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ABSTRACT

This study “Factors Affecting to Tendency on Intention of Use Service of Reverse Mortgage in Bangkok”
aimed to study factors that affect to intention to use Reverse Mortgage Loan in Bangkok, Thailand, based on Theory
of Planned Behavior. This study aimed:

1. To study the relationship among Demographic Data and Intention to Use Reverse Mortgage Loan of
people in Bangkok.

2. To study the relationship among Attitude Toward the Behavior of using Reverse Mortgage Loan and
Intention to Use Reverse Mortgage Loan of people in Bangkok.

3. To study the relationship among Perceived Behavioral Control of using Reverse Mortgage Loan and
Intention to Use Reverse Mortgage Loan of people in Bangkok.

The findings of this study were as follows:

The different demographic background affected to the different level of Intention to use Reverse Mortgage
Loan, only the aspects of Income Level which significantly correlated with Intention to use Reverse Mortgage Loan
at 0.05 level of significance, Acknowledgment of Reverse Mortgage significantly correlated with Intention to use
Reverse Mortgage Loan at 0.05 level of significance too.

Attitude Toward the Behavior of using Reverse Mortgage Loan (which consisted of Behavioral Beliefs of
Using Reverse Mortgage Loan and Outcome Evaluation of Using Reverse Mortgage Loan) affected to Intention to
use Reverse Mortgage Loan. The outcome was analyzed by Multiple Linear Regression Analysis. Attitude Toward
the Behavior of using Reverse Mortgage Loan was correlated with Intention to use Reverse Mortgage Loan at 0.000
level of significance when compared with 0.05 level of Statistical Significance (less than 0.05), which said that
Behavioral Beliefs of Using Reverse Mortgage Loan (Beta = 0.743) positively correlated with Intention to use
Reverse Mortgage Loan at 0.05 level of significance.

Perception of Behavioral Control consisted of Control Beliefs and Perceived Behavioral Control. The study
found that Perceived Behavioral Control of Using Reverse Mortgage Loan (Beta = 0.003), Outcome Evaluation of
Using Reverse Mortgage Loan (Beta = -0.044), and Control Beliefs of Using Reverse Mortgage Loan had no

statistical significant correlation.
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The results of this study indicated the opportunities for the Public Sector and Private Sector to use as
information to propose a policy to promote Reverse Mortgage Loan in Thailand, and be a guideline to improve
Reverse Mortgage Loan in order to harmonize with the context of Thailand, in addition to increase the business
competitive advantages of financial institutions, and lastly, to develop the solution for Aging Society Problem in
Thailand.

Keywords: Reverse Mortgage Loan, Aging Society, Theory of Planned Behavior
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CONSUMER BEHAVIOR AND MARKETING MIX FACTORS
INFLUENCING PURCHASE DECISION SOUVENIR
CONSUMER PRODUCTS IN CHACHOENGSAO PROVINCE
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ABSTRACT

This Independent study is objective for (1) To study the demographic ,consumer behavior factors and
marketing mix factors related to the purchase decision of souvenirs consumer products in Chachoengsao Province.
The target population used in this study was the consumer who had bought souvenirs consumer products in
Chachoengsao Province, which was infinite population. Therefore, a group sampling of 400 people was implemented.
A survey was used to collect information. To analyze the data, the method of descriptive statistics, which included
frequency, percentage, mean, standard deviation, and the method of inferential statistics, which was composed of
T-test, One Way Anova (F-test) and multiple regression analysis, were conducted.

The study found that the majority of the respondents of (1) The demographic factors including gender and
age, which influenced people to make the purchase decision of souvenirs consumer products in Chachoengsao
Province, had statistical power of 0.05. (2) The consumer behavior factors composed of objectives and frequency,
which influenced people to make the purchase decision of souvenirs consumer products in Chachoengsao Province,
had statistical power of 0.05. (3) The marketing mix factors including products, pricing and promotion, which was
related to the purchase decision of souvenirs consumer products in Chachoengsao Province, had statistical power of
0.05. The most influential factors were products and promotion and the least influential factor was pricing. They had
predictive power of 43.70%.

