuinnssugana

- fMUATEFNUALNITAAA

1. nsa¥rayaania: thayulnslneniaundundadusiiaiueins visidosdrond
l@sun1ssusessnata ensyauandudilaadueidududmsidey

2. 1912Aa79 Millennial Muslims: fauwdndasifasvieuladalndsauaiis 1wy widy
yaduinansndnuallng enssnatanouyu vidoweundldudumuinisenana

3. 4818819 Non-Muslim: nsiaanaiduiniosmuneiusesganiniazanulasn s
AevALBINIUANTUSInAB MSLilaguAIW Clean Food uavnansiusieasinin

- fnumalulaguaznszuiunis

1. Blockchain Traceability: THudonausufinnnduseuluisldgunu fuslnaaunu OR
Code léfayaousniu nazuaunsiden Tsasmu suisiud adunnlusdauazanuidesty

2. Al Tun1sFusasunsgau: 16 Al llasigsinanangainlssnu asivaeudiuyseneu
ARSI wazdanisionans vlinszuaunssinga wiud uaziisz@vsnm

3. walulag¥anm: WauringAunawny Wy waduaintasSeiiy ldeuanduden &
sysupdlaglilduoanases uazieuledainnszuiunsdinm

- funBANIILAZUINTS

1. Halal Health & Beauty: Wau1ia3osd1o1anaznandusiguaiasinaindiunay

sosinuliingRusssuud wazihayulwsineunimundundedariaiuemswaseayulnseana
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2. Future Food: Waiuloaniiwilasunissuseseaia Idwmalulad 3D Printing @314iile
INEU9I91915 soNAUNTUTALAINLLALaT @ MTIRUaNgIaA
3. Halal Wellness Tourism: Raunaugaudasnunsunmduasnisiesiisavesing wuwn

o

Usvaunsaifiaenndestuifiuadu 1wy aniuflasvunn asyiietndius avuenne uaslusunsy
auagunmiinauideyanlnedrdundnnisdaan

aguladn winnssueana Aensueslenialunisnevaussnnudeinisvesusiaa ngld
wdNNs “o1andu Qeudi’ wadnsildlifesaiunuAlviyedy uwidahanasgilmiduauniw
Aulanade waraiusssuiifuiiveniuluseduaina Usewalneddnenmindudugy
gamnssuetanasedulan mnanunsaamuiansy afennudiladidnts uazysannisaanu

FULBITMINNIATTLALLENYY

N15AATITRRAEAININEUINTFIUTIRAHING
wmsgiugrataainatudagiuagiewliiiufsaududeursinisysainis sendng
JammuaAaudaany (veerd) AUszuunsinnsAun mBaaie Livsdinnnuneeuasng
WINTFIUNANHIUBIANTTEAUHTNIALAZUIUIIIR LWL B3AN1IAMNTINETDAA1Y (OIC) havan1tu
1ATFIULAZINATINENd T UUsEINABARY (SMIC) Wilevdnguassanianisin (Technical Barriers

a o % a

to Trade) waitunwufURginandyiuanuinmegadasiasisedrafitudfgy.

[ 4 o v A

ginndlsznisddyfie “n1EwnuN1nsgIL” (Multiplicity of Standards) A3ILUANGN
Tun1s@rnumdndfeanidaaiy (usv) vesudazUszima daaliAnunsgiuiidaudeiuluuis
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B (Lubis, et. al,, 2016, P 35)
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Development of Halal Logistics Standards in Thailand:

Challenges and Issues in Halal Certification
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fmnududou wu adsduf n1svud wazgaiUAsude
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Abstract
In the contemporary global halal industry, halal assurance extends beyond production
processes to encompass the entire supply chain, with logistics playing a critical role in

safeguarding halal integrity. This article examines the development, structure, and role of
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Thailand’s halal logistics standards within the halal supply chain framework, with particular
emphasis on warehousing, transportation, and distribution as systemic mechanisms linking
production to the market.

This study employs an analytical literature review of research and academic works on
halal supply chain and halal logistics, combined with an analysis of Thailand’s halal standards
and regulatory documents. The findings indicate that halal logistics standards in Thailand are
characterized by an integrated structure embedded within the overarching halal standards,
which elevates logistics from a technical function to a key component of halal governance.
However, this structure presents limitations in terms of the clarity of regulatory scope,
consistency in interpretation, and the effectiveness of certification and control processes in
practice, particularly in complex logistics activities such as warehousing, transportation, and
transshipment points.

