@ n1sUszgudNduawaoUIDIUUANANYIS=AUG6G

FEDERATION

ason b Unisidnuw &b

tadeduavilszaumamsama (7Ps) Niinanemsanaulaaenye
(%) ¢ A o v (% [
IﬂﬁﬂWﬂN@ﬂf’)‘ﬁ]!]ﬂﬁluﬁlQ‘ﬂﬁﬂﬂEQE‘VI‘WN‘ﬂ]uﬂﬁ
Marketing Mix Factors affecting the Buying Decision of
Huawei Mobile Phone of Consumer in Bangkok Province

HUANG JIELONG

l o a a a o
WnAneSyan In auzuSmsgsnauninedenomsa lng 9. nganna 10290

email: 13878198932@163.com

UNAALD
2

eniinus il faguszasdiiednysyaunansznuvesdIulsyaun1IMIaaIa (7Ps) NliNaReMS

A 2 o Jdo 1 P &2 o o
@ende InsAnnisuegnm lungunnumiuns Famvuaveuwatlasednilszauniimsnain 7 Jsens

a

' [ J 1 o 2 1 @ ] '
m]:Y’%}!!,f’l waanwal a0 Ui 5191 15 Tuyu unaa ﬂi“’ll'J‘LJﬂ?illﬂ“’ﬁ\i!.!'Jﬂi.%}E]JJ‘VINﬂWEJHWW ﬂﬁil@]’J’E)fJNﬁ@ﬂﬁiJ

°

ﬂﬁ)'l%TL!’Ju 385 ﬂ‘Ll'VllJ']Gl(’]ﬂJiﬂii%1ﬂ51u11/liﬁw1/lllﬂﬂ@ﬁ’)!’)ﬂﬁluﬂiﬂﬂwdl Gluiﬂll‘lJ‘lJ"llENﬂ1iﬁ1§’Ji]

LL’U'U?fE]'UﬂTiJLL'C’Iz%ﬂliﬂﬂlﬂuﬂlﬂuﬂ ﬂ’JEJi%’U'U’JLﬂ§1$‘I’W@3J“ﬁ SPSS

U

y a 7 o A a
Lﬁﬂ?tﬂ51314ﬂ??ﬂgﬂﬁ}ﬂﬂﬂlﬂﬂiﬂi\‘lﬁ%}"lﬂﬁﬂﬁ?uﬂ"liﬂﬂﬁﬂﬂlwulﬁﬂ:’QJ ulﬂ‘ﬂWﬂ"lﬁ'JlﬂiT ‘Hﬁi]"l]fl [2MP Y]

WENMIVDIABAM KMO 0a11A518IU7 0.952 1182 p = 0.000 < 0.05 HaMsAN¥INUNA A TassIWAe
= 1 A A v 9 1w Y <
3.2370 waganuulsilsulagsuae 1.22018 AundsgIganoatedIuNTsUIUMIIMIAY 3.2766 taad vy

1 @ Y Y j’ o == LY J Y A A = o A
N ﬂiz'ﬂ’]uﬂ1iﬁ1h1iﬂ%ﬂ§\ﬂ1’i@ﬂﬂ'}‘ﬁ’ﬂI‘VliﬁW‘Vlllﬂﬂﬂ‘l’i’JL’JEJhlﬂﬂJWﬂVIQﬂslu‘Uﬂ‘l%VlﬂHﬂﬁEJ‘IJ’EN“]j%i]fJ‘JW]']E]Q“ﬂ

e

= g 1o = Y I J =} 1 ,&' Yy 9 A A = o o A
3.2078 Failuamigagaaaliiiuagn Unademsyovesgnaiesngaliameunuilideaus uenni
Av o A o oYY o Y d a ' v a a & o s A
mMsavedigudulantidsdudinlszaunamsaara(zPsiulinanenisaaduladonde Insaniidede
WeTUTIMIANFUNNUKIUAS

o o w

v Y 1 v A A n:g’ o JA A LY 1
maag: Taedudiulszaunanmisaaia (7ps), Midaauladende, Insaniuenoniie

ABSTRACT

The purpose of this study was to study Marketing Mix (7Ps) factors affecting the buying decision of
Huawei mobile phone of consumer in Bangkok province. It defines the scope of seven Marketing Mix (7Ps) factors:
product, place, price, promotion, people, processes and physical evidence. The sample was a group of 385
customers who came to use the service from a Huawei mobile phone shop in Bangkok. in the form of a

questionnaire survey and sorted into data with SPSS data analysis system.
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To further analyze the accuracy of the test proportion structure, the researcher analyzed the factors.
According to statistical principles, the scale's KMO value was 0.952 and p = 0.000 < 0.05. The results showed that
the overall mean was 3.2370 and the overall variance was 1.22018. The highest mean, the process factor was
3.2766, indicating that the process was able to convince customers to buy the most Huawei handsets, while the
average price factor was 3.2078, which was the lowest, indicating that the price. In addition, the research confirms
that Marketing Mix (7Ps) factors affecting the buying decision of Huawei mobile phone of consumer in Bangkok
province.

Keywords: Marketing Mix (7Ps), Buying Decision, Huawei Mobile Phone
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