Keywords: MARKETING MIX FACTORS, PURCHASING DECISION, SOUVENIR
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ABSTRACT

The objective of this research was to study non-performing loan (NPLs) problem of Government Savings
Bank (Buriram Province) and the preventive action guidelines for non-performing loan (NPLs) problem of
Government Savings Bank (Buriram Province). The research method was the collection and analysis of primary data
and secondary data using Strategic Management Process theory to find the preventive action guidelines for non-
performing loan (NPLs) problem.

The results of this research showed that: 1) non-performing loan (NPLs) problem of Government Savings
Bank (Buriram Province) is caused by the nature of business, the external factors of the bank, the internal factors of

debtors, and the internal factors of the bank respectively; 2) the preventive action guidelines for non-performing loan
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(NPLs) problem were to focus more on banking credit analysis, cautious debt collection system, and regular follow-
up with customers, by creating operational plans specifying job responsibilities, scope of works, plan details, required
training, and follow-up result on operational performance of customer classification, customer relationship
management, service differentiation, worthiness build-up, and the addition of service channels; 3) the success factors
were the accurate analysis of organizational environments, skills and abilities of employees and work teams, effective
communication, and efficient problem solving; and 4) contingency plan must include regular analysis of
organization’s internal and external situation, routine employee performance appraisal and development, and proper
manpower planning.

Keywords: non-performing loan (NPLs) problem, preventive action guidelines for non-performing loan (NPLs)

problem, Government Savings Bank
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ABSTRACT

The study of the problems of the trend of the reduction of ATM fees of the GSB. Objective to study 1) the
causes that affect the reduction of ATM fees, 2) customer financial service behavior, 3) the marketing mix factors
affecting the selection of ATM card services and 4) guidelines for increasing income in other areas to replace the
ATM of the GSB fee. Collect data using questionnaires from 399 samples. The study indicated that ; during the past
5 years, respondents used the service at the ATM of the GSB to avoid paying fees,the samples have more behavior
in using financial transaction services via mobile phones and reduce travel expenses. The way to increase income
instead of ATM fees are; 1. Pull Strategy to encourage customers to pay more attention through GSB's MyMo
application. 2. Push Strategy to introduce products and services of the Government Savings Bank to all channels and
3. Strategy to develop payment channels through the MyMo application to have greater potential to reach customers
thoroughly.
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ABSTRACT
The objective of this research was to study consumer attitude towards marketing mix in terms of 1. Product,
2. Price, 3. Place, and 4. Promotion and the influence of attitude towards marketing mix on consumer purchase
decision for preserved pork sausage products in Bang Pa-in District, Phra Nakhon Si Ayutthaya Province. This study
was a quantitative research. Data were collected from a questionnaire. The sample of this study was 385 consumers
who have ever consumed preserved pork sausage and lived in Bang Pa-in District. The sample was selected based on

a simple random sampling. Later a convenience sampling was used as the sampling method. Data were analyzed
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using descriptive statistics. Multiple Regression Analysis was used to determine the relationship between variables
and to test the set hypotheses.

The results of this study indicated that attitude towards marketing mix ( Product, Price, Place, and
Promotion) did not influence consumer purchase decision for preserved pork sausage products in Bang Pa-in District,
Phra Nakhon Si Ayutthaya Province. This was possibly because marketing mix strategies were designed in similar
manner as other brands, resulting in lower level of consumers’ participation and purchase decision. Consumers mostly
bought the products due to familiarity as well as all brands had similar marketing mix model.

