@ msvszyaninavenanIsssavinnning

FEDERATION

A5 o UMsAnNY b&be

Padehfinanennuashso@eduniuanioniumuuduamunsuvesuslanly
DIUNNHTIUAT
Factors Affecting Intention to Purchase Women's Fashion Clothes from Shops on
Instagram of Consumers in Bangkok
v Qw U a
aIAFHI aUNIVYLDIY

NANGATUIMITTINIUMITUNA AWLUIMITTIND UMIINGIGENFUNW, Sarunchana.limp@bumail net

U |
UNAAEd
=2 o Ao s A a 4 Y J v Y9
ﬂ'liﬁﬂ‘]‘:l'lﬂﬂ‘]]l!il')@li!ﬂié‘ﬁﬁ\iﬂ L‘V‘If]'Jlﬂi'lgqriﬂ']'lilul']’f]'l\ili]alutlﬂiuﬂ NITTUIATUTIA LUASHUNTN
v

X 9

v k4 v
nansusindinadonuaclagerdoduldudas vinfuduuduanwnsuvesdus Tnalungunnunmiuns

Y a - 3y

@ 1 dq Y = A 44 A g < = Yy v a 9
a1 lFlumsdnuine dus Inangededurdudainniumvusuanunsylungunnuiiiuns Taely
ag U @ i o 4 A Aq 9 =2 A Ao A A vy
AMIGUAILEIDUIZI 14U 400 105 0eilenIFlumsAnyfeuuaeua Rl NUFede Ids
I 0.879 HAZINIATIIABUANUINLIATIWBUTHDIINANI 1A adan 15 Tumsimszideyaiiiosdy
A aaa Y 1y A ~ Aaaa Y a A ¥
Ao adamanssaun ldun mfesas Aunde dawdeuuunasgiu uazadmdasieds nlslumsnaaon 1dun
MIINTIZHANNITNOADOUTINY

' ) s o Yy A o 2 ' H 4
Waf‘ﬂiﬁﬂ‘]&lTWll'J"l ﬂ’nu'l’s’nﬂuumtm NITIUIATUIIN Lm3ﬂmﬂ1WWaﬁﬂm“ﬂﬁﬂﬂﬁﬁﬂﬂ??uﬂﬂiﬁ]‘%ﬂ

Q a

]
3 =

A 9 o ~ 9 Y a = ) aa
@R UNTUFATNINTIUMVUDUAAULNTN 081N NUBT AN INTDATN 0.05

5]

o o w

v s v Yy A o o yq X
AaINEY: ﬂ’mJVl’J’JNGlﬂﬂlmuJiuﬂ, NITIVIATUIIN, AUNTNNAANTUN, ﬂ'J"IllﬁﬂGlﬁ]GIﬁ‘)

L]

ABSTRACT

The objective of this study was to analyze the influences of brand trust, perceived price, and product
quality on the intention to buy women's fashion clothes from shops on Instagram of consumer in Bangkok. The
samples used for the study were consumers who bought women's fashion clothes from shops on Instagram in
Bangkok. The 400 respondents were selected based on purposive sampling. The research tool was questionnaire
with a total reliability coefficient of 0.879 and the validity of the content revised by the experts. The descriptive
statistics, such as, percentage, arithmetic mean and standard deviation was used to analyze the data and inferential
statistics used for hypothesis testing was multiple regression.

The results indicated that brand trust, perceived price and product quality had a statistically significant
impact on consumers’ purchase intention of women's fashion clothes from shops on Instagram in Bangkok at a
statistically significant level of 0.05.

Keywords: Brand Trust, Perceived Price, Product Quality, Purchase Intention
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