FEDERATION

n1sUs=gulNduawa1uUIVIS=AULTUTINANYY
ason oo Un1sdnu bebo

/A

A

MSANHINGANTINIAZANNMANIIVBIRUI LR Memsanszauanaum uilzan
a Y Y d Y a J Jd w A
611!ﬂ1§ﬂ§$ﬂ®ﬂ§§ﬂﬂi1uﬂ1ﬂ1ﬁul‘ﬂﬂ Eﬂ!!U‘Uﬂ‘iﬂ'ﬂﬂﬁ] ﬂ1ﬂaluf'luﬂﬂ1§ﬂ11/\hﬁ]i)’§w1’§ﬂ INan
Consumer Behavior and Expectation Study to upgrade branding of “Pachok” Restaurant
for establish Thai restaurant business in family style at Future Park Rangsit

Uszams U33paiTan

VIMTF3NINILTUNAAEIU1I Innovative Entrepreneurship NH1ING180HON13AT 1IN0 AMZUTHIIFINY, gacy 1992@gmail.com

unAnsga

= a o g’; dyd 4 d' =1 a [ Y a d' @
MsAne1Ite IunT It ﬁ]ﬂﬂizﬁ\iﬂm@ﬂ15ﬁﬂH1Wi]ﬁﬂ'i'illl!,ﬁBﬂ’J"IiJﬂ1ﬂW’N‘U’t‘NEJ"]JiIﬂﬂ IWDNIIUNITTAU

a

¥ Aa =

a ) a @ 4 a 14 4
asrgum uilzan Tumsiszneugsieiesine sluuuaseunss aelugudnsailamesmin Sada I
o ¢ 4 a o = ' o ¢ A
Faguszad 1) iedAnyIMgAnssudus Tnaimadnzdunlsuing Huemisullzen melugudnismily

s J v A A v Y a 9 a9 o Y a
woiMEA $9da 2) ivedAnyIMsaszming luas1d@ud (Brand Awareness) voans1dud uflzan voadlduins

¢ PR ¢ ¢ o a A4 = o Y a Ao : v £ A
quinismiluaesmin $9da 3) iedAnyIANNAIANTIVeIdUS Inallinadenudeansde Tunisiden
o o '3 Y o S J v a A o s
Suilszmueniis Inegiluuuaseuass melugudmsiilimesmsa Seda 4) e naueuuininagninig

= o Y o) a vy o
N13NA1A T]L?iil'l?;ﬁﬂﬂ’ij§1u@1ﬁﬁuﬂ$aﬂ "Uﬂ\iﬂ"liqluﬂ'liﬂigﬂﬂ'ﬂﬁ‘iﬂ%511&’8’]1‘H1ihl‘1/18 gﬂu'ﬂﬂﬂi’ﬂ“ﬂﬂi’] ﬂ1EJGI,‘Ll

E4
v A av A

s Y 4 4 I Aav a o < Y
E[‘L!flﬂ']iﬂ'l‘l/\li]!%ﬂﬁW'ﬁﬂ 7980 Qe TUNIUIOFIF1529 (Survey Research) Tﬂﬂﬂ?ﬁm‘ﬂi?‘ﬂﬁ?ﬂﬂlﬂy]a%’]ﬂ

J Y

oo A Y a = s 7 o A Y A A . . Yan
NANAIDYN AD Rﬂ%’ﬂiﬂ?iﬂuﬂﬂ?iﬂ?‘l/h!i]@iW?iﬂ BN IG 2 Iﬂﬂi%ﬂﬁ@\iummﬂﬁ@ﬂﬂn\l (Questionnaire) Gl"lf'JTJﬂWi

L]

! v a . . o o S I 4 ¢ Y s 7w oa o
Q’NELUHUM@QJ (Accidental Samphng) ‘Vnf‘ﬂﬁ'f‘nﬁ'ﬂﬂiuﬂilqmﬁillﬁﬂuﬂﬂ1iﬂTV\I'JH]@S‘W']fl'ﬂ IITH ITUIU 200

o ' o a sy Y aa a L. L. A a ¢y Y

#10019 Mn1sinsiziveyalaelFad@iFanssaun (Descriptive Statistics) 1D IATIH VORI
J 1 = @ @ 1

Usemnnsmaad 1dun me 019 0130 szAuNsANET 53051014 do1unm Taglda13ooay (Percentage)

ANUNAY (Mean) HazAIdIMTOUVUNIATFIU (Standard Deviation) 118 ADAIFIDUNIY (Inferential Statistics)
ionadeuauyAgIU senIndlsduuazdnliaiy Taol¥ada Independent-samples (t-Test) 1AL DA One-

awv A a J J [ 2 4
Way ANOVA (F-Test) wmmai}ﬂﬁ"lﬁ’i]mmiamﬁwﬂguﬂﬁmﬂmuwawnmmmﬂ (7Ps) 14 7 #1101

1
@ ' ~ 1

v o du ¢ o a a a o
ﬂ’ﬂllﬁllW‘Ll‘ﬁﬂ’U"lsl}E)iJﬁﬁﬂHm&’Vl'N‘]Jiz“]f'lﬂﬁﬁTdﬁi wuniaulsdase @%}']1181%1/\1 NHBNTNaABANAIAKI