The study highlights the need to develop a more clearly defined and system-oriented
regulatory framework that aligns with modern logistics contexts and effectively addresses the

complexity of the halal supply chain.
Keywords: Halal logistics, Halal supply chain, Halal standards, Halal certification
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unUaRdaanuluszaundndue lugnisuesenaralugiugssuunaenilgguniu (Halal supply
chain) Maiasuudanduudedinanagiouliifuisenuaseaindfisdui enudusaanes
wanfuaifldduag funszuaunsndniissaddagaamids mnudduey fuanudeidosaza
ADAAZBITBINTFUIUMIT IV Sauduvaaingiu nandn msdauiu n1svuds luaudsnisnszane
ﬁuﬁﬂlﬂééU%Iﬂﬂ (Tieman, 2011; Haleem, Khan, & Khan, 2020)

meldnsouundni Tadafnddsdldiosfanssuaduayumanaia mnudifuesduszney
\Bagmsmansfifinalnemsaionississinmanuidusaiavesduduazuing Anssusunisdaiiy
nsvuds Lagn1sinn1sgaLaeunng Futsnszuaumsiidanudssionisuudeu nsuzuu vie
mMsgaudsaniuzenata mnunnsmAuguaiiezay fewnil wnAndes “enaaladaind”
Faldsuanuauladivd wisluddnniuasdeulove lasinimnissiuiuandldifuiy
nsdansladafndiiunumdidglunisshwianuauysalvesaniuzenata (halal integrity) naenwag

I‘U"qﬂmu (Zulfakar, Anuar, & Talib, 2014; Ab Talib, Zailani, & Zulfakar, 2015)
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luszavana Ussmannafedeidunidulssmadunuudiunisiauiuinsgiugiaia
ladadnd laslawauiuinsgiuaniza1unielayauinsgiu MS 2400: Halal Supply Chain

° o

Management System tilarfiusazsisesnwmnudusnaravesduduazusnisnasnisldguniu

L% |

WRTFIUAINaIATEUAGUAINTIHA AN ASTELA LaznIAUEn Feasviauliiudianis

o

v

WaLnLnsgIugnataladafndianizsu (Logistics-Specific Standard) Alfanudidyfunisien
dudn msdestunsuudon manmadeudoundy wagnsmvauiansaladafindedaduszuy
(Department of Standards Malaysia, 2019; Tieman, van der Vorst, & Ghazali, 2012) WiInN19U93
Uspimaniaifeiasioufmsiaussuuiiuguasanaladafndiidanudanuiluddasai
UINTFIURALNTZUIUNITNTIVFUTOL

TuusunvesUszmalng ssuvaaauindldnmuisgsodssuariiuvnumddgse
gAAMNTIIEMNILAEMTAsEMIUsEma Tnslawizlugiugnalnfitisaisanuidesiuie wan o
g1a1alumnainlan (The Central Islamic Council of Thailand, 2019) ag1alsAnu miﬂ"’]ﬁ’UQLLa
Aenssusnanaladafnddensegneldlassairanasgiusatanuuysanns dsdilduenuinsgiu
gnanaladafndeanduenmalagianz Tassasinanan wivztmgliszuulianudanduiazaiunse
Usuldldfusuniinannvans uafvhlfAnsonuddnnmawendsufoin wasgueanaladaind
vosUszmalneiiauinisuaslasiadsesils uasdiunumlunisaquenudusianavesviadle

gunuluszavle

AMUNUBULAZLUIANYBIEIANAladaRNE

o_1 = & « » o« 9 aem o« » ! s
A171 81818 (Halal) @1anunisaaadeady “g1a1a grana 1Iv " neana aﬂqﬂlﬁﬂﬁnu

v
a

Tuunauilfidewdenlddin “enana” Wesnidudiiliunsnangludnslne wazdudiidivue
Wluwesgiugiaiavesauznssunisnarsdaaiuuwvisyszmalng (The Central Islamic Council of
Thailand, 2017)

A1 “gnana” Wulun e msu (UMs) Smnuvsnedn dsildsuoyanavidesysid e
vl luuiummaun vineds dsimaundaaueyyinniosusesiamnsanseimiauilaald
ANUVENAEUN

Ta3afind (Logistics) vuneds Avnssundenisnseritla o wWislildundduduazusnis ie

a v

nelminn1siadeudedaiiulagnszareduaiannunasiinan (Source of Origin) auduAiladnises

woulUT e fanudesnis (Source of Consumption) TneRanssusenanazfeddnuaeiiu
N3EUIUNITHUVYININTT tnawdulssansnmuasysydnsua S munglunisdeeulimiung uwag
dioandunu sutiuliiAnanunelanngndn uarduaiuliiinyaeuiuunduduazuinig Hail
N3EUILNITAN 1 vesszuuladafndasdosdidnuusUfduiusiaenadosussauiy luduiiasuseg