Keywords: Similarity, attitude, purchasing decisions
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ABSTRACT

The purpose of this study is to find the ways to increase sales of unpolished rice product of ABC brand rice
in modern trade market. By qualitative study, the secondary data were collected from researches and articles related
to the unpolished rice subject. The decision behavior of consumers to buy unpolished rice were collected through
primary data by interviewing the target groups of consumers, staffs in the sale shops and also the brand manager of
the unpolished rice products, including the survey of selling areas of the unpolished rice products. Finally, the data
were analyzed according to the theory and the alternatives were created through the selection process by scoring
criteria from the study.

It was found that the most rated choice was the Value Added, by adding value to the brand and increasing
more benefits to the consumers whether the functional or emotional benefits in order to build long-term relationships
with the consumers. These strategies should be implemented to create indicators and the further action plans.

Keywords: unpolished rice, ways to increase in sales, modern trade market
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ABSTRACT
The purpose of this study was to find the factors in increasing return rates of returning products of
consumers to the organization. The organization has run business related to sell products online which consists of
clothing, shoes and jewelry. This research collects internal information on the return of products from consumers

from the organization to determine strategies, analyze the causes and find a solution for solving issues. This research
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studies on sample group researched during the period from January until September in 2018 which has a total of
1,697 returned product. The result of this research indicates that the cause of returning products mostly is the quality
of products that consumers receive does not meet the customers’ expectation. The amount of 684 orders accounted
for 40 percent of all returned products. The problem arises from examine random quality of the product, no
qualification tests or quality tests product after production. The same products have different characteristics in terms
of color or quality of raw materials. Therefore, these cause problems that the quality of products that consumers
receive does not meet standard. This study also found the cause of the returning products from unsuitable size of the
products. The total number of orders is 523 and accounted for 31 percent of the total return. This problem causes by
the size of the product that consumers receive which does not reach standard of manufacturing. The size is too small
or too large and does not meet the standards thus causing consumers unable to wear products. This study determines
methods for solving problems to the organization and specifies the appropriate strategy for solving the quality of
product problem. The strategy is the quality control strategy (Quality Control or Q.C.) which will be applied in
quality control since manufacturing until delivering quality products to consumers in order to create customers’
credibility while preventing problem of poor products send to the hands of consumers.

Keywords: Product returning, Product quality, Quality control
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. Unstandardized Coefficients Standardized Coefficients Sig.
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B Std. Error Beta t
LRGN 0.910 0.298 3.052 0.003
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MUNTLUIUMST 0.379 0.109 0.358 3.462* 0.001
fumsUfauniug 0.148 0.120 0.132 1.234 0.219

R Square = 0.445, Adjusted R Square = 0.431, F = 34.141 (Sig = 0.00) *Significant level at 0.05
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. Unstandardized Coefficients Standardized Coefficients Sig.
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B Std. Error Beta t
AN 2.871 0.270 10.624 0.000
Muiassratse Tond 0.126 0.094 0.157 1.343 0.182
MuUNTZUIUMST 0.124 0.099 0.160 1.252 0.213
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R Square = 0.153, Adjusted R Square = 0.134, F = 7.736 (Sig = 0.00) *Significant level at 0.05

a 4 a v W ' Y J @ @ 1
Nﬁfﬂi')l,ﬂi1$°ﬁfﬂﬁﬂﬂﬂ’E]fJW\TW'kj‘U@Qﬂ??ﬂJﬁMWHfiZ“ﬁ'E]Nﬂ??ﬂmﬂlléjﬂﬁlu@\iﬂﬂ'ﬁﬂﬁﬂﬂ?u@'ﬂwuﬁﬁ]

J Y Y= 1 Y o 9 J Y o Y Y o 9 '
ANT AIUANNIAD wunihdeanuiaudsluesans mummmqumaiuuﬂﬂa ATUANUUALLEITS I
yana suanudandiyanatungu uazauanudandisyninnguliaunsonensalnnugniudesadng

auauianld dwaasluaisian 4

I

Fugnsii 2 Fonaw w.a2s62 Wt 1003 ialao Wadininerds winInedenensai lno



a

U I ‘ :( : msdszgninauena I e TR IZALYIA

asei 14 Umsdnm 2562

A13199 4 HAN15IATIZHNTIADBITINYYBIANUFURUT 5T I ANNTand ueeAnT TuAugniURD

s Y Y=
BIANT ATUANNIAN

. Unstandardized Coefficients Standardized Coefficients Sig.
auly
B Std. Error Beta t

