2

% % . @ ' msiszyaninavenainIdessavinnning
/ FEOERATION > ,
0//ﬂl\\\\ A5 o Un15AnY o

ﬂ'J1NEﬁ»lWuﬁﬂ®ﬂ1§ﬂﬂﬁucli]!ﬁﬂﬂ°lﬁ)ﬂi°’ﬂ‘t!’dﬂ]flTW nsmmmuuuﬂsmuammw

o
e
Q
=D.
b=J)}

V231N 119 Ine)sziudy 160 ()
Correlation Factors Related to Customers’ Health Insurance Buying Decision Case Study of
Health Insurance Plans of Muangthai Insurance Public Company Limited

aa [ [ d a
MNITIU ‘ﬂﬁ]uﬂ]l uasfnaun ‘IJ%GIK]J]W]Z

A a o A A o ~ a a o Y .. - .
11Ii‘Vi1§‘]§iﬂﬁ]ll“l’iW‘]Jﬁ!°‘V]ﬂ NANIFINITIANIT AMSVINITTIND N“I’H'J‘V]fﬂﬁﬂ‘ﬂﬂﬂ1ﬁﬂ1|lﬂﬂ, thitiwan.ha@gmail.com

UIMIFININMITUGIA NGUIAMINITIANT AMZUTHITEIND UMIINGIABNONIIAT NG, supasan_pre@utee.ac.th

% i
YN
=2 Ao Y Xa l A =2 o Ao v o Jd v A = ‘i’ @
msANITeAs sillianuysmnaemsanlasenianudmiusaemsdaduladenyolsziugunm
~ o Ao oA v o o w A o A o o
nsdiAnyIUDYsEAugUaIN vesusEM e Inedsziuse $10a (umww) lemswaunaas sz iu
A o I { 1o ' y o
quamvesusenldiluldawanudesnsvesgniliuiniiga nquatediesnlslumsany Ae yanana 'l
v H k4
winuusEmenyu H151wms mihifivesntiienusgianng 4 inedersziuguain $1uau 387 Ay
3 4 < 1 ¢ L ¢ aad a ¢
TaglgunuaeuoniluniesiiolumsinuveyaruuuudeSuvespinaseu laiadanldlunmsinszivoya
' ! d‘ \ \ d' ! d' 4 a t&’ 1 3 ] a
18un Arnwd mfesaz Annde driudouuunasgiu essiotoyaiiosduveinguaiegns Msinizy
v o Jdo @ aa . a 4 =
anuduusalsdu daulsamuaieana Chi-Square tazmidATIzRANLLTUSIUMAUREI One-Way ANOVA
d o 4
NzAunMFRIY 0.05
namsan Ny gaounuuasuaudn luaiilumsvde engegluaig 36 - 40 1 msdnuigegang
Tuszdulaandt edwminanuisn aomnmansasieldmdededeuuinnt 55,000 vmiuly i
H Y H
Y3 / 3a1 adaamsi lasunnmsihau fe Usziudian uenviniimsnaaeuihiodiulszaumsaaiaiil
' v a A X Y ' v 3 9 A Ay o a v
nanomsaaduladenaelsznuguninlunmiiuegluszaumiudlsediass e auminauusmsuazaiu
ms IS ms daumamsnageuauuAg Ieaqy fuwe’luil 1) e1g/ 013/ aonmeansa/ wldmdvde

=

1AoU LAY mmumﬂumamm llﬂ”ﬂiJﬁllWu‘ﬁﬂ']J'Wi]@]ﬂiiuﬂ1ﬁla@ﬂcﬁﬂﬂi”ﬂuﬁﬂlﬂ1w mumﬂawﬁﬁw%w

fa))

o o o @
Gl'f]ﬂ’]iﬁﬂﬁuiﬁ]iuﬂ’]i%ﬂﬂizﬂugmﬂqw 2) 'f]’]G]fW /[ ADIUMNTUT Llﬁgﬁ']ﬂvlﬂLﬂaﬂﬁﬂlﬂﬂuuﬂ?’lﬂﬁﬂwuﬁ U

a A X o Y # X o Yy A 1A
Wﬂﬁﬂii11ﬂ'lﬁLa@ﬂG]fﬂﬂﬁ3ﬂuqellﬂ’]Wﬂ’]u'JﬁQﬂigﬁﬂﬂﬂluﬂqﬁcﬁ@ﬂﬁzﬂuqmﬂ’lw LUae 3) i’]ﬂ]lﬂ!ﬂﬁﬂﬂﬂ!ﬂﬂu

v o dw a 4 o Y o v A o ' a JY 1 aa
flﬂ'nllﬁllwuﬁﬂUWQﬁﬂiillﬂ’ﬁla'ﬂﬂ%aﬂigﬂuﬁmﬂjw ﬂ'nﬁ]1u3uﬂ11ﬁE]“]Jigﬂu’qsllﬂ’]Wﬁ'JuNaﬂ'ﬁjLﬂi']gﬁﬂ'c]ﬂﬂjﬁﬂ@]