@

mgUsvasA (Sorat, T., 2006) Tuvaueddntinaunnenssunisnansdaauuislsemelnglinnuming
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nsledafndimunefis seuumsdaiu msvudsdud doya uaznineinsegeduiiinisvuds vie
indouirangasumsludagauslnatanenis (The Central Islamic Council of Thailand, 2025)

granaladaind (Halal logistics) vanefs Aanssuladafndiiddedandnufoanemann
daanu Inemstlestunisuudeuvesdudn indesflouargunsaissninedudn snanauasdudniilald
Audenana nuvasingivaudsiieduslnaduaaine Tasfindosmnenissusessnanaduiiin
Usedn3nm (Ahmad & Shariff, 2016: Masudin, Fernanda & Widayat, 2016) et snanaladafng
FaudugUuuuresnsuinisladafndosmisiifimuuandisluannisuintslatafndtuugiu de
vanddnlunisuinig fe msufuRlraenadosmumdnaaundaaiy Tunszurunmsiedeudiedudi
LarUINMIRuuTa s TR Avaunsisduduaruimamaniudsiiofuilnatugnsine ddluusdas
Aanssudedldfunisamaaeulhidulunumiasgiudad Tavesnisvesusesad emuisenata
(Boontham, Y., 2015)

a ¢

wNAALIY “gnaraladafnd” (Halal logistics) nfiuannnisvenensouaudilafeniv

vaa o a a

gnana NN tiuanzanugnaewuundygidaaulussduingAuuasnsruiunisuanlignis
wesgaalugIussruunaeanislgaunu (halal supply chain) LLmﬁmé’aﬂénﬁy’qaaﬂiuuamagmﬁdw
anuidusanavemdnsasiildduanandenssuiumssdnaiodu mouddinsosldiunississ
Snwregssieidoslunngisueanisdaii n1suuds uaznnInsEaeduM (Tieman, 2011; Haleem,
Khan, & Khan, 2020)

Tudwwdn snanaladafndanunsassungled Wunsdanshnssladafndianunnels
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vienanmnsUinsmunseuladafindiily mausiisiAfuaneuazaiuRaveuBsmaunii
JussAusznaundnvesmsdnnisszuuladafing (Talib, Hamid, & Zulfakar, 2015)

1313914 halal supply chain laauslinessnaialadafndlugiue “ﬂa"Lﬂrnig’]'qumm
\Jusnana” (halal integrity assurance mechanism) Fsihwefideuleanseuiunsudndifunann
sgrstasadsludmaun uuiAnnsnanazyiouliiuluindndueiagu1un1sndnnund n
g1anaegnagndies usmnnszuIuNsladaRnduiansmuANTivnzan ATdusnataveInansiae
fenagnaadanuldlusiuil (Zulfakar, Anuar, & Talib, 2014)
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aalelyal (Nami, Chusanuk, Chusanuk, & Charoenpornpanichkul, 2017)

U [

WaNa1sanludeseuu ananaladafndlaneasunseuiIunIsINUe9ANSHaLI1 UUBULYA

wii Ingingidesiugiidrunertemangihe Maguan dlviuinisladaind adsduen gliusnisuuds
wagvilgaumiugia aududeurninanvilisiaaladafnddlyiiieuieweinsuialusyeu
anuuszneuns widulssiuddassasndeserdeninsgiu wwiljun uaznalnnismiiuguad

w1ty (Tieman, van der Vorst, & Ghazali, 2012)

o

Tuusunil anununevesananaladaindlsunnmisainladaindrllegeiiieddn nanfe

)

°o v o

Tadaindimlulmnuddyiudssansmmdarsugiadundn safisnaaladanndlinnudAgyiu

o
£

N1381593NIANNgNABIUVANAaWBaamAIUg WiuUTEANSAmAIna Anuuansslasyiou
runstmuadaUfiRdunsuendudn nsdanisiuiiuazgunsal msmuaunsEUINNTYAIY
azenm uazmsiaviienansiilesesiunsnsradeulaynsnsIaAana (Talib & Hamid, 2014)

dwiulssndalne wunfesaaladadndgnihundssgnaldneldnseussuuaianauvieyid
nedldwsneenduszuuladafndianzauedraduenng uignysannisdiduuinsgiugiaia
Tasn Tnssafradeysannisdanantasiounsmesiily Tadadndidudiuniswosszuueataids
0sAT nnimsiufanssuativayuiiogueveurenszuiunsudn agnalsiany msysanmsly
SnuuzdiviliaumneuazveunvesenataladafndlunisufoRdnsdaumanraisluns
AM31 (The Central Islamic Council of Thailand, 2019)

nanlagasy sranaladadndidunndsiidoulomdnmaundaandidunmsinnisladaing
adelnil Tepdaiunissnnanudusiaravewmdnduyinasnulgguniu anudilaluwuifeuay
anunevessnatatadaindsaduiuguddylunsiesziianing lseis wasunuinees

wnsgIuganaladaindvesusmelne deaglanaifduidedaly

wansuazlasIaieveInIgIuaataladaindvasussnalneg

v
o

nsmLINesgINeIaaladafndveslssinalneliaunsaesunelaludnvuzasinisdne
wpsgruenziulaiaindlaonss mauddesfiansanlunseuresmsiausyuUsaauaAT
ABY 9 YBIEVBUAIINNISAAUARaNEnTuY lugnisiiuguanssuiunisnasnialgguniu
ﬂ’wmmiﬁﬁﬂd’nasﬁauLLmﬁm%qmﬁi’mﬁummmaLﬂuﬁzwmm’hmi%’mmLamzﬁ;m (Tieman,
2011; Haleem, Khan, & Khan, 2020)