LRGN 3.972 0.291 13.627 0.000
mmemﬁama“luyma -0.092 0.136 -0.064 -0.675 0.501
ANudandIsynieyAaa 0.016 0.163 0.010 0.100 0.921
AnuIALdayAnanuNgw -0.001 0.192 0.000 -0.007 0.994
ANMUIANETZHIINGY 0.148 0.16 0.119 0.924 0.357

R Square = 0.014, Adjusted R Square =-0.017, F = 0.45 (Sig = 0.77) *Significant level at 0.05
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. Unstandardized Coefficients Standardized Coefficients Sig.
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B Std. Error Beta t

AN 3.800 0.352 10.801 0.000
anuiaudaneslulnaa -0.170 0.164 -0.097 -1.039 0.301
ANuIANdITZHINYAna 0.063 0.197 0.032 0.319 0.750
Anudaudiyananungu -0.170 0.232 -0.101 -0.732 0.466
ANNANdITEHINeNgN 0.327 0.193 0.215 1.691 0.093

R Square = 0.029, Adjusted R Square =-0.002, F = 0.94 (Sig = 0.44) *Significant level at 0.05
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. Unstandardized Coefficients Standardized Coefficients Sig.
auly
B Std. Error Beta t

LRGN 4.189 0.260 16.119 0.000
mmeﬂué'amtfluyﬂﬂa 0.066 0.121 0.051 0.543 0.588
ANudandIsynieyAaa 0.085 0.145 0.058 0.583 0.561
AnuIALdayAnanuNgw -0.083 0.172 -0.068 -0.486 0.628
ANMUIANETZHIINGY -0.092 0.143 -0.082 -0.642 0.522

R Square = 0.017, Adjusted R Square =-0.014, F = 0.55 (Sig = 0.70) *Significant level at 0.05
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ABSTRACT

The objectives of this independent study are to study problems that result in the decision on purchasing Non
Performing Asset (NPA) of the Government Housing Bank (GHB), and to study and evaluate the choices in
formulating strategies to systematically solve the problems on sale of NPA of the Bank.

The in-depth interview with samples who were 15 clients (who contacted the Bank in order to purchase
NPA of GHB), it is found that the factors which are used in purchasing NPAs of such samples are personal reasons,
location, price, property condition and promotion.

The factor that has an impact on purchasing NPA is the lower price of the property of GHB comparing to
others; the promotion of 0% down payment for 2 years, and in case of gross purchase, the buyer can make changes

to the property prior to transferring an ownership in NPA, and opportunity to make profit in the future.
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ABSTRACT

The study of Methods for Increasing Service Efficiency of Debt Restructuring Bangkok and Adjacent Area
Department, Government Housing Bank aims to study the level of the satisfaction which affects service quality and
to suggest guidelines for the development of debt management services to be more efficient.

A sample of 200 was selected by accidental sampling from people who were received services at the debt
management department. In this study, questionnaires were employed as a tool for data collection and 3 in-depth
interviews for additional information. Data were analyzed by using statistics, frequency, percentage, mean, standard
deviation and analyzing One-way ANOVA, Multiple Regression and Design Thinking relationships.

