4

)

N P

_é {f_ * msUszgudnauawaoudveszauinadnyl
%jl\\\%h asoil oo Un1sdnu bevo

Y

b4 14 LY a 1\l d‘ v
msaduanulanSaumemssvstuvesgsnomsneuiiedlungudgsorglulszmalng
CREATION OF COMPETITIVE ADVANTAGES OF THE TOURISM BUSINESS
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ABSTRACT

Creation of competitive advantages of the tourism business among the elderly in Thailand. The study
focuses on the concept of demand of tourists and the concept of innovation in tourism. This research is study by
reviewing the literatures and analyzing the documents. It is presented by descriptive analysis. The finding shows the
model of competitive advantage of the tourism business among the elderly in Thailand. The demand of tourists it
has a relationship to the creation of competitive advantages of the tourism business among the elderly in Thailand.
And innovation in tourism is related to creation of competitive advantages of the tourism business among the

elderly in Thailand.

Keywords: Competitive Advantages, Tourism among the Elderly
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