1. fiaunsvesssuvgIanalng

Tuszozusn szuumsiusesenanavesussmalney wiulufinismsinaeunnugndeania

a

unUgyelRdaadlusziundndae Tnglianuddyduunasingiv nszuiunsnanwazaiunaudu

F Y

VAN WUINNAINE1IFAATDIIUUTUNYBIRAAIMNTTHEIMSIUTNNNITAMAEN1IN T8 AUAE 9l

Anudugauliuintn (The Central Islamic Council of Thailand, 2017)
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og1slsfinnu lelassarenisndnuaznsiueneialingssuugnamnssuuaznsfseing
Uspina anudvsftorafstundiannssuiunasdn wu mavudousswinsdnfuniensuuds
Suldsuanuadladiviy undadesnmsastifsanudusiaanaeavihdldeunuiades o wWhnd
unum wagnaefuusndndulissuuenatalneuiiansaniansailadafndlugruduvives
nszvauMsenaaeemaniaesllle (Zulfakar, Anuar, & Talib, 2014)

2. maysannisiadadndnneldunnsgiuenaiandn

wufigiaunanasgusaaladaindiduinassuangd Ussimalnedonlduuime
nsysannaladafndidilimelfinsgusnanandnudesnanaiiugu Semuanseutormuauay
nannsiluiinseuaquianssuiliisadostunisdaiu nsvuds wagn1snszanedudi uuimig
fsnanasviouyuueadsszuuililadafndidudiuniewes “szuvenaiaiaedsin” snnimsidy
sTUUgeETLENYININANTHER (Talib & Hamid, 2014)

Tassadadeysannisiditorlunivesmudaveguuazanuausalumsuiuldfuuiunes
Fuszneumsiivainuans eenslsfiniy msdvusdeiduludnwazndnnisnii filiveulumaes
granaladafnddvlidanuludlasadne wasdeaiuilfiinnsfauiiuen dreiuluna o
(Ab Talib, Zailani, & Zulfakar, 2015)

3. Inssadveerimundiugianaladafndluusuning

defnsanlasiasveunasgusaalngludniiisdeiuladaind azwuirtermun
flfgnannanidy “aranaladaind” egnsdaiau uinszaeegluterimuniiiedestunisinnig
an1ufl MsdnnIsnsEuIuNg wagnsmvauAIdssienstutou Tassadednvnsdariou
wnAaililadafnddufnssuatuayuidesufoRnuvdnaarauieaiunssuiunisuan (The
Central Islamic Council of Thailand, 2017)

Tormuasindnaseunquuszifiuddy wu nsusniiufinazgunsal nmsdansnsdlld
NINEINTII NFANUAZRIA NMTIANONET WaENITIRITUNITNTINABULALNITATIARAAAL Ll
Formunuariarannsnhluldfuinssulaiaindldlaonss udnsi dldeanuuuniamsdmsy
Tadafnd villiszduemazidoanazanudaauluusnsdddifismeiiofsuiuanududeuves
svuuladadndasielud (Tieman, van der Vorst, & Ghazali, 2012)

4. UNUIMURAlATIESINNINITIURENIATIITUTRIaAladaRNd

1AT9AT1911IATFIULULY TN TEIRALAEATIH UL UUN19RTIaTUTRIEIalaTadind Ly

o o a

Usewalng n13ns135usesinanatiunisluaneasueIn1TnTI9an1uUTENOUNITUIBNTEUIUNNS

Y

a s a

namdunan lnefanssuladafindgniarsundudiunievesssuunisdanisiaesiy unnninnsiduy

Y

YDULIANITATIINLENDDNUIDEITALIY

a ¢

HainuLIAe NMMINTIITUTEIENaTaladaRindenalinnudAyduuisianssuuinninAanssy

v
1

W Jusg AUUTUNVIEANIUUTENBUNITHAYAauN 10 H M T3 1AT9aT19RenaIdIeann1sEa1l

[©)N
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wnansuaznssanislusedunils udluvnsideatufiliAndedidalunsssidunnudsads
nszuIunsvenanssulalafndegiaduszuy (Zulfakar et al,, 2014)

5. MawABuRuguUIAnsaaladaindiBesr Uy

finunsvesunnsgiusaraladaindvesseimalneluilaguasvieufaaadasusiiuan
nsiiuguagianaluseiundndu lugnisiiugualusedunseuiumsuazssuumlggumu ud
lasvasauasgusuuysannszdinadunseunan uwiwwildunslienuddgyivianssuladasind
Tugruzgadesddyresssuumaardsdiunumiiiuliuegsianios (Haleem et al,, 2020)

nshaudilatmuiniswazlassadnvewnspiusataladafindvesUssmalveIady
ﬁugmﬁﬁwﬁm%’umﬁmeﬁwmmaqmmgmﬁﬂﬂa'wﬂuvmiedqﬂmumma Faazld nanddly
vdednly Taslamglutiunvesndsdud msvuds uazaaasudny Wy vieuasauudy