U

o Y aaa [

Y a a J 4 v a 1 A v o w ~ o v AY a Y
Yo 19U Tugudmadiilimesmin Sda edraliiodymeatanszan 0.05 Taoisosdnungus Inald
o o o ! ' PN 4 \ v e ' o A

szauanudwynIniga laun Musin Aurdadue tazsoInmsIasinite asil 1) fuszneunis
$uemanas Iianwdidg ludiisarusian Taonguerdniuanaeiuuesngudaled1e Jszaunuaania
v . A Y A 9 o Y A S ¢ v oa A "o A

A1 (Price) Tumsidonldusnmssueiis ne Tugudmsmimluveswisa S9da Nuandreiu e naaou
nananszauiediny 0.05 Taennnguerdn Tiarudidyniy simeimsimuzgay uinhga 2)
9 Y v o o 9 A o ¢ ' a A v Vo oA
Ailszneumaiuemisnds lanudiay lutatedundaduan Taengue1dniuanaenuueInguaI9d1e I
sEAuAUMAN IR UHAAN N (Product) TumsidenlFusmsi e Tne lugudmsmilumesmin Sida

v v o W

NuanAiY onaaeumaadanszautisd A 0.05 Tae 1iniSeusindnyr wiinauussnenyu 1519015/

TUNOHFUAT ob FINIAN W.A.bSbo i 362 dalay Undindnenay umIngaysida



y

n1sUs=gulNduawa1uUIVIS=AULTUTINANYY
ason oo Un1sdnu bebo

R

M

§gaamne uagnguednou azlianudidyluSesvessamaemsuiniiga fUszneuninlsine
NATFINOIMNT TS A9A B308 AN WanNguN e IMIsOgaUD Lazngue T 1wesgsne vz Idanud Ay
o A = Y A a ] ] v o o o
n lusesmstiwye s Ivaenvalerials ¥niiga 3) dilsznoun1ssiuerisnds nanudiayluiledy
MUTDINMIIAT NI TABNgUoITNANANAAUYEINGUAIDET TTZAVAUMANTIRIUTININITTA
° ' A Y a v '3 Y = ¢ woa A oo A

$111118 (Place) Tumsiden19usmssuemis Ine Tugudmsailamesmsa Sada Muanaeiy ienado

a a =

nuananszauiodnn 0.05 TaetiniSeunindny minauussnenyu $1519m3/5538 110 nagngueIIn

a9

@

v a v o v v o AY Y Aa A a A v 9
11UBIFIND i]ZGlWﬂ'J"IiJﬁTﬂﬂJﬂU NUANEIVDITTUNNANNTZAINTUIY WINDNTA LAasDITNO U l¥anudina

]

@

= A~ =
U NIBATDNWIIND WINNFA

o o @ a

Yoy ¥ o
MAINY: NITYNITAUATITUA, L!‘]J;",Elﬂ, i?u’fﬂ‘l’i'lﬁll‘]/'lﬂgﬂlmﬂﬂiﬂﬂﬂiﬂl

ABSTRACT

Consumer Behavior and Expectation Study to upgrade branding of “Paehok” Restaurant for establish Thai
restaurant business in family style at Future Park Rangsit, The purpose of this research is 1) Study consumer
behavior that is expected to be consumer of the Paehok Restaurant at Future Park Rangsit 2) Study Brand
Awareness of Pachok Brand at Future Park Rangsit. 3) Study consumer expectations that affect the demand of Thai
Restaurant in Family Style at Future Park Rangsit, 4) To present a suitable marketing strategy for Paehok
Restaurant to establish Thai restaurant business in family style at Future Park Rangsit This research is a survey
research by collecting data from consumer of the Future Park Rangsit samples using questionnaires in accidental
sampling method, Surveyed in the area of Future Park Rangsit for 200 samples, Data were analyzed using
descriptive statistics to analyze demographic data, including sex, age, occupation, education level, income level and
show the result in percentage, mean and standard deviation. And Inferential Statistics to test the hypothesis between
Independent Variable and Dependent Variable using Independent-samples (t-Test) and One-Way ANOVA (F-Test)
statistics, the research results obtained from the analysis of marketing mix (7Ps) in 7 factors to find the correlation
with demographic data found the independent occupation variables influence the expectations of the consumers
competence was related with statistical level 0.05 Sort by priority from the most important is Price Product and
Place, 1) Entrepreneurs should focus on price factor by different occupational groups of the sample there are
different price expectations to choose a Thai restaurant at Future Park Rangsit, The statistical significance test was
0.05.by all occupations group focus on most affordable food price 2) Entrepreneurs should focus on product factor
by different occupational groups of the sample there are different product expectations to choose a Thai restaurant
at Future Park Rangsit, The statistical significance test was 0.05 by student company employee government/state
enterprises and other occupational groups focus on the taste most entrepreneurs should keep food standards in good
taste and always develop food quality and business owners focus on variety of dishes most. 3) Entrepreneurs should
focus on place factor by different occupational groups of the sample there are different place expectations to choose

a Thai restaurant at Future Park Rangsit, The statistical significance test was 0.05.by student company employee
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government/state enterprises and business owners focus on the location of the restaurant is the most comfortable
and other occupational groups focus on enough parking.

Keywords: Upgrade branding, Pachok Brand, Thai restaurant in Family style.
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