=

4
One- WayANOVA Wq%ﬂiiﬂﬂﬁmﬁlﬂ%’f)‘ﬂi ﬂuﬁmmw ﬂWuUﬂﬂﬂﬂfl’OVl‘ﬁWﬁﬂﬂﬂWi adulalumsayorlsziu

o w

ﬁ‘llﬂW‘l‘ﬂﬁNﬂu Nﬂﬂﬂﬂﬂmuﬁﬂﬂ%%ﬂﬁ?uﬂi”ﬁuﬂ15ﬁa1ﬂlliﬂ1i1/lb1m!.@]ﬂﬁNﬂu RN ﬂﬁ1ﬂﬂmi°’ﬂll 0.05

v 9 W 3 Y Y =
Gl'llINaﬂ']iﬁﬂ‘}ﬂW‘U’J'] ﬂ%i]El‘l/lﬁ1ﬂﬂluGlufﬂiﬁﬂﬁui%!ﬁ@ﬂ%ﬂﬂigﬂuq"l}ﬂﬂﬁlﬂﬂ ATUHNUNINIUUINITUDS

Y a ] @ = v A =2 o 79 ¥ Y = A o d 9
ATUNITUINIT wuwummummmNﬂ%ammmiﬂymaﬂiﬂwuiwgﬂmuazmam%ﬁm “Ll']ul’J’JNGli]
A A vy 2y " a a 3 3 Y
L‘Bﬂﬂﬁ]h],ﬂuﬂgﬂﬁliﬂﬂiﬂ\‘lﬂ"lﬁullﬁllﬂmmuhlllQQUWﬂLLﬁ%S’JﬂLS’JLﬂHﬁH

o o U

v 1 v A tj’
AaNLY: ﬂizﬂuqmmw, muﬂimwwmmmﬂ, ﬂ']i@lﬂﬁurl‘ﬂla@ﬂ"]fﬂ

TUNGAFUAT om FINIAN W.A.lodam Wi 537 alay UmAaINeNay NmIINeNanTIan



N

@ msiszyaninavenainIdessavinnning

A5aH o UMsAny o&ber

N
Z

7l

ABSTRACT

The objective of this research is to study the factors which related to customers’ health insurance buying
decision. The data is drawn from a case study on existing health insurance plans of Muangthai Insurance Public
Company Limited which was conducted for the purpose of developing health insurance products that best align
with our customers’ needs. The sampling group for this study comprises of ordinary persons, private company
employees, government officials, state enterprise employees, etc; who used to buy health insurance a total of 387 persons.
The questionnaire used for data collection was disseminated online via Google Form. The statistical tools used for
data analysis in this study include calculating frequency distribution, mean, and standard deviation to describe the
sampling group and analyzing the relationship between independent and dependent variables with Chi-Square Test and
one-way analysis of variance (One-Way ANOVA) at O = 0.05 significance level.

The outcome of this study shows that most questionnaire respondents are married women without children
between the ages of 36 - 40 years old, who are currently working as private company employees and have
bachelor’s degree as the highest level of education. The average salary of sample is 55,000 THB or higher. Most
have access to the government’s social security scheme as part of their employment benefits. Furthermore, the
service marketing mix variable deemed most influential (rated as “strongly agree”) for making health insurance
buying decision among this group is insurance agents and the insurance services provided. As for the result from
hypothesis testing, the following conclusions can be drawn: 1) Age / occupation / marital status / average monthly
income and number of children in the family correlate with health insurance selection and buying behaviors under
the aspect of the person(s) influencing health insurance buying decision. 2) Occupation/ marital status and average
monthly income correlate with health insurance selection and buying behaviors under the aspect of the purpose of
health insurance buying and 3) Average monthly income correlates with health insurance selection and buying
behaviors under the aspect of the amount of insurance premium. As for the result from one-way ANOVA on health
insurance selection and buying behaviors under the aspect of person(s) influencing health insurance buying decision
at statistical significance of 0.05, the opinions on the service marketing mix variables among the sampling group
were not different.

From the study, the most important single factor that can influence customers’ health insurance buying
decision is the insurance agents and the insurance services provided, which include but does not limited to
insurance agents being responsible and proactive in protecting customer’s interests, insurance agents being honest
and reliable, and the insurance claim process being simple and expeditious, etc.

Keywords: Health insurance, Service Marketing Mix Variables, Buying decision
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