6. MaUSeuiisuansgiuganaladanndseninUssinalnewazaade

Uszinannadefiedunisuussmadunuudunsiwunessueaialadafndluszdu
a1na lnglaauunsgiuangiuneldynunnsgiu MS 2400: Halal Supply Chain Management
System GefiingUuszasdiiomuauiardissinwiadusiatavesduduazuinisnaonvia e
guUMU wmspruRananUseanidu 3 daudiAey tiun unsgiuiiunsuuds (MS 2400-1) 105§
AUAFIFUAT (MS 2400-2) KazUINIFIUAIUNITANUEN (MS 2400-3) (Department of Standards
Malaysia, 2019) WUINAINANIFLYOUNITHAIUININTFINEIA AR ndLan126 1 (logistics-
specific standard) #lAnuddTunswenaui nstestunisuuidon nsmsiedeudeundu wax
nmsmuauianssuladafnde1adusyuu (Tieman, van der Vorst, & Ghazali, 2012)

dewFeuiisuiuUszmalng agwuin wumesnsiaminassusatalad aandddnuase
wansafuegetaay Insusenalnediadduuiminisysannmsfanssuladadndlinngldunsgu
granandn Jstermuniuladafndgnnszaeegluteimuniiluvesszuusnata variussine
wnaldelduanuinsgiugiaaladafindeonundunsevuinsgiuantzaiu inliaiuisanivua
YBULIH UNUIN Waguamanisnsiafusesiiaenndesiudnuasianizussfanssuladaindliesis
FALRULINNIT AURANAIAINENEsTauliiudT szuvvesUssmantaidedaudaiauluids
Tassaanazidenisiduguasnnnitssuuveadsemealng edanserdonisiniauaznnsysannns
Tum s URduddey

Tudaulouey wumseslssiana@oayyiouliiui s udIAYI0INITAAUITEUY
mfuguagiataladadndianizeu (logistics-specific governance) i esesfuAuduTeuves
Aunsauladafndasilul violufunisdadiu msvuds uaznmsdamsgadsudnedud Yssaunisal
vosnaldeionaduwuimeddglivszmalnefnvuasszandldlunmsimunuiasgiuuaznaln
nsnsafusessnaaladadndiidanudaau Wussuu uazaeandestuuiumidldgumusianaly

BUIAR
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UNUIMVBIIATILEIANaladaand lunagldaunuanana

meldnseunnanildgunmusana sasgrusnaaladafndidunumddnlunmsiming
Junalndquanuduenaiavemandusindieanainnszuaunianan unuInAIna 1 laIined
Wigsnstmuanuuf iR umeda mnusvenelugnishiuguaidsssuuiidenlesianssuladafing
yntadhiussuusanalnesiuegisseiiles (Tieman, 2011; Haleemn, Khan, & Khan, 2020) Tut3um
i nanaladafndensldsumaianliidnuusiamesu wieussuunisdanisuasnsnsiadey
founduiinseuaquaaonriasldguniu dausduti natsdn uagvaied wuumisdendiiens
nelmAndunuiisfslussezdy udeziiunumddylunnaiuaiveanudeduseduslnayadaly
pannsranalandedisiuaumnnin 2 Wuduu

luuSunvesusemalng unumvesiasgiueataladadndasiaus1unIsysUINIg
Todadnddnlinmeldnasgusaandnuiesnsgusiaraiiugiu vilviRanssudunisdaiiu ns
yuds uazn1siansgaldsunie naneidudunisvesszuumunuenaiaidsesdsan snninisdu
Aanssuaduayuileguonvoulmnsidugua @wnsuannssunsnatsdaauusseimelne,
2560)

1. UNUIMTRINIRIFIUBIAAladaRNAlUUSUNARIAUA

adsAuAduTnsTUIunsfidanudfyessBsensinmanuduenaiavewdn o
dHosmnifugainuazansemandeunefiiaudswonmstuteuriensuzuusswiduenaa
warAudniilalvenana wnsprusaalaiafnddaiunumilumstmuslindsdudnduiiuiiaouaud
Fostudumsniglindnnistosiuaudsadamauiog1aduszuy (Zulfakar, Anuar, & Talib,
2014)

unumFnaMaETe UL TRF U U dauty N139AN5RUNI0iLaY
AT MIAUANNTFUIUNMTINANNAYEN WagnsdnvhienansilosesiunIsnsIaaeuLazn1snIdn
Aanu Msthuasgiusataladadnduildluuiunadsdudi drewdsuunuimvesndsaniies
anuiiiununaudlugaunisvessruuusziunuidusiana (halal assurance) fifnaseny
ﬁiaLﬁawaqmq‘ESziqﬂmuﬁgwm (Tieman, van der Vorst, & Ghazali, 2012)