The results of the study found that most of the samples were female accounting for 57.9 percent; aged
between 36-45 years old accounting for 32. 7 percent; marital status accounting for 45. 9 percent; bachelor's degree
accounting for 52.2 percent; employees of private companies accounting for 34 percent; monthly income 15,001-
30,000 baht accounting for 52.2 percent; the period of being a customer with the Government Housing Bank for 6-
10 years accounting for 30.8 percent; the loan amount 500,001- 1,000,000 baht accounting for 33.3 percent; the
number of days overdue not more than 90 days accounting for 38.4 percent; using service by requesting to compound
a debt settlement to installments accounting for 54.7 percent; the frequency of service requests every 3 months
representing 26.4 percent and every 1 year accounting for 26.4 percent; the most influencer in using service is their
ownself, accounting for 79.9 percent; receiving the service on working days since 21 to the end of the month,
representing 37.7 percent; the service period is 08.30-12.00, accounting for 43.4.

The results of the relationship analysis of marketing mix factors in different services resulted in different
levels of perception of service quality. It was found that there were only 6 aspects from 7 aspects in marketing mix
services; creation and presentation of physical characteristics, process, product, personnel and marketing supports
have influence on the service quality's perception with statistical significance at the level of 0.05, in the same
direction, while the price of influences affects the perception of service quality with statistically significant level 0.05
in the opposite direction. For marketing mix factors of service channels , there was no significant effect on the
perception of service quality.

Keywords: service quality, marketing mix factors in service, Compound a debt
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ABSTRACT
This study aims to investigate officers' satisfactions towards Marketing Compute System (MKC) of loan
services provided by Government Housing Bank's Metropolitan Business Unit as well as to seek some
recommendation for MKC's improvement to increase service efficiency. The samples of this study are 300 GHB's

officers and contract officers who are responsible for loan services in the Bank. The purposive sampling method is
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applied in this study. The instruments used in this study include 1) a questionnaire to elicit the data which is analyzed
in the forms of Frequency, Percentage, Mean, and Standard Deviation. A multiple linear regression is also applied to
test the hypotheses of this study, and 2) an in-depth interview to collect the qualitative data which are then analyzed
by coding approach and a fishbone diagram.

The study reveals that the Usefulness factor (Beta = 0.616) is the most influencing factor towards the Bank
officers' satisfactions on the use of Marketing Compute System. Also, a system navigation factor (Beta = 0.376) is
the most influencing factor towards an easy-to-use way of Marketing Compute System. The last factor that most
influence the use of Marketing Compute System is visual factor (Beta = 0.596). The interview method is also used in
this study. It shows that. There are many other factors which influenced the Satisfactions such as the Task-technology
fit, lack of manual, data quality and internal communication.

Keywords: Marketing Compute System (MKC), Satisfaction
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ABSTRACT

The objective of this study aimed to investigate the factors affecting the satisfaction of online financial
transaction services via mobile application of Government Housing Bank (GHB ALL). Researchers collected data
by using 200 questionnaires. Data was analyzed with independent t-test and one-way analysis of variance for finding
out the relationship between demographic, behavior and innovative characteristics with the satisfaction of online
financial transaction services via GHB ALL. The factors associated with satisfaction of online financial transaction
services was evaluated using multiple linear regression analysis with significant level at 0.05.

Results: Most of samples about 52.8% were female. About half of sample (52.4%) were aged between 31
and 40 years. More than one-third of them (36.8%) were single. Nearly half of sample were graduated with bachelor
degree and were civil servants or employees of state enterprises about 47.6% and 45.8%, respectively. Personal
income of sample was ranged between 25,001 and 30,000 Baht about 37.8% of sample. Furthermore, the results
indicated that the behavior factor of online services via GHB ALL was differ from financial transaction behavior for
shopping online and for working or doing business (with p-value = 0.004 and 0.009, respectively). Innovative factor
had significantly affected on the satisfaction of GHB ALL online services with B=0.195 and p-value =0.032).
Considering factors of relative advantage, complexity and observed ability, all of them were positively associated
with the satisfaction of GHB ALL online services (with B = 0.195; p-value = 0.032, B = 0.154; p-value = 0.046 and
B = 0.154; p-value = 0.046, respectively).

