n1sUszgulNdUawaIuUIDES=AUUININGNY

/A

A

asofl olo Un1sdnu bevo

NANIANHT WAILINITODNULILIAIBIAINETATIINANE

[ dJ a
Taamslionanuoive syaIngwsz 515 Heu
A STUDY OF CONTEMPORARY WOMEN’S CLOTHING DESIGN BY REFERENCE TO IDENTITIES
REPRESENTED IN THAI PHRA RAJANIYOM DRESSES
O A 1 Y aa 2
aywa d3a’ vaz oluiie ¥au Ayl

1laa a a 2 a o o .
uﬁﬁlﬁiyinIW NINIFINYINITTIND ﬂmzqmmwmmmym UVINYAUNYATATAT (nupon.y@gmall.com)

2

2.9 4 a a = a Y s .
HYIYATAI19158 (MAIBINGINITAIND AUZYATIUNITUINEAT UHIINGIQUNHATAITAT (anothaicsm@yahoo.co.uk)

unAnea

av g’/ d’ldo} 4 A = o A Aaa a Y
M3ITeATINNTngUseaen (1) LWﬂﬁﬂH"lgﬂlL’U“UﬂWiﬂﬂuu"]ﬂ@l WHANTIY HATAITUABINTTNIN

a

< Y a < a ] A 1 = o Y
Llw(’]fu"llﬂ\iFj‘llﬁIﬂﬂLﬂun!'ﬂLﬁ“ﬁulﬂl%ﬂiu‘ﬂ5$L1/]ﬁvl'ﬂEWI@ﬂ’]ﬁE]'ﬂﬂ!LUULﬂﬁﬂ\?!Lﬁ\?ﬂ’]ﬂﬁﬁiﬁ?NﬁNﬂ Iﬂﬂﬂ’]iclslf

v @

o a A = A J a o Y
# ﬂ‘klﬂ!"’llf]\?%ﬂvlﬂle§$§'l“]5ufJ§J (2) AN UUINITUNITOONUULIATOIUAINETASTINTNY Taen1s 1F

v o 4

a A ¥ A Yo o 7
ﬂ@lﬁﬂ‘kltl!ﬂlﬂﬁ“]gﬂvlﬂﬂWi$ﬁ%umJ tag (3) LW’E’]ﬁiNEﬂ!L‘UU (Model) mmmmzﬁu“luﬂmaﬂﬂ“lﬁvamaﬂymmm

a Y @ A 1 a0 o = Y = av
"]ﬁ]hl“lllEJWS%?WGBHEJMGlWL‘Wlﬂg’C'fllﬂ“]Jfﬂii‘)i‘)ﬂ!,!,‘]_l‘]_ll,ﬂiﬂﬂllﬁﬂﬂ1ﬂﬁﬂii’)uﬁuﬂ Tﬂﬂﬂ5$%1ﬂiﬂimiuﬂ15ﬁﬂy13ﬂEJ

Y a

Y 1 Y a ' & A ' Y A A Aa A o
18un gus Tnanguinwuesduedelulszmalne gadunngudus Tnamangantisnsey 18 — 35 1 $1uau

tY

awv A

& g A4 A g aw 9 !
24 AU FUYUUITuFIRUN N 1nTeNeN 19 1uN15398Y 52 N0 UAIENTAUNUINGN (Focus Group) LAz
aad I a ' aa a =
uppaeunw adanlnilumsiinsziveyamanadovas lumsinsgiveyanlsouiiou Taosmsulsdoya
oTwuNNgU #AaNITIVENUI A TanLIdUs Inaawgluuumsduingia weAnssunudean1snig
@& [ @ v A o A Aa a £y o A
gy 4 ngu nanawadws 14 3 3uuuy fe 1) Juumsduindiauaznganssuanudesmsmanldu 2) u
o Yt a Y a s A = o ' v
naams1¥¥Inveaduslan uaz 3) 03AszneUNIINITORNLLY NUAAIDINIIIANGNUAZAIINABINITVO
= v ' ° a o = < ' o a 1
qU5 Inadanan Teeausadwundus Inawuueissuedelulszmealneoonilu 4 nqu awiruad laun
1 A = A %,‘ 1 A A = 1 A a <Y =
1) nquanies soud laninargn ulanlvy wielimalulad 2) nquawiies yeud lyidouga A
a o v a I Y ' A =~ = L ' A a
Aalmusssuauduulszgndidinu 3) nquawiies ey duie @ lahies 4) nquaiies souAUN1
] = aa < A @ = 14 4 Yy 1 '
neue Noasz lumsudaseen Fusen leanugunismansvetesdlsznounimseonuuy laun 3151

1 o ¥ a a ¢ A @ o Aa a a
5139 srwaziBealumsanuas ag NuAd & tazadeaaeiui Naeandesnugluuumsdutiugia nganssy

'
o

Y o Y a a
Lm%ﬂ’J'llIG]’fNﬂ'lﬂ/]'l\iLl“V‘I“h’N“UENQ’UﬁTﬂﬂL“’l]HLu’EJLi ulﬂl%’ﬂiuﬂﬁﬁil‘ﬂﬁqﬂﬂ

o o o

4 ' ' v o o o a a o
AaneY: Lﬂ%i‘NLLMﬂWﬁﬁ%S?M?{Mﬂ, aAaNYA, AYINYT, Wf]?]ﬂjjllﬂ')’]llﬁ}f‘)ﬂﬂ'ﬁﬂ'muw%u

ABSTRACT
This research aims (1) to study the lifestyle, behavior, and fashion needs of consumers toward contemporary
costume design by using the identity of Thai royal dress. (2) to study the design guidelines for contemporary women's

apparel by using the identity of Thai royal dress , and (3) to create a model suitable for choosing the identity of Thai
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royal dress to suit contemporary women's costume design. The population used in this study is the “Generation Asia”
consumer in Thailand. The qualitative research sample are 24 female consumers aged 18-35 years. Research tools
include: group discussion (focus group) and statistical questionnaire were used. Analysis of percentage statistics in
comparative data analysis by data transformation for classification. The research found that it can divide consumers
by lifestyle modes. Fashion needs 4 groups the result is 3 types of dimensions; 1) fashion demand behavior 2)
consumer living background and 3) design elements. The research found that there are four attitude categories of
consumer in Thailand; 1) Urban/ Modern/ Future Technology 2) Urban/ Retro/ Traditional Contemporary 3) Urban/
Simple/ Natural 4) Urban/ Bohemian/ Adventure. It is linked to the aesthetics of the elements of design, including
the shape, texture, decoration, color, material, and printing. In line with the lifestyle, Those attitudes express their
behavior and fashion needs of the “Generation of Asia” consumers in Thailand.

Keywords: Contemporary Women's Costume, Identity Sign Systems, Fashion Demand Behavior
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E Printed.
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Value image.
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Personal

Fashion Tastes.

Personal

Fashion Tastes.

Personal
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Personal

Fashion Tastes.

Personal Favorite.
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Personal Favorite.
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