2. UnUmvBanAsgIuENaIaladafndluusunn el

msvudaduianssuladafndifanududounasiinnundasundasgeiigaluaaldguniu
g1aa Llesanifsadesiugnumivug W@unma uaziliuinmanene smsgiusnaaladadndded]
‘U‘Vlmmhﬁaﬂumiﬁmumniaumiﬂﬁﬂ’&ﬁﬁdaaammmL?‘fmm'amiqf,yLﬁaamusmma‘iuiwdwmi
\douiedudn (Talib & Hamid, 2014)

unmmvssnasguluuunidldjatuieamsldeummusianeyionisuenaudiniy
MNUATINEINTIANTNTELENINGINTII NMIAIVANNTEUIUNMTIANNALZEIN N153AYILENATTNTT

Yuds Warn1smvuanuuRaveuvesliuInisiadadind nisilinasgruearaladaindyieriilinig
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yudsgnusadunszuaunsidesddsiemnugniownundnmaundaaruaugluiuussansamma
\WSEFNa (Ab Talib, Zailani, & Zulfakar, 2015)

3. UnUITesNAsIUBIAaladaRndluuTUN AL Aeue
ydouaraundudugadsudieiiiamududougs iesnduiuifinsdansaud

o '

Sruunnanvansurasiin wazegneldnmsiiuguaresvanemiteny masgiusanaladanng
Fafunumddglunadenlesnismuauenaradifussuuladafnduaznisdseninseina
(Tieman, 2011)

Tuvsunil wesgusnaaladafndtormuauuauiialunissansiufivndudidansn
nsvudedudn uagnsdanisienansiieadestunsiidiuardenn whnasgiudananenal
ansamuUANYNesiUsznauvesszuLIGovieauudulilaonss uinsimualifonssuiiieades
fudufanaadesegnelinseunmsmunuenatasgistalay vananudsadeszuuiaziiinag
u"1L%a5@6{1awhﬂsziqﬂmua’]maiuisﬁumﬂa (Zulfakar et al., 2014)

4. UNUIMLTTTUUYRNIRIgIuENa1aladaRndluriasldauniuenana

dofiansanluniwsy wnsgrusiaraladadndiunumdsssunlunindenlesianssu
Tadafindnndradrfussuusaalnesy dudadadud nsvuds Taufsadeuns mnsgiu
Fananimindudamdnnismmau i uuunufoadaunsedluldldaie uagsesiunis
ATIEBULAYNNINTIAAMNDEwaITlaq (Haleem et al,, 2020)

ogslafiny unumdsysannisi nmfoududedidaludslaseains Insanizidle

a & °

Joruuniuladafindgnimusludnvazndnnisniiueznszatseglunasgiusalandn Ussiiu
fanarhlugaauddvinsiferiuanuiisanevediassasiwnsgiulunissessuanu dudeu
a a ¢ o = 2 ao & v Yo a ' a v
vosszuuladadndaielvy Fadudszinundnludeddaiunisefuseseluuiunvesanuyimeuay

Yaymlun13n 51950504 (Talib & Hamid, 2014)

anumelunsnauingiugaalaldafndvasussnalneg

wihsemalngagiinsiassuuinsgueataiegwseiies uagldsuniseeuiulu
sfundsnnimisnuiusessnaalusmassmauaznaaiuilnayady deagviousiunuauso
lumsdseendusmuazmaiiulnvesgravnisugnatavesusewmea (Haleem et al., 2020; The Central
Islamic Council of Thailand, 2020). Lwimﬁﬂ’wmmmg’mﬁﬁﬂaiaqﬁ’uﬁaﬂiiuia?laﬁﬂﬁé’dﬂqLm%zy
fuanusimevaneusznts anuhmemarildlfidanndnvasvesiansuladeindfiesetiafien
ynusifedeaiulasiainevesmsgu wwamsunsiiugua wardnvazvssssuuladadndlned
fianuvannvanewazdudeu (Haleem, Khan, & Khan, 2020)

Auvmewmantiteduiiugiudfuesszuu waslunaonsdladmwananisandunuau

n13n595UTeMazNIAIUANtuN TR Fwznandduiidadaly
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1. AUTMEAUlATES IR T IUMAZAUTRLIUYE VB ULA
Aumennuldedsdaau fe Ussnalvedilifiinnsgiusanaladafindiueneenunduy

& 1

wnspruanzlaense fanssuauladadnddulvgdugnmiunieldvnsgueaandniudnuue
yosdarmunuuuysannis wilassaednuaedazdigliaunsousuldivaniunisaifiuandreiuld
uiludnsunilafvinliveulumesenanaladainddslidniauiniiang (Tieman, 2011)

Fovoulwmvesszuulitaiay fifetedluudazdvonildgunuenadlaunuinuas
AMUSURATEUMANANNAY demalinisiuasnsnsaiuauluszavssuudslddululufianmadeaty
(Talib & Hamid, 2014)