Therefore, online financial transaction services via mobile application of GHB make more convenience
towards bank customers than the conventional services. Moreover bank managers should support and develop the
online mobile application which is easy to use for every devices and every operation systems. The instructions for
using online application should be provided in easy forms and many ways for increasing the knowledge and readiness
of users in actual use on GHB ALL, which will allow users to access all services and make more confidence for users
in experience of new innovations.

Keywords: Satisfaction, Government Housing Bank, Mobile Application Banking (GHB ALL)
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(p-value < 0.001) YNNTTBAIAYNIIEADA P-value < 0.05 ANAITIN 3
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M1319% 2 wamsifSeunsuanuuanasluszauanuaamundiradonuawe la lums ldusmsau

%84N19 Mobile Application Banking (GHB ALL) Suunmuanyazlsznnsmans

dnvazlszannsmans t F p-value
1) Wel PY/MYA 1.585 - 0.115
2) 91y 3ZHINNGY - 0.608 0.064
3) AN UMW FLHINNGY - 1.038 0.000%
4) SEAUMIANY FENINNGY - 1.355 0.054
5) 91BN ILHINNGY - 4.695 0.126
6) 318 ladvAo U FEUINNQY - 1.584 0.195

A o

* Udd Ay Nada p-value < 0.05
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. - p-value
JTAUMSANEN
1 2 3
1) Tera 1.000 0.000* 0.000%*
2) dusd 1.000 0.031*
3) vie/men3e 1.000

* The mean difference is significant at the 0.05 level.
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<0.05 luvmzidnyuzns ¥ Uszinnveagsnssy (F = 6.217, p-value = 0.017 ¥o3nun 1915015 Mobile
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ALL) uanANnu g Nulisd 1Ay nNadanszay P-value < 0.05
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Banking (GHB ALL) me@]Nmﬂmﬂ/nﬁiﬂiiaJmmuﬁx'ﬁmﬂumﬁ%amwauﬁﬁwmaﬂullau (p-value = 0.004)

ag ‘Vn‘ﬁﬁﬂiiJJﬂﬁNu“ﬂLﬂﬂ’Jﬂ‘Uﬂﬁ“ﬂN?uLLﬁ ‘ﬁﬁﬂ%@lN 9 (p-value = 0.009) 0819 Bdn Vl?\iﬁﬂ@l P-value <

0.05 G]NJGITiN‘V] 5
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AT NN 4 Waﬂ'ﬁ!‘lﬁifJ‘]JWIfJ‘]Jﬂ'J'IiJlW]ﬂﬁ'NGlui$ﬂ‘]Jﬂ'J']3JﬂﬂLWu1ﬂﬁ\1Wﬁﬁﬂﬂ'ﬂuWﬂW'ﬁ]ﬁlﬂiuﬂWi1‘]5“]J5ﬂ1iw1u
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MungAnsIIMsIFau F p-value
1) szeznalumslFau ILHINNQY 2.664 0.173
2) anwualumslfa ILHINNQY 2.343 0.075
3) danvazmsldan Usznnvesgsnssy FENINNGH 6.217 0.017*

A v oo W

* ITedAYNNaDa p-value<0.05
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M3 5 wamsfSeuiioununAna19318g A28 Fisher's LSD Tuszauanuaamiuidinanonuiia

wolalums1FuSmsrhugeean1a Mobile Application Banking $1tunmuanyaems 14au

.o N p-value
anparmslFnu Uszianveassnssu
1 2 3
. ~ 2
1) MEINTTUNNMIRUNUIY 1.000 0.004* 0.009*
o A AA @ { a i L4
2) /higsnssumsRuinernumsseviedudiiiuesn lail 1.000 0.529
3) MFINTTUMIRUNALINVMITNNUUASFINIAN 1.000

