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ABSTRACT
The method of this study used questionnaire and in-depth interview for data collection from 107
Government Housing Bank personnel who was selected by convenience sampling. The statistics used for descriptive
analysis include percentage, mean and standard deviation. The statistics used for inferential analysis include
regression analysis (significance level .05)
The objective for study the effect factors of acceptance about identity proofing and authentication services

by Digital Identity method in Government Housing Bank personnel.
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The majority of participants were female with 31-40 years old, most completed bachelor degree and the
responsibility was support back office service. The study found 4 effect factors of acceptance about identity proofing
and authentication services by Digital Identity method include 1) the benefits of use 2) the ease of use 3) security and
4) risk.

Keywords: Technology acceptance, Security, Risk
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