2. anuymeaunsinudeirualussRusyuy

Forvunsuaaaladaindlulsemelvedilvgfdnvandundnnisnie Fadalonaly
aansathluuiuldfuesansifisuuuuunndnaiuld ogslsfinnu msvianuamsdenuiduinasgiu
Ferfuluszduszuy oravilimisnunieduivanuludasiiuiithdermunluldunnssiy
(Zulfakar, Anuar, & Talib, 2014)

AsuAnA1sRana 1’ wiluunnsdenainanuiunvesiud wimnlifiuuamsidaiay
onadsnalinnninismuauit s luudazwisdissfuanudunalivifu filuszerenienanseny
Giam”mu'ﬁL%aaa%ﬂiwuaﬂmaimmm (Soon, Chandia, & Regenstein, 2017)

Ussidiufananagviouliiiiuin undsuazanudlafetuenata SlETIRGumauLiiss
ag1afen mnuiiAsdestunisinumaimansdaay uuufoRfugaamnsy asgIuANL
Uaandea1ms wasusuNdInuvatlaazUssmainiy ANUNaINaIeveelfinisfianufeng
vilinmsimuandninusiidauiasfuinasgudeiuiaudiduegeds nsanglufanssu
Ta3afndfidnu "’U%’auLLa:Lﬁ'aﬁmﬁu;ﬁﬁdaulﬁdawﬁaaﬁ’wmuma (Tieman, 2011; Haleem, Khan,
& Khan, 2020)

fofu mswanszuusmaladanndvecUstmealnglusveraelumsldanuddyiunis

'
a a

AvuavaninaeiazwuJuandanudaay awisaddalaludngmne wazlasunisatdvayu
nnalnifuguadifionnm sislussduulovis seduninsaiuses wagsedunsedulsluma
UFTR ilelinnsiiuguasanaladafndiiruasnades 1uszuu wazanansnaiismnuidesiuse
fuslnauazmanenanaseuineusyimelsogiedsdu

3. ANUTINMEAUANUNTENVRIUTENOUNTHAT SEUUATUAYY

Juszneumsiuladadndduiusnnlulssmelnesudusuluguuuuladadndial Tne
Lildeenuuuszuulvisessudammuadiusnaiadeudidu nisufudliaenndostuiunAneiaa
To3afndiafetendonisuiuusinssuiunsinnu msasplulassaieiugu waensiauanug

YBIYARAINT (Zulfakar et al., 2014) AMFULUTENBUNITVUIANAUALVUINLDI AINTIIMNEAINGT?
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orafunseiiAudnenm mnlifuumesFoasnisatuayuivanzaunmisauiitisades
(Haleem et al., 2020)

uananil mstmusruusaaladannddaisadedasnsiulseiuiudunuuagani
furnmnegania iesanmaueniuiidaiu maldssuurudaueny madfiunssuunsmuny wasns
as9dan e1vih lidunusiuinugenitszuuladadndwaly (Tieman, 2011) luunsnsdl
Auszneuniseadilidiiuanudualunisamu mnaatanserudeInIsaueatadiliiniig
Forauiisswe Usziiudsnanazviouliisiuin nswannenataladadndlienafianinisidugua
Fannsgiudiesediufies unsndudesandenalnatuayumaassgiswarnsimunssuugsianiue
fuly

Tudndnunils Vssiuiduhlugdamuodnlsnaiontumsduaiulifofussnounivie
U3tMyaRuTiamuuarddugsieeanaladafindlnenss esnndusenounisiifienmdlasisluiia
mauuazszuuladaing enaanusafiaungULUUAsUIISIaNsineuausIenuFeINI YR
narneraaldogaivsransamanndedu ieluduenuindetio mnuseidestesnisnunu way
mia%qmmL%aﬁusiacjuﬁmqaau (Tieman et al., 2012)

a. eamegunistanasglUldluiiuiigadeude

Y o N

Nunndsuate 1wy AdsEuA viise wavauuly Wudiwddgyresssuuladafind uelu

v '
'

a v & & A Ada v v = Ny v A o o
GUmgLfﬂﬁnﬂuﬂLUUWUWWN@’J’]N%U"U@U%Q Lu@ﬂﬁ]’]ﬂllaﬂigﬂauﬂq?ﬁaqﬁlﬁqEJ&LSUWUVlﬁ'_JNﬂu LLasdinNey

kY

neldnsiiuguaveaiaieniiies (Tieman, van der Vorst, & Ghazali, 2012)

LY a

Tuudundinan nismuaududignaiaisdndudedimnuddyiunisuenduduaznis
Joafunsvzduivaudrilildeaa Taslunsdiiliamsousniuiildonestany enadniudes
fsuasruumsndsleusazansnsemuauiangay Wedestuaudssiensuidounarinw
anuiugnatavesdud

Snwagdanarilinshdedmuneaaluldluiiufivardfesodeaudaniiolusedu
530U waedsimarruauumMsinzaufuuTunvesituiiay

