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ABSTRACT

This comparative research paper focuses on the effectiveness of Banner Ads on the Facebook Platform of
the Zuperzup Emergency Battery. The case-study aims to study the feasibility and A/B Testing to find the right
group of consumers including consumers who will be able to pay attention to the advertisement and create awareness.
The study will use the factors of Reach and Engagement on the Zuperzup page as a mean for measurements on the
effectiveness of the ad. This research is a comparative study on various forms of ad creations on the Facebook Platform,
commonly known as A/B Testing. The research will compare ads from different format such as: video, image, GIFF file,

Facebook Carousel through the Ad Manager which is a program used to evaluate the results of ads on the Facebook
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Platform. The Ad Manager can specify its target such as gender, age, interests, and the price paid for advertising. The
results from this research will help identify which ad creates the most interest to the target audience. In addition, it
will show how user the audience interact with the page. The results of this research will help entrepreneurs understand
the consumer and be beneficial in online marketing through the Facebook Platform.

Keywords: Banner Ads, A/B Testing, Digital Marketing Communication
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F 18-24 i0S BKK

F 25-34i0S BKK
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M 18-24 i0S BKK M 25-3410S BKK F 18-24 i0OS BKK F 25-34i0S BKK

Carousel Carousel Carousel Carousel

A o ' 2 0 Y
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1.1 Ad Campaign: Testl 070418
1.2 Ad Set for Campaign
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1.2.3 IWAKQN 019 18-24 TUIUa NFUNW @r1 i0S 31w
1.2.4 IWAKQN 818 25-34 Tuiva nFanma guu ios 31lam
1.2.5 IWA9Y 81¢ 18-24 1WA AFANNA gH1L i0S IA 1o
1.2.6 (W18 ©1¢ 25-34 TUIYA NFANN @RI iOS IR T
1.2.7 IWAKQN 019 18-24 TUIUA NFUNWA @RI i0S I7 10

1.2.8 IWANAN 81 25-34 Tuua ngamnd gr1y ios 3¢ 1o

A15199 1 Ad Campaign: Testl_070418

Campaign Name Results Reach Impressions

Testl 070418 1,933 9,266 9,577

A15197 2 Ad Sets for 1 Campaign: Testl 070418

Cost per Budget Amount Spent
Ad set Name Results | Reach | Impression

Results (U1N) ) wm)
Testl BKK 18-24 M iOS 591 2,555 2,592 0.26 100.00 152.89
Testl BKK 25-34 M i0OS 535 2,760 2,822 0.29 100.00 152.60
Testl BKK 25-34 F i0S 373 2,036 2,822 0.41 100.00 153.19
Testl BKK 18-24 F iOS 434 2,058 2,080 0.36 100.00 154.56
Results 1,933 9,266 9,577 0.32 613.33

HAMSANEIUITEAI8N15711 A/B Testing Taalddonnunazgunwderdu uahlduanaieiuly
o a (ag 1 J a 1
danvazvesgnmuaailinle aunsaaglldiims Inadaleiale awnsarnaanguidvuie (Reach) 18
2 7Y S o a o a = @ Ay Y Yo Y =
an11ms Inaadieglnn ezl izmsdiunlasu danesnuvlsijn Ndeans IRdSDawarinaIms
Tuvauuuda Tewnngilnm rednavfiuaaanariig Ad Manger vamsnagouguilsouiion Tauaasld
< ' ' A 1 I~ '
wunmsannanguihnue (Reach) 1ag Impression ¥933a louoadmisariaanguihvuie laaniigniw
Y P ' ' v
vnmsiasanwauly 01y ma anwauls vag Sulunsde Tavan Auhduua liratuandaiuedadus
Ao Yo &
Tagenunsouaaananisnadounanga laaail
VDO: Reach 2,522 Impression 2,577 Budget 100 Bath per Day
Images: Reach 373 Impression 373 Budget 100 Bath per Day
R = v 2 [}
2. MIamfFeuneusEnIga (GIF) uag tls1jniivau (Facebook Carousel)

o 1

< ? R
1INMINUTIVIIMToYan AT oIReUTE I (GIF) uag 1w 1jni vy (Facebook Carousel)
& T 2 v Vg oo X
Tﬂﬂwumammmﬂty utuiluduoada ﬂ'JEJﬂTiLL‘]NL‘]JuﬂQJJﬂQu
2.1 Ad Campaign: Test2 220418

2.2 Ad Set for Campaign
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22.1 1WA%I8 ©1g 18-24 THig ngUNH Qe i0S GIF

2.2.2 IWAY B¢ 25-34 Tua AFANNA gHIY i0S GIF

2.2.3 INAKQN 01 18-24 TUIYA NTUNWA QKU iOS GIF

2.2.4 NANAN 819 25-34 Twwn Fanne grIY i0S GIF

2.2.5 INFAYIY 1Y 18-24 Tutuan AFUNNeI @w'm i0S Facebook Carousel
2.2.6 WWAY B¢ 25-34 T AFANNA gHIU i0S Facebook Carousel
2.2.7 WNAQN 818 18-24 TUIYA NFUNWA @RI iOS Facebook Carousel

2.2.8 INANAI 1Y 25-34 Tuua NFUNne ge1u iOS Facebook Carousel

@159 3 Ad Campaign: Test2 220418

Campaign Name Results Reach Impressions

Test2_220418 6,204 9,026 9,275

A15199 4 Ad Sets for 1 Campaign: Test2 220418

Cost per Results Budget Amount Spent
Ad set Name Results | Reach | Impression
) ) W)
Test] BKK 18-24 M iOS | 1,749 2,633 2,651 0.15 200.00 259.30
Test] BKK 25-34 M iOS | 1,454 2,263 2,265 0.18 200.00 259.30
Testl BKK 25-34 F iOS 1,443 2,044 2,054 0.18 200.00 259.27
Test] BKK 18-24 F iOS 1,558 2,289 2,305 0.17 200.00 259.24
Results 6,204 9,026 9,275 0.17 1,037.11

HAMSANYINUIVEAIIN5T1 A/B Testing Tasldginmdednn uai i uanarduludnyuzves
mﬂwaﬁﬁm%u (GIF) uag Lﬂ%ﬁﬂﬁ?ﬂuu (Facebook Carousel) mmmagﬂ'lﬁ'aﬁmmamwamm%u (GIF)
annsarnaanguihving Reach) 18an31ms Tnad@omatnafagu (Facebook Carousel) &rednaviaana
AU Ad Manager

ansnageuFutouiioy Iduaadliifiuinisdifenguihnime Reach) uaz mpression Yo 31
GIF) ansadadanguidie 1danims Tnaddaomlanginigm (Facebook Carousel) 910M15AAIAIAIY
auls orgwa anwaule uay AulumsaeTawan iy ualikaiiuandaiueg @ s Tnsaunsauanana
msnageuiiangaldwT
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