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ABSTRACT

The Bank of Thailand and the Thai government have facilitated the country to become cashless society as
aroot in building digital economy. Then, the researchers attempted to study positive impact of perceived usefulness,
perceived ease of use, compatibility, subjective norm, perceive risk, social value, perceived trust, and perceived cost
towards intention of using electronic cash behavior of employees in Bangkok area. The population of this study was
employees of private and public organizations in Bangkok of around 5.6 million people.

The researchers calculated the sample size from Cohen principles with 40 sets of questionnaire for the pilot
test using G*Power version 3.1.7; as a result, 239 was the result from the calculation. The convenience sampling
was implemented and the 239 survey questionnaire were collected during April 2017 and analyzed using multiple
regression analysis. The researchers revealed that perceived ease of use ([3 = 0.313), compatibility (3 = 0.289), and
subjective norm (3 =0.217) were explained 49.3% of the positive influence towards intention of using electronic
cash behavior of employees in Bangkok area at .01 significant level.

Keywords: Electronic Cash, Intention Behavior, Subjective Norm
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Suiennudielumsld) +0.289 (ANwaeandes) +0.217 (D5sHiAgIUNITIAY)

M3190 1 A1 Modified Model

Standardized Coefficients Collinearity Statistics
auls t Sig.

B Std. Error Tolerance VIF
Uszlomnildaes -0.062 0.083 -0.904 0.367 0.475 2.106
mssuianudelumsly | 0313+ 0.094 4082 | 0.000%* 0.375 2.669
ANNADANGDY 0.289%* 0.061 4.163 0.000%* 0.458 2.184
VITNAFIUNNTIAY 0.217+* 0.058 2.973 0.003** 0.414 2.413
AUAINITIAY 0.043 0.056 0.608 0.544 0.431 2319
ms%ug”mm;,?%m -0.105 0.050 -2.148 0.033 0.918 1.090
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. Standardized Coefficients Collinearity Statistics
gy t Sig.
B Std. Error Tolerance VIF
Suiteannuureio -0.004 0.050 -0.076 0.940 0.717 1.395
Suitemldae 0.057 0.050 1.071 0.285 0.787 1.270
R=0.702 R’=0493 SEE=0.62166 F=27.982 Sig. =0.000

a Y
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v Y o Y= oA A o 9 v YR 1 Y1 Aa A a ' ¥ Y a
asemumssuineanuingene dademumssuitenlsae Nontnasiwanaeanuaslalumslduiog
a adg a @ ¥ 4 ~ o w 9w 1 aa 1
Audiannsefindvesminnulunjunwuiiuasiu WeiFssdwuauanudivgudinud Diisalesodn
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g’/ a a ad a X @ a v U
anuadlalumslduSmsiudiannsefing 143000y 49.3 FIn5INUIIUIVY (Shaikh & Karjaluoto, 2015) 31

amaa @

a ad a J @ s @
ﬂ’ﬂllﬁf)ﬂﬂ5}’6\1ﬂJENﬂW36151911\1WHNN?JLﬁﬂTIifJ‘LJﬂﬁmiﬂzﬁiJﬂﬂlﬂ“ﬁ’lﬁﬂlﬂﬂwuﬂ\ﬂu@iﬂﬂiéliTJhlﬂfJGluﬂ%fﬂq‘]Ju e
1} [ @ A ad a o A a 1
mmawiumﬂ%}qm Hag UYTINAZIUNNAINY ﬁummﬂ%’amuumaﬂmauﬂﬁsluﬂm;uuuNmmmnﬂamm

H a ad a ' @ av c:‘ v
a11a1431818AN 501 ATA8 (Phonthanukitithaworn, Sellitto, & Fong, 2016) t@naa w1139 1ua1uveans
[ Iq 9 aa A a 1 g; JYa ad a s = Y [ Aa o
3‘]Jg‘l.]i%IfJ"lfusl"lfﬁﬂEJleJ116‘1/]"ﬁW’dL%QU’JﬂW@ﬂ’JﬁJWQi%i‘BNu@mfW]i’E)Llﬂﬁ FAATIVTIUNUANAITUIIYUD

(Phonthanukitithaworn, Sellitto, & Fong, 2016)
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