5. aruvimedunsidenlestuinmsgiuana

TuuTuNUeINIsANITENINUTEWNA NMSHAILINIAsIuEIaIaladafindveslsendlneg
Fududesiisnuasnndostumnsgulussiuanna dafiauumnseturisludla ssadrouay
wwIRnlunsiiugua (Haleem et al., 2020)

minliausadenlosnasyunmelulssmaiuunyjifluszduanaldegamnzan 819
danasienuausalunisudaduvesgsnseanalvelussezend

nalagasy anuimelunsiauiuinsgiueiataladadndvesUszinalnediulng
Aerdasiulassadrsvasszuuuaziuamislunisiiugus dsnnuimemaililddsaiangly

sEAuUleUIEWITY uaddinanansadunuaiunsnTasusewasnsauanlunaU UR fanu

NIansfalmans uninededn
Uil 21 avuil 2 unsau-fiquisy 2569 E-ISSN 3027-8902



130 mamwnsgueaaladaindvesssmelne: anuvimeuazlemilunisnsiaiusessnana

v
] o w

nsvianudilanuimeslussaussuuIaduiugrudrdgluniseSuredgymaiinduailu

7

NILUIUNITNTIVFUTON

Ugynlun1snsiasusasuaznisaruauaataladanng

mMsmsefusestazmsmuauidunalndfaiivilvinassiuenaialadafindanunsoirlUl4le
934 agslsian lun U uR nszvaunisasasuseslulsamalnedmudadi danaieusenis
(Tieman, 2011; Haleem et al., 2020)

1. Ygymanubidnlaureweulunnisnsiasuses

Tumsufod enuliidnauvesveuimnnsgiuiinanlilussfuszuy shavviousonunlugy
vasmnulidnaulumstvuaveulunnimmsaiuses lnsemizlunsdvesfansladafn didvane
SumpuLaziATTesTUMaNeEY (Talib & Hamid, 2014)

Tuunensdl nsesefusesenaliarudidniunszuiunisndndundn vuedifanssy
Te3afndunsgas 1wy msvudsriemsinmsaasunie enalalldfunisusyifiuegansounqu dea
Tanudssunsdudnsegluszuulnglignauauegiavsnzas (Tieman et al, 2012)

2. Yymauuaninslunisinnudeimunveniia

anuuanaslunsiieudeiivue fadumnuimeiiiaiulussiuszuu dnazieu
sonulusziuMsUfoinunansnsaiiuaniaiuseningna nsemzlunsdiferdeaiuns
Tim3nenssan vienmsmuauanuidesiiliannsoseadiuldegsdaau (Zulfakar et al, 2014)

HaN1395797 liaenndeiue1vasanuduauLniUsenaunis wagluunensdeoavinlv

a wvaa £%

Husznaun1sviaauiulasieuuInienisuiRgnae (Soon et al., 2017)

U

v v 3

3. Yymdedrinduesinnuiladaindveinga

Aanssuladafndiinnuaniymsuasiisadesiunssuauniswated unou agaslsfinnu
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“Liberty Leading the People” Background, Significance, and Influence
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AdNARY: LeauaIl nea1AsY, URIRNSwAa 1830, avilsuuufin, dydnwaliey

Abstract
The objective of this article is to promote an understanding of the value of the painting,

2]

“Liberty Leading the People”, one of the world’s most renowned artworks, through the
explanation and analysis of the painting in three perspectives: (1) the historical background of
the artwork, the history of the artist Eugéne Delacroix, and the French Revolution of 1830, which
served as the inspiration for the work.; (2) messages conveyed through both form and content,
particularly through its pyramidal composition, the emotional intensity of Romanticism, and its
symbolic representation; and (3) the influence of the painting after its exhibition and reception.

The examination of these three perspectives reveals that the painting’s most significant value

lies in its key message, “collective resistance in the struggle for rights and freedom against
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2

oppressive rulers.” Subsequently, the key message has become an essential element in various

forms of artistic works at both international and local levels.
Keywords: Eugene Delacroix, French Revolution of 1830, Romanticism, Symbolism
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Abstract

This book review article on Modern Chinese History aims to analyze the book’s
content, key concepts, and scholarly contributions in explaining China’s development during
a critical transitional period in its history. The article highlights the importance of studying
modern Chinese history as a key to understanding contemporary China, particularly in the
context of the “Century of Humiliation,” which reflects both the decline of the Chinese
empire and China’s efforts to search for a path toward modernity. The book covers a wide
range of topics, from the late Qing dynasty, the Opium Wars, and internal crises such as the
Taiping Rebellion, to reform movements and the political transition to the Republic,
culminating in the establishment of the People’s Republic of China. It also addresses the
roles of the Chinese Communist Party and the Kuomintang, as well as the conflicts between
the two parties and the civil war that led to a transformation of the political system.
Furthermore, the article emphasizes the importance of studying history through multiple
perspectives in order to open up space for comprehensive interpretation—an approach that

is clearly reflected in this book.
Keywords: China, History, Modern Period, Historical Perspectives
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