* The mean difference is significant at the 0.05 level.
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P3N IZTOABEITINY (Multiple Regression Analysis)
= A Y2 1 a a o o ' ' = v
HAMSANEIAINAITI9N 6 uaasldiriun answamssonsuuianssudinanonnuiane laluns 19
UINISHIUBBINIG Mobile Application Banking(GHB ALL) ¥948 1905015 lugadnyuzilsz TeaiiFa
nfFoufien (B = 0.195, p-value = 0.032) ANNGITINTUFOU (B = 0.154, p-value = 0.046) LA AMANHULAINITD
Funa'ld (B = 0.422, p-value < 0.001) HanuduiusmuInsuanuiane lalums IS msrureana Mobile
Application Banking(GHB ALL) U84 élﬁl%}ug 13 Mobile Application Banking ﬁﬁﬂﬁ1ﬁmﬂ1@ﬁaaﬁizﬁlv 0.05
Tuvagh puanyuzdiuld (Compatibility) (B = 0.088, p-value = 0.257) uagnaanyuzamsonaaod 14 1a
(B = 0.120, p-value = 0.104) HanuduwusiFavinsuauiane 1alun13 19U5 MM 1U%0IN19 Mobile
Application Banking (GHB ALL) 40371513013 0613 hifhieddngmiesadanszav 0.05 luvazi gudnvagi
1917114 (Compatibility) (B = 0.088, p-value = 0.257) tagAManNHU @ INIT0NAADI 1 14 (B = 0.120, p-value =
0.104) InnuduiiuiiFauinsuauiane 1aluns 1903015 Mu¥0IN19 Mobile Application Banking (GHB
ALL) vof{l5usms ed 1 liihiedvymeadanszey 0.05
Y v A o = Y a 1 1 . . . .
agl1dn tvehdewanuanuiisnelalums 19U3msriugean1a Mobile Application Banking (GHB
o o o ] ¢ an o
ALL) vesalsarumseeniuninnssudigaunmsne1nssiniedna Multiple Regression 1ag3smsiuduay
PONANNINATAIMVY Stepwise 1o a9 Tuaman sneInIiNUN aandsarumssensuuianssu 1dun
audnvaglsz TeniFulSouiiou auanyuz i 1d pudnyazanugunndudou puanyuza1msn
] o o v a = Y a ' ' .
naaodlyld uazquanyuzannsaduna’ld aunsoesureauiane 1o luns 1903 nsHILBINI Mobile
Application Banking(GHB ALL) mawﬂ%’u’% 113 Mobile Application Banking (GHB ALL) 1#3evay 70 iWollSuud
femmanduiuingga awnsaeduieanuiiane laluns 1915 nsrusean1a Mobile Application Banking

(GHB ALL) ﬂl@ﬁﬁﬁ%ﬂ%mi Mobile Application Banking 1#%ouay 69

{ a 4 @ o @
A159% 6 HEAINANITAUNTIENNITOADDULUUN )] (Multiple Regression) QMANHULNTIONTUUIANTIY

lignsnaneanuiane lalums19u3 m3srugean1s Mobile Application Banking (GHB ALL)

anunanelalumslyuims Collinearity Statistics
B t p-value
Mobile Application Banking Tolerance VIF
A1M99 (Constant) 4.771  5.450 0.000

Yodeandnyazvaauinnssu

1) U5z TeniFanlouiion 0.195 2.162  0.032* 0.311 3.220
2) 1ihduld 0.088 1.137  0.257 0311 3.220
3) ANNGIBINF DU 0.154 2.005  0.046* 0.284 3.520
4) aunsonaaedlyla 0.120 1.632  0.104 0.302 3312
5) annsadauna’la 0422 5718  0.000% 0.325 3.079

R Square =0.701 Adjusted R Square = 0.692

S o

* Piod1AYNNADA p-value <0.05

Fugnii 2 Fanaw w.a.2562 Wi 1055 ialao Wadininerds winInedenensai lno



a

msdszyminanenanIteiuninfneszAuNA

asei 14 Umsdnm 2562

5. myoalaneawa
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