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Feasibility Study of Pradukwan, Catfish Processing Business
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ABSTRACT

This study aims to investigate the feasibility of the sweet catfish catfish interpreting business. It consists
of situation analysis, shipping market analysis, manpower audit and financial transport. From the analysis of the
aforementioned steps, it was found that the main target audience is all genders aged 35 years and over and the
secondary target audience. In all ages favorite eating food that is processed from fish. Freshwater fish. Which has
defined the marketing mix consisting of product strategy, price, distribution channels and marketing promotion.
Production capacity is planned production volume and the production process is set. The payback period is
approximately 1 year and 7 months, with Net Present Value (NPV) equal to 2,731,674.36 baht and Internal Rate of
Return (IRR) at 62%. Invest in projects.
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a Jd a
e  NITAIUAIICHIUNUNIINY

A9 4 miwuamﬁnuﬁgmmamiﬁu

2564 2565 2566 2567 2568
Hununsvwhiilusn 26,700 Fu 26,700 28,035 20,437 30,909 32,454
dasimaaula 5%/ vo4i/Aaunth
A15197 5 msaafsnumsnanlaignriu
Em3 FagIumsne % 2564 2565 2566 2567 2568
dmnamsnahiilsn 118 360 ml 15% 3,900 4,095 4,300 4,515 4,740
dsmnamsnahilusn 0118 600 ml. 29% 7,800 8,190 8,599 9,029 9,481
Fmnamingliilisn 1109 1000 ml) 56% 15,000 15,750 16,538 17,364 18233
S 100% 26,700 28,035 29437 30,909 32,454
imiN’ﬁ 6 Gl']iNlLﬁﬂ\ﬁ1ﬂqﬁﬂ1ﬂﬂ1§ﬂﬂﬂﬂﬁ1@ﬂﬂ’ﬂu
M3 2564 2565 2566 2567 2568
Pinawmsneliisn ¥1ina 360 ml. 65.00 65.00 65.00 65.00 65.00
Pinawmsneliisn ¥1ina 600 ml. 130.00 130.00 130.00 130,00 130.00
Pnumaneluilusn 111 1000 ml 250,00 250,00 250,00 250,00 250.00
ﬂﬂﬁ.l'lﬁllﬁil%u 0%
GﬂiN‘ﬁ 7 GﬂiNLLZ‘T@Ni"IEJhl@g]}ﬂTf‘lfﬂi‘lﬂﬂﬂa“ﬂﬂ'ﬂ'ﬂu
M3 2564 2565 2566 2567 2568
Wnumsnehiilisn 110a 360 ml 253,500.00 266,175.00 279,483.75 29345794 308,130.83
WFnamsnehilisn 11017 600 mL 101400000  1,06470000| 111793500  LI17383L75|  1232,52334
Fnumsaehilisn 40a 1000 ml 375000000 393750000  413437500|  4341,00375| 455814844
- 502006400 527094000 533435075 581095044 |  6,101,370.61
M31H 8 M3uaaIduUEURIINe
Funudumiine 2564 2565 2566 2567 2568
i”mqﬁumqma (DM) 116,325.00 112,141.25 128,248.31 134,660.73 141,393.76
AWFINNATA (DL) 1,992,000,00 | 2,091,600.00 | 2,196,180.00 | 2,305,989.00 | 2,421,288.45
mld9elumsnan (OH) 164,892.00 173,136.00 181,793.43 190,883.10 200,427.26
ﬁunuﬁuﬁﬁﬁma 2,273,217.00 2,386,877.85 2,506,221.74 2,631,532.83 2,763,109.47
DL (fiudy 5% ot
OH tituily 5% aoll
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A13197 9 mimmmﬂizmmmiwm”lmazmmnu

2563 2564 2565 2566 2567 2568
eldnnmsne 5,017,500.00 | 5268,375.00 | 5,531,79375 | 5,808,383.44 | 6,098,802.61
tin dumuaudiiine 2273217.00 | 2,386,877.85 | 250622174 | 2,631,53283 | 2,763,109.47

AidousIm - 91713 1311 25,000.00 25,000.00 25,000.00 25,000.00 25,000.00

AuFaua - gunsailsenu 46,000.00 46,000.00 46,000.00 46,000.00 46,000.00

Aniiau s - - - - - -
lsiudiu - 2,673283.00 | 281049715 | 295457201 | 3,105850.61 | 3,264,693.14
mlFnolumsnaaziims

mlFenansaaia - 33,520.00 33,250.00 33,915.00 34,593.30 35.285.17

Audouna - ginsaidninnu 839.80 839.80 839.80 839.80 839.80

AT ouTIA - TN 12000000 | 120,000.00 |  120,00000 | 12000000 |  120,000.00

mlFedinau - - - - -
EBIT - 251892320 | 2.656407.35 | 2799,81721 | 295041751 | 3,108,568.17
aoniuiy - - - - -
ilsneunty - 251892320 | 2,656407.35 | 279981721 | 2950,417.51 | 3,108,568.17
i - 75567696 | 79692220 | 83994516 | 88512525 | 93257045
ﬁf’lig‘lﬁi N 1,763.246.24 1.859,485.15 1,959 872.05 2,065,292.26 2,175,997.72

§ ' o a A v
M3NN 10 Mauaaayanfagiugniszeznaaunu tagsasmaneuununely
S&’Eﬁ&’!?@?ﬁ”?;lﬂ 2563 2564 2565 2566 2567 2568
Huainu 3,085,168
Free Cashflow 914832 | 1,917,151 | 1,119637 | 1,169,733 | 1222341 | 1,277,587
NIzUARUARTNT (2,170,337)| 1,917,151 | 1119637 | 1,169,733 | 1222341 | 1,277,587
Payback Period (253,186) 866451 | 2,036,184
NPvyamfagiugns 2,731,674.36
IRR 62%
dasaInan 10%
[/ a { Y .
dagnunu medele TRuganui 3,085,168  1m laaldizezinainuny (Payback Period)
A = ' Y a "o o

sz 17 7oy Falyan1Jagliugns (Net Present Value: NPV) 111 2,731,674.36 119 4azdns

G

1 F
HanoUUNUN18 1Y (Internal Rate of Return: IRR) 11 62% 9a0A3z82I01MInyau9an1saanylulasang
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aa £ @ 1% a a L~ @
pAanT waldy uazdunun 1hilann. (2562). wgAnisunsus Innemsusuiieueyaaing uaziindnen
wimmnaoma Tulads 1 suanadiIve. 115@1sanuasaneuazgunin, 12(1), 24-36.
v
Facebook Ua19niduwau. (2021, January 26). uu@293110/sdm5uTungail Yargndumau

[Web log message]. Retrieved from https://www.facebook.com/permalink.php?story_fbid=
902143463952107&1d=296624121170714
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